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4RA  Calls  For  Newspaper  Advertising 
In  Gigantic  Consumer  Campaign 

istitutional  Copy  for  Industries  Supplied  by  Government  with  Request  to 
Advertisers  and  Publishers  for  Energetic  Tie-Up  Space  to  Sell  Goods 


ASHINGTON,  Oct.  5 — Upon  the 
newspapers  of  the  United  States 
rests  the  tremendous  responsibility  of 
the  success  or  failure  of  the  National 
Recovery  Administration's  “Buy  Now” 
drive,  which  is  to  be  formally  launched 
tkt.  9. 

Newspapers  have  been  selected  by  the 
administration  as  the  key  medium 
around  which  the  gigantic  national 
advertising  campaign  will  be  centered. 
It  is  contemplated,  of  course,  that  all 
available  advertising  media  will  be  en¬ 
listed  in  the  drive,  but  there  is  no  gain¬ 
saying  the  fact  that  it  will  be  up  to  the 
lewspapers  to  show  whether  the  drive 
s  to  succeed  or  fail. 

That  this  is  true  is  shown  unmistak¬ 
ably  in  a  series  of  letters  written  by 
administrator  Hugh  S.  Johnson  to  lead- 
vefiling  manufacturers  and  advertisers  of 
nulthe  United  States  urging  them  to  co- 
Li-|  perate  in  a  great  campaign  to  eliminate 
iholiear  from  the  make-up  of  the  Ameri¬ 
can  buying  public,  and  a  letter  General 
Johnson  sent  to  newspaper  publishers 
plaining  the  purpose  of  the  campaign. 
.According  to  Charles  Michelson,  head 
)i  the  NRA  public  relations  division, 

:  is  not  contemplated  that  newspapers 
hould  run  a  series  of  free  advertise- 
nts  to  help  the  NRA.  Newspaper 
Wishers  throughout  the  country  have 
en  sent  a  portfolio  containing  what 
ileneral  Johnson  calls  “24  factual  state¬ 
ments  addressed  to  the  consumer.” 

ch  of  these  statements  deals  with  a 
mfcific  key  commodity. 

These  “factual  statements”  may  be 
med  or  not,  as  publishers  see  fit,  or 
y  may  be  used  as  foundations  on 
^•ch  to  base  additional  advertising. 

;  idea  behind  the  “factual  state- 

Eits”  is  that  newspapers  will  have 
ir  advertising  solicitors  get  busy 
seek  to  tie  in  local  merchants  with 
dvertising  placed  by  manufacturers,  as 
as  to  create  new  local  advertising. 
“Each  statement  has  a  three-fold  pur- 
pse,”  said  Gen.  Johnson  in  his  letter 
V  October  3  to  newspaper  publishers, 
■d)  Convince  the  consumer  that  he 
I  save  money  by  acting  now  to  supply 
needs  for  certain  specific  products 
n  which  your  own  are  included) ;  (2) 

‘  prove  to  the  consumer  that  future 
ice  ri^s  are  not  only  inevitable,  but 
«■  the  good  of  all  concerned;  and  (3) 
convince  the  consumer  that  he  need 
Jonger  fear  to  buy. 

“We  believe  that  the  publication  of 
»e  statements  at  regular  intervals 
mid  do  more  to  increase  your  adver- 
ng  linage  than  any  other  one  thing 
'  could  do.”  (This  sentence  in  Gen. 
nson’s  letter  is  underscored.) 

The  NRA  also  sent  the  24  “factual 
stements”  to  manufacturers  and  adver- 
*cs.  In  addition,  it  sent  this  group 
portfolio  of  12  sample  advertisements 
IT  12  representative  industries.  These 
J*  designed  to  promote  particular  types 
'^oducts  rather  than  the  specific  com- 
iwities  of  individual  manufacturers, 
fn  the  letter  accompanying  the  “fac- 
“  statements”  and  the  sample  adver- 
General  Johnson  suggested 
f  the_  manufacturers  check  over  their 
l^'sing  schedules  “and  communicate 
«i  the  various  newspapers  with  a  view 
■  ascertaining  when  the  statement  bear¬ 
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By  GEORGE  H.  MANNING 

Washington  Correspondent,  Editor  &  Publisher 

ing  upon  your  own  type  of  product  will  directional  and  educational,  with  a  view 
appear.”  of  correlating  the  great  merchandising 

“This  affords  you  an  opportunity  not  capacity  of  American  industry  in  a  mass 
only  to  increase  the  effectiveness  of  movement  to  stimulate  trade.  It  will 
your  advertising,  but  to  arrange  for  act  as  a  clearing  house  for  the  best 
suitable  tie-in  advertising  by  your  deal-  ideas  and  plans  initiated  by  local  com- 

PLUGGING  THE  GREAT  GAP 

WHAT  the  consumer  advertising  campaign  of  the  National  Recovery 
Administration  is  expected  to  accomplish  is  indicated  by  the  following 
extracts  from  an  address  delivered  this  week  before  the  New  \ork  Council 
of  Business  Paper  Editors  by  Frank  R.  Wilson,  former  newspaperman  who 
has  assumed  an  important  place  in  the  press  relations  of  NRA.  Mr.  Wilson 
concluded  his  address  with  these  words: 

“We  are  having  an  analysis  made  of  16  major  industries  by  the  leading 
trade  paper  editors  within  those  industries,  undertaking  to  show  how  much 
rehabilitation  buying  these  industries  will  need  to  make  to  bring  their  equip¬ 
ment  back  to  normal.  In  the  railroad  industry  alone,  buying  for  rehabilita¬ 
tion  has  fallen  nearly  one  billion  dollars  under  the  average  during  the  past 
three  years.  It  is  estimated  that  $200,000,000  could  profitably  be  spent 
immediately  in  the  replenishment  of  obsolete  textile  equipment. 

“The  philosophy  of  making  the  old  car  do  another  year  has  cost  the 
automobile  factories  approximately  3,500,000  cars  in  three  years.  Replenish¬ 
ments  in  the  chemical  industries  fell  from  75  million  dollars  a  year  to  20 
million  dollars  a  year  during  the  depression.  John  W.  O'Leary,  president  of 
the  Machinery  &  Allied  Products  Institute,  estimates  that  30  billions  will  be 
required  to  replace  obsolete  machinery. 

“We  are  now  facing  the  crucial  test  in  the  whole  recovery  program.  It 
is  a  test  of  the  capacity  of  the  American  people  to  follow  through  to  a 
successful  conclusion  that  which  has  been  so  conspicuously  begun.  During 
the  last  Liberty  Loan,  the  billboards  of  the  nation  displayed  a  poster  of  a 
man  reaching  into  his  pocket  and  saying  ‘Let’s  Finish  the  Job.’  The  job  to 
be  finished  then  was  one  of  destruction.  Today,  we  ask  the  American  people 
to  reach  into  their  pockets,  not  for  the  wherewithal  to  tear  down,  but  to 
reconstruct,  so  that  men  and  women  may  work  and  earn,  and  the  evil  of 
unemployment  be  banished.” 


ers,  in  local  newspapers,”  said  General 
Johnson. 

In  another  letter  General  Johnson  said 
“there  has  never  been  a  time  when  the 
public  was  so  alert  for  news  as  now,” 
adding  that  “this  tremendous  public  in¬ 
terest  in  news  can  be  capitalized  by 
American  industry”  by  placing  the  news 
about  a  good  value  or  a  good  product 
“side  by  side  with  the  other  news  of  the 
world.” 

Announcing  the  “Buy  Now”  drive, 
the  NR.A  stressed  the  conservative  na¬ 
ture  of  the  campaign  and  declared  it 
was  to  be  conducted  “without  the  bally¬ 
hoo,  red  fire  and  hoorah  of  the  ordinary 
‘drive.’  ” 

“Facts  and  figures  based  on  exhaus¬ 
tive  analyses  of  current  conditions  and 
of  the  operation  of  codes  will  be  used 
to  demonstrate  to  consumers  that,  like 
the  purchasing  agent  of  a  corporation 
buying  in  anticipation  of  price  increases, 
their  self-interest  must  lead  them  to 
buy  to  the  full  extent  of  prudent  needs 
in  the  face  of  rising  market,”  said  a 
statement  issued  by  the  NR.A  press  sec¬ 
tion. 

“It  will  be  shown  that  ‘Now  is  The 
Time  to  Buy’  because  hundreds  of  thou¬ 
sands  of  men  are  returning  to  work  and 
that  the  increased  cost  of  every  factor 
entering  into  the  production  of  eve^’ 
commodity  must  quickly  be  reflected  in 
higher  prices  if  the  recovery  is  to  be 
permanent.” 

In  letters  to  local  NRA  committees 
it  was  pointed  out  that: 

“The  effort  of  the  federal  government 
in  this  buying  campaign  will  be  largely 


munities,  so  that  other  communities  may 
have  knowledge  of  such  ideas  and  plans 
and  make  use  of  them  if  they  so  desire. 

“In  other  words,  the  government  will 
undertake  to  create  a  national  psy¬ 
chology  which  will  make  the  work  of 
the  local  merchandising  efforts  easier 
and  more  certain  of  success.  But  the 
stimulating  trade  in  a  given  community 
is  the  responsibility  of  that  community. 

“All  the  indices  of  business  point  to 
the  fact  that  the  time  has  arrived  to  give 
American  industry  the  big  push  which 
the  combined  efforts  of  your  organiza¬ 
tions  can  put  behind  it.  Your  combined 
efforts  have  already  vastly  expanded  em¬ 
ployment  and  purchasing  power.  Mo¬ 
mentum  will  be  added  to  the  upswing 
in  the  same  degree  that  the  enterprise 
and  energy  of  thousands  of  American 
communities  are  put  behind  this  final 
effort.” 

Newspapers  obviously  were  selected 
as  the  key  medium  in  the  drive  because 
of  their  flexibility  and  the  need  for  quick 
action.  The  drive  is  to  get  under  way 
immediately  and  to  have  waited  longer 
for  other  media  to  get  ready  would  have 
seriously  retarded  the  program,  already 
delayed  because  of  the  tremendous 
amount  of  work  involved  in  working  out 
details. 

Mr.  Michelson  said  the  sample  adver¬ 
tisements  which  have  been  sent  out  are 
not  necessarily  all  that  will  be  sent  out 
by  the  administration  in  the  campaign, 
which  is  expected  to  last  at  least  three 
months. 

“If  we  find  that  additional  sample  ads 
are  needed,  we  will  fix  them  up  to  suit 


the  need  and  shoot  them  out,”  said  Mr. 
Michelson. 

The  text  of  the  three  Johnson  letters 
sent  out  up  to  October  3  follows : 

Copy  of  letter  sent  Sept.  29,  to  lead¬ 
ing  manufacturers  and  advertisers 
throughout  America: 

“I  should  have  preferred  to  discuss 
this  with  you  in  person,  but  all  con¬ 
cerned  are  so  busy  these  days,  and  the 
matter  is  so  pressing,  that  I  take  this 
means  of  bringing  it  to  your  attention. 

“No  one  is  better  informed  than  your¬ 
self  regarding  the  industrial  difficulties 
of  the  past  few  years,  and  I  do  not  pro¬ 
pose  to  waste  your  time  by  rehearsing 
them.  However,  I  think  we  all  under¬ 
stand  that  over  and  above  the  wide¬ 
spread  inability  of  the  public  to  buy, 
there  has  been  a  well  defined  tendency 
on  the  part  of  a  great  many  people  ta 
do  without  things,  even  in  those  cases, 
where  they  had  the  money  to  pay  for 
them. 

“In  other  words,  fear  as  to  the  future 
has  been  a  powerful  factor  in  keeping 
tight  drawn  the  purse  strings  of  the 
nation. 

“Now,  we  have  accumulated  here  in 
Washington  a  body  of  indisputable  evi¬ 
dence  that  the  occasion  for  such  fear 
has  ceased  to  exist.  Not  only  that,  but 
we  have  also  very  strong  evidence  that 
the  fear  itself  is  rapidly  losing  its  grip 
upon  the  public. 

“First,  as  to  the  evidence  pointing 
toward  a  more  secure  future: 

“I  have  not,  of  course,  space  in  this 
letter  to  present  it  fully  (although  I 
should  be  glad  to  send  you  a  complete 
summary  to  date)  but  you  may  be  in¬ 
terested  in  a  few  characteristic  items : 

“Factory  employment  is  up  24% 
in  August,  1933,  as  against  the  same 
month  last  year, 

“Industrial  production  is  up  71% 
in  July,  1933,  as  against  the  same 
month  last  year. 

“Business  failures  show  a  de¬ 
crease  of  47%  in  August,  1933,  as 
against  the  same  month  last  year. 

“Farm  prices  are  up  33%  in  July, 
1933,  as  against  the  same  month 
last  year. 

“Second,  as  to  the  evidence  that  pub¬ 
lic  fear  is  passing: 

“We  do  not  base  our  conclusions 
solely  upon  the  thousands  of  friendly  let¬ 
ters  received  here  daily  from  private 
citizens  (gratifying  as  they  are)  ;  nor 
upon  such  spontaneous  outbursts  of 
enthusiams  as  the  NRA  parade  in  New 
York  City  (250,000  in  line,  with  on¬ 
lookers  estimated  at  2,000,000,  who  stood 
watching  for  ten  hours).  Our  evidence 
is  based  upon  recent  nationwide  reports ; 

“Payrolls  are  up  40%  in  August, 
1933,  as  against  the  same  month  last 
year. 

“Carloadings  are  up  23%  in 
.August.  1933,  as  against  the  same 
month  last  year. 

“Automobile  factory  sales  are  up 
38%  in  June,  1933,  as  against  the 
same  month  last  year. 

“Steel  ingot  production  is  up 
245%  in  August,  1933,  as  against 
the  same  month  last  year. 

“In  view  of  these  developments,  we 
(Continued  on  page  27) 


4 


Editor  &  Publisher  for  October  7,  1933 


A.N.P.A.-LABOR  PARLEY 
NEXT  MONDAY 

Big  Code  Committee  of  PublUkert 
Meet*  to  Decide  Stand  in  Con- 
with  Opposing  Forces 
ferences — ^Rogers  to  Meet 

Menibers  of  the  code  committee  of  the 
American  Newspaper  Publishers  Asso¬ 
ciation  _  and  affiliated  newspaper  or¬ 
ganizations  met  in  New  York  Oct.  S 
to  consider  the  A.N.P.A.  code  in  its 
entirety  and  in  light  of  the  objections 
made  to  it  at  the  public  hearings  in 
W  ashington  Sept.  22-23. 

The  sub-committee  of  the  group, 
composed  of  President  Howard  Uavis, 
A'rw  York  Herald  Tribune;  John 
Stewart  Bryan,  Richmond  (\'a.)  News- 
Leader,  and  Amon  G.  ^rter,  Fort 
lYorlh  (Tex.)  Star-Telegram,  will  meet 
with  Deputy  Administrator  Lindsay 
Rogers  and  representatives  of  the  labor 
elements  heard  at  the  public  hearing 
on  Monday,  Oct.  9,  either  in  New  York 
or  Washington.  An  attempt  will  be 
made  to  conciliate  the  differences  voiced 
at  the  hearing. 

The  New  York  meeting  Oct.  5  was 
held  for  the  purpose  of  determining 
the  stand  the  A.N.P.A.  would  take  in 
further  conferences.  Its  importance  was 
indicated  by  the  comprehensive  repre¬ 
sentation  of  the  nation’s  newspapers 
present.  Attending  the  meeting  were: 

President  Howard  Davis;  George  M. 
Rogers,  Cleveland  Plain  Dealer;  E.  H. 
Harris,  Richmond  (Ind.)  Palladium- 
Item;  Walter  M.  Dear,  Jersey  City 
Jersey  Journal;  J.  D.  Barnum,  Syracuse 
Post-Statidard;  E.  H.  Butler,  Buffalo 
News;  W.  E.  Macfarlane,  Chicago 
Tribune;  Hilton  U.  Brown,  Indianap¬ 
olis  News;  W.  W.  Hawkins,  Scripps- 
Howard  Newspapers;  Robert  R.  Mc¬ 
Cormick,  Chicago  Tribune;  Charles 
Taylor,  Boston  Globe;  John  Stewart 
Bryan;  j.  R.  Knowland,  Oa/t/and  (Cal.) 
Tribune;  F.  E.  Tripp,  Gannett  News¬ 
papers;  H.  M.  Bitner,  Hearst  News¬ 
papers;  H.  S.  Webster,  San  Bernardino 
(Cal.)  6'w»  and  Telegram;  H.  L.  Rog¬ 
ers,  Hearst  Newspaiiers ;  Howard  W'. 
Stodghill,  Louisville  Courier-J  aurnal 
and  Times  and  chairman  of  the  boy 
welfare  committee  of  the  International 
Circulation  Managers'  Association ;  Wil¬ 
liam  H.  Reed,  Taunton  (Mass.)  Ga¬ 
zette;  E.  Lansing  Ray,  St.  Louis  Globe- 
Democrat;  William  L.  McLean,  Jr., 
Philadelphia  Btdletin;  \V'.  H.  Cowles, 
Spokane  (Wash.)  Spokesman-Reziew; 
John  Cowles,  Des  Moines  Register  and 
Tribune;  W.  N.  Hardy,  Pennsylvania 
Newspaper  Publishers'  Association; 
Harvey  Kelly,  A.N.P..\.  si)ecial  stand¬ 
ing  committee;  Lincoln  B.  Palmer, 
A.N.P.A.  general  manager,  and  Elisfia 
Hanson,  counsel  for  the  A.N.P..\. 


JOINS  SELECT  UST 

The  Altoona  (Pa.)  Tribune  has 
joined  the  Pennsylvania  Select  List  and 
effective  as  of  ^pt.  19  will  be  repre¬ 
sented  by  Fred  Kimball,  Inc.,  New  York. 
Don  S.  Gleason,  who  joined  the  New 
York  office  staff  of  the  organization 
five  years  ago,  has  been  appointed  to  the 
sales  staff. 


ADOLPH  S.  OCHS  IN  HOSPITAL 

Adolph  S.  Ochs,  publisher  of  the 
New  York  Times,  is  a  patient  at  the 
Medical  Center  Neurological  Hospital, 
New  York.  Editor  &  Pubusher  was 
told  that  the  publisher  entered  tfie 
hospital  Oct.  2  for  his  periodical  physical 
examination. 


INCREASES  COMIC  SECTIONS 
"The  New  York  Daily  News  and  the 
Chicago  Tribune  increased  their  Sun¬ 
day  comic  sections  Oct.  1.  The  Daily 
News  increased  its  section  from  eight  to 
16  pages,  and  the  Tribune  from  eight 
to  12  pages. 


UBEL  SUIT  DISMISSED 

Suit  for  $600,000  alleged  libel  dam¬ 
ages,  brought  against  the  Amarillo 
(Tex.)  Globe-News  and  (jene  Howe, 
editor,  by  Dr.  J.  Brinkley,  has  been 
dismissed  at  Del  Rio,  Tex. 


A.  P.  BOARD  MEETS 

Fall  Meeting  in  New  York  Presided 
Over  by  President  Noyes 

The  regular  fall  meeting  of  the  board 
of  directors  of  the  .Associated  Press 
opened  in  New  York  Oct.  3  and  was 
scheduled  to  continue  through  Oct.  0. 

.All  memliers  of  the  board  with  the 
exception  of  .Adolph  S.  Ochs,  Nezo 
York  limes,  who  is  ill,  and  George 
Hearst,  were  present. 

President  Frank  B.  Noyes,  Washing¬ 
ton  Star,  presided. 

Editor  &  Publisher  was  told  that 
nothing  except  matters  of  "routine"  had 
come  before  the  board  up  to  Thursday 
night. 

TO  TEST  RADIO  CASE 
BEFORE  U.  S.  COURT 

Nebraska  Body  Recalls  KFAB  Man¬ 
date  in  Order  That  Appeal  May 
Be  Made — Broadcasting 
Group  Interested 

.A  United  States  Supreme  Court  de¬ 
cision  on  radio’s  liability  for  libel  was 
nearer  realization  this  week  when  the 
Nebraska  Supreme  Court  recalled  its 
recent  mandate  dismissing  the  appeal 
of  radio  station  KFAB  of  Lincoln  in 
a  libel  suit  brought  by  former  Attorney 
General  C.  A.  Sorensen.  The  court 
recalled  its  mandate  at  the  station’s 
request  so  that  an  apiieal  to  the  U.  S 
Supreme  Court  might  be  taken. 

Alax  Beghtol,  attorney  for  both 
KFAB  and  the  National  .Association  of 
Broadcasters,  which  is  interested  in 
prosecuting  the  appeal  as  the  first  test 
of  the  federal  radio  commission  act, 
said  steps  will  be  taken  immediately  to 
get  the  case  before  the  U.  S.  Supreme 
Court  in  the  hope  that  a  decision  may 
be  forthcoming  by  next  spring. 

Aside  from  its  interest  in  the  suit  as 
a  test  case,  the  National  .Association  of 
Broadcasters  is  in  fact  plaintiff  in  the 
action,  it  having  acquired  Sorensen’s 
claim  against  the  station  for  $500. 

It  was  this  settlement  that  caused  the 
Nebraska  Supreme  Court  to  dismiss  re¬ 
cently  the  second  appeal  of  KF.AB  when 
the  court  ruled  that  the  case  was  moot 
and  no  issue  presented.  The  mandate 
dismissing  the  appeal  followed  and  a 
motion  for  rehearing  was  denied. 

In  a  previous  appeal,  the  Nebraska 
Supreme  Court  held  that  station  KFAB 
and  Richard  F.  Wood,  attorney  who 
delivered  a  1930  primary  campaign  ad¬ 
dress  over  the  station  attacking  Soren¬ 
sen,  were  equally  liable  and  remanded 
the  case  to  the  Lancaster  County  Dis¬ 
trict  Court  for  retrial. 

The  defendant  station  challenges  the 
legality  of  the  federal  radio  commission 
act,  which  provides  that  radio  stations 
must  permit  opposing  political  parties 
to  use  its  facilities  without  being  able 
to  censor  speeches. 

Shortly  after  Sorensen  had  filed  an 
action  in  State  Court,  effort  was  made 
to  remove  it  to  Federal  Court,  by  Judge 
T.  C.  Munger,  who  ruled  that  the  F^- 
eral  Court  was  without  jurisditcion. 


EDITOR  &  PUBLISHER 
CALENDAR 

Oct.  9 — New  Jersey  Press  Assn., 
twelfth  annual  Newspaper  Institute, 
Rutgers  University,  New  Brunswick. 

Oct.  13-15 — Sigma  Delta  Chi,  18th 
national  convention,  Northwestern 
University,  Evanston,  Ill. 

Oct.  13-14 — New  York  Press  Assn., 
annual  meeting,  Onondaga  Hotel, 
Syracuse. 

Oct.  13-14 — Interstate  Advertising 
Managers'  Assn.,  meeting,  Bridgeton, 
N.  J. 

Oct.  16-18 — Newspaper  Group,  Spe¬ 
cial  Libraries  Assn.,  annual  conven¬ 
tion,  Congress  Hotel,  Chicago. 

Oct.  17-18 — Inland  Daily  Press 
Assn.,  convention.  Hotel  Morrison, 
Chicago. 

Oct.  17-18 — Central  States  Circula¬ 
tion  Managers'  Assn.,  convention. 
Congress  Hotel,  Chicago. 

Oct.  17 — New  England  Daily  News- 
paper  Assn.,  fall  meeting,  Copley- 
Plaza  Hotel,  Boston. 

Oct.  18  -  Major  Market  News¬ 
papers,  Inc.,  annual  meeting,  Stevens 
Hotel.  Chicago. 

Oct.  19-20 — Audit  Bureau  of  Cir¬ 
culations,  annual  meeting,  Stevens 
Hotel,  Chicago. 

Oct.  19 — Assn.  Newspaper  Adver¬ 
tising  Executives,  fall  meeting, 
Stevens  Hotel,  Chicago. 

Oct.  20-21  —  National  Council. 
Theta  Sigma  Phi,  meeting,  Chicago. 

Oct.  20-21  —  Canadian  Weekly- 
Newspaper  .Assn.,  meeting,  Alberta 
division.  .Macdonald  Hotel,  Edmon¬ 
ton. 

Oct.  22-24 — First  District  A.F..A., 
nieetiiig.  Worcester.  Mass. 

Oct.  23-24 — Carolinas  Circulation 
Managers'  Assn.,  annual  convention. 
Cleveland  Hotel,  Spartanburg,  S. 

Oct.  23-24 — California  Circulation 
Managers'  Assn.,  meeting.  Hotel 
Breakers,  Long  Beach. 

Oct.  24-25 — New  York  State  Cir¬ 
culation  Managers’  Assn.,  meeting. 
Hotel  Syracuse,  Syracuse. 


SITE  RULING  REVERSED 

California  Supreme  Court  Acts  in 

Los  Angeles  Times’  Case 

(By  telegraph  to  Editor  &  Publisher) 

Sax  1- RAXtTsuo,  Oct.  -1 — .A  lower 
court  riiliiiK  authorizing  the  City  of 
l.os  .Angeles  to  aciiuire  for  $1,021,345 
tlic  Los  .  higeles  I'inics  property  at  the 
nortlnvest  corner  of  First  and  Broad¬ 
way,  Los  Angeles,  was  reversed  today 
b\  the  California  Supreme  Court,  which 
lield  tliat  certain  testimony  relative  to 
tlie  market  value  of  the  property  was 
allowed  anti  later  excluded  in  the  orig¬ 
inal  trial  held  before  Judge  Scovel. 

Judge  Scovel  had  granted  the  city’s 
jileas  for  purchase  of  the  property  pre¬ 
sumably  for  i>ark  purposes. 


MRS.  LEW  G.  ELLINGHAM 

Mrs.  Lew  G.  Ellingham,  wife  of  the 
publisher  of  the  Ft.  Wayne  (Ind.) 
Journal-Gazette,  died  at  Ft.  Wayne, 
Oct.  3,  following  a  lingering  illness. 
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N.  Y.  NEWS  ANNOUNCE 
^$374,000  EXPANSION 

Newspaper  Will  Buy  Four-Colt 
and  Black  and  White  Printiai 
Units — New  Two-Story 
Garage  to  Be  Built 

An  expansion  program  involving  « 
penditures  of  $374,0(X)  was  announce 
by  the  .Yrti’  York  Daily  Nezes  thii 
week. 

The  News  will  erect  a  new  garagt 
add  four-color  and  black  and  whit; 
printing  units,  and  install  additioni 
stereotyping  equipment.  New  truefc 
have  already  been  purchased. 

Kditor  &  Publisher  was  told  tlii 
increased  activities  due  to  the  genen 
"stepping  up”  process  brought  on  b 
adherence  to  the  NR.A,  together  witi 
increased  advertising  and  circiilatiot 
made  the  expansion  necessary. 

The  biggest  item  in  the  expansicc 
will  tie  a  new  garage  and  repair  sho; 
to  cost  $175,000.  It  will  be  a  twe 
story  structure  with  a  capacity  for  IJ 
trucks  and  will  replace  the  presqi 
one-story  garage  with  its  65-tnid 
capacity. 

Tlie  old  garage  on  East  23rd  strat 
near  the  F'ast  River,  will  be  demolishtf 
to  make  room  for  the  new  building.  Laj 
Summer  the  News  bought  $93,(X)0  wonk 
of  trucks,  and  recently  24  trucks  wen 
added  to  the  fleet  at  a  cost  of  $37,fl()0: 
-Additional  space  to  house  this  equip¬ 
ment  was  imperative.  Twenty  of  tk 
24  trucks  recently  purchased  were  to 
replace  horse-drawn  vehicles  on  circu¬ 
lation  routej  in  the  Bronx.  Lockwool 
Greene,  Inc.,  designed  the  new  build¬ 
ing.  Work  on  it  will  start  soon. 

hour-color  presses  have  been  ordeni 
from  Walter  Scott  &  Co.,  PlainfieU, 
N.  J.,  costing  $90,()()0.  Due  to  increat- 
ing  the  size  of  the  News’  comic  sec¬ 
tion  to  16  pages  and  also  to  increased 
Sunday  circulation,  the  color-press  ca¬ 
pacity  will  be  doubled  from  ei^ 
printing  cylinders  to  16  printing  cylin¬ 
ders. 

One  additional  Goss  high-speed  prim¬ 
ing  unit  with  electrical  equipment  wili 
be  added  at  a  cost  of  $17,000.  .-Addi¬ 
tional  stereotyping  machinery  with 
electrical  equipment,  costing  $55,000, 
will  be  installed  in  Brooklyn  and  Man¬ 
hattan  foundries. 

The  item  of  $37,000  worth  of  triicki 
recently  purchased  is  included  in  the 
$374,0(i()  total.  The  $93,000  worth  oi 
trucks  iMJUght  last  Summer  is  not  iji- 
cliuled. 

The  News  estimates  that  the  ex¬ 
pansion  program  will  give  employment 
to  an  estimated  number  of  770  men  lot 
two  months. 

The  News  announced  the  expansia 
program  as  evidence  that  the  news¬ 
paper  would  support  the  NR.A  “b 
spending  its  money”  and  as  evidenct 
that  the  NR.A  will  succeed. 


N.  Y.  GROUP  ELECTS  BARRINGB 

World  -  Telegram  Man  Succetd 
Carroll  as  Classified  Chief 

Henry  B.  Barringer,  classified  a(J 
vertising  manager  of  the  New  Vori 
World-Telegram,  has  been  electe 
president  of  the  New  York  (Tity  News 
papers  Classified  Advertising  Man 
agers’  Association,  to  succeed  C.  M 
Carroll  of  the  New  York  Times,  re 
signed. 

Mr.  Barringer  will  fill  the  unexpiret 
term  as  a  result  of  Mr.  Carroll’s  resig 
nation  to  take  up  his  duties  as  presiden 
of  the  National  Classified  Managers 
.Association. 
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ELMORE  FINED  $500 

James  Franklin  Elmore,  former  schod 
teacher,  was  convicted  last  week  of 
sault  and  battery  for  an  attack  on  L  ^ 
Deal,  Dothan  (Ala.)  editor,  _  wsth  > 
knife  in  the  fall  of  1931.  The 
turning  the  verdict,  fixed  the  punish' 
ment  at  a  fine  of  $500.  Elmore 
convicted  of  assault  with  intent 
der  last  year,  and  was  sentenced  » 
six  to  eight  years  in  the  peniten^ 
The  Court  of  Appeals  reversed  the  *■ 
cision  and  ordered  a  new  trial. 
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Editor  &  Publisher  for  October  7,  1933 


BRIGHT .  SPOTS  IN  SEPTEMBER  LINAGE 

Several  Cities  Show  Gains  Over  September  of  Last  Year — Automotive  Copy  Holds  Up  Well- 
Survey  of  Larger  Cities  Reveals  Newspapers  Are  Optimistic 


Bright  spots,  mingled  with  some 
less  bright,  are  disclosed  in  reports 
from  widely  scattered  cities  gathered  by 
Editor  &■  Publisher  on  the  basis  o£ 
September  linage  carried.  These  re¬ 
ports,  while  not  attempting  to  cover  the 
whole  country,  give  some  indication  of 
advertising  conditions  in  advance  of  the 
regular  monthly  linage  reports  compiled 
by  Editor  &  Publisher  from  Media 
Records  measurements. 

Automotive  linage  showed  the  largest 
gains  reported  in  many  of  the  cities, 
bolding  up  well  this  year  as  sales  of 
new  cars  continue  at  an  unexpectedly 
high  level.  Active  advertising  of  gaso¬ 
line  and  oil  also  contributed  to  the 
automotive  totals. 

General  advertising  is  reported  to 
have  run  ahead  of  the  averages  in  many 
places. 

On  the  other  hand,  some  cities 
report  good  gains  in  retail  advertising, 
spurred  on  by  energetic  promotion  on 
the  part  of  the  newspapers.  In  a  few 
places  it  is  reported  that  merchants  have 
shown  some  disposition  to  cut  their  ad¬ 
vertising  expenses  to  balance  increased 
expenditures  on  payrolls  under  the  NRA 
program.  These  merchants,  it  was  said, 
seemed  to  be  depending  on  newspaper 
“Buy  Now”  promotion  to  furnish  the 
motive  power  for  sales. 

On  the  other  hand,  a  bright  spot  in 
retail  is  reported  from  Boston,  where 
stores  have  abandoned  their  agreement 
to  reduce  their  newspaper  space  in 
unison.  Large-scale  promotion  by  some 
department  stores  has  produced  excel¬ 
lent  results  in  sales. 

.As  for  the  national  advertising  field, 
George  R.  Katz,  of  E.  Katz  Special 
.Agency,  New  York,  told  Editor  & 
Plbi-isher  there  was  evident  a  “very 
steady  increase”  in  general  advertising 
this  fall. 

“The  increase  is  not  tremendous,  nor 
is  it  what  we  would  like  to  see  it,  but 
it  is  very  much  better  than  it  has  been,” 
he  said. 

“As  to  future  trend,  that  will  have 
to  depend  on  the  amount  of  business 
recovery.  If  the  advertising  makes 
sales,  the  advertising  can  continue  to 
expand;  otherwise  not. 

“We  are  finding  many  of  the  old-time 
idvertisers  resuming  where  they  left 
off,  and  going  ahead.  Of  course  some 
of  the  1933  advertisers  are  new.  But 
industries  of  all  kinds  are  coming  back 
to  advertising,  and  the  newspapers  are 
of  course  in  a  position  to  receive  first 
consideration.  The  advertisers  are  not 
interested  in  buying  circulation  in  pub¬ 
lications  that  go  clear  across  the  coun¬ 
try;  they  want  to  buy  circulation  where 
they  have  distribution.” 

Following  are  the  reports  from 
some  of  Editor  &  Publisher's  cor- 
ftspondents : 

NEW  YORK  TOTAL  UP 

Total  advertising  in  New  York  City 
newspapers  was  greater  in  September 
than  in  September  of  1932,  according  to 
Media  Records  figures.  About  half  of 
the  newspapers,  including  several  of 
those  which  carry  the  heaviest  linage, 
sliowed  gains,  but  the  others  were 
slightly  below  their  1932  figures. 

Total  advertising  in  September  was 
reported  as  follows : 

Pet. 

.  Sept.,  Sept.,  Ualn 

Paper  1983  1  932  or  Losa 

Tunes  .  1.712.201  1.613.025  6.1%G 

Hcrild  Tribune.  1,098,932  1,046,250  5.0%G 

A®«ican  .  950,378  969.667  2.0%L 

i'ws  .  1,204,719  1,080,326  11.5%G 

*'"or  .  197,654  201,098  1.7%L 

.  729,604  785,530  7.1%L 

.  210,039  204,591  2.6%G 

.  1,217,125  1,142.102  6.6%G 

World-Telegram  1.072,581  1,115.308  3.8%L 
BrooUyn  Eagle  1,194,503  1,191,200  0.3%G 
Brooklyn  Timea- 

Umon  .  372,266  457.408  18.6%L 

.  -Automotive  linage  showed  large  gains 
in  most  of  the  papers.  General  adver- 
tising  also  showed  gains,  while  in  retail 


The  Post  last  week  published  its  first 
issue  of  a  tabloid  magazine  section, 
written  by  its  staff. 

Eleining  Newbold,  Evening  Star  busi- 


the  showing  was  mixed.  Financial  ad-  liased  uiion  statements  of  business 
vertising  showed  a  number  of  gains,  but  agers  and  advertising  directors,  t 
classified  was  off.  the  heaviest  linage  increase  in 

BOSTON  STORES^ LIFT  BAN  '  ‘'f  ir'' p  r 

(By  telegraph  to  Ediio*  &  Publisher)  ..  I  Meha,  M  c^hmgton  Post 

Bosto.n,  Oct.  3-Substantial,  not  ex- 
ceptional  gains  in  national  copy  are  re-  .  i  r  n 
ported  in  practically  all  Boston  news-  "Y' 

However,  the  local  situation  is  some-  appreciably  and  local  t 

what  complicated  by  the  effort  of  some  coinmensurately.  .An  increase  of 
stores  to  break  rates  through  the  use  l>'ies  of  real  estate  display  for  the 

of  various  types  of  circulars.  These  i  ^  ^  Ilf' 

imitate  newsi^rs  in  size  and  general  be  featured  and  promoted,  be- 

make-up,  and  kre  devoted  to  advertis-  Sunday  by  a  ser 

ing  one  store  onlv.  Running  ten  to  ^Pecial  articles  by  Dr.  Wfflard 
twenty  pages,  they  are  distributed  from  College 

door  to  door.  The  regular  weekly  T-i,  d  ^  t  *  i  ur  i  j 
Shopping  News,  running  advertising  of  -  published  .1 

all  Vtores,  is  still  in  force  and  well  ' 

higTn? publishers  are  hold-  Newbofd,  Evening  Sta 

The  agreement  of  various  local  firms  .’f®*  Sunday 

to  cut  lo^al  advertising  one-third  is  now  r  f  f 

off.  but  it  curtailed  local  copy  badly,  advertisements  as  an  >udex  to  b. 

The  local  situation  is  now  encourag-  ' 

ing.  however,  as  large  stores  increafe  reported  a  sli^ 

their  linage.  Some  papers  even  show  crease  with  a  very  slight  falling 
a  slight  gain  over  last  year.  classified  The  outlook  was  re 

R.  H.  White  Company  used  180,000  “ — p - — - - 

lines  approximately  in  September,  fea-  -p  .,  •  „ 

turing  its  Diamond  Jubilee  Sale.  Shep-  queuing  . 

ard’s  and  Hovey's  also  increased  their  Tribune  Sunday  . . . 

space  and  other  stores  are  expected  to  ■“ 

show  increases  as  the  results  achieved  m  , 

bv  advertising  become  known.  . 

White’s  Diamond  Jubilee  Sale  con-  ^  j ' ;  ’ ' ' ' ; ; ; ; ' ' 

tinues  until  Oct.  14,  and  the  store  is  ' 

still  usin^  newspapers  heavily,  rrank  - : - ; — : - r*": - 77^ 

Black,  advertising  manager,  stated  the  normal  in  circulation, 
results  so  far  have  been  exceptionally  September  ot  last  year  and  15.W1 
good,  fully  justifying  the  heavy  expendi-  ^emr  or^five  years  ago,  in  keepin 
tures.  The  same  policy  is  to  continue  *be  city  s  expansion, 
to  the  end  of  the  sale.  Walter  J.  Merrell.  advertising 

National  advertising  increases  were  H  ashing! on  H^alt 

10,000  to  more  than  30,000  lines  over  advertising  in  the  Her, 

September  and  greater  increases  are  5  per  cei  p  ^ 

expected,  although  1929  levels  are  still  classified  10  «m,  and  displ 

far  off.  No  outstanding  new  adver- 

tisers,  but  many  old  ones  resuming.  business  the  last  week  of  the  moi 

William  F.  Rogers,  of  the  Transcript,  ^^arm  weather  and  buying 
stated:  “Local  conditions,  while  some-  ^ 

what  complicated  show  real  improve-  TiiL.  eveni, 

ments  that  indicate  a  linage  pick-up  in  ,  ,  ‘  ^ 

the  near  future.  National  gains  Lre 

are  very  encouraging  to  us  all  and  c  ^ 

we  believe  business  is  really  on  a  I'cr  cent  in  September, 
gradual  but  healthy  move  upward.”  Daily  Nnvs,  Scripps-L 

Alfred  H.  Marchant,  of  the  Post:  paper,  through  Charles  J.  Nic 
“With  business  definitely  on  an  upgrade  advertising  director,  reported 
and  with  our  large  local  retail  establish-  crease  of  20.3  per  cent  in  cetail 
ments  using  newspapers  more  heavily,  advertisements ;  classified  holdi 
the  outlook  is  most  encouraging.”  own,  and  a  substantial  mere 

- -  foreign. 

1NCREAS£S  AT  CAPITAL  “We  had  the  best  business  last 

(By  wlRpra/)*  »•  Editor  &  Publisher)  in  dollar  earnings  in  the  history 

Washington,  D.  C.,  Oct.  3 — A  sur-  paper,”  said  Nicholson,  “and  thi 
vey  of  the  September  business  of  ably  will  be  increased  12  per  c 
Washington’s  five  daily  newspapers.  October. 

SHARP  PICK-UP  IN  ROTO  ADVERTISING 


liased  mion  statements  of  business  man-  “This  is  due  to  increased  consumer 
agers  and  advertising  directors,  reveals  buying  and  more  care  in  buying  adver- 
the  heaviest  Image  increase  in  four  tisement  space.” 

years,  taken  as  a  whole.  - 

J.  h'.  Melia,  ll’ashington  ' Post  adver-  BIG  AUTOMOTIVE  GAINS 
tising  director,  said  that  under  the  new  (Special  to  Editor  &  Pvrlishrr) 

regime  of  Eugene  Meyer  as  president  CTiu  a<.o,  Oct.  3 — Newspaper  advertis- 
and  publisher,  the  publication  carried  in  'HK  managers  here  report  gains  in  gen- 
Septemlier  1(X),01X)  lines  of  classified  cral  advertising  linage  for  September, 
over  last  year,  foreign  advertising  in-  both  as  compared  with  September  a 
creased  appreciably  and  local  display  year  ago  and  with  August  of  this  year, 
commensurately.  .An  increase  of  90,000  advertising,  in  most  instances, 

lines  of  real  estate  display  for  the  month  showjs  a  gam  over  August,  but 


does  not  <iuite  measure  up  to  September. 
1932.  for  some  of  the  papers.  Automo- 


ginning  next  Sunday,  by  a  series  of  linage  was  the  leader. 

special  articles  by  Dr.  Willard  Ball-  Chicago  newspapers  credit  their  gains 

inger,  former  Williams  College  econo-  to  the  improved  local  business  conditions 


accelerated  by  the  influx  of  World’s 
Fair  visitors.  None  of  the  papers  here 
has  engaged  in  any  outstanding  promo¬ 
tions  during  the  past  month,  nor  pub¬ 
lished  special  NR.A  editions.  As  one 


ness  manager,  cited  last  Sunday’s  edi-  advertising  manager  put  it,  “We  are 
tion  of  102  pages  with  432  columns  of  doing  .straight  selling  and  the  merchants 
advertisements  as  an  index  to  business  here  are  getting  results  from  their  news- 
— the  largest  edition  published  in  two  jiaper  advertising  in  a  most  satisfactory 
years.  Newbold  reported  a  slight  de-  manner.” 

crease  with  a  very  slight  falling  off  in  Media  Records  i^rcentages,_  showing 
classified.  The  outlook  was  regarded  gains  or  losses  for  September  Image  this 
as  favorable,  as  the  Star  is  now  back  to  year  as  compared  with  September.  1932 : 


Paper  Retail 

Tribune,  morning  .  Gll.7% 

Tribune,  Sunday  . G2.S% 

Herald-Examiner,  morning  ...  G59.1% 

Herald-Examiner,  Sunday  -  L16.3% 

News  .  Lll.2% 

-American  .  GO.  8% 

Times  (five  days) .  L35.7% 

Times.  Sunday  .  L32.0% 

normal  in  circulation,  being  4,000  over 
September  of  last  year  and  15.000  over 
four  or  five  years  ago,  in  keeping  with 
the  city’s  expansion. 


General 

G41.1% 

G21.3% 

G24.7% 

L8.67o 

GIO.0% 

G2.5% 


•Automotive  Financial 


G71.3% 

G758.5% 

G127.8% 

G120.87o 

G142.97o 

G84.0% 


G16.8%  G4283.0% 
G1186.97c  G667.2% 


L23.1% 

LS6.1% 

L20.57o 

L63.8% 

G59.0% 

1.8.6% 

G577.0% 


DEPT.  STORES  UP  10% 

(By  telegraph  to  Editor  &  Publisher) 
Cincinnati,  Oct.  3— Advertising  in 
Cincinnati  in  the  month  of  September 


\\7  U  I  M  —..11  oa...>w:c;nn  man  C-inCinnail  m  inC  IIIOUUI  otinciiiLrti 

Walter  J.  showed  substantial  gains,  according  to 

ager  o  the  I  iw/mi.ofoH  says  j^^^tising  managers  of  Cincinnati 

national  advertising  in  the  HeraW  m-  accounted  for  not  by 

creased  15  per  cent  for  Septembe  .  editions  or  advertising  promoted 

classified  10  ^r  cent,  and  display  the  ^opy  .^as  the  result 

same,  of  a  more  concentrated  drive  of  adver- 

business  the  last  week  of  the  month  due  solicitors  upon  the  advertisers  as 

to  warm  weather  and  buying  uncer-  ^  ^  ^  encourage- 

tainty  due  to  failure  of  various  factions  .  „ublicitv. 


to  agree  on  a  retail  code. 

The  Washington  Times,  evening  edi- 


ment  of  general  NRA  publicity. 

(ieneral  gains  in  employment  in  Sep¬ 
tember  amounting  to  close  to  14  per 


tion.  had  commensurate  increase  e.^ept  stimulated  business  so  that  adver- 


as  to  local  display,  which  jumped  20 
lier  cent  in  September. 


tisers  were  more  encouraged  to  use 
space  advertising.  Managers  say  that 


The  Daily  Ne7vs,  Scripps-Howard  department  store  linage  showed  a  Sep- 
paper,  through  Charles  J.  Nicholson,  tember  increase  of  more  than  10  per 
advertising  director,  reported  an  in-  cent  and  other  linage  showed  similar 
crease  of  20.5  per  cent  in  retail  display  gains,  most  of  which  were  due  to  small 


advertisements ;  classified  holding  its  lidvertising  which  has  been  resumed 

own,  and  a  substantial  increase  in  due  to  the  better  feeling. 

foreign.  .Advertising  managers  declined  to  give 


(Special  to  Editor  &  Publisher) 

CHll'.AGO,  Oct.  3 — There  has  been 
decided  pickup  in  rotogravure  ad¬ 
vertising  during  the  past  two  or  three 
weeks,  especially  among  national  adver¬ 
tisers,  according  to  Frank  L.  Blake,  of 
the  rotogravure  development  depart¬ 
ment,  Kimberly-Clark  Corporation. 
Fifteen  new  accounts  have  broken  with 
sizable  space  in  newspapers  within  the 
last  30  days  and  15  former  users  of 
roto  are  back  in  Sunday  papers,  Mr. 
Blake  told  Editor  &  Publisher  this 
week. 

It  has  been  some  time  since  montblv 
gains  have  been  evident,  but  June 
.showed  an  increase  of  57.9  per  cent: 
July  increases  amounted  to  26.5  per  cent, 
and  the  August  gain  is  estimated  at 
approximately  48  per  cent,  Mr.  Blake 
stated. 

“Most  of  these  increases  are  the  result 
of  constructive  work  done  in  the  na- 


“We  had  the  best  business  last  month  definite  statements  relative  to  special^ 
in  dollar  earnings  in  the  history  of  the  lines  but  admitted  that  the  increase  ivas' 
paper,”  said  Nicholson,  “and  this  prob-  substantial  in  all  three  papers.  Pros- 
ably  will  be  increased  12  per  cent  for  pects  for  October  appear  improved. 
October.  Last  Sunday  the  Entjuirer  carried  a 

ten-page  extra  section  of  one  large  de- 
ArW/CDXlCIWr'  partment  store  which  was  celebrating  its 

^UlU  AUVE^KliailNU  f, 8th  anniversary.  The  advertising  pro- 

-  duced  excellent  results,  and  store  was 

tional  advertising  field  by  Metropolitan  (iUed  with  customers. 

Sunday  Newspaper  Group  and  Gravure  - 

Service  Corporation,  with  the  aid  ot  OPTIMISTIC  IN  DAYTON 

Dr.  Gallup's  survey  of  Sunday  news-  (By  telegraph  to  Editor  &  Publisher) 
paper  reader  interest  made  for  Kim-  Dayton,  Ohio,  Oct.  4 — .Advertising 
berly-Clark  Corporation,”  he  said.  managers  of  Dayton  newspapers  re- 


New  rotogravure  national  advertisers  ported  increases  in  advertising  linage 
include ;  Palmolive,  Valspar.  Eversharp  for  September  over  .August.  Joseph 
Pens,  Pabst  Blue  Ribbon  B'eer.  Raiah  Kelly,  advertising  manager,  Dayton 
Salad  Dressing,  Blue  Jay  Corn  Pads,  Daily  XczfS,  said  the  increase  in  dis- 
Graham  Motor  Car.  Plymouth  Six,  play  for  the  Daily  News  was  29,162 
Dodge  Six,  Pontiac.  White  Rock  Water,  lines,  while  figures  for  the  Sunday  edi- 
Oldsmobile,  Pompeian  Beauty  Powder,  tion  remained  about  the  same. 


Climalene,  and  De  Soto  Six. 


Warden  Wentz,  advertising  manager 


.Among  the  old  rotogravure  adver-  of  the  Evening  Herald,  Morning  Jour- 
tisers  who  have  returned  to  newspapers  nal  and  Sunday  Journal,  said  tbe  com- 
recently  are  Coty,  Cliilton  Pens.  Enna  bined  papers  showed  an  increase  of 
Jettick  Shoes,  Rengo  Belts,  Royal  Type-  22,568  lines  of  display  in  September 
writers,  Ovaltine,  Parker  Pens,  Canada  over  the  previous  month. 

Dry,  Gulistan  Rugs,  Blue  Ribbon  Malt,  The  News  had  no  special  promotions 
Johnson’s  Baby  Powder,  Van  Dyck  during  the  month,  but  the  Journal- 
Cigars,  Houbigant,  Formfit  Corsets  and  Herald  noted  increased  local  linage  in 
Matrix  Shoes.  connection  with  the  promotion  of  the 
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BRIGHT  SPOTS  REPEALED  IN  SEPTEMBER  LINAGE  SURVEY 


annual  cooking  school.  Both  advertis¬ 
ing  managers  are  optimistic  about  the 
advertising  outlook  for  the  balance  of 
the  year. 


SMALL  LOSSES  IN  BUFFALO 

(.By  telegraph  to  Editok  &  Pdblisrek) 
Buffalo.  N.  Y.,  Oct.  3 — Buffalo  lin¬ 
age  showed  small  declines  in  all  three 
daily  newspapers  in  September.  The 
Courier-Express  showed  a  small  gain 
in  national,  others  showing  losses  in 
both  local  and  national.  Buffalo  Day, 
a  big  city-wide  promotion,  usually  is 
held  in  September,  boosting  linage  very 
materially.  This  year  Buffalo  Day  was 
held  late  in  August  in  conjunction  with 
the  NRA  parade  and  celebration.  This 
increased  August  figures  very  mate¬ 
rially,  but  decreased  September  linage 
so  that  comparisons  cannot  be  made 
consistently  with  previous  years. 

NRA  promotion  resulted  in  all  three 
dailies  publishing  special  editions  in 
August.  Nothing  of  the  sort  was  done 
in  September. 


FALL  RIVER  UP 

(By  telegraph  to  Editor  &  Publisher) 

Fall  River,  Mass.,  Oct.  3 — The  Fall 
River  Herald  News  gained  more  than 
10  per  cent  in  local  and  4  per  cent  in 
national  linage  in  September,  1933,  as 
compared  with  September,  1932.  The 
gain  in  local,  according  to  Charles  E. 
Sevigny,  advertising  manager,  w'as  at¬ 
tributable  partly  to  an  NRA  promotion 
edition  on  Sept.  22,  but  more  largely 
to  the  much-improved  business  outlook 
based  upon  the  substantial  increase  in 
payrolls,  which  were  32  per  cent  higher 
in  Fall  River  last  month  than  in  Sep¬ 
tember  last  year. 

The  textile  and  industrial  outlook  is 
very  good.  Factories  have  orders 
booked  until  Jan.  1,  and  are  working 
day  and  night  shifts.  They  will  not 
accept  orders  beyond  that  date  due  to 
expected  rise  in  prices.  Merchants  re¬ 
port  increased  business  and  look  with 
optimism  into  the  future  months.  Na¬ 
tional  advertising  is  showing  marked 
activity.  Advertisers  who  have  with¬ 
held  schedules  from  this  city  during 
the  past  few  years  are  now  renewing 
them.  Several  manufacturers  of  prod¬ 
ucts  who  have  never  had  distribution 
in  this  city  have  been  concentrating  on 
Fall  River  during  the  past  two  weeks 
and  advertising  will  break  this  month. 

The  fact  that  Fall  River  has  shown 
such  marked  improvement  in  employ¬ 
ment  and  general  business  conditions, 
has  resulted  in  receiving  many  requests 
from  manufacturers  and  advertising 
agencies  for  information  regarding  this 
market. 


SMALL  MERCHANTS  SIGN  UP 

(Special  to  Editor  &  Publisher) 

Norfolk,  \'a.,  Oct.  2 — September 
proved  to  be  the  best  month  for  new 
business  in  the  last  three  years,  ac¬ 
cording  to  Ellis  Loveless,  assistant 
business  manager  of  the  Notiolk  (Va.) 
Ledger-Dispatch.  Local  contracts  were 
signed  amounting  to  176,246  lines  of 
advertising  to  be  placed  by  44  local 
merchants,  a  large  proportion  of  them 
being  owners  of  the  smaller  establish¬ 
ments  who  have  begun  to  feel  the  gen¬ 
eral  uptrend  of  business. 

Beginning  Oct.  1,  all  Norfolk  motion 
picture  houses  were  placed  on  the  reg¬ 
ular  commercial  rate.  With  the  new 
rate  there  will  be  no  press  matter  per¬ 
taining  to  pictures  or  the  picture  in¬ 
dustry,  it  was  said.  This  new  arrange¬ 
ment  is  for  both  Norfolk  papers,  the 
Ledger- Dispatch  and  the  Virginian- 
Pilot.  The  legitimate  theatres  and  cir¬ 
cuses  are  to  be  charged  the  amusement 
rate  with  some  press  matter,  however. 


COOLER  WEATHER  AWAITED 

(By  telegraph  to  Editor  &  Publisher) 
New  Orleans,  La.,  Oct.  3— News¬ 
papers  of  New  Orleans  are  looking  for¬ 
ward  to  cooler  weather  to  increase  lin¬ 
age  as  fall  buying  starts.  September 
heat  broke  all  records  in  New  Orleans. 
Substantial  gains  in  linage  were  made 
b>-  nearly  all  newspapers  in  September, 
however. 


The  Times-Picayune  reported  as  fol¬ 
lows:  Local,  612,921  lines  as  against 
()02.141  in  September,  1932,  and  562,659 
in  .A.ugust,  this  year;  national,  196,102, 
as  against  139,170  in  Septemlier,  1932, 
and  173,541  in  August,  this  year. 

The  States,  recently  purchased  by  the 
Times-Picayune,  reported  the  following 
six-day-week  figures:  Local,  142,879, 
as  against  259,775  in  September,  1932, 
and  156,466  in  August,  1933;  national, 
62,542,  against  54,396  in  September, 
1932,  and  63,921  in  August,  this  year. 

J.  F.  Tims,  business  manager  of  the 
Times-Picayune,  declared  that  while 
there  was  a  decided  spurt  in  business  in 
.\ugust,  there  is  at  present  a  compara¬ 
tive  standstill.  He  expressed  the 
opinion  that  fall  merchandising  will 
"start  the  ball  rolling.” 

The  Item-Tribune  reported  an  in¬ 
crease  of  5,000  inches  in  total  advertis¬ 
ing  for  September,  as  compared  with 
September  of  last  year.  This  news¬ 
paper  has  promoted  four  coojierative 
"Buy  Now”  pages.  Business  has  been 
fair,  the  newspaper  rejxirted,  and  mer¬ 
chants  here  expect  an  increase  of  busi¬ 
ness,  with  additional  outlays  for  adver¬ 
tising  when  cool  weather  sets  in. 


DISPLAY  UP  IN  OMAHA 

(By  telegraph  to  Editor  &  Publisher) 

Omaha,  Neb.,  Oct.  2 — Despite  un- 
seasonally  warm  weather,  September 
advertising  linage  of  the  Omaha  Bee- 
News  and  the  World-Herald  showed  a 
total  gain  of  5,600  lines  of  local  display 
and  33,200  lines  of  national,  as  com¬ 
pared  with  September,  1932.  Omaha 
had  the  warmest  September  in  many 
years,  with  temperatures  above  90  de¬ 
grees  on  12  days. 

Both  Omaha  papers  backed  the  “Buy 
in  ^ptember”  movement  with  heavy 
use  of  promotional  space,  their  com¬ 
bined  total  for  the  month  reaching  25 
pages. 

Classified  linage  showed  losses  in 
September. 


MILWAUKEE  BUSINESS  GAINS 

(By  telegraph  to  Editor  &  Publisher) 

Milw'aukee,  Oct.  4 — September  dis¬ 
play  linage  in  the  Milwaukee  Journal 
was  up  7  per  cent  in  local  and  10 
per  cent  national  compared  to  previous 
September,  according  to  Irwin  Maier, 
advertising  manager.  August  gains 
were  30  per  cent  both  local  and  na¬ 
tional.  The  fall  fashion  edition  was 
a  success,  as  was  the  fall  fashion  show 
with  attendance  of  19,000. 

Milwaukee  new  car  sales  in  August 
were  275  per  cent  of  August,  1932. 
Check  transactions  are  up  20  per  cent. 
Department  stores  sales  are  up  24  per 
cent.  Milwaukee's  shopping  sections 
showing  new  life.  Many  stores  have 
taken  larger  quarters.  Milwaukee  in¬ 
dustrial  payrolls  are  72  per  cent  greater 
than  a  year  ago. 

Ten  thousand  persons  were  taken  off 
the  county  relief  roll  in  September  and 
total  relief  cases  are  now  40  per  cent 
fewer  than  last  March,  due  to  reem¬ 
ployment. 

Mr.  Maier  said  he  expects  Milwau¬ 
kee  business  to  improve  steadily  be¬ 
cause  the  community  possesses  ideal 
industrial  balance  to  meet  present  con¬ 
ditions. 


September  of  1932  was  one  of  the  best 
months  of  last  year,  said  VV.  E.  Brown, 
advertising  manager  of  the  Post. 

.•Ml  papers  expect  a  continued  im¬ 
provement  in  October.  The  News  and 
.■\ge-Herald  are  promoting  “Alabama 
Day”  for  Saturday.  “Blue  Eagle  Day” 
was  promoted  by  the  newspapers  dur¬ 
ing  .August  and  helped  them  to  show 
first  increase  in  local  linage  in  49 
months. 


SUNDAY  PAPER  GAINS  200% 

(By  telegraph  to  Editor  &  Publisher) 

Louisville,  Oct.  3 — With  business  de- 
cidely  on  the  upgrade  a.s  the  recovery 
program  goes  into  the  fall  season, 
Louisville  newspaper  linage  figures  have 
kept  in  step.  The  Courier-] ournal's 
Sunday  increase  in  national  advertising 
in  September  as  compared  with  the 
same  month  of  last  year  was  200  per 
cent,  the  gain  coming  mostly  from  auto¬ 
motive  and  roto  accounts  and  colored 
comic  sections.  In  the  Sunday  roto¬ 
gravure  section,  Palmolive  takes  a  thou¬ 
sand  lines  a  week  on  a  schedule  through 
December. 

The  daily  editions  of  the  Courier- 
Journal  and  Times  had  an  increase  in 
national  linage  during  the  month,  of  6 
per  cent,  .-\lvin  R.  Magee,  national 
advertising  manager  of  both  papers,  said 
the  daily  increase  over  the  preceding 
.August  was  12  per  cent  and  the  Sunday 
Courier- Journal’s  172  per  cent.  Mr. 
Magee  said  prospects  point  to  continued 
and  increasing  gains. 

Henry  M.  McClaskey,  manager  of 
local  display  for  both  papers,  reported 
there  was  no  daily  paper  increase  in 
September  over  the  same  month  of  1932 
because  the  annual  September  radio 
show'  this  year  was  postponed  to  Oc¬ 
tober.  The  Sunday  local  linage,  how¬ 
ever,  was  up  from  20  to  25  per  cent, 

“There  has  been  a  general  response 
to  the  recovery  program.”  said  Mr. 
McClaskey.  “More  space  has  come 
from  small  advertisers  and  we  have 
reason  to  expect  October  to  be  the 
best  October  in  years  with  the  radio 
show  and  other  local  promotional  efforts 
in  hand.  Beer  copy  was  very  helpful 
in  boosting  September  figures,  due  to 
the  opening  here  of  the  south’s  largest 
brewery.  This  concern’s  spurt  was 
met  by  space-buying  by  other  breweries 
already  operating. 


NEW  ACCOUNTS  REPORTED 
(By  telegraph  to  Khtor  &  Publisher) 

Birmingham,  Ala.,  Oct.  3 — The 
Birmingham  Age-Herald  gained  4,144 
inches  of  total  advertising  in  September 
over  the  same  month  last  year  and  the 
Birmingham  Post  gained  1,601  inches. 
The  .News  lost  3.743  inches  in  total 
advertising  but  gained  1,801  inches  in 
national  display. 

The  month  was  marked  by  the  re¬ 
entry  of  a  number  of  advertisers,  the 
News  gaining  268  new  accounts  alone, 
according  to  George  Biggers,  advertis¬ 
ing  manager  of  the  News  and  the  Age- 
Herald.  The  increase  was  especially 
noticeable  in  the  automobile  and  gaso¬ 
line  field. 

The  local  linage  show'ing  for  Septem- 
lier  w^as  unusually  good  considering  that 
the  month  was  unusurllv  hot  and  that 


ran  an  NR.A  edition  .Aug.  30,  carrying  i 
1,103  inches  against  the  normal  5O0|  _ 
inches.  ,  Pi 


DISAPPOINTING  IN  L.  A. 

(By  telegraph  to  Editor  &  Publisher) 

Los  Angeles,  Oct.  2 — Expected  im¬ 
provement  in  linage  did  not  materialize 
in  Los  Angeles  in  September,  although 
there  were  scattered  indications  that 
the  situation  is  growing  better  and  pros¬ 
pects  for  both  local  and  national  copy 
in  fall  and  winter  seem  good. 

Will  Powell  of  the  Illustrated  Daily 
Nezvs  said  local  was  ahead  a  fraction 
of  1  per  cent  but  total  was  slightly 
down. 

Walter  Pfaffenberger  of  the  Times 
reported  a  possible  slight  increase  for 
the  month,  but  only  a  few  hundred  lines. 
He  said  the  daily  showed  considerable 
increase  but  the  Sunday  edition  almost 
wiped  it  out.  Beer  advertising  is  on 
the  up,  he  said. 

The  Record  shows  an  increase  over 
July  but  not  over  August. 

The  Examiner  is  getting  some  ac¬ 
counts  new  to  the  paper  but  not  new 
advertisers.  The  total,  however,  is 
slightly  down.  Prospects  are  good  for 
this  month,  November  and  early  Decem¬ 
ber. 

The  Herald  &  Express  is  in  about 
the  same  situation. 

The  Hollywood  Citicen-News  is 
about  holding  even.  National  dropped 
probably  due  to  automotive,  according 
to  T.  Harwood  Young,  and  local  was 
slightly  down  due  to  local  department 
store  situation.  Crisco  and  Luden  came 
in  on  national  copy  and  new  locals  in¬ 
clude  Wahl  and  Leeds  shoe  stores. 
Some  clothing  schedules  for  fall  are 
running  up  to  20  per  cent  over  last 
year,  he  said. 

No  special  promotions  were  conducted 
here  in  September  except  the  Hearst 
Buy-in-September  pages.  The  News 


RETAIL  PROMOTION  GAINS 
(By  telegraph  to  Editor  &  Publisher)  I 

San  Francisco,  Oct.  4 — Media  rec-l 
ords  figures  released  today,  compared  t 
with  September  last  year,  show  the  fourf 
San  Francisco  daily  newspapers,  ex.l 
eluding  Sunday,  had  September  retail 
linage  increase  of  11  2/10  per  cent 
retail  linage  in  the  seven-day  field,  in 
crease  of  6  4/10  per  cent. 

National  or  general  linage  in  the  daily 
papers  increased  1  6/10  per  cent ;  seven 
day  field  increased  7/10  per  cent. 

September  linage  gains  were  not  dut 
to  any  specific  condition  but  rather  to 
optimism  of  retail  advertisers  plus  muck 
specilic  supporting  promotion  by  news¬ 
papers  to  stimulate  consumer  buyin* 
Merchants  are  beginning  to  take  advan¬ 
tage  of  newspaper  promotional  effort 
by  increasing  their  activities. 

They  also  feel  encouraged  to  adver 
tise  because  of  higher  mark-ups  on  fall 
merchandise.  September  retail  buyinj 
in  San  F'rancisco  was  only  fair.  Oc¬ 
tober  should  be  much  better  as  Call- 
fornia  cities  should  then  begin  receiv¬ 
ing  benefit  from  the  money  paid  to 
agriculturists  and  fruit  growers  in  tht 
fall. 

However,  newspaper  executives  feel 
there  is  danger  that  the  public  is  becom¬ 
ing  conscious  of  higher  prices  except 
in  women’s  apparel  lines  where  things 
can  be  charged,  and  that  the  high  price 
situation  may  effect  October  buying  a* 
incomes  have  remained  stationary  in 
the  face  of  rapidly  rising  commodity 
prices. 

Sixty-three  per  cent  of  one  thousand 
manufacturers,  wholesalers,  and  jobben 
represented  in  the  Credit  Managers’ 
Association  of  nortliern  a!nd  central 
California  reported  improvement  in  re¬ 
tail  sales  in  a  questionnaire  returned 
today,  while  37  per  cent  reported  no 
improvement.  Seventy-one  per  cent  said 
customers  show  improvement  in  activi¬ 
ties  while  29  per  cent  reported  no  in¬ 
crease. 

National  advertising  prospects  were 
reported  improved  over  recent  months 
but  dependent  upon  improved  condi¬ 
tions. 

Supplementing  the  series  of  13  “Buy 
in  September”  advertisements  appearing 
last  month  in  Hearst  newspapers,  San 
Francisco  dailies  sponsored  a  local 
buying  campaign  called  “Make  a  Job 
Days”  for  the  last  two  days  of  Septem¬ 
ber.  The  public  was  urged  to  “Spend 
a  Dollar  and  Make  a  Job,”  and  the 
campaign  was  designed  to  give  local 
merchants  a  definite  sales  target  to  aim 
for  in  stimulating  retail  buying  by  con¬ 
centrating  it  into  two  days  of  city-wide 
sales,  Fridav  and  Saturday,  September 
29  and  30. 

The  Examiner’s  promotion  campaign 
for  this  event  reached  a  climax  in  its 
issue  of  76  pages  on  Sept.  29 — the  larg¬ 
est  daily  edition  ever  issued  by  the  Ex¬ 
aminer — containing  more  than  100,000 
lines  of  advertising,  of  which  85.000 
were  retail. 

The  San  Francisco  Call-Bulleti*, 
Hearst  evening  paper,  also  urged  its 
readers  to  participate  in  these  two 
month-end  sales  days,  and  its  edition 
of  Thursday  evening.  Sept.  28,  was 
the  largest  published  since  December, 
1931. 

Examiner  sales  promotion  ads  started 
with  teaser  copy  Sept.  21  and  appeared 
each  day  until  Sept.  26.  ,  A  full-page 
promotion  ad  was  used  each  day  from 
Sept.  26  to  29,  inclusive;  two  smallw 
ads  in  Sept.  30  issue  concluded  this 
part  of  campaign. 

The  promotion  campaign  also  included 
a  proclamation  by  the  mayor ;  car  cards, 
billboards:  placards  on  trucks,  facto^ 
bulletin  boards  at  filling  stations  and  in 
store  windows ;  inclosures  in  department 
store  statements;  repeated  radio  an¬ 
nouncements  :  and  shouted  statements 
from  an  automobile  with  a  public  ad¬ 
dress  system.  Large  employers  were 
(Continued  on  page  34) 
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CALLS  TUGWELL  BILL  UNNECESSARY 

present  Food  and  Drug  Laws  Adequate  For  Public  Protection,  Proprietary  Association  Head 
Declares — Proposed  Statute,  Ambiguous,  Would  Hamper  Honest  Trade  Is  Claim 


Ox  the  face  of  Prof.  Tugwell's  in- 
teriiretation  of  the  proposed  new 
Federal  Pure  Food  and  Drug  Act,  this 
bill  would  seem  to  be  an  answer  to  the 
prayers  of  all  honest  manufacturers, 
advertising  agents  and  publishers  for 
some  method  of  slaying  “the  big  bad 
«olf’’  of  advertising  practice. 

Actually,  though,  according  to  emi¬ 
nent  authorities,  the  Tugwell  bill  is  an 
attempt  to  take  away  from  the  people 
the  right  of  self-medication  and  to  re¬ 
strict  or  destroy  industries  that  pay  a 
large  portion  of  the  government  ex¬ 
pense  and  a  good  part  of  the  national 
advertising  bill,  amounting  to  about 
$345,000,000  in  1932. 

Xo  one  doubts  the  high  purposes  of 
the  authors  of  the  Tugwell  bill,  al¬ 
though  some  critics  do  point  out  the 
coincidence  of  Prof.  Tugwell’s  declara¬ 
tion  in  his  book  "The  Industrial  Dis¬ 
cipline,”  that  advertising  and  sales 
effort  were  generally  an  economic 
waste. 

Xo  endeavor  is  made  here  to  argue 
the  merit  of  advertising  or  to  discuss 
its  faults.  That  is  left  to  the  adver¬ 
tising  men  and  publishers  who,  no  doubt, 
are  as  deeply  interested  in  the  Tugwell 
bill  as  the  manufacturers.  It  is  ex¬ 
pected  that  Codes  of  Ethics,  now  being 
prepared,  will  dispose  of  that  subject 
anyway. 

The  manufacturers  are  beginning  to 
realize,  however,  that  the  public  is  no 
longer  impressed  by  extravagant  claims 
ior  products  and  that  the  public  intel¬ 
ligence  has  come  to  set  up  its  own  cen¬ 
sorship  in  regard  to  advertising  copy. 
The  public  knows  pretty  well  today 
what  it  wants,  and  it  would  seem  that 
the  Tugwell  bill  was  underestimating 
its  intelligence  somewhat. 

What  we  are  concerned  with  are  the 
tvils  of  promulgating  new  laws  for  the 
restriction  of  simple  package  medicines 
when  an  investigation  would  tend  to 
show  that  in  not  other  instance  is  the 
public  so  well  protected  under  exist- 
ng  laws  as  in  food  and  drugs.  These 
protective  agencies  under  existing  laws, 
tnd  under  which  the  nation’s  health 
has  steadily  improved,  even  to  the  point 
of  increasing  longevity,  are  threefold: 

1.  The  right  of  the  drug  administra¬ 
tion  to  prosecute  the  manufacturer. 

2.  Through  th  postal  laws  to  deny  the 
jse  of  the  mails. 

3.  Prosecution  under  the  Federal 
Trade  Act. 

Is  there  need  now  for  new  seizure 
laws  to  eliminate  the  advertising  of  any 
preparation  that  can  be  proven  worth¬ 
less?  Are  not  the  powers  of  the  Fed- 
tral  Trade  Act  and  the  denial  of  the 
mails  controlling  factors  of  such  prep- 
irations?  Is  it  not  an  interesting 
corollary  that  many  of  the  medicines 
cited  by  Prof.  Tugwell  as  “bad  ex- 
imples”  have  already  been  put  out  of 
existence  by  present  laws? 

Prof.  Tugwell  has  said  nothing  about 
ihe  conflict  between  state  and  federal 
jjws,  should  the  new  bill  become  a  law. 
ft  has  taken  years  to  bring  state  laws 
mto  reasonable  conformity  with  the 
present  federal  law.  If  the  new  legisla¬ 
tion  is  enacted,  the  manufacturer  will 
find  his  labels  in  conflict,  and  he  faces 
the  danger  of  breaking  one  law  to  com¬ 
ply  with  another. 

Manufacturers  believe  that  the  exist¬ 
ing  Federal  Pure  Food  and  Drug  Law 
tideejuate  to  take  care  of  all  labeling 
offenses.  Limitations  imposed  by  the 
PTj^sed  new  law  would  involve  writing 
•tibels  so  complicated  and  confusing  as 
to  actually  hamper  distribution.  The 
printing  of  a  formula  and  warnings  on 
we  label  will  not  prevent  the  purchaser 
from  taking  a  remedy. 

Is  it  consistent  that  a  medicine  that 
possessed  virtues  that,  through  physi¬ 
cians’  prescriptions,  led  to  its  universal 
s*le,  loses  all  of  its  virtues  when  that 
same  medicine  is  advertised  to  the  pub- 
u  purchased  by  them  without  a 
physician  s  prescription  ? 

Is  this  medicine  prescriljed  by  a  phy¬ 


By  FRANK  A.  BLAIR 
President,  The  Proprietary  Association. 

Written  Sfecially  for  Editor  &  Publisher 

Editor’s  Xote — The  Proprietary  Association,  with  headquarters  in  New. 
York,  is  said  to  include  the  nwnufacturers  of  approximately  80  per  cent  of  the 
entire  production  of  package  medicines  in  the  United  States. 


sician  under  a  Latin  name  different  in 
its  actions  and  effects  than  the  product 
made  known  to  the  public  under  a  trade 
name?  Many  of  the  popular  package 
medicines  first  became  known  to  the 


Frank  A.  Blair 

public  through  the  prescriptions  of 
physicians. 

Prof.  Tugwell  cites  the  Advertising 
Review  Committee,  the  American 
Newspaper  Publishers’  Association,  the 
National  Editorial  Association,  the  Na¬ 
tional  Association  of  Broadcasters  and 
the  Advertising  Federation,  of  America 
as  favoring  his  new  legislation.  Ac¬ 
cording  to  his  own  quotation,  however, 
the  Advertising  Review  Committee  fa¬ 
vored  advertising  that  would  be  drawn 
along  simple  and  broad  lines  permit¬ 
ting  a  flexible  interpretation.  The 
American  Newspaper  Publishers’  Asso¬ 
ciation,  the  National  Editorial  Associa¬ 
tion  and  the  National  Association  of 
Broadcasters  favored  legislation  that 
would  provide  a  reasonable  regulation. 

It  is  pertinent,  then,  to  inquire  if  the 
pending  legislation  actually  does  pro¬ 
vide  reasonable  regulation.  It  js  this 
angle  that  has  aroused  opposition  to 
these  bills.  It  is  the  concensus  of  good 
legal  minds  that  the  pending  bills  do  not 
constitute  reasonable  regulation,  but 
that  they  do  constitute  the  transference 


of  judicial  power  from  the  courts  to 
bureaucratic  control  that  will  cause  the 
complete  demoralization  of  the  indus¬ 
tries  affected. 

Prof.  Tugwell  states  that  if  the  bills 
are  passed,  the  advertising  fraternity 
can  do  most  of  the  actual  policing.  The 
fact  that  any  law  giving  any  govern¬ 
mental  department  undue  power  may 
be  exercised  only  at  the  discretion  of 
that  particular  department,  in  no  way 
lessens  the  potential  dangers  of  persecu¬ 
tion  under  that  particular  law  and  at 
the  hands  of  that  particular  department. 

In  the  Tugwell  bill,  an  advertisement 
is  deemed  false  if  in  any  particular  it 
is  untrue,  or  by  ambiguity  or  infer¬ 
ence,  creates  a  misleading  impression. 

Manufacturers  seriously  object  to  the 
language  employed  in  this  definition, 
for,  in  itself,  it  is  ambiguous.  Their 
right  to  do  business  and  to  remain  out 
of  prison  depends  wholly  upon  the  con¬ 
struction  that  the  administration  offi¬ 
cials  put  upon  the  words  “ambiguity” 
and  “misleading  impression.” 

It  is  the  contention  of  manufacturers 
that  any  fair  advertising  law  should 
be  written  in  terms  that  are  definite  and 
understandable,  and  to  be  subject  to 
court  review  in  case  of  controversy. 

Such  eminent  jurists  as  the  late  ex- 
President  Taft,  and  Chief  Justice 
Hughes,  have  ruled  that  false  adver¬ 
tising  claims  must  also  be  fraudulent 
as  a  matter  of  law;  yet,  in  this  legis¬ 
lation,  the  advertiser  is  held  guilty  for 
what  may  be  construed  as  ambiguity 
or  a  statement  that  is  likely  to  create 
a  misleading  impression.  The  decision 
lies,  entirely  with  the  administration 
official  who  is  reviewing  the  advertis¬ 
ing.  Thus  a  statement  that  will  be 
perfectly  plain  to  99  out  of  100  read¬ 
ers,  if  ambiguous  to  the  examiner,  will 
constitute  a  violation  of  the  new  law, 
and  a  possibility  of  resultant  fine  and 
imprisonment. 

The  measure  holds,  according  to  Prof. 
Tugwell,  that  an  advertisement  is  false 
if  any  disease  is  mentioned  for  which 
the  drug  is  not  a  specific  cure,  unless 
it  states  with  equal  prominence  that 
the  drug  is  not  a  cure  for  such  dis¬ 
ease.  It  is  generally  recognized  that 
there  are  comparatively  few  specifics. 
Why,  then,  compel  the  manufacturer  to 
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Noxema  Chemical  Co.  President  Says 
Copy  Resulted  in  Big  Sales 
(.Special  to  Editos  &  Publishes) 

Toronto,  Oct.  3. — “No  other  medi¬ 
um,”  says  J.  Marvin  Shaw,  president 
of  the  Noxema  Chemical  Company  of 
Canada,  Ltd.,  “could  have  promoted 
our  product  so  effectively  as  news¬ 
papers.  Our  first  fiscal  report  bears 
out  this  statement  by  showing  a  steady, 
rising,  month-by-month  increase  in  vol¬ 
ume  of  sales.  This  we  credit  to  good 
copy,  sound  merchandising  plans  and 
the  tremendous  pulling-power  of  news 
papers. 

“Our  product,  long  established  in  the 
United  States,  was  introduced  in  Can¬ 
ada  only  16  months  ago.  has  already 
made  an  enviable  name  for  itself  in  the 
treatment  of  skin  irritations.  Our  in¬ 
troductory  advertising  resulted  in  the 
sale,  in  Ontario  and  Quebec  alone,  of 
more  than  600,000  trial  jars.  We  are 
convinced  that  we  have  hit  upon  the 
right  policy  by  concentrating  heavily 
on  regular,  eye-catching  advertising  in 
the  newspapers.” 


COPY  ATTACKS  NEWSPAPER 


Utility  Buy*  Space  in  Rival  Daily  to 
Reply  to  Editorial 

A  St.  Louis  Post-Dispatch  editorial 
of  Sept.  16  criticizing  public  utilities  and 
declaring  that  “  .  .  .  by  and  large 
(they)  have  continued  to  charge  pre¬ 
depression  rates  ...”  brought  a  re¬ 
sponse  from  the  Union  Electric  Light 
&  Power  Co.  in  the  form  of  a  1,596- 
line  advertisement  in  the  Globe-Demo¬ 
crat  of  Sept.  28. 

The  utility  concern  declared  its  resi¬ 
dential  rate,  effective  Nov.  1,  was  49.7 
per  cent  less  than  in  “pre-war”  times. 
Tabulated  matter  was  offered  asserting 
the  percentage  of  increase,  with  one  ex¬ 
ception,  in  various  advertising  and  sub¬ 
scription  rates  of  the  Post-Dispatch  at 
present  over  those  in  effect  in  1916. 

No  mention  was  made  of  the  paper’s 
circulation  increases  since  1916. 

The  advertisement,  which  bore  the 
headline,  “The  Stone  from  the  Glass 
House,  or  How  Liberal  Is  a  ‘Liberal’ 
Newspaper,”  also  contained  the  state¬ 
ment,  “What’s  the  Answer?  Maybe  it’s 
this :  That  you  can’t  believe  everything 
you  read  in  Post-Dispatch  editorials." 


adopt  negative  advertising  if  his  medi¬ 
cine  is  a  palliative  and  not  a  specific? 
The  public  buys  laxatives  for  their 
laxative  effect,  and  not  as  cures  for  con¬ 
stipation.  Is  the  interest  of  the  public 
better  served  by  compelling  the  manu¬ 
facturer  to  say  in  his  advertising  that 
his  medicine  will  not  cure  constipation? 

The  Tugwell  bill,  as  interpreted  by 
Prof.  Tugwell,  declares  that  an  adver¬ 
tisement  is  false  if  any  representation 
is  made  either  directly  or  by  ambiguity 
or  by  inference,  which  is  contrap'  to 
general  agreement  of  medical  opinion. 
The  courts  have  repeatedly  ruled  that 
they  will  not  recognize  any  particular 
school  of  medicine.  How,  then,  can 
there  be  such  a  thing  as  a  general  agree¬ 
ment  of  medical  opinion  ?  Under  the 
existing  law,  drug  administration  of¬ 
ficials  have  repeatedly  been  asked  to 
say  who  they  considered  the  authorities 
that  made  up  the  modern  day  medical 
opinion.  However,  they  have  always 
refused  to  designate  such  opinion.  But 
under  the  proposed  new  law  the  adver¬ 
tiser  is  held  guilty  if  his  advertising 
does  not  conform  to  such  opinion. 

People  want  to  treat  themselves -in 
minor  ailments.  All  large  newspapers 
today  and  many  small  ones  publish 
health  columns  edited  by  prominent 
physicians.  These  columns  discuss 
common  diseases  and  make  their  readers 
conscious  of  many  ailments.  These 
authorities  frequently  refer  to  proprie¬ 
tary  medicines  with  approval.  People 
will  always  demand  remedies  for  self- 
medication.  Most  of  them  cannot  afford 
to  run  to  the  physician  for  prescrip¬ 
tions  for  simple  remedies. 

Many  publishers  have  already  gone 
on  record  against  the  Tugwell  bill  be¬ 
cause  it  singles  out  the  food  and  drug 
industries  for  special  censorship  atten¬ 
tion  without  including  all  other  fields 
of  advertising.  A  few  publishers,  per¬ 
haps,  have  interpreted  the  proposed  law 
as  a  measure  designed  merely  to  clean 
up  copy.  Reputable  manufacturers  are 
desirous  of  conservative  advertising 
copy  at  all  times,  but  the  loose  phrase¬ 
ology  of  the  Tugwell  bill  constitutes 
a  real  threat  to  the  business  of  adver¬ 
tising  as  well  as  to  the  industries  at 
which  it  is  aimed. 

The  manufacturers  look  upon  the 
Tugwell  bill  as  a  nuisance  measure, 
one  that  is  completely  out  of  harmony 
with  the  “new  deal”  and  one  that  will 
increase  unemployment  and  “upset  the 
applecart”  of  business  improvement. 


TOM  CLARKE  RESIGNS 

Tom  Clarke,  one  of  the  most  promi¬ 
nent  of  the  younger  school  of  British 
journalists,  has  resigned  the  editorship 
of  the  Lotidon  Liberal  Neuv  Chronicle, 
which  he  had  held  since  1926,  according 
to  a  special  dispatch  to  the  New  York 
Times  Oct,  2.  He  was  formerly  news 
editor  of  the  Doily  Mail  and  wrote 
“My  Northcliffe  Diary.”  Referring  to 
his  resignation,  Mr.  Clarke  said  that 
“growing  divergence  of  views  on  vari¬ 
ous  subjects  makes  this  the  only  course 
possible.” 


COPY  NEXT  TO  PICTURES 

The  Chicago  Sunday  Tribune  is  of¬ 
fering  to  national  advertisers  black  and 
white,  run-of-paper  advertising  space 
on  the  two  pages  carrying  news  photos 
in  the  metropolitan  sertion  of  the  Sun¬ 
day  Tribune.  This  space  is  sold  at 
no  premium  above  the  regular  cost  and 
marks  the  first  time  that  a  special  ef¬ 
fort  has  been  made  to  capitalize  on 
news  pictures  outside  of  the  rotogra¬ 
vure  section. 


“EAGLE”  EDmON  IN  BLUE 

A  “Blue  Eagle  Day”  edition  of  the 
Pampa  (Tex.)  Daily  News,  published 
Sept.  24,  was  printed  throughout  with 
blue  ink.  The  edition  had  a  special 
cartoon  display  on  the  front  page. 
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CBS  NEWS  BROADCASTER  IS  ‘FIRED’ 
FOR  LURID  MAN-HUNT  PROGRAM 


Radio  Chain  Declares  Broadcast 
That  “Atmosphere”  Had 
Police  Head  Protests 


Was  “Substantially  Correct’ 
Been  Heightened — State 
to  Radio  Commission 


But 


(special  to  Editor  4  Publisher) 
/CHICAGO,  Oct.  2 — Dismissal  of 
Steve  Trumbull,  Chicago  represen¬ 
tative  of  Columbia  News  Service,  Inc., 
and  an  investigation  by  the  federal  radio 
commission  were  developments  this 
week  resulting  from  the  alleged  fake 
radio  broadcast  of  the  man  hunt  for  the 
escaped  convicts  from  the  Indiana  state 
prison  put  on  the  air  last  Wednesday 
night.  The  radio  descrii>tion,  which 
caused  the  complaint  to  be  filed  with 
the  federal  commission,  was  broadcast 
by  Columbia  Broadcasting  System.  In 
the  Chicago  area,  the  program  was  car¬ 
ried  by  stations  WBBM,  Chicago,  and 
WIND,  Gary,  Ind. 

Capt.  Matt  Leach  of  the  Indiana  state 
police  filed  complaint  against  the  broad¬ 
casting  chain,  declaring  the  description 
of  the  so-called  battle  between  the  po¬ 
lice  and  escaped  convicts  to  be  “almost 
entirely  false  and  faked.”  CBS  offi¬ 
cials,  however,  assert  that  the  broad¬ 
cast  was  “far  from  being  a  hoax  and 
was  substantially  correct.” 

Capt.  Leach’s  telegram  to  Eugene  O. 
Sykes,  a  member  of  the  radio  commis¬ 
sion,  outlines  the  case  against  the  broad¬ 
casting  chain  as  follows: 

“I  desire  to  file  formal  complaint  in 
regard  to  the  almost  entirely  false  and 
fake  broadcast  by  the  Columbia  Broad¬ 
casting  company's  news  service  over 
station  WIND  and  other  stations  Wed¬ 
nesday  night.  Sept.  27,  between  11  and 
12  o’clock. 

“This  broadcast  seriously  interfered 
with  the  work  of  the  6S  state  police 
under  my  command  and  a  considerable 
number  of  other  enforcement  officers 
who  w'cre  stationed  in  the  neighbor¬ 
hood  of  where  we  thought  some  of  the 
escaped  convicts  might  be  hiding.  VVe 
wasted  several  hours  of  what  at  the 
time  seemed  precious  time  in,  first, 
determining  that  there  was  no  truth 
to  substantiate  the  broadcast,  and,  sec¬ 
ond,  making  an  inquiry  into  the  hoax. 

“There  was  no  gun  battle  between  any 
armed  officers  and  the  convicts,  as  the 
radio  broadcast  caused  many  of  their 
listeners  to  believe.  No  shots  have 
been  fir^  to  this  date  by  any  authorized 
officer  in  the  pursuance  of  his  duties 
in  searching  for  the  ten  prisoners  who 
escaped  from  Michigan  City  state  prison 
Tuesday,  Sept.  26. 

“The  telephone  wires  of  the  state 
police  at  their  barracks  at  Chesterton, 
Ind.,  were  tied  up  for  several  hours  by 
persons  who  apparently  had  heard  the 
broadcast  and  were  calling  for  infor¬ 
mation.  ^  Many  of  the  callers  expressed 
their  fright. 

■  “I  heard  part  of  the  broadcast  my¬ 
self  and  as  soon  as  I  could  reach  the 
scene  where  the  broadcast  was  being 
put  on  the  air  I  questioned  those  in 
charge  and  held  in  custody  one  of  their 
number  for  some  time  until  I  was  con¬ 
vinced  that  there  is  no  law  under  which 
I  could  hold  him  legally.” 

Leslie  .Atlass,  vice-president  of  the 
Columbia  system  in  charge  of  the  Chi¬ 
cago  office,  denied  Capt.  Leach’s 
charges,  stating :  “There  is  nothing  to 
retract.  We  broadcast  exactly  what 
happened.” 

The  CBS  statement  relative  to  the 
broadcast  and  subsequent  dismissal  of 
Trumbull,  who  was  in  charge  of  the 
remote-control  crew  which  handled  the 
radio  description,  is  as  follows : 

“On  Sept.  27  Columbia  broadcast  a 
man  hunt  for  two  escaj^d  convicts  who 
were  supfwsed  to  be  hiding  in  a  patch 
of  woods  in  Indiana. 

“This  broadcast  was  made  with  the 
approval  and  assistance  of  the  authori¬ 
ties  TOncerned  in  trying  to  capture  these 
convicts.  Intensive  investigation  which 
is  not  yet  completed  indicates  that  this 
broadcast,  far  from  being  a  hoax,  was 
substantially  correct. 

“The  investigation  does  show,  how¬ 


ever,  that  a  responsible  and  experienced 
Columbia  man  wlio  was  in  charge  at 
this  broadcast,  in  spite  of  general  in¬ 
structions  as  well  as  specific  cautions 
with  regard  to  this  particular  broadcast, 
did  connive  at  increasing  the  number 
of  shots,  although  there  were  shots  of 
spontaneous  origin. 

“Because  this  man  was  thoroughly 
aware  of  Columbia's  rigid  policy  of  ac¬ 
curacy  and  its  unswerving  rules  against 
sensationalism  maintained  throughout 
the  company's  history,  his  connection 
with  this  organization  has  been  ter¬ 
minated.” 

The  Chicaf/o  /An'/y  Xetes  commented 
editorially  Saturday  upon  the  incident 
under  the  heading  “Bogus  Radio  Broad¬ 
casts."  The  Daily  News  editorial  as¬ 
serted  : 

"No  responsible  officer  of  a  broacast- 
ing  system,  whether  national  or  local, 
should  tolerate  deliberate  frauds  upon 
the  radio  public.  The  science  and  art 
of  broadcasting  are  too  vital  to  the 
mcKlcrn  world  to  be  trifled  with  by 
tlioughtless  i>ersons  eager  to  anticipate 
authentic  news.” 

The  editorial  continued : 

“The  broadcast  last  Wednesday  night 
in  connection  with  the  search  for  con¬ 
victs  who  had  escaped  from  the  Indiana 
prison  at  Michigan  City  was  a  willful 
and  outrageous  hoax.  The  commander 
of  the  Indiana  state  police  indignantly- 
denounced  it  as  a  ‘fake  from  start  to 
finish.’  The  remote-control  crew,  sent 
to  broadcast  real  developments  in  the 
search,  substituted  imaginary  melo¬ 
drama  for  facts.  The  broadcast  wor¬ 
ried  many  families  and  was  calcu¬ 
lated  to  bring  ridicule  upon  the  state 
police.” 

The  Chicago  Tribune  in  an  editorial 
this  week  headed  “Wind  in  Indiana” 
commented  upon  the  broadcast  as  fol¬ 
lows  : 

“Radio  station  WIND  in  Gary  and 
the  Columbia  Broadcasting  Company 
have  the  distinction  of  adding  a  new 
feature  to  the  journalism  of  the  air. 
Irresponsible  newspapers  did  it  to 
death  in  the  journalism  of  print  years 
ago.  It  was  the  news  fake,  presented 
by  Columbia  and  sent  out  from  WIND 
in  a  broadcast  of  the  Indiana  hunt  for 
the  prisoners  escaped  from  the  Michi¬ 
gan  City  penitentiary. 

“One  untrustworthy  reporter  could 
turn  the  trick  for  an  unsuspecting  nr 
indifferent  news  editor,  but  the  radio 
company  needed  a  complete  setup  of 
gunfire,  eyewitnesses,  imaginary  con¬ 
victs  and  obliging  citizens  for  whom 
the  fun  was  compensation.  The  result 
was  a  terrifying  account  of  what  \vas 
not  taking  place  there  or  anywhere 
else:  terrifying  because  it  alarmed  the 
families  of  every  man  engaged  in  the 
hunt.  It  also  enraged  the  police  who 
had  such  liberties  taken  with  their  seri¬ 
ous  and  dangerous  work. 

‘'Marginal  comment  on  this  enter¬ 
prise  might  note  that  VVTND  is  the 
station  in  the  interest  of  which  the 
Columbia  system  with  the  aid  of  In¬ 
diana  politicians  took  away  the  licen.se 
of  the  Chicago  station  WIBO,  the  un¬ 
protected  property  and  investment  of 
Nelson  Brothers,  in  the  inihlic  interest 
as  found  by  the  radio  commission.” 


It  was  announced  in  New  York  this 
week  that  Ray  Black,  former  Denver 
newspaperman  and  with  the  United 
Press  in  Chicago,  had  been  appointed 
as  chief  of  the  Columbia  bureau  in  Chi¬ 
cago,  succeeding  Steve  Trumbull,  dis¬ 
charged  because  of  the  “fake”  broad¬ 
cast. 

Samdor  Klein,  formerly  of  the  United 
Press  staff  in  New  York,  has  been  ap¬ 
pointed  day  manager  of  the  New  York 
bureau.  Edward  Angly,  formerly  of  the 
New  York  Herald  Tribune,  is  night 
manager. 


HONORS  M.  £.  STONE 

Yukichi  Iwanaga,  managing  director 
of  the  Rengo  .Agency  and  a  distin¬ 
guished  Japanese  journalist,  visited 
Washington  Cathedral  in  Washington, 
Sept.  29,  and  placed  a  wreath  above  the 
ashes  of  his  friend,  Melville  E.  Stone, 
late  general  manager  of  the  Associated 
Press.  Mr.  Iwahaga  paused  in  Wash¬ 
ington  only  briefly  on  his  way  to  Tokio 
from  Europe. 


SEIZURE 


EDITION 


Bulletin  to  A.N.P.A.  Radio  Committee 
Members  Says  Columbia’s  Action 
Indicates  Attack  on  News¬ 
papers — Asks  for  Data 


Establishment  of  the  Columbia  News 
Service,  radio  news  gathering  unit,  was 
seen  as  a  threat  to  newspapers  in  a 
bulletin  sent  out  this  week  by  E._  H. 
Harris,  Richmond  (Ind.)  Palladium- 
Item,  to  members  of  the  American 
Newspaper  Publishers  Association  radio 
committee,  of  which  he  is  chairman. 

The  full  text  of  the  bulletin  follows : 

‘‘The  announcement  of  the  Columbia 
Chain  that  it  has  established  a  nevvs- 
gathering  organization  to  compete  with 
the  national  news-gathering  organiza¬ 
tions  of  the  newspapers  seems  to 
demonstrate  that  a  general  attack  has 
been  launched  by  broadcasters  against 
newspapers. 

“The  action  taken  by  newspapers 
against  broadcasters  for  the  illegal  use 
of  news  which  belongs  to  press  associa¬ 
tions  has  prompted  the  broadcasters  to 
form  their  own  news-gathering  organ¬ 
ization.  This  step  was  anticipated  by 
the  newspapers  following  the  threat 
which  was  issued  by  the  broadcasters 
last  April. 

“Some  of  the  broadcasting  magazines 
are  hinting  at  a  general  war  on  news¬ 
papers.  and  Radio  Guide,  published^  in 
Chicago,  this  week  prints  an  article 
entitled  ‘Radio  Prepares  for  War  On 
the  Press.’ 

“I  am  writing  to  each  member  of  the 
radio  committee  in  each  state  to  be  on 
the  lookout  for  definite  steps  taken  by 
broadcasters  to  launch  this  campaign 
against  newspapers. 

“The  constant  use  of  radio  broad¬ 
casting  by  the  Federal  Government  to 
get  its  message  across  to  the  people 
shows  plainly  that  the  broadcasters  have 
succeeded  in  over-selling  the  administra¬ 
tion  on  the  advantages  of  radio  broad¬ 
casting. 

“The  fact  of  the  matter  is  that  the 
newspapers  corralled  the  audience  for 
the  broadcasts  of  the  administration 
spokesmen,  then  published  the  message 
as  news,  and  thereby  gave  to  the  broad¬ 
casters  the  opportunity  of  saying  that 
broadcasting  got  the  message  across  to 
the  public.” 

The  bulletin  further  quoted  a  news 
story  appearing  in  the  Netv  York  Times 
Sept.  24,  that  called  attention  to  the 
federal  censorship  over  radio  and  the 
new  set-up  in  political  broadcasting.  It 
closed  with  a  request  for  information 
regarding  the  feelings  of  publishers  in 
all  states  regarding  radio  and  sugges¬ 
tions  for  further  action  by  the  radio 
committee. 


WILLIAM  M.  MANNING 

William  M.  Manning,  national  adver¬ 
tising  manager  of  the  Pittsburgh  Post- 
Gacette,  died  there  Sept.  30,  following 
an  illness  of  more  than  a  year.  Mr. 
Manning  has  been  with  the  newspaper 
for  18  years  and  prior  to  that  with  the 
Wheeling  (W.  Va.)  Register.  He  was 
a  member  of  the  Pittsburgh  Advertising 
Club  and  other  fraternal  orders.  His 
wife  and  a  daughter  survive. 


OIL  CAMPAIGN  EXPANDED 

Improvement  in  Pacific  Coast  busi¬ 
ness  conditions  has  caused  the  General 
Petroleum  Corporation,  Los  Angeles, 
to  greatly  enlarge  its  advertising  pro¬ 
gram.  announced  Harry  C.  Drum,  vice- 
president  of  Smith  &  Drum,  Inc.,  Los 
Angeles  agency. 


HELD  ILLEGAL 


Cincinnati  Judge  Enjoins  Police  Fros| 
Further  Interference  With  Distri¬ 
bution  of  Ohio  Examiner — 
Says  Law  Gives  Redress 


RADIO  NEWS  SERVICE 
SEEN  AS  THREAT 
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(By  telegraph  to  Editor  &  Publishes) 

Cincinnati,  O.,  Oct.  4 — Confiscatiot 
of  a  newspaper  issue  by  the  police  b 
not  the  way  to  effect  legal  suppressk* 
of  that  publication  was  the  decision  to¬ 
day  by  Judge  Stanley  Struble  when  th 
case  of  the  American  Examiner,  a  Col 
umbus  weekly,  came  up.  The  polig 
confiscated  an  edition  of  the  Examine 
last  week. 

The  Examiner  enjoined  Chief  of  Po. 
lice  William  Copelan  from  orderin 
ixilice  to  confiscate  issues.  Judge  Strubk 
stated  police  could  act  only  upon  j 
court  order.  Persons  aggrieved  han 
redress  through  action  for  libel 
charges  of  criminal  libel,  he  said.  Tht 
court  held  the  issue  was  the  right  d 
police  to  assume  that  the  publication  k 
bad  morally.  Police  must  act  within  tl* 
law  and  the  constitution  in  all  such  mat 
ters,  he  ruled. 

Judge  Struble  refused  to  grant  » 
injunction,  though  he  intimated  that 
such  might  follow  if  police  conti^ 
confiscation.  Chief  Copelan  admitted 
he  had  orders  to  seize  trucks  contain¬ 
ing  the  Examiner  and  take  the  papen 
to  the  city  incinerator  and  burn  them. 

County  Prosecutor  Louis  J.  Schnei¬ 
der  notified  Shelby  county  authorities 
that  Grover  Fleming,  alleged  publisher 
of  the  examiner,  now  serving  a  six- 
months  libel  sentence,  is  wanted  here 
He  is  under  indictment  on  criminal  libel 
charges  preferred  by  E.  W.  Edwards, I®?" 
president.  Fifth  Third  Union  Trast  * 
Company,  made  during  bank  holiday. 


LOCAL  PROGRAM  BANNED 
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Washington  Star  Continues  Its  Oppo- 1  ®  ^ 

.  D  J-  M 

sition  to  Radio  News 


(Special  to  Editor  4  Publisher) 

Washington,  D.  C.,  Oct.  -1 — Follow¬ 
ing  its  action  Sept.  26,  in  eliminatiig 
the  Columbia  Broadcasting  Company's 
daily  program  for  its  “Today  on  the 
Radio”  page,  the  Evening  Star  with 
Suixlay  morning  edition,  Oct.  3,  made 
public  announcement  of  its  future 
policy,  indicating  that  it  will  remain 
adamant  in  its  position. 

In  a  two-column  box  on  the  first 
page,  bottom,  it  stated  that  “The  Star 
has  discontinued  publishing  the  pro¬ 
gram  of  station  WJSV”  of  Columbia 
in  Washington. 

“The  Columbia  Broadcasting  Co.  (of 
which  WJSV  is  the  local  station) 
entered  the  field  of  gathering  and  (hs- 
seminating  news  in  competition  with 
the  newspaiiers  and  the  instrurnentali- 
ties  which  collect  news  for  which  the 
newspapers  furnish  financial  suppnrt, 
the  announcement  read.  “.Adequate 
news  bulletin  broadcasting  is  alrcail; 
provided  by  the  Star  and  other  iie»» 
papers  throughout  the  country,’’  it  con 
tinned.  “In  the  belief  that  this  is  an 
unwarranted  invasion  of  the  newsi)aper| 
field  and  may  well  le.ad  to  the  public 
disadvantage,  the  Star  cannot  in  justicej 
to  itself  co-operate  with  any  broadcast 
ing  system  which  undertakes  such  direc 
comiietition  with  newspapers.” 
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NEW  YORK  MEETING  OCT.  IS-B 
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Postmaster  General  Farley  Will  hi 
dress  Syracuse  Convention 

(Special  to  Editor  4  Publisher) 
Syracuse,  N.  Y.,  Oct. *3 — Fustmastct  ^ 
General  James  .A.  Farley  will  be  th< 
guest  speaker  at  the  88th  annual  med- 
ing  of  the  New  York  Press  .Assocn-  j|jj  | 
tion  to  be  held  at  Onondaga  Horn, 
Syracuse,  Oct.  13  and  14.  _  He 
speak  at  the  banquet  the  opening  day. 

Walter  D.  Allen,  president,  Natioiw 
Editorial  Association,  will  attend 
sessions.  Wh 

President  Rowan  D.  Spraker,  Frit-  ujjj 
man’s  Journal,  Cooperstown,  will  pf*" 
side.  Fay  C.  Parsons,  Cortland  Perse- 
crat,  is  treasurer,  and  Jay  W.  Shaw,  mre 
Elmira,  is  executive  secretary. 
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FIRST  RETAIL  LIQUOR  COPY  PUBUSHED 

Park  &  Tilford  Begins  Month’s  Campaign  in  New  York  Newspapers,  Listing  Prices  and  Asking 
Advance  Orders — Schedules  Running  Into  Millions  of  Dollars  Await  Repeal 

WEDNESDAY’S  newspapers  this  «  ■  ..  . . .  vvhisky,  and  will  also  po  into  im- 

week  carried  the  news  that  Vir-  porting.  Lord  &  Thomas  advertising 


scaticc  w  week  carried  the  news  that  Viy- 
)lice  B  voted  in  favor  of  prohibition 

repeal,  becoming  the  32d  state  to  act. 

iont*  T** 

^  Yorkers  read  in  their  newspapers  a 
a  full'I®Ke  advertisement  by  Park  &  Tjl- 
iord,  New  York,  offering  for  sale  some 
fifty  or  sixty  brands  of  whisky,  gin, 
rum,  wine,  brandy  and  cordials.  Or- 
of  p  liers  are  to  be  accepted  at  once,  with 
,  .  deposits  of  $10  a  case,  for  delivery 
St  when  repeal  comes.” 

otruUt  jjjg  advertisement  appeared  in  the 
.Yw  York  Times,  Nctv  York  Herald 
Tribune,  Neio  York  Sun,  Nezv  York 
Jforid-Telegram  and  the  Nezv  York 
Eittting  Journal.  It  will  be  follow.ed, 
jccording  to  Charles  M.  Storm,  head 
d  the  Charles  M.  Storm  advertising 
agency,  which  placed  the  copy,  by  eight 
full  pages  in  the  same  newspapers,  ajt- 
pearing  every  three  or  four  days  for 
the  next  month. 

The  opening  advertisement,  accord¬ 
ing  to  Mr.  Storm,  constituted  the  first 
publication  of  retail  liquor  prices  in 
paid  space  by  a  business  house  in  the 
L’nited  States  since  prohibition  became 
tffective  sixteen  years  ago.  The  copy, 
he  said,  had  been  passed  by  the  U.  S. 
l^t  Office  Department. 

A  recent  ruling  by  the  Post  Office 
Department  held  that  newspapers  and 
other  publications  carrying  advertise¬ 
ments  of  liquor  and  wines  will  be  re- 
crivfd  as  mailable  matter  if  such  ad- 
rertisements  set  out  specifically  that 
no  sale  is  contemplated  until  repeal  of 
Eighteenth  Amendment.  The  ques¬ 
tion  was  first  raised  in  connection  with 
at  advertisement  of  the  May  Interna- 
fional  Corporation,  announcing  plans 
to  offer  imported  wines,  beer  and 
iquor  if  and  when  rei)eal  comes. 
That  advertisement,  however,  was 
concerned  primarily  with  obtaining 
dialers,  and  did  not  solicit  orders  from 
onsumers.  It  was  placed  by  the 
Twin-State  Advertising  Agency,  of 
Sew  York  City. 

The  present  Park  &  Tilford  adver- 
Kement,  while  primarily  devoted  to 
the  consumer,  included  a  notice  “To 
the  Wholesale  Trade,”  stating  that 
iholesale  prices  could  be  obtained  at 
tie  executive  offices. 

Of  the  retail  prices  listed,  only  a  few 
liens  were  less  than  $20  a  case  of  twelve 
betles,  while  others  ran  up  to  as  high  as 
SI18.5O  per  case  of  twelve  quarts  of  Amer- 
ian  whisky  from  II  to  16  years  old. 
tali-  prices  were  quoted  exclusive  of  im- 
jjjj  port  duty  and  federal  taxes,  which,  at 
r  ;«ient  rates,  would  add  from  $3.30  to 
S#.50  a  case  more. 

■»dv  October  campaign  in  New  York 
is  merely  a  forerunner  of  the  ad- 
'wtising  that  is  planned  to  begin  im- 
™diately  after  repeal  is  effective,  Mr. 
!*>nn  said.  His  agency  has  the  ac¬ 
counts  of  a  dozen  foreign  brands 
"feth  are  listed  in  the  upper  part  of 
thf  advehisement. 

“We  have  several  million  dollars 
“frth  of  advertising  planned  and 
^dteduled,”  he  said.  “Seventy-five  per 
™t  of  the  amount  will  be  spent  in 
ws'spapers  and  25  per  cent  in  class 
'•^azines.  No  national  advertising 
“'ll  be  released,  however,  until  repeal 
"  effective. 

“The  day  after  repeal  we  will  be  in 
"e  newspapers  in  key  cities  and  we 
^'pe  to  catch  the  January  issues  of 
“^azines.  None  of  the  magazines  will 
*e  liquor  advertising  until  repeal  is 

“fcomplished. 

,  In  the  newspapers  we  will  use 
.  "ick  and  white,  rotogravure,  apd 
K  sections.  The  copy  will  be 

*rt-class  institutional  advertising, 
j.  nth  no  ‘cheerio’  tone.  We’ll  try  to 
^  tzke  it  as  dignified  as  if  we  were  ad- 
Wising  Tiffany’s.” 

^  Mr.  Storm,  after  sending  a  question- 
'  to  newspapers  in  many  large 
learned  that  nearly  all  of  them 


PARK  &  TILFORD  ofers  you  an 
opportunity^  Starting  TODAY  —to  order 

Imported  Wines  w  Liquors 

for  delivery  promptly  if  and  when  repeal  comes 

The  Houae  o(  Park  A  Tilford,  established  in  IM),  will  resume  the  bandtinf  of  famous  Wines  and 
ns  liquors  in  the  event  of  Repeul.  Pendinf  that  time,  and  in  order  to  give  our  customers  the  ad-  nnp 
vantage  of  todo>'s  prices,  we  announce  our  immediate  acceptance,  subicct  to  allotment,  of  orders  IjH 
fSLl  lor  the  Wmes  and  Liquors  listed  below.  Allocments  will  be  made  sirkth  in  (be  order  of  receipt. 
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PARK  &  TILFORD 

Fifth  Avenue  al  57th  Street  i&.?V 
Fifth  Avenue  «/ 37th  Street 
jSC  Madison  Avenue  <K44lh  Street 
MeU  Orders  deceived  at  483  Filth  Avenue,  New  York  City 


TO  THI  a  A  U  TSADI. 


New  Yorkers  rubbed  their  eyes  and  performed  speedy  mental  arithmetic  when 
they  saw  this  copy. 


were  willing  to  accept  liquor  copy, 
subject  only  to  legal  restrictions.  Two 
exceptions  are  the  Chicago  Tribune  and 
the  Kansas  City  Star. 

To  meet  the  demands  of  litiuor  adver¬ 
tisers,  the  Storm  agency  was  compelled 
to  add  twelve  persons  to  its  staff  in 
the  last  two  weeks,  and  probably  will 
add  more. 

The  opening  Park  &  Tilford  adver¬ 
tisement  emphasized  repeatedly  that  or¬ 
ders  would  only  be  accepted  subject  to 
legal  limitations.  A  final  statement  on 
this  point  said :  “The  acceptance  of  your 
order  is  subject  to  allotment,  and  is 
conditioned  upon  the  repeal  of  the 
Eighteenth  Amendment,  and  is  subject 
to  all  governmental  and  states  laws  and 
regulations.” 

This  statement  presumably  kept  the 
copy  within  the  scope  of  the  stand  taken 
1^  the  Postoffice  and  the  Justice  de¬ 
partments  at  Washington. 

Beside  holding  that  such  advertising 
is  mailable,  the  Post  Office  Depart¬ 
ment  has  ruled  that  what  is  known  as 
the  Reed  amendment  to  the  Postoffice 
appropriation  act  of  March  3,  1917,  ap¬ 
plying  a  Federal  anti'Hquor  advertise¬ 
ment  law  to  states,  territories,  and  the 
District  of  Columbia  which  have  such 
laws  is  not  applicable  so  far  as  policing 
by  the  federal  government  is  concerned. 

The  Justice  Department  also  holds 
that  no  prosecutions  will  be  instituted  in 
the  instances  referred  to  provided  the 
“if  and  when”  clause  as  a  condition 
precedent  to  repeal  is  made  specific. 

This  somewhat  liberalized  view  of  the 
two  leading  departments  of  the  govern¬ 
ment,  made  when  states  are  rapidly  roll¬ 
ing  up  tremendous  majorities  against 
the  federal  prohibition  amendment, 
stands  only  until  repeal  is  effected.  And 


since  the  legal  department  of  the  gov¬ 
ernment  is  not  venturing  decisions  until 
contingencies  arise  that  demand  them, 
it  remains  to  be  seen  what  course  will 
be  pursued  in  early  December  of  this 
year  when  pending  national  repeal  is  re¬ 
garded  as  due. 

The  question  of  how  far  a  newspaper 
could  go  in  accepting  advertisements  for 
hard  liquor  and  wines  was  raised  by  the 
New  York  Times  which  submitted  the 
advertisement  offered  by  the  May  In¬ 
ternational  Corporation,  for  publication 
.Sept.  10. 

In  admitting  that  advertisement  to  the 
mails,  the  Post  Office  Department  ruled 
that  there  would  be  no  violation  of  the 
Reed  amendment,  which  is  applicable  to 
.states  and  localities  having  anti-liquor- 
advertisement  laws,  because  something  is 
contemplated  which  is  not  yet  legal  in 
fact,  and  therefore  a  legal  impossibility. 

The  Department  of  Justice  held  there 
would  be  no  prosecution  as  sale  and  dis¬ 
tribution  is  contemplated  only  when  it  is 
legal  in  certain  localities  to  accomplish 
such. 

The  breaking  of  the  long-awaited 
surge  of  liquor  advertising  found  much 
activity  in  many  quarters  where  plans 
were  being  made  for  rival  advertising. 
Few,  however,  were  ready  to  announce 
detailed  plans,  and  some  were  inclined 
to  hold  off  until  there  is  some  indica¬ 
tion  of  the  form  that  state  and  local 
regulation  of  the  liquor  traffic  will  take. 

One  firm  expected  to  be  active  in  ad¬ 
vertising  and  selling  of  liquor  is  the 
5»chenley  Products  Company,  1819 
Broadway,  New  York  City,  which  con¬ 
trols  several  of  the  distilleries  at  present 
licensed  to  manufacture  medicinal  whis¬ 
ky.  The  Schenley  concern  will  launch 
a  dozen  brands,  headed  by  Golden  Wed¬ 


ding  whisky,  and  will  also  go  into  im¬ 
porting.  Lord  &  Thomas  advertising 
agency,  with  headquarters  in  New  York 
and  Chicago,  is  in  charge  of  the  Schen¬ 
ley  account.  Walter  T.  Palmer  is  gen¬ 
eral  sales  manager  and  William  Guyer 
is  advertising  manager  of  the  firm, 
which  has  recently  been  expanding  its 
sales  and  advertising  departments. 

Another  is  the  Trans-Europa  Corpo¬ 
ration,  521  Fifth  Avenue,  New  York 
City,  headed  by  C.  F.  Bertelli  as  presi¬ 
dent,  whose  advertising  agency  is  the 
William  H.  Rankin  Company,  New 
York.  This  corporation  has  already 
advertised  that  it  has  obtained  exclu¬ 
sive  sales  rights  in  the  United  States 
for  an  impressive  list  of  European  wine¬ 
growers,  shippers,  and  distillers,  and  is 
arranging  for  distributors  in  this  coun¬ 
try.  William  H.  Rankin,  head  of  the 
agency,  said  this  week  he  was  not  yet 
prepared  to  announce  advertising  plans. 

Canada  Dry  Ginger  Ale,  Inc.,  a  vigor¬ 
ous  advertiser,  announced  some  wwks 
ago  that  it  would  undertake  distribu¬ 
tion  of  whisky  and  gin,  in  addition  to 
the  imported  Leer  which  it  began  hand¬ 
ling  this  year.  J.  M.  Mathes,  Inc., 
New  York,  is  the  Canada  Dry  agency. 

Maryland  Distilleries,  Inc.,  Baltimore, 
has  appointed  the  Gotham  Advertising 
Company,  New  York,  to  handle  its  ac¬ 
count. 

The  North  American  Continental 
Corporation,  through  the  Joseph  Katz 
Company,  New  York  and  Baltimore  ad¬ 
vertising  agency,  announced  this  week 
that  it  had  completed  arrangements  for 
exclusive  distriboition  in  North  America 
of  Delbeck  Champagne,  made  in  Rheims, 
France.  The  corporation  also  holds  the 
.American  appointment  for  65  European 
producers  of  wines  and  liqueurs,  and  is 
appointing  state  distributors.  The  com¬ 
pany,  a  closed  New  York  corporation 
headed  by  Philip  R.  Myers  of  Montreal, 
has  offices  at  1819  Broadway,  New 
York.  Eliot  Buffington  is  treasurer,  and 
Charles  A.  Lebett  vice-president  and 
secretary. 

George  R.  Katz  of  the  E.  Katz 
SjTecial  .Agency,  publishers’  representa¬ 
tives,  told  Editor  &  Publisher  this 
week  that  his  firm  had  sent  out  a  ques¬ 
tionnaire  to  publishers  and  found  that 
in  states  where  there  is  good  assurance 
of  legal  sale  of  liquor,  most  publishers 
will  take  whatever  legitimate  advertis¬ 
ing  of  beverages  is  offered. 

"There  will  be  exceptions,  but  they 
will  be  few,”  he  said.  ^  ^ 

Mr.  Katz  is  one  who  expects  a  “fair 
amount”  of  liquor  advertising  as  soon 
a.s  repeal  becomes  effective. 

“Everybody  knows  of  the  formation 
of  a  great  many  companies  which  plan 
to  do  business  in  everything  from  cham¬ 
pagne  to  whisky,”  he  said.  “All  their 
lirands  are  practically  unknown.  Boot¬ 
leggers  have  been  selling  their  customers 
anything  without  regard  to  brands.  Now 
if  the  sale  of  liquor  is  to  be  handled  by 
firms  that  plan  to  build  up  good  will 
and  stay  in  business,  they  will  have  to 
acquaint  the  public  with  their  brands. 

“Of  course,  a  tremendous  shortage  of 
domestic  liquor  is  expected,  and  if  the 
distillers  find  themselves  unable  to  keep 
up  with  their  potential  demand,  there 
may  be  a  lull  in  their  advertising.  But 
if  there  is  such  a  lull,  the  chances  are 
that  there  will  be  considerable  competi¬ 
tion  from  importing  firms.” 

The  Chicago  Tribune  has  already 
voiced  opposition  to  any  law  prohibiting 
publication  of  liquor  advertisements,  al¬ 
though  it  has  not  altered  its  stand 
against  accepting  such  advertising  in  its 
own  columns.  Long  before  prohibition 
the  Tribune  threw  such  advertising  out 
of  its  columns. 

In  a  recent  editorial  the  Tribune 
stated  in  part : 

“One  prohibition  begets  others  and 
even  when  one  is  being  eliminated  others 
(Continued  on  page  22) 
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EDITORIAL  “SHOP  GROUPS”  TO  DRAFT 
NEW  YORK  GUILD’S  CONSTITUTION 


I^gulations  Drawn  by  Steering  Conunittee  to  Be  Used  as  Basis — 
Herald  Tribune  Objection  to  Hasty  Action  Brought 
Change  in  Procedure 


FURTHER  steps  in  the  organizing  of 
*  a  guild  of  New  York  newspapermen 
and  women  were  taken  at  a  meeting  of 
about  200  newspaper  workers  in  New 
York  last  Sunday,  Oct.  1.  at  the  City 
Club. 

The  first  meeting  was  held  two  weeks 
previously,  when  a  committee  was 
elected  to  represent  the  New  York 
group  at  the  public  hearing  on  the 
American  Newspaper  Publishers’  Asso¬ 
ciation  code  at  Washington,  Sept.  22 
and  23. 

At  last  Sunday’s  meeting  the  name 
of  the  organization  was  changed  from 
the  Guild  of  New  York  Newspaper  Men 
and  Women  to  the  New'  York  News¬ 
paper  Guild. 

A  proposed  constitution  and  by-laws, 
which  had  been  drafted  by  the  steering 
committee,  was  shelved  for  the  time 
being.  Instead,  it  was  decided  to  call  a 
meeting  of  representatives  of  the  vari¬ 
ous  newspaper  offices  for  the  drafting 
of  a  constitution,  using  the  regulations 
as  already  drawn  up  as  a  basis  for  dis¬ 
cussion.  The  regulations  as  approved 
by  the  representatives  of  the  various 
newspaper  offices  are  then  to  be  placed 
before  the  guild  group  for  adoption. 

The  organization  committee’s  life  was 
extended,  and  power  was  given  it  to 
enlarge  itself. 

The  committee,  meeting  after  the  gen¬ 
eral  meeting  had  adjourned,  elected 
Allen  Raymond,  of  the  New  York 
Herald  Tribune,  to  its  membership  and 
drew  up  a  list  of  about  25  newspaper¬ 
men  who  had  attended  the  meeting  from 
as  many  different  newspapers  and  press 
associations  in  the  city. 


News  Association,  Standard  News  As¬ 
sociation.” 

Raymond  had  been  named  to  repre¬ 
sent  the  Herald  Tribune  employes  at  an 
election  in  the  paper’s  city  rooms  the 
day  before. 

James  Kieran,  New  York  Times,  pre¬ 
sided  at  last  Sunday’s  meeting,  assisted 
and  advised  unofficially  from  time  to 
time  by  Morris  Ernst,  New  York  at¬ 
torney. 

Mr.  Kieran  first  introduced  Morris 
Watson,  Associated  Press,  and  Hey- 
wTOd  Broun,  both  members  of  the  com¬ 
mittee,  who  made  brief  reports  on  the 
conduct  of  the  committee  at  the  code 
hearing.  Mr.  Broun  said  he  had  spoken 
on  Paragraph  14,  ‘‘which  will  be  out 
anyway.”  He  also  said  that  the  edi¬ 
torial  workers’  source  of  strength  at 
this  time  was  fear  on  the  part  of  pub¬ 
lishers  that  they  might  become  powerful 
through  organization  and  by  eventually 
joining  such  a  body  as  the  American 
Federation  of  Labor.  He  concluded 
(sarcastically)  by  relating  how  one 
publisher’s  representative  at  the  Wash¬ 
ington  hearing  told  him  how  his  pub¬ 
lisher  had  paced  up  and  down  in  his 


office  and  cried  when  he  was  forced  to 
make  the  first  cut  in  salaries  on  his 
paper,  how  he  couldn’t  cut  the  mechan¬ 
ical  employes  and  so  he  could  only  cut 
on  the  reportorial  end,  how  a  second 
cut  had  to  be  made,  again  to  the 
reportorial  payroll,  and  still  a  third  in 
like  manner.  Thus,  Mr.  Broun  pointed 
out,  organization  was  the  only  means  of 
protection  available  to  the  editorial 
workers  against  cuts  such  as  they  had 
been  given,  and  which  had  not  been 
given  to  mechanical  employes  because 
they  were  organized. 

Mr.  Kieran  then  said  that  many  sup¬ 
porting  messages  were  received  from 
similar  editorial  guilds  in  all  parts  of 
the  country  at  the  code  hearing.  It 
was  also  a  recognized  fact,  he  said,  that 
various  groups  were  getting  more 
power  to  speak  and  voice  their  opinions 
in  this  country  and  that  it  was  time  edi¬ 
torial  workers  formed  such  a  group  to 
obtain  the  advantages  that  would  be¬ 
come  available  to  them  through  repre¬ 
sentation  of  their  interests.  Through 
organization,  he  said,  minimum  rates  of 
pay  and  hours  of  work  could  be  estab¬ 
lished  and  an  organization  developed 
that  would  look  ahead  to  the  evolving 
of  “better  standards”  and  working  con¬ 
ditions  for  the  craft. 

There  was  considerable  and  confus¬ 
ing  discussion  on  the  designation  of  the 
group  as  a  “guild.”  Some  wondered 
why  it  was  not  called  a  “union.”  But 
this  discussion  ended  when  the  meeting 
adopted  Article  I  of  the  proposed  con- 
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the  committee  asked  these  men  to  speak 
to  the  editorial  workers  in  their  respec¬ 
tive  offices  and  to  ask  them  to  select 
one  of  their  own  number  by  vote  to 
represent  them  at  a  “constitutional  con¬ 
vention”  tentatively  set  for  the  City 
Chib  next  Sunday  evening. 

At  the  convention  one  representative 
from  each  paper  in  the  greater  city  is 
expected  to  meet  with  the  committee 
members.  Some  of  the  larger  papers 
may  be  allowed  two  representatives. 

One  group  at  the  Sunday  meeting 
wanted  to  vote  on  the  approval  of  the 
drafted  constitution  and  by-laws  imme¬ 
diately,  but  another  group,  led  by  Allen 
Raymond,  wanted  each  newspaper  office 
to  have  a  chance  to  go  over  the  regula¬ 
tions  before  committing  themselves.  Mr. 
Raymond  had  a  petition  signed  by  42 
Herald  Tribune  staff  men  opposing 
hasty  action. 

By  signing  the  declaration  the  Herald 
Tribune  men  formed  the  first  “shop 
unit”  in  the  city.  That  term  was  used 
throughout  the  meeting  to  describe  the 
undefined  organizations  that  it  was 
hop^  would  be  formed  in  each  office 
during  the  week  to  select  representa¬ 
tives  to  the  “constitutional  convention” 
and  to  speak  for  each  group  as  a  whole 
on  other  occasions  if  necessary. 

The  statement  of  the  Herald  Tribune 
employes  thanked  the  steering  commit¬ 
tee  for  its  wo’'k,  and  added: 

“We  believe  the  adoption  of  any  con¬ 
stitution  should  be  a  matter  for  deliber¬ 
ate  throught  after  long  scrutiny  of  any 
dwument,  and  after  a  chance  has  been 
given  for  alternative  drafts  of  any  sec¬ 
tion  or  all  of  it  to  be  presented.  We 
oppose  adoption  of  any  constitution,  or 
the  election  of  any  permanent  officers 
at  the  meeting  called  for  Oct.  1.  Hav¬ 
ing  complete  confidence  in  the  present 
committee  we  suggest  that  ff  carry  on 
its  work  until  a  representative  in  its 
membership  be  selected  by  interested 
employes  in  at  least  six  of  the  following 
newspapers  and  wire  services :  New 
York  Times,  Herald  Tribune,  Daily 
News,  American,  Mirror,  Evening  Sun, 
World-Telegram,  Evening  Post,  Eve¬ 
ning  Journal,  Brooklyn  Eagle,  Brooklyn 
Times-Union,  Associated  Press,  United 
Press,  Hearst  News  Services,  City 


(.Special  to  Editok  &  Publisher) 

ST.  PAUL,  Oct. 2 — With  considerably 
more  than  100  actively  employed 
news  writers,  copy  readers  and  other 
editorial  departments  employes  signing 
the  charter,  a  newspaper  guild  of  St. 
Paul  and  Minneapolis  newspaper  work- 
On  Monday  ers  was  formed  here  Sunday,  Oct.  1,  at 


a  meeting  in  the  Hotel  Lowry. 

At  a  pre-organization  meeting  the 
preceding  Sunday  in  Minneapolis,  78 
news  men  and  women  signed  an  infor¬ 
mal  membership  roster  and  contributed 
25  cents  each  to  cover  immediate  costs 
of  telegrams  and  incidentals  in  con¬ 
nection  with  placing  the  Twin  Cities 
news  writers  unequivocally  on  record 
as  generally  approving  action  taken 
and  implied  by  Eastern  guilds  before 
the  NR.\  administration  in  Wasbing- 
tor. 

That  the  organization  shall  be  a 
permanent  one  was  decided  and  a  con¬ 
stitution  and  bylaws  were  adopted  and 
officers  elected. 

The  officers  include  a  president,  to 
represent  the  parent  unit ;  a  vice-presi¬ 
dent  for  each  city,  a  secretary-treas¬ 
urer,  and  an  executive  board,  repre¬ 
sentatives  of  each  daily  paper  in  the 
Twin  Cities. 

R.  S.  Gilfillan,  Minneapolis  Tribune, 
was  chosen  president;  A.  J.  Crocker, 
city  hall  man  for  the  St.  Paul  Dis¬ 
patch,  St.  Paul  vice-i^esident :  Ciharles 
Eberhardt,  Minneapolis  Journal,  vice- 
president  for  Minneajwlis,  and  G.  B. 
\\'ollan,  St.  I^aul  Daily  News,  secre¬ 
tary-treasurer. 

T.  Glenn  Harrison,  Ernest  T.  Lar¬ 
sen,  J.  O.  Meyers,  S.  E.  Gerther  and 
Rose  McKee,  all  of  St.  Paul,  and  Leif 
Gilstad.  E.  N.  Pomeroy  and  J.  H. 
Qeland.  Minneapolis,  were  elected  to 
the  executive  board. 

Elwood  Fitchette,  Minneapolis  at¬ 
torney,  who  acted  as  legal  adviser; 
Governor  Floyd  B.  Olson  and  H.  P. 
Keller,  a  former  mayor  of  St.  Paul, 
were  elected  honorary  members. 

Following  the  meeting  and  installa¬ 
tion  of  officers,  the  executive  board 
supplemented  former  telegrams  to 
Washington  in  one  of  offeial  protest 
against  the  A.N.P.A.  code. 

The  missive  was  addressed  to  Lind¬ 
say  Rogers,  deputy  NRA  administra¬ 
tor,  and  stressed  opposition  to  the 
designation  of  newspaper  editorial 
workers  as  professional  persons  “so  as 
to  exempt  them  from  the  benefits  of  the 
National  Recovery  Act.” 

Two  representatives  of  21  editorial 
workers  on  the  Dulu*h  newspapers  at¬ 
tended  the  St.  Paul  meeting. 


-Although  a  Duluth  guild  had  not  been 
formally  organized,  the  representatives 
were  empowered  to  join  the  Twin  Cities 
group  in  full  approbation  of  the  Twin 
Cities  guild’s  program. 

Dues  in  the  permanent  organization 
were  set  at  50  cents  monthly  and  meet¬ 
ings  probably  will  be  alternately  in  the 
two  cities  on  the  first  Sunday  of  each 
month. 

Sentiment  expressed  would  indicate 
that  efforts  will  be  made  to  have  the 
Twin  Cities  guild  serve  as  the  nucleus 
of  a  state  organization. 

With  duplications  and  additions  oc¬ 
curring  between  the  signing  of  the  in¬ 
formal  membership  roster  at  the  first 
organization  meeting  and  signing  of  the 
charter  it  is  estimated  that  150  active 
workers  already  are  definitely  identified 
with  the  Twin  Cities  group. 

A  liberal  estimate  places  the  total  of 
persons  eligible  to  membership  at  250. 

So  far,  at  least  as  concerns  any  ac¬ 
tive  or  implied  opposition.  Twin  Cities 
publishers  and  managing  editors  have 
maintained  a  strictly  “hands  off” 
policy. 

Papers  represented  in  membership 
include  the  St.  Paul  Pioneer  Press, 
St.  Paul  Dispatch,  St.  Paul  Daily 
.Vews,  .St.  Paul  Daily  Volkseitung, 
Minneapolis  Morning  Tribune,  Minne¬ 
apolis  Evening  Tribune,  Minneapolis 
Journal  and  Minneapolis  Daily  .Star. 

.\t  both  meetings  it  was  notable  that 
older  newspaper  men  dominated,  the 
average  “newspaper  age”  being  well 
above  12  years. 

Details  on  policy  will  be  formulated 
by  a  committee  and  a  program  pre¬ 
sented  at  the  November  meeting. 

Broadly  speaking,  the  objectives  of 
the  organization  are  to: 

Negotiate  satisfactory  remnueration 
schedules. 

Protect  the  interests  of  members  be¬ 
lieved  unjustly  dismissed. 

Limit  the  number  of  apprentice 
workers,  so-called  “free-thinkers,”  and 
other  persons  whose  writing  activities 
would  tend  toward  reducing  the  num¬ 
ber  of  paid  workers  or  paid  workers’ 
salaries. 

Limit  the  activities  of  persons  con¬ 
tributing  free  material  to  newspapers, 
such  as  press  agents,  city  and  state 
publicity  men,  etc. 

No  action  and  no  official  discussion 
has  resulted  on  the  possibility  of  af¬ 
filiation  with  the  American  Federation 
of  Labor  or  other  trade  groups,  al¬ 
though  there  is  a  wide  divergence  of 
opinion  on  the  question  within  the 
membership. 


stitution,  which  called  the  organization 
a  guild. 

In  the  midst  of  the  discussion 
Ernst  was  called  upon  to  give  his  viewi 
The  guild’s  difficulties  in  organizing, 
Mr.  Ernst  said,  “are  not  unusual.  Thej 
are  the  same  kind  of  birth  pains  ei 
perienced  by  all  such  organizations. 
He  suggested  that  contact  be  made  with 
similar  newspaper  groups  in  the  countij 
in  order  to  obtain  more  effective  repi^ 
sentation  before  the  N  R A,  that  the 
guild  be  organized  on  a  permanent  basis, 
and  that  the  existence  of  present  steer 
ing  committee  be  continued. 

With  all  the  discussion  on  the  tint 
article  it  was  decided  that  the  meeting 
could  not  take  up  the  proposed  regula- 
tions  article  by  article,  and  the  resoln- 
tions  extending  the  life  of  the  steering 
committee,  and  calling  for  organizatioj 
of  shop  groups  to  consider  the  constitn- 
tion  were  passed. 

Edward  Angly,  who  resigned  from 
the  Herald  Tribune  this  week  to  job 
the  Columbia  News  Service,  said  that 
he  wished  to  deny  any  inference  that 
he  had  been  let  out  of  the  HeraW 
Tribune  for  his  activity  with  the  guild 

It  was  reported  that  the  committtt 
had  collected  $216  for  its  expenses 
Washington  and  that  it  had  spent  . 
total  of  $146.67,  as  follows :  Hotel  and 
board  at  Washington,  $113.73;  postage 
$13.90 ;  printing,  $19.04.  This  left  a 
balance  of  $69.37,  it  was  explained,  and 
a  letter  had  been  received  from  the 
guild  formed  in  Newark  offering  to  pay 
part  of  the  committee’s  expenses,  as  the 
New  York  group  had  spoken  for  it 
the  Washington  hearing. 

One  newspaperman,  saying  he  was 
speaking  for  Morris  Markey,  magazine 
writer,  asked  if  such  writers,  and  also 
cameramen,  could  join  the  guild.  The 
question  of  membership,  however,  is 
matter  which  will  be  taken  up  later. 

After  voting  thanks  to  the  Eastern 
Air  Transport  Company,  which  flew  the 
committee  to  the  Washington  hearing 
free  of  charge,  to  the  City  Club  and 
Morris  Ernst,  the  meeting  adjourned 

Speaking’  after  the  meeting,  Mr, 
Ernst  indicated  that  the  committee 
hoped  to  see  some  national  organization 
or  working  arrangement  between  vari 
ous  guilds  throughout  the  country  ef¬ 
fected,  so  that  representatives  of  all 
editorial  workers  could  take  up  the 
statement  of  attorney  Elisha  Hanson  at 
the  Washington  hearing  that  publisher! 
would  be  glad  to  discuss  wages  and 
working  conditions  with  them. 

The  proposed  constitution  and  by 
laws,  which  will  be  used  as  a  basis  for 
further  discussion  on  the  subject,  says 
that  those  eligible  for  membership  in 
the  guild  are  “all  persons  engaged  m 
gathering,  writing,  Siting  or  interpret¬ 
ing  news  for  daily  newspapers  in  New 
York  City  or  for  press  associations." 
.\nother  section  says  that  “All  persons 
who  have  had  not  less  than  one  yw 
actual  experience  on  a  New  York  City 
newspaper  or  in  the  New  York  office 
of  a  press  association  but  who  at  the 
time  of  the  adoption  of  this  constitution 
are  unemployed  shall  be  eligible  to 
membership  in  the  Guild  as  accredited 
members  of  the  last  staff  on  which  they 
were  employed.”  Both  employed  and 
unemployed  Guild  members  will  have 
equal  status,  the  proposed  regulations 
stipulate. 

The  purpose  of  the  Guild,  as  defined, 
is  “to  constitute  a  vehicle  for  the  co¬ 
herent  expression  of  the  judgment  oi 
newspapermen  and  women  of  New  York 
on  any  subject.” 

Dues  of  active  membei  s  are  to  be  SI 
a  month. 


GUILD  COMMITTEE  NAMED 

The  Newark  (N.  J.)  Guild  of  New 
paper  Men  and  Women  has  elected  ai| 
executive  committee  to  formulate  rule; 
and  submit  further  details  of  orpamza 
tion  to  the  members.  Commitee  menv 
bers  are:  Emmett  Crozier  and  Harol^ 
Stevens,  Newark  L.edger-,  Ray  (>hcV' 
and  Nathan  Goldberg,  Netvark  Star- 
Eagle;  Vincent  De  Paul  Sjavin  anc 
Harry  Gilroy,  Newark  Evening  A'wr 
and  William  A.  Kinney  and  John  Fw- 
ris.  Associated  Press.  The  guild  ha^ 
85  members. 
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daily  ‘WITHDRAWS*  ITS  LOCAL  RATES 
IN  PREPARATION  FOR  INFLATION 

Holyoke  Transcript  Can  Now  Raise  Rates  on  Ten  Days’  Notice- 
No  Advance  Expected  But  Future  Will  Be  Governed'  by 
Value  of  Dollar 
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Alarmed  at  the  possibility  of 
.  drastic  changes  in  price  levels  as 
a  result  of  inflation,  the  Holyoke 
(Mass.)  Transcript  has  sent  letters  to 
its  advertisers  announcing  that  on  Oct. 
25  local  advertising  schedules  will  be 
withdrawn,  to  make  possible  changes  in 
rates  after  that  date  on  ten  days’  no¬ 
tice. 

This  does  not  necessarily  mean  that 
rates  will  be  advanced.  The  letter  says 
that  the  value  of  the  dollar  will  be  an 
important  factor,  and  expresses  the 
hope  that  no  changes  will  be  necessary 
for  the  present. 

The  letter,  as  published  in  a  bulletin 
of  the  New  England  Daily  Newspaper 
.Association,  follows: 

"The  threat  of  inflation  in  commodity 
prices  through  manipulation  of  the  dol¬ 
lar,  as  demanded  by  Senators  Fletcher 
and  Harrison,  Secretary  Wallace  and 
others  in  recent  statements,  seems  seri¬ 
ous  enough  to  us  to  warrant  putting 
ourselves  in  a  more  protected  position. 
Effective  Oct.  25,  1933 — the  25th  being 
the  date  on  which  we  close  our  books 
for  billing  purposes  for  the  month — 
we  will  withdraw  our  present  local  ad¬ 
vertising  rate  schedules.  Rates  after 

that  date  will  depend  largely  on  the 
variation  in  value  of  the  dollar. 

Changes  in  rates  after  that  date  will 

be  made  on  ten  days’  notice  to  adver¬ 
tisers.  Hoping  that  our  inflation  fears 
are  groundless  and  that  no  change  in 
the  present  rate  may  be  necessary  for 
the  present,  we  remain,” 

Frank  E.  Phillips,  manager  of  the  as 
sociation,  in  reproducing  the 


with  campaigns  unless  they  know  in 
advance  what  their  space  is  going  to 
cost.  This  being  the  case,  any  news¬ 
paper  which  set  itself  up  as  an  excep¬ 
tion  and  refused  to  contract  for  defi¬ 
nite  rates  in  the  future  would  simply 
be  dropped  from  most  schedules, 
unless  the  advertisers  wanted  it  very 
badly.” 

ADVERTISED  BRANDS 
WEATHER  STORM 


Leas  Affected  by  Depression  Than 
Non-Advertised  Goods,  Francis 
Tells  General  Foods  Con¬ 
vention 


under  the  heading,  “^^ewspapers  Must 
Have  More  Revenue,”  said  also  that 
“New  England  dailies  in  great  number 
are  in  position  now  to  strengthen  their 
business  through  increase  in  circulation 
revenue,  from  two  cents  a  copy  to  at 
least  three  cents.” 

“Just  as  certain  as  ‘Death  and 
Taxes,’”  he  wrote,  “is  it  that  news¬ 
papers  must  have  more  revenue  if  they 
are  to  survive,  maintain  their  high 
standard,  employ  more  people,  increas? 
payrolls,  meet  rising  costs  of  what  is 
us^  to  produce,  and  be  balanced 
against  indirect  or  direct  inflation.  This 
increased  revenue  must  come  in  adver¬ 
tising  or  circulation  receipts,  or  both. 
Nobody  is  going  to  subsidize  the  news¬ 
papers.  Which,  of  course,  God  forbid! 

“Newspapers  sell  to  readers  at  too 
tow  a  price — at  a  price  enormously 
under  what  they  are  worth  to  buyers 
and  at  a  price  well  out  of  balance  with 
what  it  does  and  will  cost  to  produce 
them. 

“Publishers  have  carried  on,  hoping 
against  hope  that  something  would  hap¬ 
pen,  or  be  brought  about,  to  re-estab¬ 
lish  their  businesses  short  of  increased 
advertising  or  circulation  levies.  They 
lave  instituted  economies  right  and 
left.  They  have  dug  into  and  through 

_  lAeir  rainy  day  surpluses.  They  have 

11  have!  in  man^  instances  wiped  out  any  salary 
ulatioml  tor  themselves  and  have  borrowed  to 
the  limit  to  further  the  interests  of 
defined,}  their  papers  and  their  employes.  The 
Jay  of  reckoning  is  not  far  off.  Pro¬ 
crastination  is  leading  to  the  brink  of 
the  cliff  over  which  some  will  topple 
but  from  which  the  majority  will,  of 
;o  be  $1|  “ufse,  back  away  to  rebuild  through 
re-adjustment  to  meet  changed  condi¬ 
tions  which  have  been  going  on  ever 
since  the  first  sprinkle  of  the  economic 
storm.” 

New  York  representatives  of  pub- 
itc  ruicv  pointed  out  that  it  would  be 
reanizZ'  for  most  newspapers  to  take 

■  mem-  which  would  permit  advancing 

Harrft  ”  .national  advertising  rates  on  short 

t  Ghent  representative  said  a  few 

SMC'  •  newspapers  had  raised  the  ques¬ 
tion,  but  that  he  had  advised  against  it 


Advertised  brands  weathered  the  de¬ 
pression  much  better  than  non-adver- 
tised,  Clarence  Francis,  executive  vice- 
president  of  General  Foods  Corporation, 
stated  at  a  convention  of  the  general 
executive  staff  of  the  corporation  in 
Chicago  last  week.  He  also  expressed 
the  opinion  that  business  is  definitely  on 
the  mend. 

Mr.  Francis  said  that  his  organization 
first  experienced  improved  conditions 
last  December,  with  a  considerably  ac¬ 
celerated  improvement  starting  about 
three  months  ago.  Referring  to  the  part 
advertising  has  played  in  maintaining 
and  increasing  sales,  he  said : 

“During  the  depression  our  company 
maintained  its  advertising.  We  found 
that  this  worked  to  our  advantage,  for 
as  other  companies  lessened  their  adver- 
letter  tising  ours  gained  in  force.  We  had  less 
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William  R.  Hears!,  Jr.,  addressing  the 
huge  crowds  that  attended  the  William 
Randolph  Hearst  day  at  A  Century  of 
Progress,  Oct.  1.  He  is  shown  speaking 
from  the  Court  of  State. 


BRYAN  AND  PEABODY 
ON  A.B.C.  PROGRAM 


Trading  Territories  and  Cooperation 
Between  Advertiser  and  Media 
Members  of  Bureau  Slated 
For  Discussion 


competition  from  advertising  and 
profited  according. 

“The  records  indicate  that  advertised 
brands  have  weathered  the  storm  bet¬ 
ter  than  the  non-advertised.  Price 
merchandise  dies  with  an  improvement 
in  business. 

“I  lielieve -that  advertising  is  one  of 
the  greatest  stabilizing  forces  we  have. 
It  makes  it  possible  to  stabilize  prices 
and  thereby  helps  to  maintain  employ¬ 
ment  and  wages.  It  is  the  friend  of  the 
workers.” 

Commenting  upon  the  new  business  con¬ 
ditions  under  the  NR  A  codes,  Mr.  Fran¬ 
cis  expressed  the  hope  that  the  good 
in  the  old  system  will  be  maintained 
and  the  uneconomic  practices  and  bad 
trade  practices  will  be  eliminated.  He 
believes  that  the  numerous  codes  affect¬ 
ing  the  food  industry  will  help  to 
stabilize  it. 

C.  M.  Chester,  president  of  General 
Foods,  endorsed  the  Hearst  newspapers’ 
“Buy  in  September”  campaign.  He 
said : 

“More  aggressive  selling  is  needed  to 
meet  the  demands  of  more  aggressive 
buying  on  the  part  of  consumers. 
Month  by  month  our  sales  have  in¬ 
creased  in  1933.  September  shows  a 
phenomenal  advance  over  September, 
1932.” 

The  convention  discussed  the  com¬ 
plete  reorganization  of  the  company’s 
sales  organization  and  methods. 

PAPPAS  IN  CHICAGO 

Carlin  French,  newly-appointed  classi¬ 
fied  manager  of  the  Chicago  Herald  and 
Examiner,  announced  this  week  the  ap¬ 
pointment  of  George  Pappas,  classified 
manager  of  the  Syracuse  J ourml- Amer¬ 
ican  for  the  past  three  years  and  prior 
to  that  in  the  classified  department  of 
the  Nctv  York  American,  as  his  assis¬ 
tant. 

FELMLY  MANAGING  EDITOR 

Arthur  J.  Sinnott,  editor  of  the  Neiv- 
ark  Evening  Neu’s,  has  announced  the 
change  in  the  title  of  Lloyd  M.  Felmly 
from  assistant  managing  editor  to  man- 


(.Special  to  Edito*  &  Publisher) 

Chicago,  Oct.  2 — John  Stewart  Bryan, 
Richmond  (Va.)  News-Leader  publisher 
and  editor,  and  Stuart  Peabody,  general 
advertising  manager  of  Borden  Com¬ 
pany,  New  York,  and  president  of  the 
Association  of  National  Advertisers, 
will  be  two  of  the  principal  speakers  at 
the  opening  session  of  the  annual  Audit 
Bureau  of  Circulations  convention  here 
at  the  Stevens  Hotel,  Oct.  19  and  20, 
O.  C.  Harn,  managing  director  of  the 
bureau,  announced  today. 

Among  the  important  topics  for  dis¬ 
cussion  will  be  trading  territories,  upon 
which  a  special  committee  report  will 
be  given,  and  the  need  of  closer  co¬ 
operation  between  bureau  advertiser 
members  and  A.B.C.  publications.  The 
convention,  as  usual,  will  be  the  high 
point  of  the  annual  "A.B.C.  Week” 
conclave  of  advertisers,  publishers  and 
others  associated  with  the  advertising 
and  publishing  business.  Other  meet¬ 
ings  scheduled  that  week  include : 

Inland  Daily  Press  Association,  Hotel 
Morrison.  Oct.  17-18;  Central  States 
Circulation  Managers’  Association,  Con¬ 
gress  Hotel,  Oct.  17-18;  Major  Market 
Newspapers,  Hotel  Stevens,  Oct.  18; 
Agricultural  Publishers’  Association, 
Hotel  Stevens,  Oct.  18;  Newspaper  Ad¬ 
vertising  Executives’  Association,  Inc., 
Hotel  Stevens,  Oct.  19. 


JOINS  HERALD  TRIBUNE 

C.  B.  Allen,  formerly  special  avia¬ 
tion  writer  for  the  old  New  York 
World  and  the  World-Telegram,  has 
joined  the  staff  of  the  New  York 
Herald  Tribune.  He  will  cover  avia¬ 
tion  matters  and  also  general  assign¬ 
ments,  as  he  did  on  both  other  papers. 


L  Vflrjl  long-established  custom  in  gen-  aging  editor  of  that  paper.  Mr.  Felmly 

Rin  F^l  ?"^y^rtising,”  he  said,  “has  been  to  was  city  editor  of  the  Evening  News 
Lild  ™  Fsiness  on  yearly  contracts,  .^d-  prior  to  his  appointment  as  assistant 
Wisers  feel  that  they  cannot  go  ahead  managing  editor. 


PUBUSHER  ON  PROBATION 

Federal  Judge  Frank  H.  Kerrigan, 
holding  court  in  Sacramento,  Cal.,  Oct. 
2,  accepted  a  plea  of  guilt  to  a  technical 
violation  of  the  postal  laws  by  M.  Earl 
-^dams,  publisher,  Healdsburg  (Cal.) 
Tribune  and  placed  him  on  30  days 
probation. 

A.  M.  HIRSH  ILL 

A.  M.  Hirsh  publisher  of  the  Aurora 
(111.)  Beacon-Neios,  was  taken  to  the 
Presbyterian  Hospital,  Chicago,  this 
week  for  treatment. 


W.  R.  HEARST  HONORED 
AT  CHICAGO  FAIR 

Notables  Pay  Tribute  to  Publisher’s 

Public  Service  at  Hearst  Day 
Ceremony  Oct.  1 — His  Son 
Makes  Response 

(.Special  to  Editor  &  Publisher) 

Chicago,  Oct.  ^ — \\  illiam  Randolph 
Hearst  Day  was  fittingly  observed  at 
A  Century  of  Progress  Exposition  here 
yesterday.  Featured  by  a  brilliant  pa¬ 
rade,  the  Hearst  Chicago  Herald  and 
Examiner  $10,000  marathon  swim,  and 
speeches  by  governmental,  business,  edu¬ 
cational  and  American  Legion  leaders, 
the  Hearst  program  was  the  high  point 
of  the  day’s  activities  at  the  fair. 

President  Rufus  C.  Dawes  of  the  Ex¬ 
position  delivered  the  official  apprecia¬ 
tion  address  in  honor  of  Mr.  Hearst. 
Mr.  Dawes  commented  upon  the  pub¬ 
lisher’s  achievements  as  follows: 

"Nearly  40  years  ago  he  established 
himself  as  one  of  the  great  publish¬ 
ers  of  America,  and  in  all  this  period 
of  social  and  political  changes  and  of 
mechanical  readjustment  he  has  main¬ 
tained  himself  and  advanced  his  great 
properties  in  prestige  and  power.  In 
a  great  variety  of  ways  we  have  been 
sustained  by  his  powerful  support.” 

William  Randolph  Hearst,  Jr.,  re¬ 
sponded  in  behalf  of  his  father.  He 
said  in  part: 

“My  father,  and  indeed  the  whole 
Hearst  family,  appreciate  very  greatly 
the  honor  of  having  a  William  Ran¬ 
dolph  Hearst  Day  at  this  wonderful 
fair.  We  are  told  the  honor  is  con¬ 
ferred  because  of  services  rendered  the 
fair  by  the  Hearst  papers.  That  is 
particularly  gratifying.  The  main  pur- 
jxjse  of  the  Hearst  papers  is  to  render 
public  service.” 

Louis  Johnson,  national  commander 
of  the  American  Legion,  brought  greet¬ 
ings  from  the  Legionnaires : 

"I  would  be  remiss  in  my  duty  and 
unfaithful  to  the  record  if  I  did  not 
convey  to  him  on  this  occasion  the 
undying  gratitude  of  the  American  Le¬ 
gion.  He  has  stood  loyally  with  us  in 
all  our  struggles.” 

John  Quinn,  of  Los  Angeles,  former 
national  commander  of  the  legion,  paid 
tribute  to  the  publisher’s  mother,  the 
late  Mrs.  Phoebe  Hearst.  Other  promi¬ 
nent  officials  to  speak  words  of  praise 
for  Mr.  Hearst  included:  Gov.  Clyde 
Herring  of  Iowa,  Lieut.  Gen.  Milton 
J.  Foreman,  and  Lieut.  Gov.  Thomas 
C.  Donovan  of  Illinois.  United  States 
Senator  William  H.  Dieterich,  delayed 
in  arriving  at  the  ceremonies,  entered 
his  prepared  address  into  the  record, 
referring  to  Mr.  Hearst  as  “ever  a  foe 
of  special  privilege ;  champion  of  human 
rights,  and  greatest  political  economy 
student  in  the  nation.” 

The  swimming  marathon,  won  by 
Marvin  Nelson  of  Ft.  Dodge,  la.,  at¬ 
tracted  approximately  75,000  spectators 
to  the  World’s  Fair  lagoon.  Nelson 
won  the  race  in  seven  hours  and  22 
minutes  and  was  awarded  $5,000  as  first 
prize.  Nearly  100  professional  swim¬ 
mers  participated. 

In  addition,  the  Herald  and  Examiner 
staged  an  amateur  swimming  meeting. 
Homer  Guck,  Herald  and  Examiner 
publisher,  presented  trophies  to  the  win¬ 
ners  in  these  events. 


EDITORS  ELECT  SCHABER 

Robert  O.  Schaber,  editor  of  the 
Hudson  (S.  D.)  Hudsonite  was  elected 
president  of  the  Interstate  Editorial 
Association  at  the  three-day  conven¬ 
tion  at  Sioux  City,  la.,  last  week-end, 
succeeding  Jacob  Van  Zwol,  Paullina, 
la.  Mr.  Van  Zwol  was  elected  vice- 
president,  H.  L.  Peck,  Randolph,  Neb., 
secretary,  Ray  A.  Smith,  Akron,  la., 
treasurer,  and  J.  P.  O’Furey,  Harting- 
ton.  Neb.,  director.  The  association 
comprises  newspapers  in  South  Dakota, 
Iowa,  Nebraska. 


92-PAGE  SPECIAL  EDITION 

The  White  Plains  (N.  Y.)  Reporter 
issued  a  92-page  special  historical  edi¬ 
tion  Sept.  26,  marking  the  250th  anni¬ 
versary  of  the  founding  of  the  city. 
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Editor  &  Publisher 

600  REPORTERS  CRAM  PRESS  BOXES 
TO  COVER  ANNUAL  WORLD  SERIES 

Largest  Number  of  Sports  Writers  to  Attend  Baseball  “Classic” 
in  Recent  Years — Press  Associations  and  Picture  Agencies 
Put  “Stars”  on  Job 


COVERING  the  world  baseball  series 
in  New  York  and  Washington  this 
week  is  one  of  the  largest  delegation 
of  sports  writers  ever  to  report  the 
great  sports  “classic.” 

More  than  600  newspapermen  were  in 


the  press  box  at  the  Polo  Grounds  in 
New  York  Oct.  3  for  the  first  game. 

At  press  headquarters  in  the  Hotel 
New  Yorker  Editor  &  Publisher  was 
told  that  the  demand  fur  tickets  on  the 
part  of  newspaper  representatives  was 
unprecedented  in  recent  years.  It  was 
necessary  to  reject  more  than  200  appli¬ 
cations  for  tickets.  The  press  section  at 
the  Polo  Grounds  seats  about  500,  and 
additional  places  have  been  provided  to 
care  for  the  throng. 

Public  interest  is  evidently  greater 
than  it  has  been  in  recent  years.  A 
sell-out  crowd  of  50,000  witnessed  the 
first  game. 

Newspapers  from  all  parts  of  the 
country,  including  tlie  west  coast,  are 
represented.  In  addition  there  are  20 
representatives  of  the  foreign  press.  In¬ 
cluded  in  this  latter  group  are  represen¬ 
tatives  for  two  Cuban  papers,  El  Pais 
and  Diario  de  la  Marina,  who  have 
blithely  been  counting  strikes  and  balls 
while  their  country  has  been  hot  with 
warfare  and  their  papers  all  but  shot 
from  under  them. 

Ninety-four  New  York  writers  are 
registered  at  press  headquarters.  Phil¬ 
adelphia  has  23  registered  writers, 
Washington  20,  Boston  17,  Brooklyn 
15,  Chicago  9,  St.  Ix>uis  8,  Cleveland  7, 
Pittsburgh  6,  Cincinnati  5. 

Daniel  M.  Daniel,  New  York  World- 
Telegram,  chairman  of  the  New  York 
chapter  of  the  Baseball  Writers’  Asso¬ 
ciation  of  America,  is  in  charge  of  press 
headquarters.  He  is  assisted  by.  Harrv 
Caplan. 

The  Associated  Press  coverage  is  be¬ 
ing  supervised  by  A.  J.  Gould,  sports 
editor,  who  has  covered  the  last  12 
series.  Edward  J.  Neil,  of  the  New 
York  staff,  and  one  of  the  winners  of 
the  Pulitzer  rejKirting  prizes  last  year, 
is  writing  the  descriptive  leads  from  the 
field  and  an  overnight  roundup.  Gayle 
Talbot  of  the  New  York  staff  and  Ted 
Vosburgh,  of  Washington,  are  contribu¬ 
ting  after-game  comment,  and  Hugh  S. 
Fullerton,  Jr.,  is  in  charge  of  the  sta¬ 
tistical  record,  Ikix  scores,  comparispns. 
etc. 

The  United  Press  is  also  covering  the 
series  with  its  own  staff  of  trained 
writers,  to  the  exclusion  of  “ghosts”. 
Stuart  Cameron,  sports  editor,  is  in 
general  supervision  of  the  coverage,  and 
important  assignments  are  being  handled 
by  Henry  McLcmorc,  Harry  Ferguson, 
H.  Allen  Smith  and  others. 

In  addition  to  its  regular  sports  staff. 
International  News  Service  is  using  the 
services  of  the  opposing  catchers  of  the 


two  baseball  teams,  Gus  \rancuso  of  the 
Giants  and  Luke  Sewell  of  the  Senators, 
who  are  writing  daily  signed  articles. 
John  P.  Medbury,  humorist  and  radio 
commentator,  is  also  writing  for  I.N.S 
David  J.  Walsh,  I.N.S.  sports  editor. 


who  has  covered  the  series  since  1920, 
is  again  supervising  the  coverage,  writ¬ 
ing  the  lead  stories  and  the  play-by-play 
accounts.  Pat  Robinson  and  Copeland 
C.  Burg,  of  the  sports  staff,  are  cover 
ing  important  assignments. 

Universal  Service’s  lineup  follows : 
Damon  Runyon,  descriptive  stories ; 
Frank  (i.  Menke,  play-by-play  and  an¬ 
alytical  accounts:  Arthur  “Bugs” 
Baer,  and  Milt  Gross,  the  humorous 
angle;  .\lice  Leone  Moats,  author  cl 
“No  Nice  Girl  Swears,”  the  feminine 
angle;  Travis  Jackson,  captain  of  the 
Giants,  and  Oswald  Bluege,  of  the 
Senators,  veteran  of  the  1924  series. 

The  Qiristy  Walsh  Syndicate,  known 
for  its  coverage  of  sports  events  by 
big  names,  this  year  is  sending  out  daily 
stories  by  Joe  Cronin,  manager  of  the 
Senators;  Bill  Terry,  manager  of  the 
Giants:  John  McGraw,  baseball  veteran 
and  former  manager  of  the  Giants : 
Nick  .-Mtrock,  baseball  humorist,  and 
Babe  Ruth. 

The  pictures  of  the  games  have  be¬ 
come  increasingly  important  in  recent 
years  to  coverage  of  the  series,  and 
this  year  tlie  picture  agencies  are  mak¬ 
ing  every  effort  to  get  their  prints  out 
with  all  possible  speed.  .Airplanes  and 
motorcycles  are  being  used  extensively. 
Since  the  last  series  television  service 
has  been  suspended. 

The  .Acme-NEA  photographic  staff 
for  the  games  played  in  New  York  con¬ 
sists  of  M.  J.  Ackerman,  Frank  T. 
Mcrta,  Joseph  Boyle  and  Charles  Payne. 
For  the  games  at  Washington,  J.  A. 
Nesensohn,  John  Thompson  and  VVood- 
row  Wilson,  of  the  regular  Washington 
staff,  will  be  assisted  by  .Ackerman  and 
Boyle,  with  Robert  P.  Dorman,  general 
manager  of  .Acme,  having  supervision 
of  coverage. 

.Associated  Press  picture  coverage 
is  under  the  general  supervision  of  .A. 
L.  Murphy,  of  the  New  York  office, 
and  Joseph  Taddeo,  picture  editor,  has 
charge  on  the  field.  Photographer* 
covering  the  series  are  Morris  Decker, 
Joe  Caneva,  Walter  Durkin.  Thomas 
Sande,  Seymour  Ress,  and  .A.  Camerana. 

International  News  Photo  has  seven 
of  its  ace  photographers  on  hand — 
Joe  Marsland,  Hugh  Broderick,  Mat¬ 
thew  White,  Mack  Baron,  Tony  Sarno, 
Arthur  Sasse  and  Frank  Jurkoski. 

Times  Wide  World  is  using  in  New 
York  Carl  Nesensohn.  William  Ecken- 
berg,  Ernest  Srsto,  Manual  Falk  and 
Ben  Greenhaus;  in  Washington,  Nesen¬ 
sohn,  Eckenberg.  Earl  Evans  and  Joe 
Jamieson. 
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PAYING  CASH  FOR  MISTAKES 

Store  Asks  Public  to  Watch  For 
MisstatemenU  in  Its  Copy 

The  somewhat  unusual  procedure  of 
offering  a  reward  of  $5  for  the  dis¬ 
covery  of  any  misstatement  appearing 
in  their  advertisements  was  announced 
last  week  by  Feibleman’s,  Sears-Roe- 
hiick  Company,  large  department  store 
in  New  Orleans. 

The  experiment  will  continue  for 
three  months  and  will  apply  only  to 
daily  and  Sunday  newspaper  advertis¬ 
ing. 

“This  period,”  the  announcement 
stated,  “will  discover  to  us  any  possible 
heretofore  unthought-of  difficulties  such 
as  the  possible  misconstruing  of  the 
offer  by  members  of  the  public,  etc.  If 
these  imaginary  difficulties  prove  of  any 
iniiKirtance  we  shall  make  the  offer 
permanent.” 

Continuing,  the  advertisement  read : 
“The  preparation  of  advertising  matter 
necessitates  its  passing  through  a  num¬ 
ber  of  pairs  of  hands. 

“While  extreme  care  is  used  in  all 
of  these  steps  in  the  preparation  of  the 
advertisement,  mistakes  will  sometimes 
unhappily  occur,  because  carelessness 
is  still  a  weakness  of  human  nature, 
and  the  strict  and  absolute  maintenance 
of  the  truth  is  something  that  all  have 
not  learned.” 


QUAUTY  EXHIBIT 
Marshall  Field  Window  Display  Fol¬ 
lows  Newspaper  Drive 

{Special  to  Editor  &  Publisher) 

Chicago,  Oct.  2 — “Not  how  cheap, 
but  how  good,  should  be  the  question” 
reads  one  of  the  headlines  on  the 
Quality  Exhibit  now  on  display  in  the 
State  street  windows  of  Marshall  Field 
&  Company,  designed  to  teach  shoppers 
how  to  shop  intelligently  and  to  their 
greatest  advantage. 

Beneath  the  headlines,  the  walls  of 
the  window  displays  are  lined  with  in¬ 
dividual  exhibits  showing  good  quality 
merchandise  compared  with  “the  same 
thing”  at  a  lower  price.  Chairs  are 
sawed  apart,  silver  articles  melted  down 
to  show  the  silver  content,  and,  in  the 
case  of  wash  fabrics,  two  qualities  were 
laundered  to  show  comparative  launder¬ 
ing  results. 

Field’s  CAialify  Exhibit  follows  closely 
upon  a  series  of  newspaper  advertise¬ 
ments,  stressing  the  importance  of  qual¬ 
ity  merchadise. 


SAVED  aRL  FROM  PRISON 

New  Orleans  Newspapers  Won 
Retrial  and  Dismissal  of  Case 

.As  a  result  of  a  campaign  made  in 
her  behalf  by  New  Orleans  newspapers. 
Miss  Pearl  LeDet,  19,  of  that  city,  was 
granted  a  new  trial  last  week  from  a 
conviction  of  involuntary  manslaughter. 
Her  car  had  struck  another  and  injureej 
a  woman  passenger  who  died  a  month 
later.  It  was  the  first  conviction  on 
such  a  charge  in  the  city’s  history. 

The  newspapers  were  aided  in  their 
campaign  by  the  fact  that  a  girl 
charged  with  murdering  her  lover  was 
tried  on  the  same  day  as  Miss  LeDet 
and  acquitted.  F'ront  page  stories 
pointing  out  the  inequalities  of  justice 
aroused  the '  public  and  a  delegation  rj 
club  women  appeared  in  Miss  LeDet’s 
behalf  when  she  came  before  the  judge 
for  sentence.  When  the  retrial  was 
granted  the  district  attorney  announced 
he  would  nol  prosse  the  case. 


SUES  TO  OBTAIN  PAINTINGS 

{Special  to  Editor  &  Publisher) 

Washington,  Oct.  2 — Suit  to  recover 
three  oil  paintings  which,  she  contends, 
were  pledged  to  her  as  security  for  a 
$25,000  loan  made  to  the  late  Cleveland 
Perkins,  has  been  filed  in  the  District 
of  Columbia  by  Eleanor  Patterson,  ed¬ 
itor,  Washington  Herald.  The  paint¬ 
ings  are  in  the  National  Gallery  of  Art 
here.  Mr.  Perkins  died  two  years  ago. 
.According  to  Mrs.  Patterson’s  petition 
the  loan  was  never  paid.  The  paintings 
were  loaned  to  the  gallery  by  Mr.  Per¬ 
kins  during  his  lifetime. 


CALLAHAN  CONTROLS 
MANKATO  FREE  PRESS 

Former  Heard  Executive  Buyt  Ma¬ 
jority  Interest — C.  R.  Butler  and 
R.  G.  JuUrud  Continue  a* 
Stockholder*  in  Firm 


Control  of  the  Mankato  (Minn.) 
Free  Press  passed  Oct.  1  to  J.  A. 
Callahan,  for  many  years  an  executive 
on  Hearst  newspapers  and  a  former 
resident  of  Mankato.  The  sale  of  the 
controlling  interest  in  the  paper  was 
announced  this  week. 

Mr.  Callahan  becomes  a  member  of 
the  Free  Press  Company,  following  the 
retirement  of  C.  R.  Butler,  vice-presi¬ 
dent  and  secretary,  and  of  Rolf  G.  Juls- 
rud,  treasurer.  Mr.  Butler  is  president 
of  the  Inland  Daily  Press  Association. 

M.  D.  Fritz  remains  as  president  of 
the  reorganized  Free  Press  _  Company. 
Mr.  Callahan  is  vice-president  and 
treasurer,  and  C.  H.  Russell  is  secre¬ 
tary. 

Mr.  Callahan  began  his  newspaper 
career  as  advertising  manager  of  the 
Grand  Forks  (N.  D.)  Times.  .After 
four  years  this  newspaper  was  merged 
with  the  Gratid  Forks  Herald  in  1907 
and  Mr.  Callahan  became  general  man¬ 
ager  of  the  consolidated  newspaper. 
He  later  became  assistant  advertising 
manager  of  the  Minneapolis  Journal, 
remaining  in  that  capacity  until  1915. 
From  1915  to  1928  he  was  successively 
advertising  manager,  business  manager 
and  general  manager  of  the  San  Fran¬ 
cisco  Examicr,  a  Hearst  paper.  In 
1928  Mr.  Callahan  became  publisher  of 
the  Seattle  Post-Intelligencer,  soon 
after  its  purchase  by  Mr.  Hearst.  In 
1930  he  left  the  Hearst  organization 
and  became  one  of  the  owners  of  the 
St.  Louis  Times.  When  the  Times  and 
Star  were  merged  two  years  ago  Mr. 
Callahan  retired  to  San  Francisco. 

C.  R.  Butler  retires  from  the  Free 
Press  Company  after  having  been  con¬ 
nected  with  that  institution  for  more 
than  30  years.  He  went  to  Mankato 
in  1902  as  office  and  road  salesman  of 
printing  supplies,  purchased  a  substan¬ 
tial  interest  in  the  company  in  1907  and 
later  served  as  a  director  and  as  secre¬ 
tary-treasurer  and  vice-president.  He 
has  been  the  business  executive  and 
publisher  of  the  newspaper  for  the  past 
10  years.  Elected  president  of  the  In¬ 
land  Daily  Press  Association  last 
spring,  Mr.  Butler  has  been  actively 
engaged  in  framing  of  the  newspaper 
NR  A  code  during  the  past  summer  and 
early  fall.  He  leaves  for  the  East  the 
latter  part  of  this  week  for  the  find 
conferences  on  the  code,  which  it  is 
anticipated  will  continue  for  several 
weeks. 

R.  G.  Julsrud  has  been  advertising 
manager  of  the  Free  Press  for  the  pist 
15  years,  going  there  from  Red  Wing. 
He  was  elected  a  director  and  treasurer 
of  the  company  following  the  retiie- 
ment  of  I.  NL  Tompkins  in  1930. 

Both  Mr.  Butler  and  Mr.  Julsrud 
continue  as  stockholders  of  the  com¬ 
pany. 


RUSHED  FOOTBALL  PHOTOS 

Pictures  of  the  season’s  opening  foot¬ 
ball  game  between  Coach  Stagg’s  Col¬ 
lege  of  the  Pacific  team  and  Oregon 
Normal  at  Portland,  900  miles  from 
Stockton,  Cal.,  were  printed  in  the 
Stockton  Record  the  following  day. 
Pictures  of  the  night  game  were  shot 
by  Arnold  Williams,  Record  camera¬ 
man,  who  with  John  J.'  Peri,  sports 
editor,  accompanied  Stagg’s  team  to 
the  game.  The  pictures  wer**  rushed  to 
Oakland  by  plane  and  brought  to  Stock- 
ton  by  automobile  by  William  J.  Rog' 
ers  of  the  staff. 


DAILY  BUYS  PRESS 

The  Southbridge  (Mass.)  Neivs  to 
purchased  a  24-page  Goss  straightlme 
high-speed  press  and  stereotype  equip¬ 
ment.  An  addition  to  the  plant  is  beiui! 
built  to  accommodate  the  new  machin¬ 
ery,  which  will  be  installed  about 
Dec.  1. 


The  north  ballroom  of  the  Hotel  New  Yorker  as  it  appeared  this  week  during 
the  World  Series  New  York  games,  with  sports  writers  preparing  their  stories 
after  the  first  game.  The  New  Yorker  was  headquarters  for  the  Washington 
Senators,  the  New  York  Giants  and  the  Baseball  Writers'  Association. 
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“UNSUNG  HERO”  STERNLY  CRITICIZED 


Hundreds  of  Boy  Carriers  Pick  Faults  in  His  Technique,  Lack  of  Weather  Protection  for  Self  and 

Papers — Many  Object  to  Dog  as  Poor  Business  Partner 


WHAT’S  the  matter  with  this  pic¬ 
ture  of  a  newspaper  carrier  on 
the  job? 

Recently  Editor  &  Publisher  asked 
this  question  and  offered  a  $10  cash 
prize  to  the  carrier  for  any  daily  news¬ 
paper  who  would  write  the  best  100- 
word  letter  answering  our  question. 

The  editor  undertook  to  judge  the 
contest  and  ever  since  that  fateful  day 
has  been  swimming  in  a  sea  of  corre¬ 
spondence  from  all  quarters.  Hun¬ 
dreds  of  letters  came  from  boys  who 
saw  great  faults  in  the  picture,  perhaps 
the  finest  testimonial  to  efficient  car¬ 
rier  service  of  the  American  press  that 
has  ever  been  written  by  carrier  boys. 

Well,  out  of  the  deluge  one  letter 
has  been  selected  as  the  best.  It  was 
a  tough  decision  to  make,  for  literally 
hundreds  of  letters  were  almost  as  good 
as  the  best  one.  They  were  intelligent, 
sincere,  keenly  observant  and  eloquently 
testified  to  American  boy  integrity. 

But  all  cannot  win  and  the  editor  of 
Editor  &  Publisher  has  picked  as  the 
prize-w'inner  the  99-word  essay  of 
CURTIS  ROBERTS 
Carrier  of  Route  No.  2048 
Birmingham  (Ala.)  News-Age-Herajd 
The  letter  is  attested  by  Don  R. 
Davis,  the  circulation  manager,  and 
seems  to  cover  the  most  points  in  the 
fewest  number  of  words,  the  neat  ap¬ 
pearance  of  the  letter  also  favoring  it. 
Here  it  is: 

“This  picture  is  a  tribute  to  the 
American  newspaper  boy  because  it 
shows  determination  and  dependability. 
But  there  are  several  things  wrong 
with  it.  His  paper  should  be  rolled 
sidewise  instead  of  longwise,  and  tied. 
He  should  have  his  papers  in  a  water¬ 
proof  bag,  with  a  cover  on  it,  walk 
straiglit  and  erect  and  look  neater. 
His  dog  should  be  at  home.  The  boy 
should  not  walk  across  the  lawn  and 
should  put  the  paper  where  it  will  stay 
dry.  It  seems  as  though  it  is  almost 
dark  and  too  late  to  carry  the  day’.s 
news  to  the  people. 

“Respectfully, 

“Curtis  Roberts,  (2048)’’ 
Congratulations  and  well-wishes  to 
this  good  boy.  His  cleanly  penned  let¬ 
ter,  with  careful  punctuation,  spelling 
and  distitict  legibility  shows  plainly 
enough  he  is  taking  school  as  well  as 
newspaper  work  seriously.  Editor  & 
Publisher’s  check  goes  to  him  with 
the  compliments  of  this  journal. 

It  might  wake  up  those  folks  down 
at  Washington,  who  are  soberly  talk¬ 
ing  about  newspaper  carriers  as  if  they 
were  so  many  pitiable  “child  laborers,'’ 
to  read  the  excellent,  business-like  let¬ 
ters  that  came  in  this  contest.  These 
small  merchants,  who  are  earning  thqir 
way  through  school,  and  often  helping 
out  their  parents  during  hard  times, 
indicate  that  they  know  how  to  take 
care  of  themselves. 

Some  of  the  best  letters  had  to  be 
thrown  out  of  the  contest  because  they 
exceeded  the  prescribed  100  words. 

But  we  cannot  resist  publishing  some 
of  them  and  other  good  ones,  deserving 
honorable  mention,  as  specimens  of  the 
observation  and  skill  of  the  newspaper 
carrier. 

Honorable  mention: 

(No.  1) 

“The  unsung  hero  in  this  picture,  in 
addition  to  braving  the  elements  is 
also  braving  the  wrath  of  his  employer 
and  his  customers,  by  ‘forward  passing’ 
his  papers  into  the  snow  instead  of 
putting  them  in  a  safe  dry  place.  His 
papers  will  blow  about  because  they 
are  not  folded  or  banded,  he  has  no 
strap  and  no  protection  for  the  papers 
he  carries,  and  he  will  possibly  find 
himself  a  very  ill  ‘hero’  if  he  persists 
•n  going  about  in  such  stormy  weather 
without  boots  or  overshoes. 

„  .  “J.  Reese  Esslinger 

Baltimore  (Md.)  Sun  Route  No.  128 
“Orerlea,  Md.” 


collapsed  in  the  lobby  of  the  New 
Amsterdam  Theatre,  New  York,  Oct. 
3,  and  died  before  the  arrival  of  an 
ambulance  surgeon.  He  was  gradu¬ 
ated  from  Princeton,  and  began  his 
newspaper  career  as  a  reporter  on  the 
Baltimore  Xews.  He  later  became  city 
editor.  The  late  William  J.  Guard, 
press  representative  of  the  Metropolitan 
Opera  Company,  urged  him  to  come  to 
New  York,  and  he  joined  the  Herald, 
later  becoming  drama  critic.  He  had 
been  connected  with  the  Erlanger  in¬ 
terests  the  past  17  years. 


PRESS  DRIVE  FOR  BOY  DATA 


This  picture,  drawn  by  Stuart  Morris,  Seattle  Times,  appeared  in  Editor  & 
Publisher,  for  Sept.  2,  with  an  offer  of  a  prize  of  $10  for  the  hest  100-word 
letter  hy  a  carrier  hoy  pointing  out  the  errors  depicted. 


A.N.P.A.  and  Inland  Group  Urge 
Action  on  Stodghill  Queationnaire 

The  American  Newspaper  Publishers’ 
.Association  sent  out  a  bulletin  to  mem¬ 
bers  this  week  urging  that  special  at¬ 
tention  be  given  to  the  request  of 
Howard  Stodghill,  business  manager  of 
the  l.ouisz’ille  Courier- Journal  and 
Times,  for  detailed  data  on  living  con¬ 
ditions  of  newspaper  boys. 

The  data  is  being  sought,  as  told  in 
Editor  &  Publisher  last  week,  to  sub¬ 
stantiate  the  case  made  by  Mr.  Stodg¬ 
hill,  who  is  chairman  of  the  boy  welfare 
committee  of  the  International  Circu¬ 
lation  Managers’  .Association,  and  others 
at  the  public  hearing  on  the  A.N.P.A. 
code  in  Washington  Sept.  22-23. 

Mr.  StiKlghill  last  week  sent  out  a 
ouestionnaire  to  I.C.M.A.  members 
urging  circulation  men  to  give  the  mat¬ 
ter  their  undivided  attention. 

The  Inland  Daily  Press  Association 
also  sent  out  a  bulletin  last  week  with 
a  copy  of  Mr.  Stodghill’s  question¬ 
naire.  and  urged  prompt  action.  The 
I'.ulletin  was  headed :  “Newspaper  Boy 
Situation  Needs  Quick  Help,  Action.” 


(No.  2)  paper  on  the  veranda  he  should  have 

“Service,  the  first  aim  of  every  news-  carefully  folded  same  and  given  it  to 
paper  carrier,  must  be  observed  regard-  the  subscriber.  The  dog  was  liable  to 
less  of  wind,  snow,  or  rain.  Personal  get  him  into  grief.  Service  to  his  sub- 


E.  A.  WESTFALL  RETIRES 


Give*  Up  Vice-pre*idency  in  Paper 
Firm,  Retaining  Stock  Interest 

,  ...  ,  J  J  .  ..  - .  E.  A.  Westfall  has  retired  from  active 

comfort  must  be  sidetracked,  and  the  scriber  comes  first — this  includes  cour-  participation  in  the  management  of  H. 
duty  of  giving  satisfactory  service  to  tesy  at  all  times,  prompt  delivery,  re-  q  Craig  &  Co.,  paper  merchants  of 
the  subscriber  during  bad  weather  alizing  the  responsibility  he  undertakes  "York,  it  was  revealed  recently 

months  should  be  uppermost  in  his  as  good-will  ambassador  between  sub-  ^hen  the  board  of  directors  elect^ 

scriber  and  the  company  he  represents,  officers 

James  Bruce,  Westfall  was  vice-president  of 

..o  L  ^  •’  ..  the  company.  He  still  retains  a  stock 

•SoskotooH  StQT'^PHoctiix*  interest 

It  would  be  impossible  in  our  space  Tom  T  Waller  was  re-elected  presi- 
to  enumerate  all  of  the  faults  boy  con-  dent  of  the  company.  Other  officers 
act  of  throwing  an  unfolded  paper  on  testants  found  with  the  cartoon,  but  elected  were  Edward  H  Watson  vice- 
the  doorstep  to  be  left  to  the  hazards  here’s  a  partial  list  of  their  scathing  president  and  sales  manager;  Nathaniel 
of  blowing  away  and  getting  wet.  criticisms,  not  heretofore  emphasized :  l  Miller  treasurer  •  Emil  Dillman,  sec- 

“How  long  a  time  will  elapse  before  Wears  no  rubbers.  . 

No  boots  or  belt. 

Coat  is  not  buttoned  at  the  throat. 

No  strap  or  bag. 

Open  porch  no  place  for  papers. 

No  gloves. 

No.  stockings.  (Maybe.) 

Throwing  paper  over  head. 

Dog  will  get  into  fights  and  cause 


mind. 

“The  boy  in  the  picture  does  not  have 
his  papers  within  the  protective  cover¬ 
ing  of  a  paper  bag.  They  are  certain 
to  be  in  bad  condition  before  the  place 
of  delivery  is  reached.  He  is  in  the 


a  competitive  carrier  will  take  this  boy’s 
customer  away  to  better  service? 

“Glen  Miller, 

"Gviaha  (Neb.)  Bee-Netvs  Car¬ 
rier,  at  Grand  Island,  Neb.” 

(No.  3) 

“Look  at  the  wistful  pup  trailing  be¬ 
hind  a  thoughtless  carrier!  If  he  could 

but  speak  he  would  undoubtedly  ask  for  trouble  with  subscribers, 
a  warm,  comfortable  bed  by  a  blazing  Dog  has  horns, 

fire.  Think  of  the  subscriber  who  reads  Dog  has  only  one  eye.  (Yeah— you 

this  daily  newspaper  which  the  carrier  mean  on  one  side  of  the  head.) 
is  delivering.  The  reader,  no  doubt.  Paper  folded  so  as  tp  wrinkle. 


retary,  and  Alvah  L.  Miller,  director. 


wants  a  complete,  dry  and  readable 
paper  placed  in  a  spot  where  it  could 
he  easily  found.  This  is  almost  con¬ 
tradictory  to  the  picture’s  portrayal. 

“The  ‘Unsung  Hero’  fails  to  live  up 
to  his  name  in  this  picture  of  a  tradi¬ 
tional  ‘Never-say-die’  carrier,  having 
for  his  ideal  perfect  service. 

“Sincerely, 

“John  Redman, 
“Wilmington,  Carrier  for 
for  Long  Beach  ((3al.)  Sun," 
(No.  4) 

“He  was  indifferent  to  his  respon¬ 
sibility  as  a  route  boy.  He  was  not 
equipped  to  give  service  and  should 
have  had  his  papers  carefully  folded 
in  a  canvas  route  bag,  to  keep  them 


Should  tie  paper  or  bind  with  rubber 
band. 

Why  is  the  window  open  in  such 
weather  ? 

Boy  shows  bad  judgment. 

Does  not  mind  his  district  manager. 

Somebody  should  call  up  the  humane 
society  to  protect  the  dog. 

Good  way  to  lose  business. 

Doesn’t  know  how  to  lock  and  throw 
a  paper. 

Should  put  the  paper  behind  screen 
door. 

Should  hand  it  to  the  lady  of  the 
house  on  such  a  night 


WHITRELD  PROMOTED 

James  D.  Whitfield  this  week  was 
appointed  assistant  classified  advertis¬ 
ing  manager  of  the  Nciv  York  Ameri¬ 
can.  Mr.  Whitfield  has  been  a  member 
of  the  real  estate  staff  for  a  number  of 
years  and  succeeds  Carlin  S.  French, 
who  was  recently  appointed  classified 
manager  of  the  Chicago  Herald-Exam¬ 
iner.  J.  A.  Finneran  is  classified  man¬ 
ager  of  the  American. 

EPSTEIN  SUCCEEDS  BENTLEY 

Bill  Bentley,  sports  editor  of  the 
Little  Rock  Arkansas  Gazette,  has  re¬ 
signed  to  join  the  sports  staff  of  the 
A^ezv  Orleans  Times-Picayune.  He  was 
succeeded  by  Ben  Epstein,  formerly 
with  the  Memphis  (Tenn.)  Evening 
A  ppeal. 


PLANS  U.  S.  LECTURE  TOUR 

Ralph  D.  Blumenfeld,  chairman  of  the 
London  Daily  Express,  will  sail  Oct. 
11  for  a  lecture  tour  in  the  United 
States. 


FRANCIS  ELUSON  REID 

_ o,  _ r  _  Francis  Ellison  Reid,  66,  general  .... 

neat  and  clean,  also  protect  them  from  press  representative  for  Erlanger  Pro-  has  adopted  a  new  type  face  for  its 
the  snow.  Instead  of  throwing  the  ductions  and  former  newspaperman,  reading  columns — Ideal  News, 


ADOPTS  NE’W  TYPE  FACE 

The  Watertown  (Wis.)  Daily  Times 
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ADVERTISING  AND  CIRCULATION  RATE 
TREND  IS  UPWARD,  MANAGERS  SAY 

Association  Executives  Believe  NRA  Sanctions  Increase — Endorse 
N.  E.  A.  Publisher-Printer  Code — G.  L.  Caswell,  Iowa, 
Succeeds  Long  as  President 

(.By  telegraph  to  Editor  &  Publisher)  resolution  urged  publishers  to  guard 

Chicago,  Oct.  4 — Resolutions,  rec-  the  interests  of  the  public  and  insist  that 
ommending  to  newsi>aper  publishers  official  information  about  public  offi- 
that  the  trend  in  advertising  and  circu-  cials  and  moneys  be  published  under 
lation  rates  be  upward  to  conform  with  the  laws  of  the  respective  states, 
increased  production  costs  under  the  G.  L.  Caswell,  Iowa  Press  Associ- 
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Newspaper  Association  Managers,  Inc.,  members  attending  the  convention  in 
Chicago  this  week.  Left  to  right:  (Front  Row) — Hampton  Maxey,  Tennessee 
Press  Association;  Bruce  R.  McCoy,  Wisconsin,  new  vice-president;  John  B. 
Long,  California,  retiring  president;  Miss  Elsie  Olsen,  N,  E.  A.  office,  Chicago; 
Russell  H.  Knight,  Ohio;  E.  A.  Bemis,  Colorado;  John  L.  Meyer.  Inland  Daily 
Press  Assn.  Middle  Row — J,  S,  Hubbard,  Hoosier  State  Assn.;  Allan  McGowan. 
Minnesota;  Jay  W.  Shaw,  New  York;  E^win  H.  Wilder,  manager,  San  Francisco 
office,  C.  N.  P.  A.;  Elton  R.  Eaton,  Michigan;  Charles  Keller,  Missouri.  Bark 
Row — Ralph  T.  Baker,  Kansas;  G.  L.  Caswell,  Iowa,  new  president;  Ray  J. 
Dyer,  Oklahoma;  Harry  B.  Rutledge,  N.  E.  A.  executive  secretary;  Parke  F. 
Keays,  Nebraska,  new  secretary-treasurer;  and  Fred  W.  Kennedy,  Washington 
State  Press  Assn. 


NRA,  endorsing  the  National  Editorial 
Association  publisher-printer  code,  call¬ 
ing  for  increased  legal  advertising  in 
newspapers  on  the  part  of  public  offi¬ 
cials,  were  adopted  at  the  11th  annual 
convention  of  the  Newspaper  Associ¬ 
ation  Managers,  Inc.,  in  final  session 
here  today. 

The  resolution  relating  to  need  for 
increased  advertising  and  circulation 
rates  stated  in  part ; 

“Whereas,  a  reasonable  profit,  in  face 
of  continued  increased  production  costs, 
d^reas^  advertising  linage  and  cur¬ 
tailed  circulation  revenue  may  only  be 
made  by  application  of  intelligent  and 
sound  business  principles  together  with 
a  very  careful  analysis  of  present  eco¬ 
nomic  conditions,  and 

“Whereas,  newspaper  advertising  rates 
and  circulation  revenue  represent  the 
principal  sources  of  income  of  the 
newspaper. 

“Therefore,  be  it  resolved,  that  the 
Newspaper  .Association  Managers  do 
hereby  recommend  to  the  newspaper 
publishers  of  the  United  States,  that 
consideration  be  given  to  the  subject  of 
newspaper  advertising  and  newspaper 
circulation  rates  and  that  the  trend  be 
upw^d  to  conform  with  increased  pro¬ 
duction  costs  in  conjunction  with  newly 
recognized  and  accepted  responsibilities 
of  the  newspaper  industry.” 

The  Newspaper  Association  Manag¬ 
ers  went  on  record  as  endorsing  the 
“able  and  persistent  efforts  of  the  dele¬ 
gates  and  special  committee  to  secure 
the  adoption  of  the  National  Editorial 
Association  code  at  Washington,”  and 
the  same  recommended  the  continued 
service  of  officers  and  delegates  in  the 
interests  of  the  weekly  and  smaller  city 
daily  newspapers. 

The  subject  of  legal  advertising  was 
covered  in  a  resolution  pointing  out 
that  during  the  past  few  years  there 
has  developed  a  wave  of  tax-saving  leg¬ 
islation^  which  “too  frequently  has  re¬ 
sulted  in  taking  from  the  public  their 
rights  to  know  the  acts  of  public  offi¬ 
cials  and  disposition  of  the  people’s 
money  collected  through  taxation.”  TEe 


ation,  was  elected  president  of  the  N. 
.A.  M.,  succeeding  John  B.  Long,  Cali¬ 
fornia  Newspaper  Publishers  Associ¬ 
ation.  Bruce  R.  McCoy,  Wisconsin 
Press  Association,  was  chosen  vice- 
president  to  succeed  Russell  H.  Knight, 
Ohio  Newspaper  Association.  Parke 
F.  Keays,  Nebraska  Press  Association, 
was  elected  secretary-treasurer  to  suc¬ 
ceed  Mr.  McCoy.  Mr.  Knight  was 
elected  to  the  board  of  directors  for  a 
three-year  term. 

The  following  members  were  elected 
to  serve  as  regional  representatives  with 
the  National  Editorial  Association 
board  of  directors  in  connection  with 
administering  the  proposed  publisher- 
printer  NRA  code: 

Jay  W.  Shaw,  New  York  Press  As¬ 
sociation;  Hampton  Maxey,  Tennessee 
Press  Association ;  Allan  Mc(jOwan, 
Minnesota  State  Editorial  Association; 
and  Fred  W.  Kennedy,  Washington 
Press  Association. 

Another  resolution  adopted  dealt 
with  the  need  of  state  press  associ¬ 
ations  setting  up  bureaus  for  handling 
details  in  connection  with  national  ad¬ 
vertising  campaigns  such  as  checking, 
billing,  etc.,  and  such  details  as  may  be 
deemed  necessary  in  the  performance  of 
a  service  which  will  interest  national 
advertising  agencies  in  a  greater  use  of 
the  coimtry  newspapers. 

A  warning  was  issued  that  inasmuch 
as  certain  approved  cost  finding  sys¬ 
tems  will  be  much  in  use,  if  not  legally 
required  under  the  NRA,  “if  and  when 
prices  on  such  systems  b^ome  econom¬ 
ically  prohibitive  to  the  smaller  news¬ 
papers  that  it  (N.  E.  A.)  take  such 
steps  as  are  necessary  to  launch  such 
cost  finding  systems  or  a  price  list  based 
on  the  recognized  cost  finding  systems, 
that  such  effort  be  made  with  the  view 
of  furnishing  such  systems  at  an  equi¬ 
table  cost.” 

In  connection  with  the  NRA  program, 
the  association  managers  voiced  the 
need  for  strongly-organized  state  associ¬ 
ations,  endors^  the  field  manager  plan, 
and  urg^  publishers  in  various  states 
to  consider  affiliating  with  adjoining 


states  having  field  managers  “for  the 
purpose  of  assisting  the  newspaper  in¬ 
dustry  in  general  and  their  respective 
state  newspapers  in  particular,  in  tak¬ 
ing  advantage  of  the  administration  of 
the  newspaper  code  under  the  NRA.” 

The  association  managers  devoted 
considerable  time  to  round-table  discus¬ 
sion  of  the  administrative  details  of  the 
proposed  N.  E.  .A.  publisher-printer 
code.  It  was  brought  out  that  the  NR.A 
injected  a  new  phase  of  newspaper  as¬ 
sociation  work,  namely,  judiciary.  Field 
managers  and  state  press  association 
secretaries  are  familiar  with  legislative 
and  executve  matters  related  to  organ¬ 
ized  newspaper  activity,  it  was  pointed 
out,  but  they  have  never  before  had  to 
set  up  judiciary  machinery.  No  deci¬ 
sion  was  reached  as  to  the  best  type  of 
administration,  pending  final  approval 
of  the  publisher-printer  code. 

-A  report  was  given  to  the  effect  that 
there  has  been  a  decrease  in  the  number 
of  weekly  newspapers  with  audited  cir¬ 
culations.  At  present  there  are  109 
country  weeklies  that  have  live  audits, 
it  was  stated. 

The  association  managers  went  into 
executive  session  at  the  Sheridan  Plaza 
Hotel  on  Monday. 

Secretary  McCoy  reported  that  the 
association’s  membership  now  totals  21 
managers,  representing  two  national, 
two  regional  and  17  state  associations 
in  United  States  and  Canada.  President 
Long  appointed  the  following  on  the 
resolutions  committee :  E.  A.  Bemis, 
Colorado  Press  .Association ;  Edwin  H. 
Wilder,  manager  of  the  San  Francisco 
office,  California  Newspaper  Publish¬ 
ers  Association ;  and  Harry  B.  Rutledge, 
N.  E.  A.  executive  secretary. 

The  subject  of  official  publicity  and 
legal  advertising  was  thoroughly  dis¬ 
cussed  by  the  members  following  a  pa- 
l>er  prepared  by  William  N.  Hardy, 
Pennsylvania  Newspaper  Publishers 
-Association,  and  read  in  his  absence  by 
the  secretary.  Mr.  Hardy  asserted  that 
newspapers  have  the  right  to  insist  upon 
public  officials  and  those  in  places  of 
trust  to  make  a  public  accounting  of 
how  the  tax  or  invested  dollar  is  spent 
and  secured.  He  advocated  greater  use 
of  the  newspaper  advertising  columns 
by  public  officials  in  keeping  their  con¬ 
stituents  informed  at  all  times  on  mat¬ 
ters  of  public  policy  and  expenditures  of 
taxes. 

“It  would  be  presuming  to  renrind 
this  audience  what  are  the  institutions 
of  government,  how  they  are  created, 
what  the  free  press  actually  is,  the  place 
of  the  newspaperman  and  publisher  in 
each  community  and  what  are  his  spe¬ 
cial  privileges  and  obligations,  first  as 
a  citizen  and  then  as  a  public  servant,” 
stated  Mr.  Hardy’s  paper. 

“If  we  keep  in  mind  all  these  things 
in  connection  with  official  publicity  and 
publicity  with  relation  to  fiduciaries  or 
any  other  undertaking  wherein  there 
exists  a  trust,  we  must  conclude  that 
the  only  use  of  official  publicity,  or  legal 
advertising  as  it  is  otherwise  popularly 
called,  is  to  put  all  persons  whose  lives, 
liberties  and  properties  are  directly  or 
indirectly  involved  by  some  undfertaking 
on  notice  that  rights  are  about  to  be 
either  injuriously  or  beneficially  af¬ 
fected,  there  is  no  other  reason  which 
can  support  official  publicity  of  legal 
advertising.” 

Referring  to  the  practical  problem 
of  official  publicity,  and  compensation 
the  publisher  is  entitled  to  as  a  public 
servant  in  presenting  the  news,  Mr. 
Hardy  stated: 

“For  these  efforts  he  (the  publisher) 
is  entitled  to  all  just  and  reasonable 
compensation,  nothing  more.  He  can¬ 
not  be  expected  to  carry  the  cost  of  of¬ 
ficial  and  legal  news  solely  on  the  sup¬ 
port  of  subscribers  or  advertisers.  All 
matters  of  government  and  trust  rela¬ 
tions  go  far  beyond  the  fields  of  news¬ 
paper  subscribers  and  advertisers.” 

He  related  how  his  own  association 
has  never  hesitated  to  advocate  manda¬ 
tory  publicity  of  all  municipal,  state  and 
government  matters,  banks,  trust  com- 
^nies.  corporations,  and  every  kind  of 
fidiKiary  acting  in  a  truly  represent¬ 
ative  capacity. 


BOWATER  MILLS  WIU 
ABSORB  PRICE  BROS. 

Agreement  Reeched  Last  Week-Eaj 

In  Montreal  With  Big  British 
Concern — Details  of  Plan  Will 
Be  Revealed  Later 

(Special  to  Editor  &  Publisher) 

Montreal,  Oct.  2-— Price  Brothers  & 
Co.,  historic  newsprint  and  lumbering 
enterprise  founded  in  1817,  whose  vicis¬ 
situdes  in  the  ^st  few  years  have  been 
a  matter  of  wide  interest  and  concern, 
appears  destined  to  retain  its  wholly 
Canadian  character,  according  to  an 
announcement  made  at  the  week-end 
here  by  the  protective  committee  for 
the  bondholders,  in  which  the  commit¬ 
tee  states  that  it  has  concluded  an 
agreement  with  Bowater’s  Paper  Mills, 
Ltd.,  London  newsprint  makers. 

The  formal  documents  embodying  the 
terms  of  the  agreement  were  signed  and 
exchanged  on  Saturday  morning  and 
according  to  the  statement  formal  no¬ 
tice  will  be  given  to  bondholders  and 
full  details  communicated  to  them  as 
soon  as  the  necessary  steps  can  bt 
taken  in  accordance  with  the  deposit 
agreement  under  which  the  committee 
is  acting. 

It  was  reported  that  bondholders 
might  receive  100  cents  on  the  dollar 
for  their  holdings  as  a  result  of  the 
acquisition  of  the  firm  by  Bowater. 

The  agreement  reached  on  Saturday 
brings  to  a  close  a  protracted  series  of 
conferences  held  by  the  committee,  dur 
ing  which  consideration  was  given  to  a 
variety  of  proposals  looking  toward 
reorganization  and  rehabilitation. 

Eric  V.  Bowter,  chairman  and  man¬ 
aging  director  of  the  company  which 
is  at  once  one  of  the  oldest  and  largest 
newsprint  producers  in  Great  Britain, 
in  conversation  here  at  the  week-end, 
indicated  that  it  is  his  desire  and  in¬ 
tention  that  Price  Bros,  shall  retain  its 
wholly  Canadian  character  and  indi¬ 
viduality  and  that  the  company  would, 
should  his  plan  be  approved  and  car¬ 
ried,  be  operated  by  a  board  _  of  di¬ 
rectors  composed  of  representative  Ca¬ 
nadians.  As  in  past,  however,  there 
will  be  some  British  representatives. 

In  commenting  on  the  proposed  entry 
of  his  company  into  the  Canadian  news¬ 
print  field,  Mr.  Bowater  stated  that 
he  has  for  years  entertained  such  a 
possibility,  primarily  because  he  counts 
the  Dominion  as  the  most  natural 
newsprint  field  in  the  world,  liberally 
endowed  with  requisites  for  production 
and  adjacent  to  the  huge  U.  S.  market 
for  newsprint.  While  of  the  opinion 
that  the  United  States  is  the  natural 
market  for  Canadian  paper,  Mr.  Bo¬ 
water  indicated  in  answer  to  a  query 
that  under  existing  conditions  his  com¬ 
pany,  with  its  wide  marketing  facilities, 
might  readily  find  an  outlet  for  a  sub¬ 
stantial  amount  of  Price  newsprint. 

The  capitalization  of  the  Bowater 
group  is  in  excess  of  $20,000,000. 

UBEL  SUITS  DISMISSED 

SummonaeB  Vacated  in  Faitkfull 
Action  Against  Dailies 

Libel  suits  against  the  Boston  Post 
and  the  Chicago  Tribune,  brought  by 
Stanley  Faithfull,  stepfather  of  Starr 
Faithfull,  who  was  found  dead  under 
spectacular  circumstances  at  Lo^ 
Beach,  L.  I.,  June  8,  1931,  were  dis' 
missed  this  week  by  District  Judge 
Campbell  of  the  U.  S.  District  Cx)urt 
for  the  Eastern  District  of  New  York. 

Summonses  against  the  .  newspapers 
were  vacated  as  illegal,  as  they  had  been 
brought  in  New  York  State.  The 
statute  of  limitations  in  Massachusetts 
and  Illinois  required  that  the  suits  be 
brought  within  a  year,  whereas  in  New 
York  the  period  allowed  is  two  years. 
The  suits  were  filed  in  New  York  after 
a  year  had  elapsed. 

It  was  revealed  that  the  summons 
against  the  Boston  daily  had  been 
served  on  James  E.  Mullins,  of  the 
Kelly-Smith  Company,  New  York,  ad¬ 
vertising  representative  of  the  Post. 

DeWitt,  Van  Aken  &  Moynihan  rep¬ 
resented  the  newspapers. 
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Notwithstanding 

NO  comic  strips 
NO  puzzles 


NO  prizes 


BEAVERBROOK  QUITS 
CIRCULATION  CONTEST 

London  Publisher  Reveals  He 
Spent  More  Than  $ 1 ,000,000 
in  4  Months  on  Premiums. 


special  Cable  to  The  New  York  Times. 

LONDON,  Tuesday,  Sept.  26.— 
Lord  Beaverbrook,  owner  ot  The 
Daily  Express,  admits  in  a  front¬ 
page  article  that  between  March  1 
and  June  30  his  paper  had  spent 
more  than  $1,000,000  in  gifts  and 
prices  to  attract  new  readers. 

This  was  probably  the  frankest 
disclosure  yet  made  regarding  the 
ruinous  cost  of  London’s  great 
"newspaper  war"  which  has  been 
waged  with  utmost  recklessness  in 
recent  months  by  four  of  the  big¬ 
gest  popular  newspapers.  Now 
Lord  Beaverbrook  admits  he  is  tir¬ 
ing  of  the  struggle— and  with  good 
reason. 

During  four  months.  The  Daily 
Express  says,  the  cost  in  free  gifts 
and  wages  to  its  "free  gift  staff" 
was  £157,158.  This  amounted  to 
more  than  8  shillings  or  about  $2 
for  every  new  reader.  On  free 
Dickens  sets  alone  the  paper  ad¬ 
mits  it  lost  £18,500.  Its  loss  on  com¬ 
petitions  in  nine  months— including 
weekly  crossword  puzzles  with 
£1,000  prizes-totaled  £95,592.  *  *  *  It 
held  that  circulation  obtained  by 
prizes  and  gifts  was  "worthless.” 


From 

The  New  York  Times 
Sept.  26,  1933. 


464,253  WEEKDAYS 


734,409  SUNDAYS 


WEEKDAY 

& 

SUNDAY 


502,741 


•Average  net  paid  sales  for  12 
months  ended  Sept.  30,  1933 
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HEARINGS  COMPLETED  ON  PRINTERS’ 
ROLLERS  AND  EQUIPMENT  CODES 


Former  Has  Liberal  Provision  for  Overtime  Work — ^Pooling  Sales 
of  Used  Equipment  Discussed  at  Latter  Hearing — 
Differences  Expected  to  Be  Reconciled 


(.Special  to  Editok  ft  Publisbu) 

ASHIXGTON,  D.  C— Oct.  3— 
With  allowances  for  overtime  la¬ 
bor  the  controversial  clause  in  the  code 
of  fair  competition  for  the  Printers’ 
Rollers  Industry,  and  the  system  of 
pooling  for  sale  of  used  equipment  that 
is  in  the  code  for  the  Printing  Equip¬ 
ment  Industry,  hearings  were  concluded 
this  morning,  on  both,  before  Deputy 
Administrator  George  S.  Brady. 

While  the  hearings  were  not  con¬ 
ducted  jointly  the  industries  being 
closely  allied,  that  of  the  equipment 
industry  was  held  immediately  after 
that  of  the  roller  industry,  with  repre¬ 
sentatives  of  both  taking  a  keen  in¬ 
terest  in  the  proceedings. 

While  the  debated  features  of  the 
codes  caused  a  wide  divergence  of 
opinion  at  first,  the  general  aspect  at 
the  close  of  the  hearings  was  that  dif¬ 
ferences  could  be  easily  reconciled  after 
speakers  and  others  had  submitted 
statements  clarifying  their  views. 

Frank  H.  Stevens,  Jr.,  president  of 
the  Code  Committee  of  the  National 
Association  of  Printers’  Rollers  Manu¬ 
facturers,  presented  the  code  for  that 
industry,  stating  that  it  would  establish 
a  maximum  work  week  of  40  hours 
for  all  save  executives  and  those  in 
managerial  positions,  w'ith  a  proviso 
that  highly  skilled  specialists  may  work 
a  maximum  of  48  hours  per  week  not 
more  than  12  weeks  of  any  six  months’ 
period,  and  a  minimum  wage  of  40 
cents  per  hour.  Exceptions  were  that 
learners  receive  80  per  cent  of  the 
minimum  during  a  six  months’  period, 
and  that  office  and  clerical  employes 
receive  a  minimum  of  $15  per  week. 

In  support  of  the  code.  Wells 
Lippincott,  vice-president  of  the  Ideal 
Roller  Manufacturing  Company,  Chi¬ 
cago,  stated  that  the  manufacturers  had 
no  floating  supply  of  skilled  labor  and 
were  forced  to  employ  at  all  times  men 
sufficient  for  production  needs  at  sea¬ 
sonal  peaks.  He  stated  that  the  aver¬ 
age  week  worked  by  employes  of  36 
companies,  representing  approximately 
70  per  cent  of  the  industry’s  produc¬ 
tion,  was  49.1  hours  in  1929,  and  40.8 
hours  during  the  first  ei^t  months  of 
this  year.  He  further  pointed  out  that 
it  is  essentially  a  “service  industry’’ 
for  the  publishing  and  general  printing 
fields.  Any  code  that  would  make  it 
impossible  to  execute  “rush”  jobs  on 
roller  construction  would  delay  press 
operation  with  heavy  economic  losses, 
h<mce  the  recognized  need  for  an  ad¬ 
mittedly  radical  departure  from  the 
more  ordinary  hourly  standard.  It 
was  pointed  out  that  the  proposed  code 
would  permit  exceeding  the  40-hour 
maximum  for  24  of  the  52  weeks  of 
the  year,  overtime  pay  to  be  allowed 
for  all  over  44  hours  in  any  one  week, 
the  four  hours  next  following  the  regu¬ 
lar  maximum  being  paid  at  the  regular 
rate. 

R.  A.  Dixon,  speaking  for  the  Inter¬ 
national  Printing  Pressmen  and  assist¬ 
ants,  offered  an  amendment  in  behalf 
of  labor,  to  establish  a  32-hour  maxi¬ 
mum  week  of  eight  hours  per  day,  ana 
providing  for  three  labor  representa¬ 
tives  on  the  code  committee. 

Mr.  Lippincott  was  then  questioned 
by  Deputy  Brady  as  to  the  reason  W 
the  departure  from  a  40-hour  week  as 
asked  for  nearly  one-half  of  the  entire 
year.  Mr.  Lippincott  explained  that 
there  are  two  peak  seasons  in  the 
printers’  roller  industry,  spring  and  late 
autumn,  this  being  accounted  for  by 
the  necessity  of  changing  rollers  for 
summer  and  winter. 

In  conclusion,  Mr.  Lippincott  said 
that  if  there  are  excessive  costs  caused 
by  large  additions  to  working  forces 
and  longer  press  layoffs,  their  effect 
might  logically  be  felt  in  necessary  ad¬ 
vances  in  advertising  rates  and  possible 
reductions  in  space  buying. 


The  Printing  h'quipment  Industry 
code  as  presented  by  J.  E.  Bennett, 
secretary  of  the  National  Printing 
Equipment  Association,  Inc.,  called  for 
a  maximum  week  of  40  hours,  with  a 
tolerance  of  eight  additional  hours  dur¬ 
ing  eight  weeks  of  any  six  months’ 
period  for  all  employes.  In  veyv 
special  cases  requiring  continuous  work 
by  highly  skilled  employes  and  for  em¬ 
ployes  engaged  in  maintenance  and  de¬ 
livery  service,  a  tolerance  of  ten  ad¬ 
ditional  hours  is  provided.  \  mini¬ 
mum  wage  of  40  cents  per  hour  was  set 
for  all  work,  save  light  repetitive  jobs, 
which  would  pay  30  cents  an  hour,  ap¬ 
prentices  and  messenger  aids  to  receive 
a  minimum  of  75  per  cent  of  the  fore- 
going. 

Ralph  K.  Hoover,  president  of  the 
Midwest  Printing  Equipment  Associ¬ 
ation,  comprising  200  firms,  objected 
strenuously  to  any  prohibition  of  the 
sale  by  individuals  of  used  machinery, 
saying  that  the  rebuilding  and  recon¬ 
ditioning  of  printng  eequipment  had  al¬ 
ways  b^n  carried  on  by  dealers,  and 
that  they  would  insist  upon  the  right 
to  continue. 

Louis  Holland,  representing  the 
Printing  Machinery  Manufacturers  As¬ 
sociation,  New  York,  stated  that  mem¬ 
bers  of  his  organizations  voiced  the  ob¬ 
jections  from  the  midwest  association. 

Upon  request  of  H.  G.  Willnus,  rep¬ 
resenting  the  Intertype  Corporation,  ap¬ 
plication  was  appli^  to  the  Continental 
United  States  since  no  distinction  was 
made  between  domestic  and  export 
business,  no  objection  being  made. 

Josei*  P.  Mackey,  representing  the 
Mergenthaler  Linotype  Company,  then 
rais^  the  question  of  controlling  sales 
of  used  equipment,  saying  that  whereas 
the  printing  equipment  industry  nor¬ 
mally  did  an  annual  business  of  $115,- 
000,000  and  employed  18,000  persons, 
fewer  than  8,000  are  now  workers  in 
the  industry,  and  that  there  had  been 
a  loss  of  $3.78  upon  every  $100  worth 
of  equipment  sold  since  1929.  He  in¬ 
sisted  that  some  plan  be  evolved  to 
handle  distressed  machinery,  saying 
that  consolidations  and  failures  of 
printing  establishments  had  brought  a 
vast  quantity  of  used  machinery  pn 
the  market  and  paralyzed  the  industry. 

During  the  afternoon  committees 
met  with  Industrial  and  Consumer  Ad¬ 
visory  boards  and  adjusted  differences 
as  best  possible. 

Co-operating  in  the  study  of  the  pro¬ 
posed  code  are  Carl  G.  Bingham,  of 
Chicago,  connected  with  the  Samuel 
Bingham  Sons  Company,  and  George 
Heintzman,  of  New  York,  with  the 
Dexter  Company,  newly  appointed  in¬ 
dustrial  advisors,  for  the  Printers’ 
Rollers  Industry  and  the  Printing 
Equipment  Industry,  respectively. 


”Buy  Quality  is 
R.  I.  Slogan 


Journal  and  Bulletin  sponsor 
well-timed  campaign  to 
boost  quality  purchases. 
Higher  priced  goods  lead 
sharp  sales  advance.  Market 
improved  for  all  advertised 
quality  products! 


Providence  Joumal&Bulfetin 

tfaminpOna  Nemtugtanu  LotgsotMwdtS 


FLYING  JACKRABBIT  ZOOMS 
THROUGH  WINDSHIELD 

ACK  GINGRICH,  Calgary  (Alta.) 

Albertan,  employe,  delivering 
newspapers  to  country  towns  each 
morning,  narrowly  escaped  serious 
injury  recently  when  a  Jackrabhit 
leaped  through  the  windshield  of 
his  automobile. 

It  was  just  before  dawn.  The 
rabbit  ran  up  the  road  ahead  of 
Gingrich’s  car,  then  suddenly 
turned,  and  apparently  dazzled  by 
the  headlights  rushed  the  car,  clear¬ 
ing  the  headlights  and  engine,  to 
crash  through  the  centre  of  the 
windshield,  smashing  it  into  frag¬ 
ments. 

The  rabbit  hit  the  rear  window 
of  the  car,  smashed  a  five-inch  hole, 
and  was  killed. 

Gingrich  saw  it  coming  and 
ducked,  escaping  injury. 


LISTING  NRA  jobs 

The  first  of  the  small  dailies  in  the 
state  of  Nebraska  to  attempt  it,  the 
Xcbraska  City  News-Press  has  be,en 
publishing  the  exact  number  of  persons 
given  employment,  together  with  their 
names,  since  the  NRA  Blue  Eagle  cam¬ 
paign  began.  In  a  daily  front-page 
column,  the  list  of  firms  which  have 
added  persons  to  the  employment  rolls 
is  printed  also  naming  the  individuals 
who  have  thus  obtained  work.  A  stand¬ 
ing  head  on  the  column  reads :  “Back 
on  The  Job !’’  Employers  are  being 
advised  to  call  the  News-Press 
office  whenever  new  employes  are 
put  to  work. 


CORN  EMPIRE’’  EDITION 


Iowa  Daily  Group  Planning  SpecitI 
l««ue  For  October  24 

Emphasizing  the  value  to  the  state 
and  nation  of  Iowa’s  big  corn  cro^ 
members  of  the  Iowa  Daily  Press  .Aa 
sociation  will  publish  a  special  “con 
empire”  edition  Oct.  24,  it  has  been  an- 
nounced  by  Robert  O'Btien,  busin«i 
manager  of  the  Cvuncil  Bluffs  (Ij.) 
Nonpareil  and  president  of  the  associ. 
ation. 

Corn,  its  by-products  and  economic 
imiKjrtance,  will  be  emphasized  through, 
out  the  edition.  Special  editorial  mat¬ 
ter  now  in  preparation  will  include 
facts  and  data  about  the  importance  of 
corn. 

In  each  community  where  a  niemhet 
paper  of  the  association  is  located  met. 
chants  and  business  organizations 
will  co-operate  in  offering  special 
sales. 

Newspapers  which  are  members  of 
the  Iowa  Daily  Press  Association  are: 
Ames  Tribune,  Atlantic  News-TeU- 
graph,  Boone  News-Republican,  Bv- 
lington  Hmckeyc-Gazette,  Cedar  Rapiis 
Gazette,  Centenjlle  lowegian,  Clintm 
Herald,  Council  Bluffs  Nonpard 
Creston  News-Advertiser,  Davenptri 
Democrat,  Dai'enport  Times,  Dubuqu 
Telegraph-Herald,  Fort  Dodge  Mti- 
senger.  Fort  Madison  Democrat,  loue 
City  Press-Citizen,  Keokuk  Gate  Cij, 
MarshalltowtiTimes-RePublican,  Mam 
City  Globe-Gazette,  Muscatine  Jounul. 
Newton  Netvs,  Ottumwa  Courier,  Os- 
kaloosa  Herald,  Perry  Chief,  Sioux  Citj 
Jourml,  Washington  Journal,  Water¬ 
loo  Courier. 


Worcester,  Massachusetts 


\ 


Speaking  of  VARIED  Industries 

At  West  Brookfield,  near  Worcester,  lives  a  fanner  who  owns  land  singularly  ill- 
adapted  for  beans  or  buckwheat.  So  he  raises  buffalo  and  other  wild  animals.  He 
has  made  money — built  a  world-wide  reputation.  In  35  years  he  has  never  seen  a 
month  when  he  was  able  to  fill  all  orders  on  hand.  This  man  is  one  of  many  Worcester 
county  farmers  who  in  one  way  or  another  have  cashed  in  on  Yankee  ingenuity. 


The  buying  power  produced  by  Worcester  county’s  1,144 
industrial  plants  is  augmented  by  the  buying  power  produced 
on  Worcester  county's  4,943  farms  averaging  over  88  acres 
in  size. 


Worcester  county  ranks  third  in  New  England 
in  value  of  agricultural  products  per  acre 

The  men  who  produce  this  wealth  are  for  the  most  part  specialists — specialists  in 
fruit,  market  gardening,  dairying,  poultry  raising — shrewd,  modem-minded  men 
quick  to  sense  the  value  of  anything  which  will  make  their  work  easier  or  their  homes 
more  comfortable. 

The  ENTIRE  Worcester  Market — city  and  ^ 

suburban,  industrial  and  agricultural — is  i 

adequately  cultivated  through  these  news-  j 

papers  ALONE. 


TheTELEGRAM-GAZEnE 

Worcester,  Massachusetts 

George  F.  Booth,  Publisher 

Paul  Block  and  Aaaociatea,  National  Represantatives 

NEW  YORK  BOSTON  CHICAGO  DETROIT 

PHILADELPHIA  SAN  FRANCISCO  LOS  ANGELES 
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•■more 


the  SAWE  MONEY" 


16  P 
C6M*  1 

\  pay  NO  MORE 


This  advertisement  appeared  in  the  New  Y ork 
Daily  News  of  Friday,  September  29 — and  was  also 
run  in  87  other  newspapers  in  the  Sunday  News 
circulation  zone.  The  copy  announced  the  appear¬ 
ance  of  a  16  page  comic  section  in  color  in  the 
Sunday  News  of  October  1.  The  section  included 


seven  new  comics. 


This  advertisement  appeared  in  the  Daily 
News  of  Saturday,  October  7 — and  announced  a 
new  high  record  for  Sunday  newspaper  circulation 
in  the  United  States. 

With  public  opinion  improved,  business  getting 
better.  The  News  is  growing  again — at  a  tremendous 
rate!  It  has  never  stopped  growing,  even  during  the 
depression  years.  Advertisers  who  want  to  get  the 
most  out  of  the  New  Deal  are  again  invited  to  "Buy 
on  a  rising  market!" 


Ittt  HU  f 

CWCULU'®* 

TUP 


tup  a  Nt' 


2,00^®®' 


j 
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WORLD  NOTABLES  WILL 
ADDRESS  CONFERENCE 

Precident  Roosevelt  Heads  Imposing 
List  of  Speakers  At  New  York 
Herald  Tribune’s  Meeting  For 
Women  Next  Week 

Tlie  President  and  Mrs.  Franklin  D. 
Roosevelt,  Colonel  Theodore  Roosevelt, 
former  Governer  General  of  the  Philip¬ 
pine  Islands  and  of  Puerto  Rico,  and 
Miss  Ishbel  MacDonald  are  only  a  few 
of  the  si)eakers  who  will  address  the 
third  annual  Women’s  Conference  on 
Current  Problems  conducted  by  the  Sew 
York  Herald  Tribune  at  the  WaldorG 
Astoria  Hotel  in  New  York  City,  Oct. 
12-13.  The  theme  of  the  conference 
will  be  “This  Crisis  in  History”  and 
representative  men  and  women  from 
every  state  and  from  many  foreign  coun¬ 
tries  have  been  invited  to  attend. 

Mrs.  William  Brown  Meloney,  editor 
of  the  Herald  Tribune  Sunday  Maga¬ 
zine,  who  recently  returned  from  an 
eight  weeks’  stay  in  England,  France, 
Italy  and  Germany,  where  she  talked 
with  the  educational  and  political  lead¬ 
ers  of  European  governments  about  the 
social  crisis  through  which  most  of 
the  world  is  now  passing,  will  preside 
at  the  conference.  International  and 
nationwide  radio  broadcasts  will  be 
made  on  many  of  the  speeches. 

Walter  Lippmann  will  open  the  con¬ 
ference  on  Thursday  morning,  at  a  ses¬ 
sion  whose  keynote  will  be  “The  W’orld 
Outlook,”  with  an  international  broad¬ 
cast  on  “World  Trends.”  At  the  same 
session  Colonel  Theodore  Roosevelt  will 
discuss  “Peace  Problems  of  Our  For¬ 
eign  Possessions.”  Mrs.  Ruth  Bryan 
Owen,  U.  S.  Minister  to  Denmark  and 
Iceland,  speaking  over  an  international 
radio  hook-up  from  London,  will  address 
the  conference  on  “The  Place  of  Women 
in  the  Present  Crisis”  and  Countess 
Margherita  Sarfatti,  Italian  feminist 
and  owner  of  two  important  Italian 
newspapers,  will  broadcast  from  Rome 
an  address  on  “Women  Under  Fascist 
Rule.” 

Other  speakers  will  be  Governor 
John  G.  Winant,  of  New  Hampshire; 
William  Hard,  political  correspondent, 
and  Dr.  Neil  Carothers,  economist.  A 
message  from  the  League  of  Nations 
Committee  on  Intellectual  CoojHjration 
by  Madame  Marie  Curie  will  be  broad¬ 
cast  to  this  session,  which  will  also  re¬ 
ceive  a  message  from  Frances  Perkins, 
Secretary  of  Labor. 

The  Thursday  afternoon  session  will 
have  for  its  keynote  "Youth  Movements 
in  the  Present  Crisis”  and  will  be 
opened  with  an  address  by  Dr.  Harold 
Rugg,  of  Teachers  College,  Columbia 
University. 

The  third  session  of  the  conference, 
devoted  to  “The  Crisis  in  Education,” 
will  begin  at  2  p.  m.  Friday.  The 
speakers  will  include  Dr.  Harry  Wood- 
bum  Chase,  who  will  make  his  first 
public  address  since  becoming  Chancel¬ 
lor  of  New  York  University.  Several 
noted  education  leaders  will  also  speak. 

The  fourth  and  final  session,  on 
“Peace  or  War?”  will  be  held  Friday 
evening  beginning  at  8  p.  m.  It  will 
be  oi)ened  by  Dr.  James  T.  Shotwell, 
professor  of  history  at  Columbia  Uni¬ 
versity  and  co-author  of  the  Kellogg 
Peace  Pact,  who  will  si>eak  on  “The 
( tutlook  for  Peace.”  William  R. 
Castle,  Jr.,  former  Under  Secretary 
of  State,  will  then  speak  on  “The  Out¬ 
look  for  War,”  Dr.  Mary  E.  Woolley, 
president  of  Mount  Holyoke  College 
and  American  delegate  to  the  Geneva 
arms  conference,  on  “Educating  for 
Peace,”  and  Dr.  Hamilton  Fish  Arm¬ 
strong,  editor  of  Foreum  Affairs,  on 
“Problems  Facing  the  Arms  Confer- 
ence.” 

Mrs.  Ogden  Reid  will  then  introduce 
President  Roosevelt,  who  will  broadcast 
his  speech  by  radio  from  the  White 
House  if  pressure  of  public  business 
should  prevent  his  attendance  in  per¬ 
son  at  the  conference. 

Ogden  Reid,  president  of  the  New 
York  Herald  Tribune,  will  address  the 
conference  in  conclusion.  The  confer¬ 
ence  was  organized  in  1930  by  the  Her¬ 


ald  Tribune  and  forms  the  basis  of 
thousands  of  club  programs  and  forum 
discussions  of  women's  clubs  through¬ 
out  the  country. 


200  WRITERS  COVERED 
LEGION  CONVENTION 


Reporters  and  Cameramen  Kept  Hust¬ 
ling  to  Get  All  Angles  of  Big 
Convention — President’s  Visit 
Was  Highlight 

(Special  to  Editok  &  Publishes) 

Chk.vgo,  Oct.  3 — The  .\merican 
Legion  convention  here  this  week  and 
the  apiiearance  of  President  Roosevelt 
at  the  opening  session  in  Chicago  Sta¬ 
dium  drew  200  representatives  of  the 
working  press. 

President  Roosevelt  was  the  center 
of  attraction  here  yesterday  from  the 
time  his  special  train  arrived  at  the  La 
Salle  Street  station  until  he  departed 
last  evening.  The  President  selected 
one  of  the  Legionnaire’s  overseas  caps 
in  preference  to  a  silk  hat. 

“I’ll  take  one  of  those,”  he  said  and 
from  Eddie  Lewis  of  the  Legion’s 
Washington  staff  the  President  bor¬ 
rowed  a  blue  Legion  cap  with  the  in¬ 
signia  of  the  National  Press  Club  Post, 
of  which  he  is  a  member. 

The  press  pitched  camp  for  one  day 
at  the  Stadium,  withdrew  today  to 
Michigan  Avenue  and  Soldiers’  Field 
for  the  big  parade  of  120,000  Legion¬ 
naires,  and  will  encamp  the  rest  of  the 
week  at  the  Civic  Oj^ra  House  for  the 
Legion  business  sessions.  Press  asso¬ 
ciations  have  installed  direct  wires  at 
all  of  the  points  to  send  running  stories 
of  the  various  events. 

Knowlton  L.  Ames,  Jr.,  assistant  to 
the  publisher  of  the  Chicago  Daily 
News,  was  a  member  of  the  jury  of 
awards  in  connection  with  the  all-day 
parade  of  Legionnaires. 

Accompanying  the  President  were  his 
two  press  secretaries,  Stephen  Early 
and  Marvin  McIntyre;  Francis  M. 
Stephenson,  Associate  Press ;  Frederick 
Storm,  United  Press ;  and  Edward 
Lockett,  International  News  Service. 

■The  United  Press  had  Harrison  Salis¬ 
bury  handling  the  running  story  of  the 
convention  with  Robert  Loughran, 
Hillier  Krieghbaum  and  Steve  Rich¬ 
ards,  covering  the  parade,  and  Samuel 
Knott,  writing  the  night  lead. 

L.  A.  Brophy  wrote  the  running 
story  of  the  convention  for  the  Asso¬ 
ciated  press,  with  Ray  Brennan  hand¬ 
ling  the  night  lead.  Assisting  Brophy 
and  Brennan  on  the  various  other 
angles,  including  the  regional  stories, 
were  Homer  McCoy  and  Robert  Yoder. 

Eugene  C.  Cadou,  of  the  I.  N.  _  S. 
Indianapolis  bureau,  wrote  the  running 
story,  assisted  by  John  Hoffman  and 
Carl  Turner. 


APPOINT  “SPECIAL” 

The  El  Paso  (Tex.)  World-News 
and  the  El  Paso-El  Continental  have 
appointed  Prudden.  King  &  Prudden, 
New  York,  to  represent  them  in  East¬ 
ern,  Central  and  Western  fields. 


AN  EXPERT 
SERVICE 

will  eliminate  the  guess¬ 
work  from  your  Cooking 
School. 

The"HoME  Economics" 

plan  is  complete  in 
every  detail. 

HOME  ECONOMICS 

SERVICE  CORPORATION 

S47  P«ik  Avt.  New  York  City 


PRESS  SAVED  CREDIT 
OF  TRENTON,  N.  J. 

Banks  Refused  to  Help,  Unless  Tax 
Delinquency  Was  Amended — Times 
Newspapers  Reversed  Situa¬ 
tion  in  Month 


Tre.vton,  N.  J.,  Oct.  3 — On  Sept.  1 
this  city  teetered  on  the  abyss  of  bank¬ 
ruptcy.  No  money  could  be  borrowed. 
The  City  Commission  appealed  to  local 
banks  for  $3,000,000  with  which  to  meet 
current  obligations  and  prepare  for  pay¬ 
ment  of  principal  and  interest  on  bonds 
and  notes  issued  to  cover  a  $5,000,000 
tax  delinquency  from  1928  to  1932. 

The  banks  said  they  could  not  handle 
the  situation  and  that  for  the  city  to 
borrow  more  money  to  pay  off  debts 
was  to  invite  complete  disaster.  They 
suggested  that  only  a  militant  tax  col¬ 
lection  campaign,  backed  whole-heartedly 
by  the  new'spapers,  offered  any  help. 

Judge  James  Kerney,  editor  and  pub¬ 
lisher  of  the  Trenton  Times  News 
papers,  agreed  to  cooperate,  notwith¬ 
standing  the  fact  that  his  publications 
had  long  opposed  alleged  extravagant 
expenditures  and  budget  policies  of  the 
city  governing  authorities.  Contending 
that  the  newspapers’  primary  obligation 
was  to  serve  the  community  in  such  a 
crisis,  he  temporarily  abandoned  the 
battle  against  municipal  spending  and 
threw  the  resources  of  his  three  publica¬ 
tions — the  Evening  Times,  Morning 
Gazette  and  Sunday  Times-Advertiser — 
into  a  fight  to  save  the  city  from  default 
and  bankruptcy. 

The  results  have  been  remarkable.  In 
the  month  of  September  $475,000  in 
delinquent  taxes  poured  into  the  city 
treasury.  October  started  with  a  $65,- 
000  cash  balance  that  was  boosted  to 
$100,000  in  two  days  and  has  been  climb¬ 
ing  steadily  since  at  a  rate  of  close  to 
$15,000  a  day.  A  publicJ  that  less  than 
6  weeks  before  had  stood  bitterly  aligned 
against  the  municipal  authority  reversed 


itself  and  threw  its  support  behind  tht 
city’s  fight. 

Before  the  newspapers  launched  their 
campaign,  the  public  had  displayed  onW 
passive  interest  in  the  city’s  plight,  xt 
people  had  troubles  of  their  own  and 
seemingly  were  content  to  let  the  chj 
collapse,  as  other  communities  wen 
doing. 

But  the  public  went  into  a  complete 
about-face  with  the  first  story  t.iat 
marked  the  Times  Newspapers’  cham¬ 
pionship  of  the  floundering  city,  (ij 
that  day.  Sept.  1,  there  was  a  march 
to  the  tax  office  that  netted  $16,0M, 
tripling  the  previous  daily  receipts.  The 
revenue  has  since  hovered  around  that 
figure.  A  special  Pay-Your-Tax-Day, 
with  only  four  days’  advance  publicity 
netted  $100,000. 

In  the  news  columns  and  editorially, 
the  newspapers  are  keeping  constantly 
before  the  public  an  appeal  to  civic 
loyalty  and  a  picture  of  the  dire  con¬ 
sequences  that  would  result  from  de¬ 
fault.  A  “box”  showing  that  the  cost 
of  garbage  collection,  police  and  fire 
protection,  education,  etc.,  cost  each  of 
the  city’s  130,000  population  only  six 
cents  a  day,  despite  Trenton’s  ^,000,. 
000  annual  budget,  had  the  instant  effect 
of  drawing  added  thousands  of  dollan 
into  the  treasury. 

A  personal  editorial  by  Judge  Kerney, 
captioned  “Let’s  All  Pull  for  Trenton!’ 
created  a  wave  of  civic  patriotism  that 
is  daily  growing  stronger.  The  response 
has  been  such  that  Trenton  has  bea 
able  to  avoid  the  issuance  of  scrip,  is 
regularly  meeting  its  $142,000  semi¬ 
monthly  payrolls  and  has  definitely  been 
turned  from  certain  bankruptcy  to  com¬ 
plete  solvency. 


NEW  POST  FOR  LA  MAUCE 

Arthur  La  Malice,  formerly  in  charge 
of  Canadian  newspapers  for  the  Beck¬ 
with  Special  Agency  has  joined  Pnid- 
den.  King  &  Prudden,  Inc.,  New  York, 
where  he  has  taken  complete  charge 
of  that  department  for  the  agency. 


New  Haven,  Conn. 
The  Ideal  Test  City 

Sales  Territory  Representing  344,309 
Population  Covered 
By  ONE  Newspaper 

National  advertisers  have  found  New  Haven,  Conn.,  to  be 
•n  ideal  city  in  which  to  test  out  a  campaign  before  national 
release. 

Cosmopolitan  population,  diversified  industries  and  thorough 
coverage  by  ONE  newspaper  make  for  a  quick  sounding  at 
•  minimum  of  effort — and  cost. 

TheNew  Haven  Register 

Average  Net  Paid  Circulation  Every  Night  Exceeds 

60,000  Copies  Per  Issue 

not  alone  makes  a  THOROUGH  coverage  of  New  Haven 
proper,  but  affords  complete  entry  into  the  homes  of  more 
than  forty  cities  and  towns  included  in  “Register  City.” 

Let  us  send  you  a  copy  of 
** Register  City” — an  informative 
little  booklet  we  have  prepared 
which  is  yours  for  the  asking. 

THE  JULIUS  MATHEWS  SPECIAL  AGENCY 

NEW  YORK  :  :  BOSTON  :  :  CHICAGO  :  :  DETROIT 
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.  aim  and  purpose 
steadily  to  improve  ...” 

first  issue  of  The  Washington  Post,  under  the  ownership 
of  Mr.  Eugene  Meyer,  appeared  June  13,  1933.  At  that  time, 
Mr.  Meyer  issued,  in  part,  this  statement:  “/f  will  be  my  aim 
and  purpose  steadily  to  improve  The  Post.** 

Within  one  hundred  days,  the  preliminary  joh  of  building 
was  well  under  way  and,  in  addition  to  the  able  and  valuable 
staff. of  the  old  organization.  The  new  Washington  Post  was 
being  published  under  the  editorial  and  business  direction  of 
the  following  personnel: 


Eugene  Meyer,  Publisher 

Formerly:  Governor,  Federal  Reserve  Board; 
Chairman,  Reconstruction  Finance  Corporation; 
Federal  Farm  Loan  Commissioner;  Managing 
Director,  War  Finance  Corporation. 


Eugene  MACLEAN,  General  Manager 

Formerly:  President  and  General  Manager, 
NEA,  Incorporated;  Publisher,  The  San  Fran¬ 
cisco,  California,  News;  Publisher,  The  San 
Diego,  California,  Sun;  Editor,  The  Cleveland, 
Ohio,  Press. 


RALPH  E.  RENAUD,  Managing  Editor 
Formerly:  N.  Y.  Evening  Post;  N.  Y.  World;  N.  Y.  Herald- 
Tribune;  N.  Y.  Herald. 

FREDRIC  J.  PITTS,  Sunday  Editor 
Formerly:  Buffalo  Evening  News;  N.  Y.  Sun;  N.  Y.  Herald- 
Tribune. 

ESTHER  VAN  SCIVER,  Women*s  Editor 
Formerly:  N.  Y.  World-Telegram. 

NORMAN  P.  MOORE,  Director  Art  and  Typography 

Formerly:  Art  and  Typographic  Counsel,  Brentano’s,  New 
York. 

RALPH  WEST  ROBEY,  Financial  Writer 


Floyd  R.  Harrison,  Treasurer 

Formerly:  Assistant  to  the  Governor,  Federal 
Reserve  Board;  Assistant  to  the  Chairman,  Re¬ 
construction  Finance  Corporation;  Member, 
Federal  Farm  Loan  Board;  Director,  War 
Finance  Corporation. 


JOSEPH  F.  MELIA,  Director  of  Advertising 
Formerly:  Buffalo  Evening  News. 

WINSLOW  ABBEY,  Manager  of  National  Advertising 
Formerly:  San  Francisco  News;  NEA,  Inc. 

EDWIN  J.  HUGHES,  Manager  of  Local  Advertising 
Formerly:  Nation’s  Business;  Curtis  Publishing  Company. 

C.  F.  MOORE,  JR.,  Director  of  Promotion 
Formerly:  Nation’s  Business;  Boston  Herald-Traveler. 

ELLIOTT  THURSTON,  Political  Editor 

Formerly:  Philadelphia  Record;  N.  Y.  World;  N.  Y.  Sun; 
Providence  Journal. 


WASH  INGTON.  D.  C 
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MIAMI  JUDGE  UPSETS 

PRICE-FIXING  CODE 

Refutes  to  Lift  Injunction  on  Clean¬ 
ers  Who  Jumped  Price*  100  Per¬ 
cent  and  Drastically  Limited 
Advertising 

(By  tcicgral'li  to  Editor  &  Publisher) 

Miami,  Fla.,  Oct.  4^Refusing  to 
dismiss  a  temporary  injuunction  pro¬ 
hibiting  "The  Geaners  of  Greater 
Miami”  from  enforcing  a  published 
code,  Judge  Paul  D.  Barns  of  Dade 
County  (Fla.)  Circuit  Court  declared 
in  a  written  opinion  Oct.  3  that  the 
code  is  "clearly  a  combination  to  fix 
prices,  and  if  not  criminal,  at  least  a 
confbination  to  eliminate  competition 
as  to  prices.” 

The  code,  which  appeared  Aug.  6 
in  the  Miami  (Fla.)  Herald  under  the 
Blue  Eagle  emblem  as  a  disjplay  ad¬ 
vertisement,  announced  that  the  dry- 
cleaners  of  Greater  Miami  are  operat¬ 
ing  under  blanket  code  of  a  re-employ¬ 
ment  agreement.” 

The  agreement,  among  other  re¬ 
tirements,  provided  that  it  would  be  an 
unfair  method  of  competition  for  any 
firm  or  person  to  sell  dry  cleaning  be¬ 
low  a  reasonable  cost  plus  ten  per 
cent. 

Under  the  heading,  “Advertising,  ’  it 
ruled  out  deceptive  advertisements,  n^e 
of  superlatives,  disparagment  of  com¬ 
petitors,  underselling  claims,  advertising 
regular  prices  as  special,  use  of  such 
merchandising  devices  as  coupons,  an-l 
provided  for  dry  cleaning  processes  to 
be  done  only  in  plants. 

The  code  set  up  prices  of  75  cents 
for  cleaning  and  pressing  two-piece 
suits  and  one-piece  dresses  and  other 
prices  in  proportion,  amounting  to 
more  than  100  per  cent  increase  over 
prevailing  prices. 

Petition  for  injunction  to  stop  en¬ 
forcement  of  the  code  as  monopolistic 
and  prejudicial  to  business  was  filed 
by  H.  L.  Jenkins  an3  David  L.  Kemp, 
operators  of  Sunshine  Cleaners  & 
Laundry,  on  Sept.  2.  Forty  cleaning 
and  dyeing  firms  and  their  operators 
as  individuals  were  named  as  defend¬ 
ants. 

Judge  Barns’  opinion  defined  the 
court’s  understanding  of  the  code  and 
scor^  the  defendants  for  the  at¬ 
tempted  “price-fixing.” 

Judge  Barns’  opinion  is,  in  part,  as 
follows : 

"The  right  or  privilege  of  adopting  a 
‘code’  under  the  ordinary  use  of  tjje 
English  language  has  not  yet  been  de- 
fin^  as  the  right  to  combine  and  cop- 
federate  so  as  to  make  legal  that  which 
is  otherwise  illegal.  Codes  pursuant 
to  the  National  Recovery  Act  have 
been  adopted  in  most  instances  as  an 
act  of  patriotism  in  these  times  of  eco¬ 
nomic  stress,  and  it  is  intended  such 
codes  shall  be  consistent  with  and  in 
conformity  with  law  and  not  in  viola- 
lation  of  the  letter  or  spirit  of  law  gov¬ 
erning  those  adopting  such  ‘codes.’ 

“The  code  adopted  by  those  holding 
themselves  out  as  ‘The  Dry  Cleaners  and 
Dyers  of  Greater  Miami”  provides  among 
other  things:  ‘The  minimum  price  in 
any  locality  shall  be  the  same  for  all 
retail  outlets  selling  dry  cleaning  di¬ 
rectly  to  the  consumer.’ 

‘‘This  is  clearly  a  combination  to  fix 
prices  and  if  not  criminal,  is  at  least  a 
combination  to  eliminate  competition  as 
to  prices,  a  clear  case  of  combining 
and  conspiring  against  the  public.  And 
all  this  is  published  as  done  under  the 
NR.\  blanket  code,  a  most  extraordi¬ 
nary  case  wherein  the  parties  evidently 
think  ‘code’  means  ‘price  fixing’  of  the 
sales  price  by  combination  and  confed¬ 
eration,  and  the  elimination  of  competi¬ 
tion  in  that  respect. 

“Certainly  no  such  interpretation  is 
justified  and  it  is  contrary  to  the  inten¬ 
tions  of  the  Act. 

“The  plaintiffs  being  equally  at  fault, 
relief  herein  is  granted  not  so  much  on 
their  account  as  to  relieve  the  public. 
They  are  the  adopted  instrumentality 
by  means  of  which  the  public,  in  this 
instance,  is  to  be  served.” 


TO  MARK  ZENGER  BICENTENNIAL 


The  two  hundredth  anniversary  of 
the  decision  of  John  Peter  Zenger, 
political  reporter  on  New  York’s  first 
newspaiier,  the  Nciv  York  IVcckly  Ga- 


St.  Paul's  Churrh.  Easichcsier 

cette,  to  start  his  own  journal  when  his 
editor  refused  to  print  a  story  which 
he  had  written  concerning  a  rough-and- 
tumble  election,  will  be  celebrated  on 
Oct.  28  at  the  venerable  St.  Paul's 
Church,  Eastchester,  near  Mt.  Vernon, 
N.  Y.,  where  the  zealous  journalist 
gathered  the  material  for  his  provoca¬ 
tive  article.  Colonel  Robert  R.  Mc¬ 
Cormick,  publisher  of  the  Chicago  Tri¬ 
bune,  is  expected  to  be  the  principal 
speaker. 

Mr.  McCormick  heads  the  honorary 
committee  in  charge  of  the  celebration. 
Other  members  include :  Adolph  S. 
Ochs,  Nezv  York  Times;  Ogden  S. 
Reid,  Ne7v  York  Herald  Tnbune;  Wil¬ 
liam  Randolph  Hearst;  Frank  B.  Noyes, 
H’ashington  Star  and  president  of  the 
.\ssociated  Press ;  Karl  Bickel,  presi¬ 
dent  of  the  United  Press;  William  T. 
Dewart,  New  York  Sun;  J.  Noel  Macy, 
Westchester  Newspapers;  Victor  Rid- 
der,  of  the  Ridder  Brothers  Newspa¬ 
pers  ;  Kenneth  Hogate,  IVall  Street 
Journal;  Cleveland  Rodgers,  Brooklyn 
Daily  Eagle;  Paul  Bellamy,  Cleveland 
Plain  Dealer  and  president  of  the  Amer¬ 
ican  Society  of  Newspaper  Editors; 
Marlen  E.  Pew,  Editor  and  Publisher; 
John  C.  Martin,  Curtis-Martin  News¬ 
papers;  William  N.  Hardy,  Pennsyl¬ 
vania  Newspaper  Publishers  Associa¬ 
tion;  Lincoln  B.  Palmer,  general  man¬ 
ager  of  the  American  Newspaper  Pub¬ 
lishers’  Association,  and  Raymond  P. 
Brandt,  National  Press  Club. 

St.  Paul’s  Church,  Eastchester,  which 
has  held  religious  services  consecu¬ 
tively  since  its  founding  in  1665,  ex¬ 
cept  for  an  interim  during  the  Revolu¬ 
tionary  War,  when  it  was  a  hospital, 
was  the  scene  of  an  election  of  a  member 
to  the  Westchester  Assembly  on  Oct. 
29,  1733. 
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The  voting  on  the  peaceful  green 
was  permeated  with  political  knavery 
of  one  sort  or  another.  Two  years  be¬ 
fore,  King  George  II  of  England  had 
named  William  S.  Cosby  as  governor 
of  the  Province  of  New  York.  Cosby 
did  not  arrive  here  for  thirteen  months 
and  Rip  Van  Dam  took  charge  as  act¬ 
ing  governor.  When  Cosby  arrived  he 
demanded  the  salary  and  fees  collected 
by  Van  Dam.  Suit  was  brought  and 
Lewis  Morris,  then  chief  justice  of  the 
Supreme  Court,  handed  down  a  ver¬ 
dict  favoring  Van  Dam. 

Cosby  removed  Morris  from  office 
and  the  judge  later  accepted  nomina¬ 
tion  for  office  in  the  Westchester  As¬ 
sembly.  The  election  was  held  Oct.  29, 
1733,  and  Zenger  was  sent  to  St.  Paul’s 
to  cover  the  voting  for  the  New  York 
Weekly  Gazette.  Zenger  returned  with 
an  article  full  of  innuendoes  concerning 
Cosby ’s_  honesty  which  his  editor,  as 
mouthpiece  of  the  government,  refused 
to  print. 

Peter  Zenger  therefore  started  his 
own  paper,  the  Neiv  York  Weekly  Jour¬ 
nal,  in  which  the  story  appeared.  Libel 
action  was  brought.  Zenger  was  de¬ 
fended  by  Andrew  Hamilton,  and  finally 
acquitted. 

The  Rev.  W.  Harold  Weigle,  present 
rector  of  the  historic  church,  and  Dr. 
Clarence  A.  Manning,  vice-chairman  of 
the  celebration,  are  arranging  a  page¬ 
ant  of  color  guards  and  men  and  wo¬ 
men  in  colonial  dress.  Descendants’ 


Day  services  will  be  held  in  the  church 
on  the  Sunday  following  the  ceremony 
and  pageant. 

An  exhibition  of  Zenger  memorabilia 
was  opened  this  week  at  the  New  York 
Public  Library,  and  will  be  on  public 
display  in  the  small  exhibition  room  on 
the  first  floor  all  this  month. 


CORRECTION 

A  transposition  occurred  in  the 
August  linage  report  for  Memphis  pub¬ 
lished  in  the  Sept.  23  issue.  Following 
are  the  corrected  figures : 


1933 

Comniercial 

.Vppeal  ...(m)  480,417 
Evening  Ap- 

lieal  . (e)  377,632 

Press-Scimi¬ 
tar  - (e)  399,796  285,124 

Comniercial 

Appeal  ...(S)  205,005  158,571 


1932  Gain  or  Losi 
361,008  119,409  0 


Total  Daily  ...  880,213  1,023,764 
Total  Sunday  ..  205,005  158,571 

Grand  Total  ..1,085,218  1,182,335 
*  Evening  Appeal  discontinued, 
July  1,  1933. 


114,672  0 

46,434  0 

143,551  L 
46,434  0 
97,117L 
effectivt 


H.  B.  JOHNSON  SOLE  OWNER 

Complete  ownership  and  control  of 
the  IVatertozm  (N.  Y.)  Times,  has  been 
acquired  by  Harold  B.  Johnson,  editor 
of  the  daily,  it  was  announced  Oct.  3, 
when  he  purchased  the  only  block  of  the 
Brockway  stock  outstanding.  Mr.  John¬ 
son,  who  has  been  president  of  the  com¬ 
pany  about  15  years  and  with  the  or¬ 
ganization  for  29  years,  started  as  a  re¬ 
porter  and  successively  became  state 
editor,  city  editor  and  editor.  He  be¬ 
came  a  stockholder  in  the  Brockway 
company  in  1911  and  vice-president 
soon  after. 
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Announcing 

25th  Anniversary 
‘‘Review  of  Progress 

Founded  November  2S,  1908, 

The  ChriHtian  Science  Monitor, 
in  observance  of  its  25th  anni¬ 
versary,  will  publish  eaeh  day 
from  November  20  to  25  a  spe¬ 
cial  rotogravure  section  —  a 
“1908-193.3  Review  of  Progress.’’ 

As  a  special  souvenir,  each  sub¬ 
scriber  to  the  Monitor  for  this 
period  will  receive  a  reprint  of 
the  first  issue  of  the  Monitor. 

Six  days  of  exceptional  advertis¬ 
ing  opportunities!  Doubled  cir¬ 
culation  anticipated !  For  rates, 
mechanical  requirements,  or 
other  information,  telephone  or 
write  nearest  office. 
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THE 

CHRISTIAN  SCIENCE 
MONITOR 

Publinhed  by  The  ChrUtian  Science  PublUhing  Society 
Boston,  Massachusetts, 


Branch  Offices:  New  York,  Detroit,  Chicago,  St.  l-iouis,  Kansas  City. 
SanFrancisco,LosAngeIe8,Seattle, Miami  .  .  I.4>ndon,Paris,Berlin, Florence 
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(•"“■LINOTYPE-) 


IT’S  THE  FACE  THAT  C  O  C  TA  T  S 


PUTTING  THE  SCALE 
ON  A 


Pt. 


MATRIX 

PUNCH 


YES!  It  is  done,  literally!  How?  With  an  ingenious 
machine,  developed  by  Linotype  engineers,  that  pro¬ 
jects  a  huge  image  of  the  face  of  the  character  on  a  cross- 
line,  ground-glass  screen.  Every  Linotype  punch  has  to 
pass  this  rigorous  test . . .  every  one  of  its  face  dimensions 
checked  to  a  tenth  of  a  thousandth  . .  .  before  it  is  judged 
ready  to  punch  a  Linotype  matrix.  Most  of  the  world’s 
printing  depends  for  its  typographic  excellence  on  the 
design  of  the  face  and  the  perfection  of  the  Linotype 
matrix.  With  a  responsibility  like  that  on  your  shoulders, 
you  just  can’t  take  any  chances. 


Printers  are  cordially  invited  to  visit  the  Linotype 
matrix  factory  and  see  for  themselves  the  procedure  of 
design  .  .  .  the  extreme  precision  in  manufacture  .  .  .  the 
exacting  standards  of  inspection  that  go  into  that  small 
but  indispensable  element 
of  the  printer’s  equipment 
.  .  .  the  Linotype  matrix. 

The  skill  born  of  fifty 
years  experience  guides  the 
shaping  of  that  piece  of 
brass. 

Linotype  Bodoni  and  Metro  Families 


MERGENTHALER  LINOTYPE  COMPANY,  BROOKLYN,  N.  Y. 


San  Francisco  *  Chicago  *  New  Orleans  Canadian  Linotype,  Limited,  Toronto,  Canada 
Representatives  in  the  Principal  Cities  of  the  World 
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CAMERAMAN  IS  SHOT 
IN  HAVANA  BATTLE 

Photographers  in  Danger  of  Bullets 
Until  Ordered  Off  Streets 
by  Soldiers — Plates 
Are  Seised 

Joseph  Gibson,  46,  Chiau/o  Dail\ 
\czcs — Universal  Newsreel  cameraman, 
was  wounded  in  the  legs  in  a  liattle 

_ between  soldiers 

and  Communists 
in  Havana  Sept. 
29.  Newspaper 
and  movie  photog¬ 
raphers,  in  stra¬ 
tegic  position  to 
record  the  battle, 
in  which  six  per¬ 
sons  were  killed 
and  20  seriously 
wounded.  were 
c  o  n  s  t  a  ntly  in 
danger. 

Soldiers  finally 

Geosge  Skadding  rounded  them  up, 
and  ordered  them 
off  the  street.  Films  and  plates  were 
seized  by  the  soldiers. 

George  Skadding,  Associated  Press 
staff  (rfiotographer,  in  telling  of  the 
action  curtailing  activities  of  camera¬ 
men,  said  that  a  car  carding  three 
photographers,  including  himself,  ^  had 
been  stopped  by  soldiers  with  pointed 
guns,  and  they  were  told  to  get  out 
quickly.  As  they  were  talking  the 
firing  started. 

They  drove  to  a  nearby  department 
store  where  they  could  see  and  record 
what  was  taking  place,  but  shots  began 
breaking  the  windows  of  the  store, 
and  the  photographers  were  ordered 
out  by  the  proprietor. 

A  group  of  movie  cameramen,  in¬ 
cluding  Mr.  Gibson,  was  working  from 
the  top  of  a  nearby  hotel.  The  news¬ 
reel  men  were  grinding  tteir  cranks 
from  an  inconspicuous  position.  Gib¬ 
son  was  wounded  when  he  stood  on  a 
box  to  get  a  better  sight.  He  was 
struck  more  than  a  dozen  times,  and 
taken  to  a  hospital. 

Newspapermen  also  were  placed  in 
great  danger  in  covering  the  storm¬ 
ing  of  the  Nacional  Hotel  Oct.  2.  Tom 
Pettey,  staff  correspondent  of  the  New 
York  Herald  Tribune,  in  recounting  his 
experiences,  told  of  his  vantage  point 
for  viewing  the  struggle  in  a  nearby 
apartment  suddenly  being  made  the  tar¬ 
get  for  machine  gun  bullets.  The  room 
was  wrecked  as  Pettey  and  a  companion 
made  their  escape. 

Photos  of  the  attack  were  flown  to 
New  York,  via  Miami,  by  the  picture 
services  through  extremely  stormy 
weather.  The  Associated  Press  plane, 
piloted  by  Billy  Gravemeyer,  and  the 
Acme  and  International  plane,  piloted 
by  Karl  Voeltner,  left  Miami  within  a 
few  minutes  of  each  other  and  made 
record  time. 

NEW  TABLOJD  STARTS 

Harrisburg  Daily  “Conventional”  In 
Every  Respect  Except  Sixe 

First  edition  of  the  Harrisburg  (Pa.) 
Morning  Telegraph,  a  tabloid  news¬ 
paper,  was  issued  Saturday,  Sept.  30 
after  Edward  J.  Stackpole,  president 
and  editor-in-chief  of  both  the  morning 
and  evening  editions,  touched  the  but¬ 
ton  starting  the  press. 

It  is  believed  to  be  the  only  instance 
in  the  United  States  where  a  standard- 
size  and  tabloid  are  issued  from  the 
same  shop  by  the  same  owners. 

The  Harrisburg  Telegraph,  evening 
edition,  celebrated  its  centennial  in  1931. 

Complete  new  advertising,  news  and 
circulation  staffs  have  been  recruited. 
Full  crews  have  been  put  on  in  the 
mechanical  departments. 

The  advertiser  can  buy  space  in  either 
paper  or  both.  The  first  edition  con¬ 
tained  48  pages. 

In  announcing  the  new  japer,  Mr. 
Stackpole  said  that  the  new  paper  in 
every  respect,  other  than  size,  “will  be 
a  conventional  newspaper.”  News 
photos  will  appear  “in  abundance”  and 
“features  and  comics  in  the  best  of 
taste,”  will  be  added,  it  was  stated. 


FIRST  RETAIL  LIQUOR  COPY 
APPEARS  IN  N,  Y. 

(Continued  front  page  9) 

will  spring  up  in  its  wake.  Tliere  is 
found,  consequently,  in  some  of  the  pro¬ 
posals  for  laws  and  conduct  following 
repeal  other  prohibitions  which  arc  likely 
to  follow  the  same  road  of  error. 

“Before  national  prohibition  offered 
a  substantial  hope  to  the  most  hopeful 
prohibitionist  the  Tribune  threw  liquor 
advertisements  out  of  its  columns.  It 
did  not  wish  to  promote  the  sale  and 
use  of  such  an  intoxicant.  Many  of  the 
promotion  methods  were  offensive  and 
the  character  of  the  traffic  was  such 
that  the  Tribune  desired  to  have  no  part 
in  it.  Many  reputable  publications  no 
doubt  will  pursue  that  policy  when,  in 
many  states,  whisky  and  other  spirits 
have  been  put  on  the  market  again.  The 
Kansas  City  Star  has  already  announced 
that  it  will  not  publish  liquor  advertise¬ 
ments.  but  it  takes  the  further  step  of 
advocating  that  law  in  Missouri  pro¬ 
hibit  it. 

“The  prohibition  instinct  is  an  active 
one,_  but  here,  as  in  many  other  cases, 
the  issue  should  be  in  the  conscience  and 
judgment  of  the  publisher.  Some  pu6- 
lications  will  open  their  columns 
to  any  matter  for  which  they  can  obtain 
revenue  without  legal  consequences. 
Such  publications  will  work  their  own 
injury  and  in  the  loss  of  public  confi¬ 
dence  and  support  will  find  greater 
penalties  than  restrictive  law  could  im¬ 
pose  on  them." 

Reports  from  Editor  &  Publisher 
correspondents  tell  of  advertising  plans 
being  formulated  by  some  of  the  distil¬ 
lers  which  are  doing  business  under 
federal  license  for  medicinal  purposes. 

One  Philadelphia  distillery,  the  Con¬ 
tinental  Distilling  Corporation,  is  mak¬ 
ing  gin  under  a  federal  license  for 
distribution  to  drug  stores  for  medici¬ 
nal  use.  It  intends  to  start  a  large  local 
advertising  campaign  for  its  "Dixie 
Belle”  gin  as  soon  as  advertising  bar¬ 
riers  are  lifted. 

At  Owensboro,  Ky.,  the  Glenmore 
Distilleries  Company,  operating  under  a 
medicinal  permit,  was  reported  to  be 
running  at  full  capacity,  making  120 
barrels  of  Bourbon  a  day  and  selling 
750  barrels  of  liquid  feed  every  day  to 
farmers  for  hogs  and  cattle. 

J  •  _  A.  Bolger,  one  of  the  Glenmore 
officials,  indicated  recently  that  the 
Glenmore,  together  with  other  distil¬ 
leries,  will  conduct  extensive  advertis¬ 
ing  when  the  Eighteenth  Amendment  is 
repeal^  and  the  ban  is  removed  that 
prohibits  liquor  advertisements.  The 
most  popular  brands  made  by  the  Glen¬ 
more  are  Kentucky  Tavern  and  H.  S. 
Barton.  The  distillery  has  more  than 
20,000  barrels  of  ag^  whisky  in  its 
warehouses. 

Three  other  famous  distilleries  of 
Owensboro  are  being  revived  with  the 
filing  of  articles  of  incorporation.  They 
are  the  Rock  Spring  Distilling  Com¬ 
pany,  which  made  Hill  &  Hill;  the 
Daviess  County  Distilling  Company, 
maker  of  Daviess  County ;  and  the 
Green  River  Distilling  Company,  which 
manufactured  Green  River,  “the  whisky 
without  a  headache.”  The  Green  River 
company  was  one  of  the  most  extensive 
advertisers  in  the  country. 

Scores  of  other  distilling  companies 
are  being  organized  in  Kentucky  under 
the  names  of  famous  brands  of  bourbon 
that  had  nation-wide  reputations  before 
the  enactment  of  the  dry  law.  Among 
the  names  are  those  of  Old  Pepper, 
Old  Crow,  Four  Roses,  Old  Taylor, 
(.)ld  Stone,  and  Grand  Dad. 

In  discussing  the  return  of  the  dis¬ 
tilleries,  Mr.  Bolger  said  extensive 
advertising  campaigns  would  be  more 
necessary  for  whisky  than  for  beer. 

“Many  of  the  famous  brands  of  beer,” 
he  said,  “were  kept  before  the  public 
tlirough  the  sale  and  advertisim  of  pear 
beer  under  those  old  names.  The  small 
amount  of  whisky  left  in  the  United 
States  is  concentrated  in  a  few  gov¬ 
ernment  warehouses.  That  whisky  will 
be  sold  quickly  after  the  repeal  of  the 
Eighteenth  Amendment.  Hundreds  of 
new  distilleries  will  spring  up  over  the 


country  and  it  will  be  absolutely  neces¬ 
sary  for  the  makers  of  the  liquor  to 
acquaint  the  public  with  the  quality  of 
their  product.  The  only  way  this  can 
be  accomplished  is  through  advertising. 

“The  Glenmore  will  resume  its  adver¬ 
tising  campaign  and  1  feel  sure  that 
practically  all  of  the  makers  of  estab¬ 
lished  brands  of  liquor  will  seek  to 
keep  their  brands  before  the  public." 

Reports  from  Lexington,  Ky.,  pointed 
out  that  whisky  cannot  be  manufac¬ 
tured  in  Kentucky  except  under  medici¬ 
nal  liquor  permits  until  after  the  Ken¬ 
tucky  state  dry  law  is  repealed,  which 
cannot  be  until  about  the  middle  of 
1935.  Since  whisky  must  be  aged  three 
>ears  at  least  before  marketing,  liquor 
manufactured  after  the  repeal  of  the 
Kentucky  dry  law  cannot  be  marketed 
until  the  middle  of  1938. 

Definite  plans,  however,  are  in  prog¬ 
ress  for  the  restoration  of  the  follow¬ 
ing  Kentucky  distilleries : 

Brown-Forman,  Howard  Street  plant, 
Louisville,  Ky. 

George  Dant,  Dant,  Ky. 

Dant  Brothers,  Gethsemene,  Ky. 

Hermitage,  sold  and  being  rebuilt, 
Frankfort,  Ky. 

Cummings  interests,  Athertonville,  Ky. 

Old  Crowe  plant,  Frankfort,  Ky. 

Rock  Springs  Distilling  Co.,  Silas 
Rosenfeld,  Owensboro,  Ky. 

Old  Swastika  plant,  of  Elkhorn,  near 
Frankfort,  Ky. 

Schenley’s  (The  Stagg  Co.),  doubling 
capacity,  Frankfort,  Ky. 

DAILY  WINS  $50,000  SUIT 

Seattle  Star  Victor  in  Defending  Libel 
Accuaation 

A  verdict  in  favor  of  the  Seattle 
Star  was  returned  in  Superior  Court 
in  Seattle  last  week  in  the  $50,0(X)  libel 
suit  of  Don  H.  Evans,  former  county 
commissioner. 

Counsel  for  Evans  said  he  would  ask 
a  new  trial  on  the  grounds  of  legal 
errors  in  the  record. 

The  trial  lasted  three  weeks  and  was 
an  aftermath  of  a  series  of  newspaper 
articles  by  Howard  MacGowan  and 
Ross  Cunningham,  reporters,  two  years 
ago.  Mr.  Evansi  contended  the  articles 
damaged  his  reputation.  The  defense 
contended  the  articles  were  true  and  in 
the  interest  of  protecting  taxpayers 
against  extravagance  of  county  officials. 

Carl  E.  Croson  of  Seattle  and  S.  S. 
Hahn,  general  counsel  for  the  Scripps 
League  of  Newspapers,  represented  the 
defendant.  Closing  arguments  lasted 
two  days. 

ARMITAGE  NEWS  EDITOR 

Albert  Armitage,  city  editor,  Knox¬ 
ville  (Tenn.)  Journal,  has  been  named 
news  editor  to  succeed  Paul  Havey, 
who  resigned  to  join  the  Philadelphia 
Record.  A.  H.  Mahan,  state  editor  has 
been  named  city  editor. 

MARKS  HRST  ANNIVERSARY 

The  Calcutta  (India)  Star  of  India 
marked  the  first  anniversary  of  its 
founding,  Aug.  17. 
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THE  CRIME 
OF  CUBA 

Daily  Series  of  14  articles 

By  CARLETON  BEALS 
.Author  of 
“Mexican  Maze,” 
“Porfirio  Diaz,”  etc. 

The  inside  picture  of  the 
Cuban  revolt  by  an  eye-wit¬ 
ness  who  has  lived  in  and 
knows  the  real  Cuba.  It 
throws  clear  light  on  the 
tangled  relations  of  Ma¬ 
chado’s  government  with  the 
interwoven  policy  of  the 
American  State  Department. 
It  discloses  the  Americans 
who  hold  the  destiny  of  Cuba 
in  their  hands. 

Step  by  step  Mr.  Beals  reveals 
“the  Crimes  of  Machado’’ 
that  led  up  to  the  recent 
carnage.  “Machado,”  he 
says,  “ran  a  sawed-off-shot 
gun  government.  He  is  called 
‘The  President  of  a  Thousand 
Murders’ — a  conservative 
estimate  of  the  number  of 
lives  sacrificed  that  this  20th 
Century  Nero  might  continue 
to  rule.” 

He  goes  fully  into  the  rela¬ 
tions  of  Machado  with  former 
U.  S.  Ambassador  Guggen¬ 
heim.  Fearlessly  he  indicts 
all  in  authority  whom  he 
holds  responsible  for  Cuba’s 
downfall. 

Carleton  Beals  for  the  last 
sixteen  years  has  heen  tra¬ 
veling  in  Mexico,  Central 
America,  and  Cuba. 

Few  know  Latin  America  as 
intimately  as  he  does.  He  has 
met  all  types  under  all  imag¬ 
inable  conditions.  Ever  im¬ 
patient  of  oppression  he  has 
been  shut  out  of  many  coun¬ 
tries  for  the  fearlessness  with 
which  he  excoriated  corrup¬ 
tion.  He  would  likely  be 
assassinated  if  he  went  back 
to  Nicaragua,  for  instance, 
and  with  the  publication  of 
these  revelations  he  would 
not  have  been  allowed  to  re¬ 
turn  to  Cuba  under  the 
Machado  regime.  Like  Rich¬ 
ard  Harding  Davis,  Carleton 
Beals  is  the  true  American 
journalist — historian — ad¬ 
venturer. 

LEDGER 

SYNDICATE 

Philadelphia,  Pa. 
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This  Group  Market  “Within  a  Market”  Does  V5th  of 


PENNSYLVANIA'S 


Retail  Store  Trade  ^  ^  ^ 

In  an  exhaustive  survey  of  this  selected  group  market  com¬ 
prising  12  Keystone  State  counties  which  are  local  territory 
for  the  14  papers  here  named,  U.  S.  Census  figures  (1930) 
show  the  extent  of  its  great  purchasing  power — even  though 
the  recent  depression  reduced  these  figures,  which  are  the 
last  available. 


These  12  trading  zones  in 
which  the  important  Penn¬ 
sylvania  cities  of  publication 
for  these  leading  newspapers 
are  located — contain  2,548,- 
288  people  (1930),  or  more 
than  'Ath  of  the  Common¬ 
wealth’s  population. 

The  Census  survey  gives  this 
group  consumers’  market 
33,902  retail  stores  selling  all 
classes  of  merchandise — ap¬ 
proximately  ‘Ath  of  the  136,- 
518  retail  establishments  in 
the  entire  Pennsylvania  terri¬ 
tory. 

These  33,902  stores  SELL 
Vsth  of  all  the  retail  merchan¬ 
dise  in  the  Commonwealth — 
$832,552,000  out  of  Pennsyl¬ 
vania’s  total  annual  sales  of 
$4,039,555,807. 

Big  Figures!  And  a  big 
market.  Steadily  growing. 
Almost  100  per  cent  Blue 
Eagle  membership  for  its 
tjhousands  of  busy  mills, 
mines,  factories  and  shops. 


Employment,  payrolls,  and 
obviously,  buying  power — 
GOING  UP  to  higher  levels 
each  month. 

Join  the  ranks  of  the  most 
progressive  and  successful 
national  advertisers  this  Fall; 
be  represented  to  your  profit, 
with  consistent  linage  in  these 
14  Pennsylvania  newspapers. 
They  are  advertising  “prime 
movers’ ’that  move  your  goods 
off  the  shelves  into  SALES — 
in  this  growing  market. 

Write  NOW  for  further  lo¬ 
cal  or  general  market  infor¬ 
mation.  Address  any  of  these 
newspapers,  or  any  National 
Advertising  representative. 


Clrculatloa 

3.5SS 

lines 

10,000 

lines 

•*Beaver  Falls  News  Tribune. . . 

.  (E) 

8,010 

.04 

.04 

•♦Chester  Times . 

.  (E) 

19,882 

.09 

.08 

••Connellsville  Courier . 

.  (E) 

5,850 

.05 

.05 

••Erie  Dispatch-Herald . 

.  (E) 

31,031 

.07 

.07 

••Greensburg  Review-Tribune. 

.(EM) 

8,776 

.06 

.06 

tfHazleton  Plain  Speaker . 

tfHazleton  Standard-Sentinel.. 

■.}(E) 

21,728 

.08 

.07 

tfLebanon  News-Times . 

.  (E) 

10,757 

.05 

.05 

••Scranton  Times . 

.  (E) 

50,017 

.15 

.14 

••Sharon  Herald . 

.  (E) 

6,364 

.04 

.04 

••Washington  Observer  and 
Reporter . 

.(ME) 

14,454 

.06 

.06 

••West  Chester  Local  News . 

.  (E) 

10,207 

.05 

.05 

•Wilkes-Barre  Times  Leader.. . 

.  (E) 

26,123 

.07 

.07 

ttYork  Dispatch . 

.  (E) 

20,294 

.07 

.07 

•A.B.C.  Publishers*  Statement,  Oct.  1,  1932. 
•*A.B.C.  Publishers’  Statement,  Apr.  1,  1933. 
ttPublishers’  Affidavit,  Apr.  1,  1933. 
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E  D  I 

SPONSORED  NRA  ADVERTISING 

HE  next  imiKjrtant  move  in  the  XRA  pro¬ 
gram  is  to  stimulate  consumer  buying  in  a 
drive  through  the  natural  medium — news¬ 
paper  advertising.  The  XRA  elects,  perhaps  be¬ 
cause  there  is  no  alternative,  the  sponsored  advertis¬ 
ing  idea.  We  hope  to  see  it  succeed  abundantly. 

The  plans  briefly  are  as  follows :  There  are 
to  be  12  full  page  newspaper  advertisements,  each 
one  devoted  to  a  particular  group  of  commodities, 
such  as  oil  and  gas,  automobiles,  clothing  and  shoes, 
renovizing  and  so  forth.  The  NRA  is  to  supply  the 
copy  (no  mats)  and  it  hopes  to  induce  trade  associa¬ 
tions  representing  each  industry  to  sponsor,  or  at 
least  co-operate  with  newspaper  publishers  in  having 
these  advertisements  printed.  The  copy  (proofs) 
will  be  circulated  so  that  it  can  be  inserted  in 
the  press  either  by  the  trade  association,  where  that 
is  possible,  or  by  the  local  representatives  of  these 
various  industries. 

In  addition  there  is  to  be  copy  for  24  similar 
trade  advertisements,  to  be  run  twice  each  week  for 
three  months.  Each  will  represent  the  claims  of  a 
specific  classification  of  business.  For  instance,  this 
NR.\  copy  for  the  furniture  trade  will  give  all  the 
fundamental  facts  why  furniture  is  bound  to  in¬ 
crease  in  price,  due  to  increased  labor  costs, 
materials  and  so  forth,  based  on  government  statis¬ 
tics.  The  copy  will  be,  in  fact,  editorials  written 
by  the  NR.\  on  the  furniture  and  all  other  trade 
situations.  Armed  with  this  copy,  newspapers  are 
asked  to  go  out  among  local  advertisers  and  solicit 
linage  to  surround  the  NR.^  “editorial”  in  a  page, 
or  less,  layout. 

All  the  NRA  advertising  would  thus,  if  the  plans 
succeed,  be  paid  for  by  associations  or  individual 
local  advertisers,  though  the  “editorial”  space  would 
be  contributed  by  the  publisher,  unless  he  is  able  to 
pro-rate  the  value  of  such  space  among  the  sponsors. 
Editor  &  Publisher  is  informed  by  NRA  that  the 
semi-weekly  “editorials”  will  be  written  briefly. 

We  are  informed  that  Gen.  Hugh  S.  Johnson  has 
addressed  letters  to  all  national  manufacturers  ask¬ 
ing  them  to  increase  their  advertising  appropriations, 
to  redouble  their  merchandising  efforts,  and  advance 
their  promotional  campaigns  to  coincide  with  this 
national  effort  to  stimulate  trade.  The  same  sort 
of  letter  has  also  been  sent  out  by  him  to'  all  ad¬ 
vertising  agencies.  The  NRA  now  seems  keenly 
alive  to  the  need,  in  the  situation,  of  creating  a 
volume  of  advertising  that  will  start  to  move  goods 
and  thus  ojien  the  neck  of  the  bottle  of  recovery. 
The  plans  ought  to  result  in  a  considerable  and 
immediate  increase  in  paid  sponsored  advertising, 
but  publishers  will  have  to  work  for  it  with  high 
enterprise  and  in  the  true  spirit  of  the  NRA. 


Crossly  immoral  attd  deceptive  film  advertis¬ 
ing  is  threatened  in  the  unfair  practices  clause 
of  the  film  code.  Nezospapermcn  zvould  zvte 
solidly  “yes.” 


SEIZURE  AND  BURNING 

^NOTHER  of  those  scandalous  weekly  news- 
r\  papers,  outgrowth  of  the  racketeering  age, 
4  A.  jj  embarrassing  the  free  press  principle.  This 
time  it  is  the  disgusting  publication  called  The 
American  Examiner,  issued  at  Qilumbus,  O.,  and 
scattered  over  iiart  of  the  Ohio  River  \’'alley  by 
its  irresponsible  editor  who  thinks  he  can  make  a 
license  of  press  freedom. 

In  Cincinnati  the  police  attempted  to  “suppress” 
the  paper  by  confiscation  and  burning.  The  man¬ 
agement  of  the  Examiner  naturally  got  a  court 
order  enjoining  the  police  from  committing  such  an 
obviously  illegal  act.  Judge  Stanley  Struble  pointed 
out  that,  under  the  law,  persons  aggrieved  have 
redress  through  civil  or  criminal  suits.  He  prop¬ 
erly  refused  to  grant  an  injunction  to  restrain  pub¬ 
lication. 

No  one  can  defend  such  a  vile  paper  or  its  brazen 
editor,  one  Grover  Fleming,  but  the  free  press  prin¬ 
ciple  can't  be  thrown  into  the  junk  pile  to  accom¬ 
modate  the  situation.  There  is  ample  law  to  make 
Fleming  and  his  associates  reform  their  practices  and 
pay  for  the  harm  they  do.  Seizure  and  burning  is 
the  old  idea,  which  never  got  anywhere.  Intelligent 
and  courageous  law  enforcement  is  capable  of  cover¬ 
ing  this  or  any  similar  case. 


Buy  the  truth,  and  sell  it  not;  also  wis¬ 
dom,  and  instrurtion,  and  understanding. — ’ 
Proverbs,  XXIII;  23. 


WHAT  OF  INFLATION? 

H.^T  of  advertising  contracts  in  the  event 
of  a  sudden  inflation  of  commodity  prices 
and  manipulation  of  currency?  It  is  a  dis¬ 
turbing  thought,  though  there  is  no  definite  reason 
for  believing  that  such  inflation  will  be  tried.  We 
notice,  however,  that  the  New  England  Daily  News- 
pajier  .Association  has  taken  time  by  the  forelock  in 
a  sensible  suggestion  to  members  that  they  notify 
advertisers  that  on  the  next  billing  date  present 
local  advertising  rate  schedules  will  be  withdrawn 
and  rates  thereafter  will  depend  largely  upon  the 
variation  in  value  of  the  dollar.  Ten  days  are 
given  as  notice  time  for  a  change  of  rates.  The 
device  is  excellent  insurance  against  a  possible  dis¬ 
astrous  squeeze. 

The  manager  of  the  association  describes  the 
national  as  well  as  New  England  situation  when  he 
says  that  newspapers  must  have  more  revenue  if 
they  are  to  survive  and  meet  the  increased  costs 
of  the  NRA  program,  meanwhile  maintaining  edi¬ 
torial  standards.  He  also  believes,  as  do  we,  that 
many  newspapers  could  add  a  penny  to  their  retail 
copy  price  and  not  only  be  well  justified  in  economics 
but  hold  circulation  and  public  confidence. 

While  general  business  conditions  have  improved, 
and  optimism  is  high  in  the  advertising  circle,  still 
it  must  be  remembered  that  many  businesses  remain 
deep  in  the  woods. 


It  has  been  zvell  revealed,  zve  think,  that  the 
most  resented  abuse  in  editorial  practice  is  un¬ 
justified  Wkf  ruthless  dismij(.zal  of  able  and 
sincere  zvorkers. 


A  LITTLE  CENSORSHIP 

HE  editor  of  the  Morgantozvn  (W.  Va.) 
State  Gazette  was  recently  informed  by 
Charles  J.  Brand,  co-administrator  to  the 
Agricultural  -Adjustment  Administration,  that  it 
would  be  illegal  to  publish  a  facsimile  reproduc¬ 
tion  of  a  U.  S.  Treasury  Department  check  given 
to  a  farmer  for  acreage  reduction  of  basic  farm 
cnmmodities. 

The  editor  denounced  this  as  censorship  and  asked 
what  had  liecome  of  the  first  article  of  the  Bill  of 
Rights. 

In  .support  of  his  view  Mr.  Brand  cites,  to  Editor 
&  Publisher,  three  federal  laws  which  he  thinks 
cover  the  case.  These  laws,  very  plainly,  were  put 
on  the  statute  books  to  prevent  counterfeiting.  How¬ 
ever,  they  provide  technical  legal  ground.  To  lie- 
lieve  that  a  treasury  check,  made  payable  to  a  named 
individual,  cannot  be  reproduced  by  newspaper  en¬ 
graving  processes  without  risking  counterfeiting 
offends  common  sense.  In  our  view  Mr.  Brand’s 
action  was  just  a  piece  of  officia.1  meddling  in  press 
affairs.  In  a  letter  to  Editor  &  Publisher  he 
nevertheless  stands  by  his  guns  and  says  the  chief 
of  the  Secret  Service  takes  the  position  that  it  is 
a  criminal  offense  to  publish  reproductions  of  gov¬ 
ernment  checks  and  publishers  are  therefore  cau¬ 
tioned. 

One  would  think  that  public  policy  would  be  well 
served  by  complete  and  wide  open  ventilation  of  a 
system  of  treasury  payments  in  such  extraordinary 
business  as  the  subsidizing  of  crop  destruction.  The 
opportunities  for  scandalous  abuse  seem,  offhand, 
to  be  numerous.  Instead  of  digging  up  counter¬ 
feiter  laws  to  stop  such  publication  the  Agricultural 
Department  might  well  appreciate  the  genius  of  an 
editor  who  would  open  the  transaction  to  the  clear 
view  of  the  taxpaying  public. 


“Life  zvill  not  be  zvorth  liz'ing  unless  the 
liberty  of  the  itfdiz’idual  is  preserved,”  said 
Prof.  Einstein  this  zveek. 


I  A  L 

FAKE  RADIO  NEWS 

PERTINENT  to  the  discussion  of  radio  as  a 
possible  news  carrier  is  an  incident  arising 
this  w'eek  in  Chicago.  In  some  respects  it 
illuminates  the  situation  much  better  than  any  ab¬ 
stract  discussion. 

In  the  first  few  days  of  the  ojieration  of  the 
Columbia  News  Service  the  Chicago  representative, 
one  Steve  Trumbull,  put  on  the  air  for  the  enter¬ 
tainment  of  the  listening  public  a  fast  account  of 
an  alleged  man-hunt  for  escaped  convicts  from  the 
Indiana  State  prison.  It  was  one  of  those  hair- 
raising  stories  that  young  ixilice  reixirters  delight 
in,  and  would  write  millions  of  words  about,  except 
for  the  restraint  of  sober  editorial  control  keyed 
to  a  sense  of  public  responsibility.  Capt.  Matt 
Leach  of  the  Indiana  State  Police  called  it  a 
“fake.”  So  incensed  was  he  that  he  filed  a  com¬ 
plaint  against  the  radio  broadcasting  chain  with  the 
Federal  Radio  Commission.  He  declared  the 
(broadcast  interfered  with  the  work  of  the  police, 
causing  them  to  waste  time  investigating  a  case 
which  indeed  was  a  “hoax.”  There  was  no  gun 
battle  between  convicts  and  policemen.  Many  citi¬ 
zens,  unnecessarily  alarmed,  called  up  the  police 
at  night,  thus  burdening  official  wires. 

The  Columbia  officials  even  now  assert  that  the 
account  of  the  “man  hunt”  was  “substantially  cor¬ 
rect,”  but  we  notice  they  dismissed  Steve  Trumbull. 
Chicago  Daily  Nezvs,  in  an  editorial,  declared  the 
Columbia  story  was  a  deliberate  fraud  on  the  radio 
public.  Our  information  coincides. 

Showmen  who  control  radio  will  probably  learn, 
perhaps  quite  expensively,  that  life  isn’t  just  a  stage 
to  provide  inexpensive  program  material.  There 
are  checks  and  balances  well  known  to  newspaper 
editors  which  keep  news  reporting  wholesome. 
Without  those  checks  and  balances  it  is  probable 
that  ignorant  and  greedy  men  would  presently  make 
news  reporting  so  disserviceable  that  public  opinion 
would  revolt  and  Government  regulation  would  be 
imperative.  In  the  past  some  irresixmsible  news¬ 
papermen  have  exploited  fake  news,  but  in  the  end 
have  paid  dearly  for  it.  Then,  too,  there  has  al¬ 
ways  been  a  newspaper  f)pposition  capable  of  coun¬ 
teracting  the  harm,  at  least  in  part. 

What  will  the  Federal  Radio  Commission  do 
about  the  formal  complaint  of  the  Indiana  police 
authority?  It  raises  an  interesting  case  against 
radio  news  service.  Columbia,  like  every  other 
broadcaster,  is  the  licensed  charge  of  the  federal 
government.  How  far  will  it  officially  be  permitted 
to  go  as  an  irresp<jnsible  news  agency — irrespon¬ 
sible  in  such  small  matters  as  the  man-hunt  fake 
and  in  large  matters,  such  as  inherent  inability  to 
function  in  the  news  field? 
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Clarence  Dillon  before  Senate  Committee  ad- 
Z’ocated  greater  publicity  on  banks  and 
corporations  to  protect  inz’estors.  Depends  on 
zi'hether  it  is  zoritten  by  press  agents  or  free 
reporters. 


WHAT  TUGWELL  WROTE 

Opponents  of  Prof.  r.  g.  Tugweii’s  food 
and  drug  act  frequently,  in  support  of  the 
charge  that  he  is  antagonistic  to  all  adver¬ 
tising,  misquote  him  and  thereby,  in  our  view,  risk 
being  called  unfair. 

They  say  he  wrote  in  his  book  “The  Industrial 
Discipline”,  that  “advertising  is  an  economic  waste.” 

On  page  75  of  the  book,  pubdished  by  Columbia 
University  Press  this  year,  we  find  a  discussion  of 
social  planning  for  industry  and  this  statement; 

“Any  social  plan  would  have  to  include  for  industry 
all  the  functions  which  are  performed  by  the  inde¬ 
pendent  agencies  which  have  grown  up  because  some¬ 
one  anticipated  a  profit  from  doing  them. 
would,  in  a  socially  conceived  system,  be  better  ad¬ 
justed  to  each  other  and  to  social  needs;  they  would 
be  less  numerous  and  costly;  but  they  would  have  to 
be  done.  Even  the  worst  case  which  can  be  cited, 
advertising,  has  obvious  social  functions.  Persuading 
customers  to  buy  a  dozen  different  articles  of  pre¬ 
cisely  the  same  uses  and  qualities  is  undiluted  waste; 
hut  calling  public  attention  to  new  goods  or  to  new 
uses  for  old  ones  would  always  be  necessary.  So  one 
might  go  through  the  list  of  duplications  and  over- 
elaborated  services." 

It  is  plain  Prof.  Tugwell  puts  a  small  estimate 
on  advertising,  but  he  did  not  call  all  advertising 
an  economic  waste.  The  above  reference  relates 
to  advertising  in  a  “socially  conceived  system.” 
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W.  Blount  Darden,  business  manager, 

Portsmouth  (Va.)  Star,  completed  10 
years  of  service  with  his  paper,  Sunday, 

Oct.  1,  and  25  years  of  service  in  the 
newspaper  profession. 

__  ^  ,  Howard  Haire,  classified  manager, 

Gannett  papers  of  “Inflation,  and  Whjt  Atlanta  Constitution,  has  been  elected 
it  Means  to  You.”  to  the  Atlanta  City  council. 

Douglas  Gordon,  editor,  Norfolk  William  G.  Davis,  business  manager, 
ledycr-Dispatch,  made  the  principal  Bridgeport  (Conn.)  Sunday  Herald,  has 
address  at  the  welcoming  dinner  to  Ad-  been  appointed  supervisor  of  the  Bridge- 
miral  Reginald  A.  R.  Plunkett  Ernie-  port  City  Football  League,  comprised 
Erle-Drax,  commander  of  H.  M.  S.  of  four  leading  elevens. 

Norfolk,  at  the  Norfolk  Country  Club.  Morton  J.  A.  McDonald,  classified 

Oct.  2.  manager,  Oakland  (Cal.)  Tribune,  has 

Malcolm  W.  Bingay,  editorial  direc-  been  named  a  member  of  the  board  of 
tor,  Detroit  Free  Press,  was  presented  the  .'\dvertising  Club  of  Oakland, 
with  a  certificate  of  honorary  rnember-  Daniel  C.  Cooper,  advertising  spe- 

ship  in  the  Wayne  County  cialist,  has  joined  the  advertising  de- 

Society,  Oct.  2.  A.  M.  Smith,  of  the  partment  of  the  Trenton  (N.  J.)  Times 
Detroit  News,  was  principal  speaker.  ^  Newspapers  to  assist  merchants  in 
Jonathan  Daniels,  editor,  Raleigh  (N.  preparation  of  copy  and  layouts. 

C.)  News  &  Observer,  left  Sept.  ^  yy  q  Stanton,  assistant  advertising  The  Chum,  on  a  hand  press, 
for  Mexico  City,  where  he  will  visit  his  manager,  Michigan  City  (Ind.)  News,  After  his  graduation  from  Grinnell 
t»^cnts,  Ambas^dor  Josephus  Daniels,  elected  chairman  of  the  board  College,  Grinnell,  la.,  in  1913,  he 

ind  Mrs.  Daniels.  He  will  go  by  boat  q£  directors,  Michigan  City  Junior  started  his  newspaper  career  on  the 
frm  New  York  where  he  is  to  meet  his  Chamber  of  Commerce  Belgrade  (Mont.)  Journal,  weekly, 

nn ‘th? Daniel  W  Tanner,  circulation  man-  Later  he  bought  the  Melrose  (Minn.) 

r  ,  rw,  ager,  Utica  (N.Y.)  Obserzvr-Dispatch,  Beacon.  The  Sac  City  {U.)  Bulletin 

Willis  J.  AbtKjt  of  the  Boston  CAm-  president  of  Commer-  was  his  next  acquisition,  and  afterwards 

tun  Sci^ice  Monitor  and  Mrs.  Abbot,  Travelers’  Benevolent  Association,  for  three  years  Mr.  Appleby  was  editor 
returned  Oct.  1,  from  a  two-month  .  of  The  Iowa  Magazine  at  Waterloo,  a 

trip  through  England,  and  Scandinavian  Stiel^,  circulation  manager,  publication  put  out  by  80  weeklies  to 

and  Baltic  countries.  Sheboygan  (VVis.)  Pre^,  was  reelected  ^  „  j  ^  j  advertising. 

J.  L.  Sturtevant,  editor,  Wausau  He  next  became  an  editorial  writer 

(Wis.)  Record-Herald,  was  toasti^ster  ‘  annual  business  Moines  Register  and 

at  the  banquet  of  the  Northern  Wiscon-  .  /  *  o/;  n  c  Tribune,  where  he  remained  until  1928. 

i'MfchisL  Association  of  Credit  Sr Press  n^fitaff'^S  cieS'’waf  “  ''itsi™.  "e  told  Eotroa 

Men’s  convention  at  Wausau,  Oct.  3.  e  ..  ®  ^  "  .v,  &  Publisher,  “b^use  I  am  an  opini- 

Frank  E.  Tripp,  publisher,  Elmira  ’sX  atfe  nteS  S  "  omtted  indi.Wual  and  like  to  run 

(N.  Y.)  Star-Gazette,  spoke  at  a  lun-  ^  n-  ii  (  a  *•  •  ^  becom- 

cheon  of  workers  recently,  taking  part  ,  >ng  owner  of  the  Register  and  Tribune.” 

in  a  campaign  for  the  Volunteers  of  Rapids  (Mich.)  Pre^.  has  The  term  “liberal”  was  too  weak  to 

.  •  been  signed  to  coach  a  Grand  Rapids  describe  his  Virginia  weeklies,  he  said. 

Waller^W.  Eubank  editor,  Ma^an  tt” UuivSV  5 

S  aSra’fcr  for  ?S"fed?S'rHont?  PC”"  b""”kr’  J?  k°"",  “ 

Owners’  Loan  Corooration  J-  Foster,  advertising  manager,  Washington,  he  said,  by  Secretary 

iir  c  jj  ur  u  r  J  A  Marshall  (Mich.)  Evening  Chronicle,  Wallace,  whom  he  had  known  in  Des 
,}^\  Mudd,  publisher,  Gadsden  ,^^3  appointed  chairman  of  the  Moines. 

Ala)  Timer  and  the  Ti^caloosa  (Ala.)  blicity  committee  of  th’  Marshall  ■'  - - - 

A?!"  American  Legion  Post.  tor,  Shelbyville  (Tenn.)  Bedford 

the  NRA  Recovery  Board  of  Alabama.  ^  Donnelly  classified  advertis-  Gounty  Times,  has  resigned  to  re- 

Eugene  Lorton,  publisher,  Tulsa  mi  maiiaeer  of  the’ IPn//  Street  Jour-  enter  the  University  of  Tennessee. 

(Okla.)  left  Washington  Sept.  a-Hiinted  secretary  and  William  Hershel,  feature  writer,  In- 

29  with  the  International  Joint  Com-  treasurer  of  the  Starin-Hartford  Line,  dtanapolts  News,  covered  the  conven- 
mission  for  the  semi-annual  conference  ^  operating  steamship  transportation  tion  of  the  Indiana  State  Medical  As- 
with  t^  Canadian  Joint  (Zommi^iOT.  between  New  York  and  Hartford.  Mr.  sociation  in  French  Lick  last  week. 

wjiMw’n  tn  w:nn:™.ff  and  Min'  Donoclly  has  been  in  the  advertising  J.  de  Roulhac  Hamilton,  Jr.,  formerly 
fnl  RaYnpJ  ^usiness  for  more  than  ten  years  and  with  the  Elizabeth  City  (N.  C.)  Ad- 

n- P^  _  _  ®  ^  was  formerly  with  the  New  York  Sun.  vance,  has  joined  the  Charleston  (S. 

LI-  L  IX  -  G.)  News  arid  Courier  staff. 

Z:  EDITORIAL  ROOMS  Ellsworth  French  has  resigned  as  a 

S  nl  mp?'2n  ?  AIT  ALTER  S.  ADAMS,  managing  member  of  the  Spokane  (Wash.) 

in  rnnnertinn  with  ^pani7atir>n  n1an«  editor,  Asheznlle  (N.  C.)  Citizen  Chronicle  staff  to  become  educational 

for  the  new  First  National  Bank  ip  Times,  and  George  W.  McCoy,  and  research  director  for  the  Columbia 

Marshall  state  news  editor,  were  in  Waynesville  Basin  committee  which  is  promoting 

.,  ,,  last  week,  covering  the  slaying  of  construction  of  Coulee  Dam. 

H.  R.  Miscncr,  prwident  of  the  Mich-  Thomas  Price,  retired  secretary  of  the  Charles  E  Barnum  reoorter  Peoria 

L^s  C^lb^Kat'^citTia^trer^  (Ul)  slr,-is^i^^^^^ 

Lions  Club  of  that  city  last  week.  L,cjj  Mountain  estate.  shin  drive  for  the  Peoria  Plavers 

Col.  James  R  Thomson,  publisher.  Miss  Louise  Pressgrove,  society  edi-  (Continued  on  next  page) 
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Westbrook  Pegler’s 
daily  column  will 
be  syndicated  by 


PIECES  OF  EIGHT! 


THE  UNITED 
FEATURE 
SYNDICATE 


The  Season*s  Strip  Sensation 

Charles  B.  Driscoll  is  the  world’s  leading 
authority  on  pirates  and  buried  treasure. 

McNaught  Syndicate  is  now  offering  Pieces  of 
Eight,  a  daily  pirate  strip  by  Driscoll. 

The  art  is  by  Montfort  Amory,  best  black-and- 
white  artist  specializing  in  pirates  and  the  sea. 
You’ll  be  amazed  by  the  beauty  of  the  drawing. 

Fifty  words  under  each  panel  carry  the  thrilling 
story. 

To  be  released  October  30!  Wire  for  specimens 
and  price! 


J  HE  United  Feature  Syndi¬ 
cate  is  now  prepared  to  sign 
contracts  for  Mr.  Pegler’s 
column  effective  after  No- 
For  terms, 


vember  22, 1933 
address 


IN  THE  BUSINESS  OFFICE 

T  frank  DUFFY,  advertising 
counsel  of  the  Gannett  Newspa- 
Ptrj.  recently  addressed  the  Sales  Man- 
wers  Qub  at  the  Rochester  Chamber 
w  (Commerce  on  "Bringing  Out  the 
in  Our  Salesmen.” 


United  Features 

MONTE  BOURJAILY 

General  Manager 

220  East  42nd  Street,  New  York 


The  McNaught  Syndicate,  Inc. 

TIMES  BUILDING 
NEW  YORK,  N.  Y. 


V.  V.  McNlTT 
Chairmaa 


CHARLES  V.  McADAM 
Presidant 
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(Continued  from  page  25) 


Lou  Wedemer  of  the  New  York 
li  orld-Telegram  staff,  has  been  loaned 
to  the  Buffalo  Times  and  is  writing  a 
local  mystery  serial  for  the  latter  news¬ 
paper. 

Herschel  Schooley,  city  editor,  Mex¬ 
ico  (Mo.)  Ledger,  has  been  appointed 
by  President  Roosevelt  to  the  Missouri 
special  board  of  review  for  claims  by 
war  veterans  whose  government  com¬ 
pensation  was  abolished  or  reduced  by 
the  administration’s  economy  act. 

Lionel  C.  Moise,  editorial  writer, 
Alilwaukee  Wisconsin  News,  was  prin¬ 
cipal  speaker  at  the  weekly  luncheon 
meeting  of  the  Oconomowoc  Rotary  club 
discussing  the  importance  of  compre¬ 
hensive  news  coverage  during  the  eco¬ 
nomic  recovery  period. 

Clark  H.  Galloway,  city  editor. 
Council  Bluffs  (la.)  Nonpareil,  has 
b^n  named  to  the  faculty  of  the  Coun¬ 
cil  Bluffs  Community  college,  now  be¬ 
ing  organized,  which  will  give  tuition- 
free  instruction  in  regular  college 
subjects. 

Howard  J.  Rugg  and  Harris  Coates, 
of  the  Lansing  (Mich.)  State  Journal 
editorial  staff,  were  in  Grand  Rapids 
and  Bay  City,  respectively.  Sept.  30, 
where  they  covered  football  games 
played  by  Lansing  high  school  teams. 

Julian  S.  _  Miller,  associate  editor, 
Charlotte  (N.  C.)  Observer,  has  b^n 
appointed  to  the  state  traffic  committee 
by  the  Carolina  Motor  Club. 

N.  G.  Henthorne,  editorial  director, 
Tulsa  (Okla.)  W orld  and  chairman  of 
the  City  Park  Board,  on  Sept.  26  re¬ 
ceived  a  framed  copy  of  the  original 
agreement  by  which  public  spirited  citi¬ 
zens  there  underwrote  cost  of  the 
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Municipal  Airport,  and  the  Chamber  of 
Commerce  also  presented  a  group  photo¬ 
graph  of  the  executive  board  represent¬ 
ing  the  imderwriters. 

W.  N.  Cox,  sports  editor,  Norfolk 
Virginian-Pilot,  has  returned  from  his 
annual  trip  around  the  Virginia  college 
football  circuit. 

Louis  Weitzenkorn,  former  Sunday 
editor  of  the  New  York  World,  now 
prominent  scenario  writer  in  Hollywood, 
spent  several  days  in  New  Orleans  last 
week  with  Mrs.  Weitzenkorn,  en  route 
to  New  York  from  Hollywood. 

Bruce  Shanks,  who  resigned  recently 
as  staff  cartoonist  of  the  Buffalo  Times, 
is  now  holding  a  similar  position  with 
the  Buffalo  Evening  News. 

Billy  Arthur,  of  the  Charlotte  (N. 
C.)  News  has  joined  the  New  Bern 
(N.  C.)  Tribune  reportorial  staff. 

Eugene  Lawing,  Charlotte  (N.  C.) 
Observer  sports  staff,  has  been  cited  by 
the  Charlotte  post  of  the  American 
Legion  as  the  non-Legion  member  doing 
the  organization  the  greatest  service 
during  the  past  year. 

Hugh  Hughes,  associate  editor,  Utica 
(N.  Y.)  Daily  Press,  recently  addressed 
the  Cymreiggydion  Society  of  Utica  on 
his  trip  to  Wales,  made  this  summer. 

Carl  C.  Wakefield,  financial  editor, 
San  Francisco  Examiner,  addressed  the 
Trade  Advisers  Association  of  San 
Francisco  at  a  luncheon  meeting  Oct. 
2  on  “The  Outlcxik  for  Inflation.” 

Tom  Hanes,  sports  editor,  Norfolk 
(Va.)  Ledger-Dispatch,  is  covering  the 
worW  series  for  his  paper. 

Robert  Wilson  has  resigned  from  the 
Philadelphia  Evening  Ledger  staff. 

Marshall  Dana,  executive  news  edi¬ 
tor,  Portland  (Ore.)  Journal,  and 
Northwest  regional  administrator  of 
federal  emergency  public  works  funds, 
was  the  guest  speaker  at  the  Seattle 
Advertising  Club  luncheon  Sept.  27. 

Miss  Kathryn  Hahel,  society  editor, 
Shelbyville  (Ind.)  Republican,  and 
Louis  A.  Weiland.  deputy  prosecuting 
attorney  of  Marion  county,  Ind..  will 
be  married  Oct.  19,  it  has  been  an¬ 
nounced. 

Lorenzo  Labrecque,  formerly  of  the 
Quebec  Soleil,  has  been  appointed 
assistant  fire  marshal  for  the  city  of 
Quebec,  succeeding  Henri  Langlois, 
who  died  a  couple  of  weeks  ago.  Mr. 
Labrecque  has  been  connected  with  the 
Quebec  daily  for  23  years.  He  assumed 
his  new  duties  this  week. 

Lillian  Jenkins  of  Salt  Lake  City  has 
been  appointed  secretary  to  the  edi¬ 
torial  group  of  the  Salt  Lake  City  Des¬ 
eret  News. 

James  W.  M.  Morrison,  Clovis,  N. 
M.,  railroad  employe  and  editor  of  the 
Clovis  Evening  News-Journal  railroad 
column,  was  taken  to  a  hospital  last 
week  suffering  from  a  severe  attack  of 
indigestion. 

Lem  W.  Houghton,  sports  editor, 
Fredericksburg  (Va.)  Free  Lance-Star, 
was  recently  appointed  justice  of  the 
peace  for  the  upper  ward  by  Judge 
Frederick  W.  Coleman  in  corporation 
court,  and  later  in  the  same  day  was 
appointed  assistant  police  justice  by  the 
court.  Justice  Houston  will  take  up 
his  new  duties  at  once. 

Robert  Cunningham  has  rejoined  the 
Knoxville  (Tenn.)  News-Sentinel  as  a 
reporter. 

Carter  Brooke  Jones  of  the  Atlanta 
Georgia  staff,  is  handling  publicity  for 
the  Atlanta  Georgia  Community  Chest 
Campaign. 

Riley  McKoy,  reporter,  Atlanta  Con¬ 
stitution,  has  returned  to  his  work  after 
a  three-week  vacation. 

Albert  A.  Pashby,  city  editor,  Lynn 
(Mass.)  Item,  and  Mrs.  Pashby,  are 
the  parents  of  a  son  born  Oct.  2. 

Edward  C.  Ames  of  the  Toledo  Mor¬ 
ning  Times  staff,  who  recently  returned 
from  a  summer  in  Europe,  addressed 
the  Toledo  Kiwanis  club  last  week  on 
“Russia  in  Three  Dimensions”. 

Sidney  D.  Kaye,  of  the  Sheboygan 
(Wis.)  Press  news  staff,  and  district 
governor  of  Wisconsin  Lions  clubs,  re¬ 


cently  addressed  the  Sheboygan  Lions 
club  and  the  Sheboygan  Falls  club. 

J.  H.  Newton,  formerly  waterfront 
reporter.  New  Bedford  (Mass.)  Stand¬ 
ard-Times,  is  now  on  the  Boston  Sun¬ 
day  Advertiser  reportorial  staff. 

W.  W.  Rowland,  automobile  editor, 
Milwaukee  (Wis.)  Journal,  presented  a 
series  of  talks  on  highway  construction 
to  the  Wisconsin  Rapids  Rotary  Club, 
Kiwanis  club,  and  one  to  a  general  pub¬ 
lic  meeting  at  Mead-Witter  hall. 

Syril  Lee  has  resumed  charge  of  the 
weekly  page  of  school  news  for  the 
Philadelphia  Evening  Ledger. 

George  Lounsbury,  chief  editorial 
writer  for  the  Milwaukee  Sentinel,  has 
been  invested  with  the  33rd  degree  in 
Freemasonry,  the  highest  honor  avail¬ 
able.  He  was  elected  to  receive  the 
degree  in  1932  and  after  the  required 
lapse  of  a  year,  received  the  honors  of 
the  grade  Sept.  27  at  Boston. 

Joseph  W.  Walden  of  Clyde,  N.  Y., 
a  graduate  of  the  department  of  journal¬ 
ism,  Syracuse  University,  has  joined  the 
reportorial  staff  of  the  Syracuse  (N.  Y.) 
Post-Standard. 

Fred  Smith,  of  the  Charlotte  (N.  C.) 
Observer  staff,  is  writing  a  series  of 
feature  stories  ba'ed  on  material  col¬ 
lected  at  World  Fair. 

James  P.  Copeland,  Providence,  R. 
I.,  representative,  Bridgeport  (Conn.) 
Sunday  Herald,  has  been  transferred  to 
New  London,  Conn.,  the  Providence 
edition  of  the  Herald  having  been  dis¬ 
continued. 

Charles  Houston,  sports  editor,  Rich¬ 
mond  (Va.)  Times-Dispatch,  covered 
the  world’s  series  for  his  paper. 

C.  M.  Wagoner,  Sunday  editor,  De¬ 
troit  Times,  is  visiting  in  western  North 
Carolina,  gathering  material  for  features 
on  the  Cherokee  Indian  fair  and  on 
the  Great  Smoky  Mountains  Park. 

Junius  Cravens  joined  the  San  Fran¬ 
cisco  News  Sept.  30  to  head  a  new 
department  of  art  criticism,  a  weekly 
feature  to  appear  every  Saturday.  For 
the  past  seven  years  Cravens  has  been 
the  art  critic  of  the  weekly  A'rgonaut. 

A.  J.  West,  executive  editor,  Mon¬ 
treal  Star,  who  recently  underwent  a 
major  operation,  has  returned  to  active 
duty. 

Harry  B.  Smith,  sports  editor,  San 
Francisco  Chronicle,  flew  by  plane  to 
Colusa,  Cal.,  Sept.  26  to  give  a  talk  on 
fall  football  season  prospects  at  a  lunch¬ 
eon  of  the  Colusa  Rotary  Club. 

Frank  Cutherell,  reporter,  Norfolk 
(Va.)  Ixdger-Dispatch,  last  week  was 
accepted  as  a  member  of  the  Virginia 
Society  of  the  Sons  of  The  American 
Revolution. 

Winder  R.  Harris,  managing  editor, 
Norfolk  Virginian-Pilot,  has  been  ap¬ 
pointed  general  chairman  in  charge  of 
the  Norfolk  Community  Fund  drive 
which  will  begin  in  November. 

W.  L.  Hicklin,  of  the  Winston-Salem 
(N.  C.)  Journal  city  staff,  took  a  fly¬ 
ing  trip  to  New  York  City  recently, 
using  the  newly  established  Eastern 
Airways  Transport  passenger  planes. 

(jeorge  Kearney,  Philadelphia  Public 
Ledger,  last  week  addressed  the  annual 
convention  of  the  Pennsylvania  Realty 
Association  at  Harrisburg,  Pa. 

Miss  Lillian  Franklin,  formerly  of  the 
Richmond  (Va.)  Times-Dispatch  repor¬ 
torial  department,  has  joined  the  Rich¬ 
mond  News  Leader  local  staff. 

Frank  Baldwin  of  the  Newark  Eve¬ 
ning  News  staff,  has  returned  from  a 
motor  trip  through  Canada. 

Tom  Laird,  sports  editor,  San  Fran¬ 
cisco  News,  left  San  Francisco  Sept. 
26  for  Washington,  D.  C.,  and  New 
York  to  cover  the  world  series.  He  has 
attended  nearly  all  world  series  games 
since  1917. 

James  Lingan,  Houston  (Tex.) 
Chronicle  police  reporter,  and  Mrs. 
Lingan,  are  parents  of  a  daughter. 

Elmer  Woods,  courthouse  reporter, 
Stockton  (Cal.)  Record,  left  Sept.  27 
by  motor  car  for  his  home  in  Lexing¬ 
ton,  Ky.  He  planned  to  visit  the  Cen¬ 
tury  of  Progress  exposition  at  Chicago 
and  see  the  world  series. 


Deane  Hobson,  waterfront  reporter 
for  the  Stockton  (Cal.)  Record,  ac¬ 
companied  by  his  wife,  have  returned 
from  a  vacation  trip  to  San  Diego, 
made  aboard  the  freighter  Lake  Gale- 
wood. 

G.  Roy  Larsen,  news  editor,  Sioux 
City  (la.)  Tribune,  attended  the  Chi¬ 
cago  American  Legion  convention  as  a 
member  of  Monahan  Post  band. 

Macdonald  Holmes,  agricultural  edi¬ 
tor,  Saskatchewan  Farmer,  Regina, 
will  sail  shortly  aboard  the  first  steamer 
out  of  Canada’s  new  seaport,  Churchill, 
on  Hudson's  Bay.  It  is  carrying  a  load 
of  livestock  to  England. 

Mary  Ann  Holton,  formerly  of  the 
Battle  Creek  (Mich.)  Moon- Journal 
editorial  staff,  has  returned  to  her  duties 
as  publicity  director  of  Rockford  col¬ 
lege  in  Illinois. 

Ed  Spencer  has  joined  the  editorial 
staff  of  the  Battle  Creek  (Mich.)  En¬ 
quirer  S'  News. 

Andy  McDermott,  police  reporter, 
Regina  (Sask.)  Daily  Star,  and  cor¬ 
respondent  for  Editor  &  Publisher,  is 
on  a  holiday  trip  to  Toronto  and  eastern 
Canadian  points. 

George  R.  Stephenson,  city  editor, 
Madison  (Wis.)  Capital  Times,  and 
Miss  Helen  Hinz  of  Wauwatosa  have 
announced  their  engagement.  The  mar¬ 
riage  will  take  place  Nov.  2. 

Robert  Neville,  bridge  writer  for  the 
Neiv  York  Herald  Tribme,  has  re¬ 
turned  from  a  five-week  visit  to  Spain. 

Harry  Hayden,  formerly  with  the 
Cleveland  News,  has  joined  the  na¬ 
tional  advertising  department  of  the 
New  York  Herald  Tribune. 

John  Bertrand  Shaw  of  Victoria,  B. 
C.,  former  Toronto  newspaperman,  has 
been  appointed  assistant  editor  of  the 
South  China  Morning  Post  with  head¬ 
quarters  in  Hong-Kong.  Mr.  Shaw  Idt 
Toronto  two  years  ago  to  join  the  stafi 
of  the  Shanghai  Daily  News  with  which 
he  served  as  correspondent  during  the 
recent  Manchuria  dispute. 

Roy  Schumaker  has  joined  the  s4ff 
of  the  Kirksville  (Mo.)  Graphic. 

C.  F.  McIntyre,  staff  artist,  Miami 
(Fla.)  Daily  News,  has  just  returned 
from  vacation  at  01(1  Orchard,  Me.  He 
is  convalescing  from  a  fracture  oi  his 
right  arm  received  while  on  vacation. 

R.  W.  Hewitson,  of  the  Toronto  Telt- 
gram  sports  staff,  and  secretary  (if  the 
Canadian  Rugby  Union,  is  writing  a 
daily  series  of  football  articles  explain¬ 
ing  the  Canadian  game. 

Norman  Alberts,  mining  editor,  Tor¬ 
onto  Telegram,  has  returned  from  a 
two-week  trip  visiting  various  piines 
in  Northern  (jntario. 

Frank  Buckley,  assistant  sports  editor, 
Toledo  News-Bee,  was  elected  vic^ 
president  of  the  Varsity  Club  of  St 
John’s  University,  Toledo,  recently. 
Ken  Hamel,  Toledo  Blade  courtho^ 
reporter,  was  named  secretary  and  Nap 
Nassr  of  the  Toledo  Times  staff,  was 
elected  to  the  board  of  governors. 

Ralph  H.  Cromwell  of  the  editorial 
staff,  San  Francisco  Call-Bulletin,  and 
Miss  Edith  Trowbridge  of  San  Fran¬ 
cisco,  have  announced  their  engagement 

Alfred  Charles  has  been  transferred 
from  the  Annaptilis  bureau  to  the  city 
staff  of  the  Baltimore  Morning  Sun. 

cpijoni  ^ 

QAM  LUBELSKY,  of  New  York 
^  City,  former  Columbia  University 
correspondent  for  Editor  &  Publishu. 
and  graduate  of  the  1933  class  from  the 
School  of  Journalism,  Columbia  Univer¬ 
sity,  was  recently  awarded  one  of  the 
Pulitzer  Traveling  Scholarships  when 
Miss  Margaret  Haley  was  unable  to 
accept  the  award. 

President  Ray  Lyman  Wilbur  of 
Stanford  University  announced  last 
week  the  appointment  of  Professor  Bu¬ 
ford  O.  Brown  as  acting  head  of  the 
Stanford  Department  of  Journalism  to 
succeed  the  late  Prof.  Everett  Walla(* 
Smith,  who  died  Sept.  24. 

Eric  W.  Allen,  dean  of  the  School 
of  Journalism  at  the  University  of  0i<- 
gon,  has  returned  from  the  Orient  whert 
he  spent  the  summer  in  Japan  and 
China. 
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NRA  URGES  NEWSPAPER 

ADVERTISING  IN  DRIVE 

(Continued  from  page  3) 

I - 

Ijelieve  that  the  opportune  moment  is  at 
hand  for  American  industry  to  bend 
tvery  effort  toward  increased  sales. 

"In  order  to  increase  sales  at  the 
present  moment,  we  believe  that  two 
courses  of  action  are  absolutely  es¬ 
sential  : 

“1.  Give  the  public  attractive,  up  to- 
date  merchandise,  fairly  priced. 

“If  the  public  is  to  be  induced  to  buy 
in  profit-producing  quantities  it  must 
be  attracted  by  products  obviously  su¬ 
perior  to  their  present  possessions. 

“During  the  past  four  years,  as  you 
know,  many  manufacturers  have  felt 
it  wiser  to  withhold  from  the  market 
new  and  improved  merchandise,  in  the 
belief  that  the  public  lacked  the  buying 
power  and  the  inclination  to  absorb  it. 

“Now,  as  we  have  indicated,  buying 
power  is  being  restored,  and  fear  is 
passing.  The  time  has  arrived  for  the 
manufacturer  to  place  these  products 
before  the  public. 

“2.  Aggressively  promote  your  pro¬ 
ducts  to  the  public. 

"There  is  no  longer  any  reasonable 
doubt  that  the  public  is  beginning  to 
shop  again,  and  to  look  toward  replace¬ 
ments  for  its  worn-out  possessions. 

‘‘American  industry  must  help  the 
Imblic  to  find  the  goods  it  needs. 

“The  modern  method  is  advertising. 
The  American  public  l(X)ks  to  advertis¬ 
ing  for  news  of  good  merchandise  and 
good  values. 

“There  has  never  been  a  time  when 
tfie  public  was  so  alert  for  ne^'s,  as 
now.  Events  have  moved  so  rapidly 
that  people  would  be  completely  ignor¬ 
ant  of  what  is  going  on  if  they  did 
not  closely  follow  the  press. 

“This  tremendous  public  interest  in 
MU'S  can  be  capitalized  by  American 
industry.  And  the  way  to  do  it  is  to 
place  the  news  about  a  good  value  or 
a  good  product  side  by  side  with  the 
other  news  of  the  world. 

“These  conclusions  have  been  reached 
as  a  result  of  an  exhaustive  nation-wide 
study  of  present  conditions,  and  with 
•be  generous  cooperation  of  some  of  the 
foremost  merchandising  authorities  in 
the  country.  I  have  been  able  here  to 
give  them  to  you  only  in  their  broader 
aspects.  Within  a  few  days  I  shall  take 
the  liberty  of  sending  you  an  outline 
of  a  more  detailed  program  which  I 
ielieve  will  interest  you. 

“Hugh  S.  Johnson.” 
Copy  of  letter  sent  Oct.  3,  1933,  to 
leading  manufacturers  and  advertisers 
throughout  America. 

“In  my  letter  of  Sept.  29,  I  outlined 
in  brief  certain  broad  conclusions  which 
we  have  reached  with  regard  to  methods 
of  increasing  sales,  and  I  said  that  1 
would  take  the  liberty  of  sending  you 
further  details. 

“Our  more  specific  proposals  are  con¬ 
tained  herewith : 

(The  letter  here  summarized  from 
the  foregoing  letter  the  conditions  under 
which  the  public  has  become  apprehen¬ 
sive  and  dilatory  in  buying.) 

“Thit  condition  is  the  first  and  most 
mportant  to  be  corrected,  if  we  are  to 
restore  the  full  productivity  of  Ameri¬ 
can  advertising. 

‘This  can  not  be  done  by  ballyhoo 
nor  patriotic  exhortation.  It  is  a  ques¬ 
tion  of  proving  to  the  average  man  that 
It  is  now  not  only  safe  to  buy,  but 
definitely  to  his  advantage  to  do  so. 

.  To  do  this  it  is  necessary  ( 1 )  to 
give  the  consumer  factual  evidence  that 
the  general  situation  is  improved:  (2) 
to  convince  the  consumer  that  he  can 
ave  money  by  buying  now,  rather  than 
“ter  (sheer  self-interest) ;  ana  (3) 
to  tell  the  consumer  specifically  of  the 
go^s  and  values  offered. 

“In  order  to  further  this  aim,  the 
.\RA  has  formulated  a  plan  by  which 
the  publications  of  America,  in  their 
’wn  interests  and  those  of  industry,  can 
do  much  to  increase  the  amount  and 
'”’5^ctivity  of  advertising. 

You  will  find  enclosed  a  portfolio 
^  24  factual  informative  messages  to 
“tf  public,  which  we  are  sending  to 


every  daily  newspaper  and  magazine  in 
America,  which  it  is  hoped  will  be  pub¬ 
lished  at  regular  intervals  in  their 
columns. 

"These  statements  are  founded  upon 
established  fact.  They  are  expressly 
designed  to  do  three  things:  (1)  Con¬ 
vince  the  consumer  that  he  can  save 
money  by  acting  now  to  supply  his 
needs  for  certain  specific  products  (in 
which  your  own  are  included)  ;  (2) 
to  prove  to  the  consumer  that  future 
price  rises  are  not  only  inevitable,  but 
for  the  good  of  all  concerned ;  and  (3) 
to  convince  the  consumer  that  he  need 
no  longer  fear  to  buy. 

"I  need  not  point  out  that  by  print¬ 
ing  these  statements,  the  publisher 
greatly  increases  the  pulling-power  arid 
productivity  of  every  manufacturer’s 
advertisement  appearing  in  his  periodi¬ 
cal. 

"These  published  statements  will  pro¬ 
vide  a  definite  background  of  public 
confidence  and  acceptance  for  the  pro¬ 
motion  of  specific  industries  and  prod¬ 
ucts.  IVe  suggest  that  you  check  over 
your  advertising  schedules,  and  com¬ 
municate  with  the  various  newspapers 
with  a  view  to  ascerttaning  when  the 
statement  bearing  upon  your  own  type 
of  product  will  appear. 

“This  affords  you  an  opportunity  not 
only  to  increase  the  effectiveness  of 
your  advertising,  but  to  arrange  for 
suitable  tie-in  advertising  by  your  deal¬ 
ers,  in  local  newspapers. 

"You  will  also  find  enclosed  a  port¬ 
folio  of  12  sample  advertisements  (for 
12  representative  industries.;  such  as 
we  believe  would  be  particularly  effec¬ 
tive  at  this  time.  You  will  note  that 
they  promote  the  products  of  those  in¬ 
dustries  broadly,  as  commodities,  rather 
than  by  brand  names. 

"We  believe  these  advertisements  con¬ 
tain  definite,  factual  argument  that 
would  lie  most  effectual  in  selling  the 
products  of  the  industry  they  represent. 

"There  are  two  ways  in  which  these 
sample  advertisements  can  be  used: 

"(1)  A  group  of  the  leading  manu¬ 
facturers  in  any  one  industry  can  com¬ 
bine  to  sponsor  a  continuous  series  of 
advertisements  selling  the  industry  and 
its  products  over  their  combined  signa¬ 
tures. 

"(2)  In  each  industry  individual 
manufacturers  can  run  a  specified  num¬ 
ber  of  advertisements  advertising  their 
own  branded  merchandise,  and  using 
the  more  general  arguments  contained 
in  the  sample  advertising  as  background 
material. 

“These  sample  advertisements  are 
offered  simply  as  suggestions  which 
may  be  helpful  in  discussing  this  matter 
with  your  advertising  agency. 

“Nationwide  reports  received  during 
the  past  few  days  indicate  a  live  and 
unmistakable  increase  in  selling  effort, 
and  particularly  in  publication  advertis¬ 
ing.  1934  will  reward  aggressive  and 
intelligent  leadership.  In  our  opinion 
the  time  is  ripe  for  launching  this  effort. 

“I  should  be  very  glad  to  have  the 
benefit  of  any  comments  or  suggestions 
which  you  may  care  to  make,  in  order 
that  I  may  place  them  at  the  disposal 
of  American  industry  in  this  common 
effort  in  which  we  all  have  so  much  at 
stake. 

“Hugh  S.  Johnson.” 

(Copy  of  a  letter  sent  to  newspapers 
throughout  America  on  Oct.  3,  1933) 

“Several  days  ago  I  sent  you  a  copy 
of  a  letter  to  leading  manufacturers  and 
advertisers  of  America.  You  may  re¬ 
call  that  I  referred  to  further  details 
which  I  hoped  to  send  you. 

“Those  details  I  now  place  in  your 
hands. 

“You  will  recall  that  we  went  to  some 
pains  to  prove  to  the  manufacturer  that 
the  time  is  now  ripe  for  aggressive  and 
sustained  advertising. 

“We  indicated,  also,  those  factors 
which  during  the  past  few  years  have 
reduced  both  the  value  of  the  advertis¬ 
ing  dollar  and  the  amount  of  advertis¬ 
ing  placed. 

“Briefly  those  factors  are:  (1) 
Millions  of  men  and  women  were  wjth- 
out  employment,  and  consequently  with¬ 
out  purchasing  power.  (2)  Those  still 
employed  were  greatly  reduced  in  in¬ 
come.  (3)  Every  one  who  had  any 


ENCOUNTERED  HURRICANE 


the  basis  of  a  proposal  which  we  are 
making  to  all  leading  advertisers. 

“We  confidently  believe  that  these 
suggestions  to  the  manufacturers  will 
create  a  considerable  amount  of  new 
business  for  you.  We  earnestly  suggest, 
however,  that  you  have  your  represen¬ 
tatives  call  immediately  upon  your  chief 
customers  and  prospects,  and  also  upon 
their  advertising  agencies. 

“The  above  program  is,  in  our  opin¬ 
ion,  of  the  highest  importance  in  creat¬ 
ing  a  greater  volume  of  advertising 
lineage,  and  consequently  of  mass  buy¬ 
ing  and  increased  sales. 

"I  should  greatly  appreciate  hearing 
from  you,  and  having  the  benefit  of 
your  comments,  for  the  advantage  of 
all  concerned. 

“Hugh  S.  Johnson.” 


TAMPICO  COVERAGE  DIFFICULT 


Photo  shows  (left)  William  G.  Chan 
dler,  general  business  manager,  Scripps- 
Howard  Newspapers,  and  George  V. 
Parker,  editor-in-chief  of  the  group,  as 
they  arrived  in  San  Francisco,  Sept. 
30,  on  the  liner  Virginia.  A  terrific 
hurricane  lashed  the  ship  200  miles 
south  of  Cuba  Sept.  20,  but  the  ship 
was  only  slightly  damaged.  Mr.  and 
Mrs.  Chandler  are  on  their  way  to 
Honolulu  for  a  brief  vacation.  Mr. 
and  Mrs.  Parker  will  visit  in  San  Fran¬ 
cisco.  Their  daughter  Mary,  who  ac¬ 
companied  them,  is  entering  Stanford 
University. 

money  at  all  was  deterred  from  spend¬ 
ing  it  by  fear  and  apprehension  a^ut 
the  future. 

"As  a  result,  the  average  consumer 
approached  the  advertising  in  his  favo¬ 
rite  publication  in  a  negative  frame  of 
mind.  He  had  an  abnormally  high  sales 
resistance.  He  was  two-thirds  con¬ 
vinced,  in  advance,  that  he  didn’t  want 
the  product,  and  couldn’t  afford  to  buy 
it  anyway. 

“Added  to  this  was  the  fact  that  the 
volume  of  advertising  itself  was  so  far 
reduced  that  the  reader  was  deprived 
of  much  of  the  news  about  merchandise 
and  values  upon  which  he  was  accus¬ 
tomed  to  depend  for  guidance  in  buying. 
Therefore,  his  interest  waned  in  those 
advertisements  which  remained,  as  well 
as  in  the  publication  in  which  they 
appeared. 

“These  conditions  have  shown  a 
marked  improvement  during  the  past 
few  weeks,  but  if  we  wish  to  encourage 
the  manufacturer  to  increase  his  adver¬ 
tising  appropriations,  we  must  help  to 
create  public  confidence  and  acceptance 
for  the  products  which  he  advertises  tn 
your  paper. 

“We  are  taking  the  liberty  of  sug¬ 
gesting  a  method  by  which  this  can  be 
done. 

“You  will  find  enclosed  a  portfolio  of 
24  factual  statements  addressed  to  the 
consumer.  Each  of  these  statements 
deals  with  a  specific  key  commodity. 

“Each  statement  has  a  three-fold  pur¬ 
pose:  (1)  Convince  the  consumer  that 
he  tan  save  money  by  acting  now  to 
supply  his  needs  for  certain  specific 
products  (in  which  you  own  are  in¬ 
cluded)  :  (2)  to  prove  to  the  consumer 
that  future  price  rises  are  not  only  in¬ 
evitable  but  for  the  good  of  all  con¬ 
cerned ;  and  (3)  to  convince  the  con¬ 
sumer  that  he  need  no  longer  fear  to 
buy. 

“IV e  believe  that  the  publication  of 
these  statements  at  regtdar  intervals 
would  do  more  to  increase  your  adver¬ 
tising  linage  than  any  other  one  thing 
you  could  do. 

“Not  only  will  it  encourage  increased 
appropriations  from  manufacturers,  but 
it  will  also  provide  24  splendid  oppor¬ 
tunities  for  your  advertising  department 
to  obtain  special  tie-in  advertising  from 
retail  stores  handling  the  various  classer 
of  commodities  under  discussion. 

“We  are  also  inclosing  a  portfolio 
of  12  sample  advertisements  (for  12 
representative  industries)  which  form 


Mexican  Authorities  Hampered  Ac¬ 
tivities  of  Newspapermen 

Coverage  of  the  hurricane  in  Tampico, 
Mexico,  was  accomplished  by  news¬ 
papermen  after  overcoming  innumerable 
ob.stacles  placed  in  their  way  by  the 
Mexican  authorities. 

When  first  indications  of  the  catas¬ 
trophe  were  received  two  pl<mes  carry¬ 
ing  newspapermen  and  movie  photog¬ 
raphers  were  held  at  Brownsville,  Tex., 
the  customs  authorities  delaying  the  tak¬ 
ing  off  of  the  planes  by  passport  red 
tape  for  26  hours.  In  the  meantime 
correspondents  at  Mexico  City  and  a 
group  of  Brownsville  newspapers  who 
had  taken  a  Mexican-licensed  plane 
were  already  in  the  stricken  city. 

Cameras  were  not  allowed  in  the  city. 
Francis  Miller,  Houston  Press  and 
Acme  photographer,  managed  to  get 
photos  back  to  the  United  States  by 
concealing  the  plates  in  the  upholstery 
of  the  plane. 

It  was  originally  said  that  S.OCIO  had 
been  killed  in  the  hurricane.  This  fig¬ 
ure,  it  developed  later,  was  greatly 
overestimated. 


LUNACY  HEARING  SET 

Jury  to  Determine  Sanity  of  Edward 
B.  McLean 

(.Special  to  Editox  &  Puxushe*) 

Washington.  Oct.  -1 — .As  a  result  of 
a  petition  filed  by  his  wife,  Mrs.  Evalyn 
Walsh  McLean,'  a  jury  of  inquisition 
will  assemble  at  the  Sheppard-Pratt 
Hospital,  near  Baltimore,  Oct.  18  to 
determine  the  sanity  of  Edward  B. 
McLean,  former  publisher  of  Wash¬ 
ington  Post. 

In  her  petition  Mrs.  McLean  alleges 
that  Mr.  McLean  “is  now  and  for  more 
than  three  months  has  been  of  unsound 
mind  and  a  lunatic  and  that  he  is  not 
capable  of  governing  himself  or  man¬ 
aging  his  estate.”  The  petition  was 
filed  in  the  circuit  court  at  Towson. 
Md..  a  suburb  of  Baltimore. 

Mr,  McLean  was  committed  to  the 
Sheppard-Pratt  Hospital  Sept.  18.  Dr. 
Ross  McC.  Chapman,  superintendent  of 
the  hospital,  and  Dr.  Arthur  E.  Pattrell, 
assistant  superintendent,  certified  to 
the  court  that  Mr.  McLean  “is  of  un¬ 
sound  mind  and  incapable  of  governing 
himself.”  The  condition,  the  physicians 
said,  arose  from  excessive  use  of 
alcohol. 

Mr.  McLean,  according  to  the  doc¬ 
tors’  certificate  has  “delusions  of 
grandeur,  feelings  of  persecution,  em^ 
tional  and  aggressive  outbursts  and  mis- 
identification  of  those  around  him.” 


NEWSPAPER  CLUB  DEFUNCT 

The  Newspaper  Club  of  New  York 
ended  its  existence  Oct.  5.  Dwindling 
membership  and  increasing  debt  were 
given  as  the  reasons.  Its  furnishings 
will  be  placed  in  a  warehouse.  Nelsop 
Robins,  president,  said  that  plans  for  a 
reorganization  had  been  npde  which 
will  be  discussed  at  a  meeting  Oct.  7. 

VISCOSE  APPOINTS  MATHES 

John  A.  Spwner,  merchandising 
director  for  the  Viscose  Company,  today 
announced  the  appointment  of  J.  M. 
Mathes,  Inc.,  New  Y"ork,  to  direct  all 
advertising  on  Crown  and  Seraceta 
varns,  as  of  Jan.  1,  1934. 
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DAU-Y  SUES  OFPICIAL 
ON  UBEL  CHARGE 

Tampa  Tribune  Action  Baced  on 

Letter  Cbarginc  “Sbakedown” 
by  Reporter — Paper  A«k» 

$501  Damages 

(.By  telegraph  to  Eoitok  &  Publishes) 

Tampa,  Ha.,  Oct.  3— Suit  for  libel 
was  filed  by  the  Tampa  Morning  Tri¬ 
bune  in  circuit  court  here  today  against 
Charles  F.  Blake,  chairman  of  the 
Tami»  district  school  trustee  board, 
for  $501  damages — which  is  one  dollar 
in  excess  of  the  minimum  sum  over 
which  the  circuit  court  has  jurisdiction. 
Considering  the  number  of  libel  suits 
against  newspapers,  this  by  a  newspaper 
is  much  like  the  man  biting  the  dog. 

The  suit  is  based  on  charges  recently 
made  by  Blake  in  correspondence  with 
officials  of  the  Tribune  and  circulated 
by  Blake.  In  a  letter  to  J.  S.  Mims, 
general  manager  of  the  Tribune,  Blake 
charged  that  Howard  \V.  Hartley,  for¬ 
mer  Tribune  reporter,  “is  conducting 
a  racket  generally  referred  to  as  shak¬ 
ing  down,  or  a  form  of  blackmail,”  cit¬ 
ing  an  alleged  instance  in  which 
Hartley  intimated  to  Blake  Hart¬ 
ley's  need  of  money  and  citing  two 
instances  in  which  Hartley  had  lx)r- 
rowed  money  of  public  officials. 

After  Hartley  had  been  dismissed  on 
evidence  that  he  had  borrowed  $100 
from  one  public  official  and  $50  from 
a  man  not  then  in  public  office,  all  of 
whi<±  had  been  repaid,  S.  E.  Thomason, 
pubjisher  of  the  Tribune,  wrote  Blake 
advising  that  the  reporter  had  been 
discharged  but  that  settlement  of  the 
other  charges  in  the  letter  to  Mims 
hitting  at  the  integrity  of  the  Tribune’s 
organization  could  not  be  accomplished 
by  correspondence. 

Thomason  added:  “It  will  be  equally 
obvious  that  the  Tribune  cannot  permit 
these  charges  to  go  unchallenged  and 
that  the  proper  place  to  challenge  them 
is  in  the  courts,  where  they  can  be 
publicly  and  legally  determined.  Un¬ 
less,  therefore,  you  shall  have  com¬ 
menced  libel  proceedings  against  the 
Tribune  based  upon  all  of  your  charges 
affecting  the  Tribune  within  ten  days, 
I  shall  direct  to  be  filed  against  you 
such  legal  proceedings  as  will  afford 
the  Tribune  the  opportunity  to  prove 
publicly  the  falsity  of  the  statements 
you  have  made.” 

Commenting  editorially  on  the  suit 
the  Tribune  said: 

"We  regard  Charles  F.  Blake  as  a 
sigularly  inept  incumbent  of  a  minor 
political  post.  The  county  school  board 
shared  this  view  when  it  removed  him 
from  office — an  action  later  reversed 
by  the  supreme  court  on  statutory- 
grounds.  Holding  the  views  of  his 
public  acts  that  we  do,  it  is  not  sur¬ 
prising  to  find  Blake  a  vindictive  critic 
of  the  Tribune. 

“By  its  suit  the  Tribune  invites  Mr. 
Blake  to  submit  his  proof  in  court.  In 
suing  for  the  lowest  possible  amount 
we  have  attempted  fairly  to  measure  the 
value  placed  on  Blake’s  charges  by  our 
readers.” 


INDICTED  FOR  UBEL 

A  second  indictment  has  been  re¬ 
turned  by  Atlantic  County  grand  jury 
against  Magistrate  Emmet  J.  Dugan 
and  three  assistants  on  his  weekly 
Atlantic  City  (N.  J.)  State  Times  for 
aljeged  criminal  libel  of  Emerson  L. 
Richards,  State  Senate  president,  who 
now  is  acting  governor.  The  publish¬ 
er's  co-defend^ts  are  George  Biehl, 
his  editor,  former  writer  on  the  New 
York  Journal;  John  T.  Campbell,  cir¬ 
culation  manager,  and  Harold  O.  Schil¬ 
ler,  business  manager.  Bail  on  each  in¬ 
dictment  was  set  at  $2,500,  which  all 
were  able  to  post.  They  have  pleaded 
not  guilty.  Neither  finding  has  yet 
l>een  brought  to  trial. 


FOUR  UNOTYPES  ADDED 

The  Indianapolis  News  has  install^ 
four  new  Linotypes — two  Model  8s  and 
two  Model  26s— twenty-six  fonts  of  7- 
point  Ionic  No.  5  for  body  matter,  and 
more  than  400  extra-thin  spacebands. 


SIMPLE  TRUCK  MOVED  TYPE  MACHINES 


The  truck  carrying  a  machine 


A  TRUCK  for  transporting  typeset¬ 
ting  machines  without  interfering 
with  production  on  daily  editions  was 
recently  devised  by  the  Trenton  (N.  J.) 
Times  when  it  recently  rearranged  its 
composing  room. 

Albert  L.  Chalfonte,  head  machinist 
and  his  assistant,  Henry  G.  Guire,  de¬ 
signed  and  built  the  truck. 

The  longest  move  was  more  than  75 
feet,  and  this  was  accomplished  in  20 
minutes  from  the  time  the  operator 
was  moved  off  the  machine  until  it 
was  again  ready  for  the  production  of 
type. 


The  truck  was  made  from 
angle  iron,  a  piece  cut  out  at  each  cor¬ 
ner,  the  bend  made  and  the  joint  welded. 
Four  ball-bearing  casters  and  four  U- 
bolts  with  three  inches  of  thread  com¬ 
pleted  the  list  of  material  necessary. 
The  feet  of  the  typesetting  machines  are 
hung  in  the  U-boIts,  the  nuts  on  these 
bolts  tightened  up,  and  the  machine 
swings  clear  of  the  floor,  ready  to 
move. 

This  truck  was  made  adjustable  for 
width  because  it  was  to  handle  Model 
9’s,  8’s  and  14  Linotypes  as  well  as 
Model  C  Intertypes. 


WEDDING  BELLS 

Harry  G.  Isaacs,  district  man¬ 
ager  of  the  Pittsburgh  office  of 
the  National  News  Service,  to  Louise 
E.  Friedlander  of  that  city  Oct.  2. 

Leonard  N.  Hall,  editor,  J acksonville 
(Ore.)  Miner,  to  Miss  Jeanne  Fer¬ 
guson.  daughter  of  E.  C.  Ferguson, 
city  editor  of  the  Medford  (Ore.)  Mail- 
Tribune,  at  Yreka,  Cal.,  recently. 

Paul  C.  Howe,  editor,  Bennington 
(\’t.)  Banner,  to  Miss  Dorothy  M. 
Bargh  of  Dedham,  Oct.  2  at  the  Meth¬ 
odist  Episcopal  Church,  Dedham,  Mass., 
by  Rev.  Harold  Grandy. 

Herman  J.  Saylor,  vice-president  of 
the  Pottstown  (Pa.)  Blade,  to  Miss 
Sara  E.  Bechtel  of  Pottstown,  at  Par- 
kerfored,  Pa.,  recently. 

Robert  Stranhan,  sports  editor,  New¬ 
castle  (Ind.)  Courier-Times,  to  Miss 
Elsie  Duva,  at  Newcastle,  Sept.  30. 

James  S.  Nutter,  of  the  Salem  (Ore.) 
bureau  of  the  Associated  Press,  to  Miss 
June  Davies  of  Portland  recently. 

Bryant  Williams,  of  the  Paris  (Tenn.) 
Post-Intelligencer,  to  Miss  Julia  Sen¬ 
sing,  at  Paducah,  recently. 

Kenneth  E.  Frank,  of  the  editorial 
staff,  Battle  Creek  (Mich.)  Moon- 
Journal,  to  11a  Beatrice  Johanson, 
recently. 

Miss  Melrose  Debnam,  reporter  for 
the  Norfolk  Ledger-Dispatch,  to  Miles 
Chappell,  Oct.  7,  in  Norfolk. 

Dow  Richardson,  of  the  Kokomo 
(Ind.)  Tribune  editorial  staff,  to  Miss 
Hilda  Babb,  in  New  York  City  Sept.  18. 

Howard  S.  Sipe,  Berkeley  (Cal.) 
Gazette  reporter,  to  Miss  Lorraine 
Reed,  Sept.  16. 

Ralph  L.  Sewell,  managing  editor, 
Oklahoma  Daily,  University  of  Okla¬ 
homa  student  daily,  to  Miss  Amy 
Taylor,  assistant  in  English  in  the  Uni¬ 
versity  of  Oklahoma,  Sept.  1  at  Ard¬ 
more,  Okla. 

D.  Mortimer  Hall,  classified  sales¬ 
man,  Springfield  Illinois  State  Journal, 
to  Miss  Margaret  Sanders  of  that  city 
in  Decatur,  Ill.,  in  October,  1931,  and 
only  recently  announced. 


SPECIAL  EDmONS 

SAN  FRANCISCO  EXAMINER, 
month’s  end  Buy  Now  edition. 
Sept.  29,  78  pages. 

Flushing  (N.  Y.)  North  Shore  Jour¬ 
nal,  28  page  NRA  edition.  Sept.  25. 

Battle  Creek  (Mich.)  Moon-Journal, 
Sept.  29,  8  pages,  announcing  the  open- 
fng  of  a  new  automobile  sales  and 
service  station. 

Richmond  (Va.)  Times-Dispatch, 
Virginia  State  Fair  Section,  4  pages, 
Oct.  1. 

Washington  (D.  C.)  Times,  Fall 
Rental  Guide  and  Apartment  Directory, 
12  tabloid  pages.  Sept.  30. 

Sherman  (Tex.)  Daily  Democrat,  32 
page  Red  River  Valley  fair  edition, 
Oct.  1. 

Memphis  (Tenn.)  Commercial  Ap¬ 
peal,  Oct.  1,  8  page  fall  fashion  section. 

Jacksonville  (Fla.)  Times-Union, 
Oct.  1,  8  page  “Fall  Fashion  Supple¬ 
ment.” 

Clarksville  (Ark.)  Herald-Democrat, 
special  40-page  edition  Sept.  29  com¬ 
memorating  the  centennial  anniversary 
of  the  establishment  of  Johnson  County. 

Roanoke  (Va.)  Times,  Oct.  1,  12 
page,  announcing  Thurmond  &  Boone 
Company’s  fourth  anniversary  sale. 

Utica  (N.  Y.)  Daily  Press,  Sept.  27, 
Utica  NRA  Day  edition,  24  pages. 

Grand  Rapids  (Mich.)  Press,  Sept. 
28,  28  pages,  outdoor  edition  on  open¬ 
ing  of  duck  hunting  season,  with  spe¬ 
cial  articles  by  Ben  East,  outdoor  editor. 

Galveston  (Tex.)  Daily  News,  Oct. 
1,  Annual  Trade  edition,  24  page  sec¬ 
tion. 

Dallas  News,  Oct.  1,  8  page  furniture 
section. 

Utica  (N.  Y.)  Observer-Dispatch, 
Sept.  27,  Utica  NRA  Day  edition,  44 
pages. 


PRESS  ASSOCIATION  NOTES 

Howard  van  dyke,  Norman, 

Okla.,  has  been  appointed  Asso¬ 
ciated  Press  correspondent  for  Cleve¬ 
land  county,  Okla.,  and  Miss  Elizabeth 


Ray,  Oklahoma  City,  is  writing  Univo 
sity  of  Oklahoma  news  for  the  A.P. 

Ronald  Wagoner,  relay  editor,  St 
h'rancisco  office  of  United  Press,  was; 
luncheon  meeting  speaker  before  il^ 
San  Francisco  Commercial  Qub 
cently. 

William  B.  Goode,  I.N.S.  traffic  nia 
ager  has  returned  to  duty  at  New  Y' . 
headquarters  after  a  vacation  sptr 
motor  touring  New  England. 

William  S.  White  has  been  trans¬ 
ferred  from  the  Dallas,  Tex.,  bureau  a 
the  Associated  Press  to  the  Washingt® 
bureau. 

William  K.  Hutchinson  has  retumei 
to  his  regular  duties  with  the  I.Nj 
Washington  staff,  after  an  extended  ar 
signment  in  Havana  covering  the  Cuba 
revolt. 

G.  W.  Meredith,  fomerly  of  the  Bos- 
ton  staff,  has  been  appointed  Assocatei 
Press  operator  at  Utica. 

James  Street,  night  editor  of  tht 
Atlanta  office  of  the  Associated  Pres 
has  been  transferred  to  New  York. 

H.  J.  Timperley,  Peiping,  China,  ca 
respondent  of  the  Unit^  Press  and  ^ 
Manchester  (England)  Guardian,  vi-ht 
is  making  a  trip  around  the  world,  wi 
arrive  in  New  Y'ork  soon. 


ASSOCIA'nONS 

Harold  a.  pauly,  editor  of  tk 

Troy  (O.)  News  was  elected 
president  of  the  Miami  Valley 
.Association  recently.  Others  elected 
were:  Granville  M.  Kumler,  publisher, 
Lewisburg  Leader,  vice-president  and  A. 
R.  Boomershine  of  the  Brookville  Sin, 
sccretarj'-treasurer. 

.Annual  meeting  of  the  Alberta  diri- 
sion,  Canadian  Weekly  Newspaki! 
.Association  will  be  held  in  the  Mic- 
Donald  Hotel,  Edmonton,  Oct.  20  ini 
21.  Decision  was  reached  at  a  recea 
Calgary  meeting  attended  by  the  execu¬ 
tive,  consisting  of  :  D.  O.  Wight,  Card- 
ston,  president ;  H.  G.  McCrea,  Haim, 
secretary-treasurer;  and  H.  G.  Thunell 
Viking;  Fred  Turnbull,  Red  Deer;  B 
A.  Huckell,  Innisfail;  and  A.  R.  Ennii. 
Leduc,  directors. 

W.  D.  Adamson,  night  city  editor 
Ottawa  (Ont.)  Journal,  was  elected 
president  of  the  Ottawa  Press  Club  a 
its  annual  meeting  in  the  Chateai 
Laurier  Hotel,  Sept.  30.  He  succeeds 
Marshall  D.  Yarrow,  telegraph  editor. 
Ottawa  (Ont.)  Citizen;,  who  is  pla^ 
on  the  executive  committee.  Other  oni- 
cers  are :  vice-president,  James  G 
Bloom,  Ottawa  Citizen ;  secretary- 
treasurer,  W.  E.  Macdonald,  Ottawa 
Citizen. 

Charles  Abel,  editor  and  publisher, 
Abel’s  Photographic  Weekly  &  Th; 
Commercial  Photographer,  was  ap 
pointed  secretary  of  the  Photocraw- 
ras’  Association  of  Ameraca  at  i 
meeting  of  the  executive  committee  it 
Cleveland,  recently. 


CHANGES  OF  OWNERSHIP 

RK.  JONES,  of  Grain  Valley,  Mo. 

•  is  the  new  publisher  of  the  CbI- 
houn  (Mo.)  Star,  succeeding  L.  Per 
rin  Jones,  who  becomes  editor  of  th 
Wiitdsor  (Mo.)  Star. 

H.  V.  Lamberson,  formerly  with  ths 
Pineiille  Democrat  and  other  Missoor 
newspapers,  has  leased  the  BcntoniHli 
(Ark  )  Benton  County  Herald  fron 
C.  T.  Boren  and  G.  S.  Lindsey,  it 
owners.  Frank  P.  Harris,  advertisiflf 
manager,  will  remain  as  assistant  t( 
Lamberson. 

Hood  River  (Ore.)  Glacier,  pioiwe; 
weekly,  was  sold  September  28  bi 
Roger  and  Mark  E.  Moe  to  J.  M.  Biggs 
former  publisher  of  the  Hcrmisloi 
(Ore.)  Herald. 


NEW  JOB  FOR  HOOKER 

William  F.  “Bill”  Hooker,  vetew 
newspaperman  who  returned  to  M" 
waukee  several  years  ago  tc)  condac 
the  “Glimpses  of  an  Earlier  Milwaukee 
column  for  the  Milwaukee  (Wis.)  I^ 
nal,  has  joined  the  editorial  staff  of  ® 
IFisconsin  News,  where  he  will  cond« 
a  similar  feature. 
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fi  Y.  TIMES  RECOVERY 
plan  similar  to  nra 

pfoposal  Made  Last  March  Called  for 

Pair  Wages,  Adoption  of  Em¬ 
blem,  and  an  Educational 
Campaign 

Proposals  for  a  recovery  program 
joioewhat  similar  to  that  put  into  effect 
the  government  in  its  NRA  drive 
*ere  published  in  the  New  York  Times 
oontlw  before  the  NRA  program  began 
to  take  shape,  it  was  pointed  out  this 
^  by  Times'  executives.  While  no 
jiim  was  made  that  the  NRA  campaign 
pew  directly  out  of  this  proposal,  the 
Times’  suggestion  was  cited  as  an  in¬ 
stance  of  how  new'spapers  have  made 
jjjjinal  contributions  to  current  thought. 

The  projwsal  was  written  on  the  day 
ahen  President  Roosevelt  was  inaugu¬ 
rated,  and  was  published  March  5  in 
the  cdlumn,  “The  Merchant’s  Point  of 
View,”  signed  by  C.  F.  Hughes,  busi¬ 
ness  editor  of  the  Times.  After  dis¬ 
cussing  proposals  by  Governor  Lehman 
of  New  York  for  minimum  wage  legis¬ 
lation  in  behalf  of  women  and  minors, 
51r.  Hughes  wrote : 

“.Against  the  evil  of  price-cutting, 
low  wages,  reduced  purchasing  power 
and  mounting  unemployment,  a  much 
broader  program  is  required,  though 
any  step  in  that  direction  is  laudable. 
In  essence,  such  a  program  is  simplicity 
Itself  and  can  be  reduced  to  this  sen¬ 
tence:  Teach  every  citizen  that  his  job 
and  what  he  earns  depend  xpon  buying 
only  products  which  are  honestly  priced 
and  efficiently  and  honestly  made  by 
labor  that  gets  a  fair  wage. 

“To  identify  such  products,  an  em¬ 
blem  would  be  adopted.  The  right  to 
that  emblem  would  be  conferred  by  a 
board  comprising  representatives  of  the 
poUic,  trade,  industry  and  the  w'orkers. 
Orer  such  a  board  in  each  industi^ 
would  be  a  central  board  having,  in 
addition,  advertising  and  engineering 
experts,  sociologists  and  other  advisers. 

“For  a  very  small  tax  on  sales,  the 
■achinery  of  education  would  be  set  in¬ 
to  motion  and  the  work  of  raising  living 
itandards  to  where  they  belong  carried 
out  on  a  vast  scale.  People  may  hunt 
dishonest  bargains  now  and  cheer  the 
hearts  of  price-cutters,  but  there  is  not 
I  man  or  woman  who  would  make  a 
choice  of  lower  wages  or  of  losing  a 
job  if  the  stark  facts  were  properly 
nade  known. 

“While  we  lament  the  absetice  of  big, 
lew  industries  to  lift  us  out  of  the 
depression,  there  are  thousands  of  new 
narkets  waiting  for  old  industries  in 
ihe  purchasing  power  that  can  be  built 
«p  in  areas  where  wages  now  are 
arcely  at  subsistence  levels.” 

Mr.  Hughes  pointed  out  to  Editor 
B  Publisher  that  his  proposal  called 
lor  (1)  payment  of  fair  wages;  (2) 
idoption  of  an  emblem  to  identify  goods 
produced  by  fairly  paid  labor ;  and  (3) 
ui  educational  campaign  to  insure  public 
mpport  of  firms  entitled  to  use  this 


in  more  than  1 25  newspapers 


NEW  YORK 


Jfecalii  ^Tribune 

SYNDICATE 


emblem.  The  NRA  plan  is  similar  in 
these  respects. 

Mr.  Hughes  also  suggested  a  “Buy 
Now”  slogan  as  early  as  Oct.  12,  1930. 
At  that  time  he  wrote: 

“What  the  trade  of  the  country,  and 
all  business  interests  as  well,  might 
profit  by  is  a  concerted  attempt  to 
break  down  this  buying  resistance  now 
that  prices  are  right  and  a  vast  poten¬ 
tial  demand  exists.  A  slogan  suggests 
itself,  ‘Buy  Now’.” 

This  1930  suggestion  was  followed  by 
a  number  of  “Buy  Now”  campaigns, 
Mr.  Hughes  commented.  Perhaps  they 
accomplished  some  good  since  the  busi¬ 
ness  decline  was  more  or  less  checked 
in  the  last  two  months  of  the  year  and 
through  the  first  quarter  of  1931. 

“In  the  present  circumstances.”  he 
said,  “there  is  no  cry  of  ‘Wolf,  wolf!’ 
in  the  argument  that  prices  are  going 
up.  They  have  already  advanced  and 
will  go  considerably  higher  based  on 
what  retailers  are  paying  in  the  whole¬ 
sale  markets.  Whether  the  public  will 
meet  these  advances  is  the  all-important 
question. 

“If  consumers  are  properly  educated 
to  their  own  stake  as  workers  in  the 
recovery  program,  then  they  should  be 
willing  to  pay  more.  In  the  meantime, 
unreasonable  prices  must  be  promptly 
investigated.  They  endanger  the  entire 
program.” 


INTERSTATE  PROGRAM  READY 


Advertuing  Manager*  Will  Hold 
Convention  in  Bridgeton,  N.  J. 

Fall  meeting  of  the  Interstate  Adver¬ 
tising  Managers’  -Association  will  be 
held  in  the  Hotel  Cumberland.  Bridge- 
ton,  N.  J.,  Friday  and  Saturday,  Oct. 
13  and  14. 

G.  L.  Schofield,  publisher  of  the 
Bridfieton  Ili'cning  Sews,  and  his  ad¬ 
vertising  manager,  C.  Wesley  Stone, 
will  be  hosts  of  the  convention.  Mr. 
Stone  is  also  the  treasurer  of  the 
I.A.M.A. 

The  fall  program  will  include :  Fri¬ 
day,  Oct.  13,  6:00  p.  m.  Informal 
dinner. 

7 :30  p.  m.  Directors’  meeting. 

8:00  p.  m.  Round  table  discussion. 
Greeting  and  welcome  from  the  presi¬ 
dent,  David  Knipe,  advertising  man¬ 
ager,  Lonsdale  (Pa.)  North  Penn  Re¬ 
porter.  .Mien  B.  Sikes,  research  di¬ 
rector,  Bureau  of  Advertising,  .A.N.P.A., 
will  speak  on  “.Advertising  Prospects, 
and  the  Selling  of  Them.”  Mr.  Sikes’ 
talk  will  be  illustrated  with  motion  pic¬ 
tures.  Ralph  Stagemyer,  advertising 
manager,  York  (Pa.)  Dispatch,  will 
speak  on  “Selling  Quality  .Advertising 
to  Local  Merchants.” 

Saturday,  Oct.  14:  10:00  a.  m.  Tour 
through  Owens-Illinois  Glass  plant. 

12:30:  Convention  banquet  to  be  held 


in  ball  room  of  the  Hotel  Cumberland. 
Following  the  banquet  Basil  L.  Smith 
will  speak  on  “Classified  Advertising.” 
The  chief  address  of  the  convention 
will  be  made  by  George  K.  Seidel,  east¬ 
ern  zone  manager  of  the  Chevrolet 
Motor  Company,  who  will  speak  on 
“Nlerchandising  and  Selling.” 


ENROLLMENT  DECUNES 

Sessions  at  the  Columbia  University 
School  of  Journalism  resumed  this 
week  with  an  enrollment  of  about  60 
students,  which  is  approximately  40 
per  cent  less  than  last  year’s  number. 
The  raising  of  the  entrance  standards  of 
the  school  is  given  as  the  chief  reason 
W  the  decreased  enrollment.  John  S. 
Hamilton  has  succeeded  Dr.  Allan  Sin¬ 
clair  Will  as  head  of  the  junior  class. 
Dr.  Will  is  presenting  a  new  course  in 
Book  Reviews  and  Critical  Writing. 
Mr.  Hamilton  is  a  graduate  of  the 
Wisconsin  School  of  Journalism,  where 
he  has  also  a  Master  of  Arts  degree 
He  was  city  editor  of  the  Hite 
(Hawaii)  Tribune-Herald,  Tokio  cor¬ 
respondent  for  London  Daily  Mail, 
news  editor  of  Japan  Times,  a  member 
of  the  copy  desk  of  New  York  Tunes. 
The  courses  offered  by  Associate  Pro¬ 
fessor  Merryle  Stanley  Rukeyser, 
financial  writer  for  the  Hearst  Papers, 
have  been  discontinued. 


How  Big  is  a 

”Big”  Market? 

Offhand,  we’d  say  it’s  about  as  big  as  your  sales 
results  in  it. 

A  mass  market  of  close  to  200,000  families — which 
has  felt  little  or  no  depression — which  is  now  rush¬ 
ing  upward  to  a  new  high  in  buying  power,  as  the 
leader  in  the  nation’s  Business  Recovery  activity — is 
a  big  market  for  any  business. 

That  Is  WASHINGTON,  D.  C. 

The  Washington  Times,  with  106,953  circulation, 
covers  over  half  of  the  families  in  this  market. 

Present  sales  results  from  its  advertising  are  not  sur¬ 
prising  to  us,  but  may  be  to  some  national  advertisers. 


Washington's  Fastest  Growing  Evening  Newspaper 
Represented  Nationally  by  the  Rodney  E.  Boone  Organization 
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WHAT  OUR  READERS  SAY 


OPPOSES  UNION  IDEA 

To  Editor  &  Publisher — The  News¬ 
paper  Guild  of  New  York  met  last  Sun¬ 
day  at  the  City  Qub  to  organize  the 
newspapermen  of  New  York  for  the 
purpose  of  bettering  conditions  in  the 
craft.  There  was  considerable  con¬ 
fusion  as  to  the  aims  of  the  meeting 
and  little  was  done  except  to  continue 
the  committee  which  appeared  before 
the  code  makers  in  Washington,  to  per¬ 
mit  them  to  devise  a  plan  of  organiza¬ 
tion. 

There  was  one  point  brought  out 
early  in  the  meeting  which,  to  my  mind, 
was  infinitely  more  important  even  than 
the  matter  of  organization.  This  was 
Heywood  Broun’s  clear  intimation  that 
the  organization  was  headed  toward 
labor  unionism  affiliated  with  the  Amer¬ 
ican  Federation  of  Labor. 

I  do  not  want  to  become  a  member 
of  a  labor  union.  I  am  sure  few  mem¬ 
bers  of  the  staff  of  the  Daily  News 
desire  to  join  a  labor  union  and  I  am 
confident  the  better  element  of  news¬ 
papermen  in  every  office  of  the  city  has 
the  same  objection. 

This  objection  is  not  snobbery,  but 
is  the  sincere  belief,  on  my  part  cer¬ 
tainly,  that  the  profession  to  which  I 
have  given  the  best  years  of  my  life, 
however  unsuccessfully,  is  too  fine  a 
thing  to  be  deadened  by  the  fetishes  of 
maximum  and  minimum  pay,  walking 
delegates,  battles  over  overtime  and  all 
the  other  minutiae  which  would  make 
newspaper  work  a  job  instead  of  an 
adventure. 

To  call  newspaper  work  an  adventure 
is  not  silly.  In  every  city  in  the  country 
there  are  cubs  preparing  to  storm  New 
York.  Ten,  20,  30  years  ago  the 
veterans  in  the  city  rooms  were  in  their 
places.  For  these  1933  cubs  the  ad¬ 
venture  has  just  begun.  They  are  going 
to  make  names  for  themselves.  They 
are  going  to  be  the  topnotchers  ten 
years  from  now. 

Would  we  have  continued  in  news¬ 
paper  work  if  we  hadn’t  shot  for  the 
star  and  believed  the  star  was  attain¬ 
able  all  these  years  ?  A  newspapermen’s 
union  would  remove  our  star  as  inevit¬ 
ably  as  day  follows  night.  Take  away 
the  reporter’s  hope  that  he  will  some¬ 
time  achieve  his  goal  and  the  whole 
game  is  ruined.  The  adventure  has 
gone  stale. 

Within  ten  years  of  the  establishment 
of  a  newspapermen’s  union  there  will 
be  a  dead  level  of  maximum  pay  as  well 
as  minimum  pay.  New  York,  instead 
of  being  the  goal  of  all  reporters  will 
be  just  another  closed  shop  town — and 
the  city  rooms  will  be  filled  with  men 
who  have  jobs,  just  jobs. 

When  Heywood  Broun  and  myself 
discussed  the  organization  of  newspaper¬ 
men  a  week  or  two  ago,  I  thought  I  had 
persuaded  him  to  drop  the  union  idea 
and  work  for  a  league  of  professional 
men.  The  word  professional  is  used 
to  contrast  men  who  work  for  an  ideal 
with  men  who  work  under  hard  and 
fast  union  rules.  To  put  it  shortly  my 
idea  was  this : 


To  organize  newspapermen  into  a 
body  which  would  have  for  its  object 
the  bettering  not  only  of  conditions 
under  which  newspapermen  work,  but 
also  the  improvement  of  the  breed  of 
newspapermen. 

I  would  have  all  reporters,  desk  men 
and  other  editorial  employes  members 
of  the  organization — and  the  executives* 
editors  and  publishers.  The  publishers, 
I  am  convinced,  are  as  anxious  to  im¬ 
prove  the  breed  of  new'spapermen  as 
the  employes.  Why  should  not  they  be 
members  ? 

The  organization  would  weed  out  fhe 
unfit,  encourage  those  who  have  what 
it  takes  and  uphold  the  best  traditic>ns 
of  the  craft. 

Betterment  of  working  conditions,  pav 
and  other  things  the  employe  is  inter¬ 
ested  in  can  be  had  by  moral  suasion. 
So  long  as  the  man  in  charge  of  a 
newspaper  office  will  resent  the  accusa¬ 
tion  of  unfairness,  he  is  amenable  to 
persuasion.  If  the  newspaper  man  is 
as  intelligent  as  he  thinks  he  is,  he  <an 
persuade  the  man  in  charge  that  he 
is  unfair — if  unfairness  exists.  The 
weight  of  the  organization  would  give 
that  persuasion  dignity. 

The  idea  of  looking  upon  the  man 
who  employs  you  as  an  enemy  to  be 
despoiled  is,  I  believe,  a  mistake.  There 
would  be  no  fun  working  for  an  ogre 
and  I  prefer  to  believe  the  man  in 
charge  is  not  onlv  a  decent.  rieb»  think¬ 
ing  citizen,  but  has  in  addition  some 
regard  for  me. 

If  the  newspaper  man  is  not  an  ideal¬ 
ist,  no  matter  how  big  he  is,  he  misses 
the  zest  of  the  adventure.  It  is  not 
the  pay  envelope  we  get  which  makes 
us  strain  to  our  best  efforts.  We  are 
— think  me  as  silly  as  you  wish — strain¬ 
ing  for  the  ideal  which  has  carried  us 
until  now.  Take  it  aw'ay  and  we  lose 
the  best  thing  in  life. 

Unionization  will  inevitably  take 
away  the  zest,  the  faith,  the  ideal.  A 
thoroughbred  can  work  in  plow  harness, 
but  it  makes  him  a  plow  horse  to  kc.ep 
him  there. 

A  newspaperman  can  become  a  union 
laborer  and  demand  and  get  a  maximum 
daily  stint,  assurance  of  a  minimum 
wage  and  pay  for  overtime,  but  if  he 
does  he’ll  sell  his  birthright  for  the 
thinnest  mess  of  pottage  ever  used  In 
barter. 

Nelson  Robins, 

Rewrite  staff.  New  York  Daily  News. 

WHAT  INFLATION  MEANS 

To  Editor  &  Publisher — What  does 
“reflation”  mean  to  the  editor,  copy 
reader  and  reporter? 

Who  is  the  last  group  in  the  news¬ 
paper  business  to  get  a  raise  in  the 
time  of  prosperity? 

Who  are  those  to  get  the  first,  and 
often  the  only,  cut  in  pay  in  times  of 
depression  ? 

Who  will  suffer  the  most  when  paper 
dollars  are  multiplied  and  the  dollars 
in  the  pay  envelope  buy  fewer  shoes, 
fewer  loves  of  bread,  and  all  a  man  and 
his  family  need  to  live  on? 

I  was  in  Germany  in  1923.  Even 
organized  groups  of  workers,  fighting 
every  week  to  raise  wages  to  .keep  pace 


The  Morley  Mat 

Morley  mats  combine  eas’y  moulding,  quick 
scorching,  excellent  stayback,  flexibility  and  free 
release  from  the  plate.  They  are  uniform  in 
gauge  and  mill  conditioned  to  give  the  shrink 
required. 

A  Trial  Will  Convince 
MORLEY  BUTTON  MEG.  COMPANY 

Portsmouth,  N.  H. 

46  E.  11th  Street,  New  York  City 


with  shrinking  marks,  had  to  wear 
shabby  clothes,  eat  skimpy  meals,  live 
in  cold  rooms.  The  plight  of  newspaper 
writers  and  editors  was  pitful. 

What  will  happen  to  the  few  dollars 
we  have  saved  for  a  rainy  day?  Are 
they  going  to  be  whittled  further  so 
that  the  gamblers  who  made  money  on 
the  bull  side  of  1928  and  on  the  bear 
side  in  1929,  1930,  1931,  and  1932  and 
who  made  more  money  gambling  on 
“inflation”  in  March,  .April,  May  and 
June  of  1933,  can  get  richer?  Are  we 
going  to  be  cheated  like  the  savings 
bank  depositors  of  Germany,  and  the 
government  bondholders  of  France? 

Inflation  always  robs  the  wage-earner. 
It  most  cruelly  robs  the  white-collar 
worker. 

Lots  of  city  landlords  are  joining  the 
farmer  in  the  cry  for  inflation.  They 
should  be  reminded  of  the  emergency 
rent  laws  which  New  York  State  had 
after  the  World  War.  They  should  be 
told  that  German  landlords  were  held  to 
pre-inflation  rents  paid  in  worthless 
marks,  so  that  many  of  them  had  to 
stand  in  breadlines  and  perform  manual 
labor. 

The  blanket  code  of  the  NRA  has 
deprived  newspaper  writers,  copyreaders 
and  editors  of  all  hope  of  getting  back 
the  wage  cuts  inflicted  upon  them.  Al¬ 
ready  landlords  are  raising  or  attempt¬ 
ing  to  raise  rents.  Prices  of  every¬ 
thing  the  reporter,  copyreader  and  editor 
eats,  wears,  drinks  and  smokes  are 
rising.  If  “reflation” — alias  of  inflation, 
— comes,  they  are  bound  to  rise  to  the 
starvation  point. 

The  Goveriitiient  has  already  broken 
its  campaign  pledge  of  a  sound  cur¬ 
rency.  It  has  smudged  out  the  promise 
to  redeem  its  Liberty  Bonds  in  gold 
dollars  of  the  same  standard  of  weight 
and  fineness  on  which  it  sold  them.  It 
has  robbed  the  thrifty  of  34  cents  out 
every  dollar  of  their  savings.  It  has 
cut  more  than  a  third  from  the  value  of 
every  savings  bank  deposit  and  life 
insurance  policy.  Now  it  threatens  the 
buying  power  of  our  wages,  as  well  as 
whatever  wc  have  left. 


Our  cause  is  the  cause  of  every  wido» 
and  orphan  living  on  a  fixed  inconu, 
the  cause  of  every  woman  and  chiW 
named  in  an  insurance  policy,  the  caug 
of  every  man  and  woman  with  a  dollar 
in  a  postal  account  or  savings  bank,  tly 
cause  of  every  holder  of  a  Govemmea 
Liberty  bond,  the  cause  of  every  worker 
for  wages. 

Why  are  we  silent?  Why  do  vt 
not  raise  our  voices  and  wield  our  peni 
before  greedy  farmers  and  fanatics  from 
the  schools  scare  a  w'eak  and  fumblinj 
Government  into  wreaking  this  wrong 
upon  us  ? 

Machiavelli,  cynically  watching  rulers 
seeking  to  keep  power,  observed 
shrewdly  that  a  ruler  might  withoa 
fear  kill  a  man  with  grown  sons,  ba 
should  take  care  before  he  robbed  then 
of  their  inheritance. 

In  every  city,  some  editor  has  the 
chance  to  make  a  name  for  himself  bj 
printing  the  truth  about  inflation,  to¬ 
gether  with  a  coupon  upon  >vhid 
readers  with  something  to  lose,  mighi 
send  in  their  names  to  go  onto  a  mighty 
petition.  No  worker  wants  the  dollai 
he  earns  devalued  any  further  than  it 
is  now.  No  person  who  has  savrt 
wants  it  stabilized  at  its  present  depr^ 
dated  value. 

Very  truly, 

Louis  W.  Fehr, 

New  York. 


CHARLES  F.  FUNT 

Charles  F.  Flint,  newspaper  publisher 
once  associated  with  the  late  United 
States  Senator  Edwin  C.  Burleigh  in 
the  publication  of  the  Augusta  (Me,) 
Daily  Kennebec  Journal,  died  at  his 
home  in  Augusta,  Sept.  28.  He  was 
76  years  old. 


DAIUES  NAME  SPECIAL 

The  Jackson  (Miss.)  Daily  NewsivA 
the  Hattiesburg  (Miss.)  Americm 
have  appointed  Lorenzen  &  Thompson, 
Inc.,  New  York,  as  their  national  ad¬ 
vertising  representative,  effective  Oct 
1  and  2,  respectively. 


SFe  BECKWITH 
Special  Agency,  inc. 

Owing  to  unfavorable  business  conditions  and  circum¬ 
stances  beyond  normal  control  it  was  determined  only 
fair  in  the  interest  of  all  concerned  that  a  friendly 
receiver  be  appointed  to  wind  up  the  affairs  of  The 
Beckwith  Special  Agency  as  of  September  16,  1933. 
It  is  a  decided  satisfaction  to  realize  that  every  legal 
obligation  of  the  agency  will  be  met  in  full. 

For  fifty-three  years  this  agency  has  functioned  as  an 
important  factor  in  the  advertising  industry  of  America, 
representing  many  leading  publications  and  paying 
them  more  than  380,000,000  w'ithout  the  slightest 
infraction  of  the  principles  of  honorable  business  or  the 
Incurring  of  lasting  ill-will. 

I  take  this  opportunity  to  acknowledge  my  deep  grati¬ 
tude  to  the  publishers  who  have  entrusted  their  national 
advertising  interests  to  our  care;  to  the  advertisers  and 
agency  executives  who  have  given  of  their  patronage 
and  to  the  personnel  of  the  organization  whose  unceas¬ 
ing  loyalty  and  devotion  to  duty  made  possible  the 
high  degree  of  success  achieved  in  that  trust,  over  these 
many  years  of  happy  association. 

J.  T.  BECKWITH,  President, 


THE  BECKWITH  SPECIAL  AGENCY  Inc. 
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>UR  OVN  Voi5!£> 

"or  Letters 


«  A  HANDBOOK  OF  NRA,”  pub- 
iX  lished  by  Federal  Codes,  Inc., 
Washington  and  New  York,  is  a  timely 
and  valuable  reference  volume.  In  it 
is  gathered  all  pertinent  data  of  the 
Recovery  Act,  including  interpretations 
and  regulations.  In  addition  codes  for 
125  industries,  approved  or  partially 
approved,  are  printed. 

Obviously  this  book  might  easily  be¬ 
come  out  of  date  as  the  NRA  develops, 
and  as  more  and  more  industries  come 
under  the  Blue  Eagle.  The  publishers 
have  overcome  this  handicap  by  offer¬ 
ing  a  supplement  service,  starting  Oct. 
16.  This  will  be  in  the  form  of  a  bi¬ 
weekly  publication  called  The  NRA 
Reporter,  recording  changes.  Persons 
who  buy  the  book  get  this  service  free 
up  to  the  end  of  the  year. 

Since  the  establishment  of  the  NRA 
last  June  16.  the  administrations  has 
issued  thousands  of  orders  and  guiding 
regulations.  In  addition  there  has 
been  an  avalanche  of  news  develop¬ 
ments  of  official  or  quasi-official  im¬ 
port.  Here  in  this  book  the  material 
is  carefully  selected  and  republished. 
The  book  is  divided  in  five  parts:  (1) 
The  National  Industrial  Recovery  Act 
and  .Administration;  (2)  Codes  of  Fair 
Competition;  (3)  The  President’s  Re¬ 

employment  Agreement;  (4)  Substi¬ 
tute  Provisions  of  the  President’s  Re¬ 
employment  Agreement  Approved  for 
Certain  Industries,  and  (5)  Regulation 

of  the  Petroleum  Industry.  This  en¬ 

compasses  about  everything  that  needs 
to  be  known  about  the  NRA. 

The  book  is  well  printed  and  bound. 
Its  price,  including  the  supplement  ser¬ 
vice  to  the  end  of  the  year,  is  $4.50. 
-J-VV.  P.  ,  *  * 

EJ.  STACKPOLE,  president  and 
•  editor-in-chief  of  the  Harrisburg 
(Pa.)  Telegraph,  has  added  to  his  col¬ 
lection  of  memoirs  of  his  travels  in  for¬ 
eign  countries.  His  new  book,  “South 
.Wrica,’’  representing  reprints  from  his 
column  “Watching  the  Game’’  in  the 
Telegraph,  indicates  that  Mr.  Stackpole 
has  never  ceased  to  be  a  reporter,  and 
that  he  had  the  added  advantage  of  his 
many  travels  in  promulgating  and  ar¬ 
ticulating  a  fine  philosophy  of  geog¬ 
raphy.  “South  Africa”  is  a  collection 
of  Mr.  Stackpole’s  random  travel  notes, 
but  they  are  notes  of  keen  penetration 
and  observation.  The  book,  which  car¬ 
ries  numerous  illustrations,  is  published 
by  the  Telegraph. 

*  *  * 

“lirHO’S  Who  in  Major  League 
VV  Baseball”  (Buxton  Publishing 
Company,  Chicago),  is  a  pictured  ency¬ 
clopedia  for  baseball  fans,  compiled  and 
edited  by  Harold  Johnson  and  Harry 
Neily,  until  recently  Chicago  newspaper 
sports  writers.  This  S44-page  book, 
containing  nearly  700  halftone  illustra¬ 
tions,  gives  records  and  sketches  of  all 
the  players  in  the  American  and  Na¬ 
tional  leagues  in  1933.  It  includes  also 
pictures  and  sketches  of  the  coaches 
and  trainers,  the  sports  writers,  the 
radio  announcers  and  the  great  stars  of 
former  days,  the  life  story  of  Judge 
K.  M.  Landis,  commissioner  of  baseball, 
the  stories  of  league  officials,  club 
officials  and  others  connected  with  the 
game,  the  rules  of  baseball,  the  dimen¬ 
sions  and  seating  capacities  of  the  vari¬ 
ous  ball  parks  and  other  pertinent  infor¬ 
mation.— G.  L.  G. 

K  *  * 

ADVERTISING  managers  who  have 
long  realized  the  weaknesses  of 
centralized  management  of  chain  de¬ 
partment  stores  will  “rise  up  and  call 
blessed”  Edith  M.  Stern  who  frankly 
dwusses  these  faults  in  an  article  in 
the  October  American  Mercury.  With 
reference  to  each  store’s  advertising 
Miss  Stem  says:  "...  the  advertis- 
'ng  manager  in  New  York  City  simply 
cannot  keep  attuned  to  the  daily  local 
conditions  that  are  so  important  in  ad- 
wising  which  depends  on  its  imme- 
mate,  next-day  apical. 

Miss  Stern  mentions  advertising  rate 


variations,  volume  requirements,  differ¬ 
ing  style  demands  and  local  economic 
conditions  as  salient  points  against  cen¬ 
tralized  handling  of  advertising  for 
stores  in  widely  separated  localities. 

In  the  same  issue  Carter  Brooke 
Jones,  reporter,  Atlanta  Georgian, 
writes  a  horse  racing  sketch,  “(Tasa- 
nova.”  Nelson  Antrim  Crawford,  for¬ 
merly  of  the  department  of  journalism, 
Kansas  State  Agricultural  College,  and 
now  editor  of  Household  Magazine,  con¬ 
tributes  “Lady  Cops  in  Cap  and  CJown,” 
a  description  of  the  evolution  of  the 
system  of  deans  of  women  in  American 
educational  institutions. — R.  W.  J. 

*  *  * 

There  is  nothing  temporary  about 
President  Roosevelt’s  measures  for 
economic  reconstruction,  despite  the 
time  limits  and  emergency  tags  which 
they  carry,  writes  Walter  Millis,  of  the 
editorial  staff  of  the  Ne<iv  York  Herald 
Tribune,  in  the  October  issue  of  the 
Virginia  Quarterly  Review. 

“What  President  Roosevelt  is 
achieving  is  a  complete  reorganization 
of  the  American  politico-economic  struc¬ 
ture  upon  a  new  (even  though  it  prove 
constitutional)  plan,”  Millis  continues 
in  his  article,  which  is  entitled  “The 
Roosevelt  Revolution.”  It  is  an  attempt 
to  interpret  the  “hundred  days”  suc¬ 
ceeding  Roosevelt’s  inauguration. — 
T.  D.  E. 

*  *  m 

AE.  fisher,  author  of  “Re- 
•  quiem,”  recently  published  by 
the  John  Day  Company,  writes  of  the 
inner  consciousness  of  man  and  its  re¬ 
lation  to  people  around  him.  “Re¬ 
quiem”  depicts,  to  start  with,  a  typi¬ 
cal  family  seated  around  the  break¬ 
fast  table,  and  then  follows  the  thoughts 
of  each  one  through  the  days  of  one 
whole  week.  The  reader  is  cognizant 
of  the  why  and  wherefore  of  all  the 
actions.  A  sense  of  tragedy  pervades 
the  book.  When  the  tragedy  happens, 
it  justifies  the  build-up  the  author  gives 
it.  The  book  is  an  excellent  example 
of  reporting  in  psychology,  which  is  be¬ 
coming  increasingly  important  as  the 
social  consciousness  of  newspapers 
grows. — A.  C. 

*  *  * 

Mid-western  ideals  and  foiWes 
treated  in  a  discerning  but  gopd 
natured  and  humorous  manner — such  is 
McCready  Huston’s  seventh  book, 
“Solid  (Titizen”  just  published.  Mr. 
Huston,  now  with  the  Philadelphia  Sun¬ 
day  Ledger,  brings  to  his  deft  characteri¬ 
zations  the  knowledge  of  families  such 
as  he  portrays  gained  while  editorial 
writer  with  the  South  Bend  (Ind.) 
Tribune  and  as  editor  of  the  South  Bend 
News-Times. 

His  “solid  citizen”  is  a  big  sash  and 
door  man  who  rises  to  mid-western 
affluence  by  mere  solidness,  rather 
than  business  brilliance.  Content  to 
plod  along  in  almost  bucolic  serenity  he 
suddenly  finds  himself  crashing  at  the 
gates  of  extravagance  and  folly.  The 
story  of  his  rise  and  fall  is  told  with¬ 
out  Sinclair  Lewis  bitterness  but  it  is 
an  engaging  story  of  one  slice  of  our 
America. 

Besides  his  newspaper  work  in  In¬ 
diana  and  Philadelphia,  Mr.  Huston  has 
been  an  editorial  writer  on  the  Pitts¬ 
burgh  Gazette-Times  and  on  the  stqff 
of  the  New  York  World-Telegram. 
— R.  C. 

Robert  QUILLEN,  editor  of  the 
Fountain  Inn  (S.  C.)  Tribuue. 
whose  homely  philosophy  is  syndicated 
to  newspapers,  has  combined  some  of 
his  “Letters  to  Louise”  in  booklet  form 
under  the  title,  “Letters  from  a  Bald- 
Headed  Dad  to  his  Red-Headed 
Daughter.”  The  booklet  has  been  pub¬ 
lished  by  Publishers’  Syndicate,  Chi¬ 
cago. — G.  B. 

*  * 

Lloyd  lewis,  Chicago  Daily  News 
Jt  drama  critic,  is  collaborating  with 
Sinclair  Lewis  on  a  civil  war  play. 


How  Will  You 
Handle  Your  Next 
'^^Story  of  a  Lifetime”? 

Handling  big  news  stories  in  “world  beater”  fashion  is  a  matter, 
not  only  of  innate  ability  but  of  preparation  and  study. 

'  Where  can  you  find  a  better 

example  to  study  than  that  of 
Carr  V.  Van  Anda,  news  genius 
of  the  New  York  Times  for  three 
decades?  And  where  find  more 
interesting  and  exciting  true  ac¬ 
counts  of  how  tremendous  news 
stories  w'ere  developed  and 
played  up  than  in  the  storj’  of 
Van  Anda’s  career,  as  told  by 
Barnett  Fine? 

Here,  in  a  manuscript  ap¬ 
proved  by  Van  Anda  himself, 
you  will  find  the  story  of  how  he 
organized  the  coverage  of  the 
sinking  of  the  Titanic  .  .  .  how 
he  predicted  the  movements  of 
the  German  merchant  sub- 
Carr  V.  Van  Anda  marine  Deutschland  .  .  .  how  he 

scooped  the  world  time  and  again  on  World  War  news  .  .  .  how  he 
gathered  together  in  a  few  hours  the  scattered  news  threads  involved 
in  Harding’s  death  and  Coolidge’s  assumption  of  the  presidency  .  .  . 
how  he  made  Tut-Ankh-Amen  into  live  news  across  the  nation  .  .  . 
how,  in  earlier  years,  he  got  a  scoop  on  General  Grant’s  death  . . .  how 
he  took  away  the  old  New  York  World’s  own  stunt  of  sponsoring  the 
first  airplane  flight  dowm  the  Hudson  .  .  . 

.  .  .  how  he  protected  his  paper  against  libel  suits  and  even  against 
denials  .  .  .  how  he  developed  newspaper  use  of  wireless  .  .  .  how  he 
pioneered  in  rotogravure  .  .  . 

This  stor>'  of  Van  Anda’s  career  was  published  in  abridged  form 
in  a  series  of  articles  in  Editor  &  Publisher  last  winter  under  the 
heading  “Feats  of  Van  Anda  of  the  Times.”  The  complete  version  is 
now  being  published  in  book  form  under  the  title  of 

A  Giant  of  the  Press 

by  Barnett  Fine 

Volume  One  of  the  NEW  Editor  &  Publisher  Library  Series  .  .  .  120  pages 
...  6  X  9  inches  .  .  .  with  a  10-point  old  style  type  page  of  4J^  x  7 inches  .  .  . 
on  a  75-lb.  Huguenot  Vellum  Eggshell  finish  paper — illustrated — copyrighted,  etc. 
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Advertising  Agencies 


SMALL  AGENCIES’  DUES  ARE  LIMITED 
AS  THEY  ORGANIZE  TO  FIGHT  CODE 

Will  Pay  Only  $10  a  Year,  With  Larger  Firms  to  Meet  Any  Addi¬ 
tional  Costs,  Says  Benson — Small  Concerns  Seek 
Greater  Voice  In  Administration 


WIDESPREAD  dissatisfaction  among 
small  agencies  with  the  proposed 
advertising  agency  code,  coming  to 
a  head  with  organization  of  small 
agency  men  in  Chicago,  Cleveland, 
the  Southwest,  and  elsewhere,  has  been 
met  with  a  change  in  one  disputed 
point,  it  became  known  this  week.  This 
is  the  matter  of  dues.  The  code  as 
originally  submitted  called  for  a  flat 
assessment  of  $10  each  on  agencies  of 
all  sizes,  with  an  unlimited  number  of 
further  $10  assessments  to  be  made  if 
additional  funds  should  be  needed  in 
administration  of  the  code.  It  has  now 
been  decided  that  agencies  placing  less 
tlian  $250,000  of  advertising  a  year  will 
not  be  liable  for  more  than  $10  a  year, 
while  the  larger  agencies  will  have  to 
bear  any  excess  cost. 

This  was  made  known  John  Ben¬ 
son,  president  of  the  American  Asso¬ 
ciation  of  Advertising  Agencies  and 
leader  in  the  formation  and  presentation 
of  the  agency  code,  in  response  to  in¬ 
quiries  by  Editor  &  Pubusher  about 
tlie  attitude  of  the  code  committee  tow¬ 
ard  the  small  agencies’  protests. 

As  regards  the  complaint  that  the 
small  agents  will  have  inadequate  rep¬ 
resentation  on  the  Committee  on  Plan¬ 
ning  and  Fair  Practice  wliich  is  to  ad¬ 
minister  the  code,  Mr.  Benson  pointed 
out  that  the  members  of  the  committee 
are  “to  be  elected  by  a  method  approved 
by  the  (National  Recovery)  Adminis¬ 
trator,”  according  to  the  code  itself.  In 
addition  the  code  provides  for  one  to 
three  members  without  vote,  to  be  ap¬ 
pointed  by  President  Roosevelt.  Fur¬ 
ther,  the  code  states,  under  “General 
Provisions,”  that  “This  code  is  not  de¬ 
signed  to  promote  a  monopolv,  and  shall 
not  be  availed  of  for  that  purpose.  Its 
provisions  shall  not  be  so  interpreted  or 
administered  as  to  eliminate  or  oppress 
small  enterprises  or  to  discriminate 
against  them.”  These  provisions,  in  Mr. 
Benson’s  opinion,  are  sufficient  to  safe¬ 
guard  the  small  agencies  against  injus- 
tice. 

Commenting  further  on  the  complaint 
that  the  operations  of  the  code  will  be 
dominated  by  the  Four-A,  Mr.  Benson 
said  that  several  hundred  agencies 
throughout  the  country  have  already 
subscribed  to  the  proposed  code,  and 
that  about  four-fifths  of  the  subscribing 
agencies  are  not  members  of  the  Four- 
A.  In  all,  the  code  was  presented  to 
1,500  concerns  listed  as  agencies,  but 
many  of  them  were  found  to  be  doing 
printing  or  advertising  work  in  such 
a  way  that  they  could  not  come  within 
the  code's  definition  of  an  advertising 
agency. 

“Small  agencies  as  well  as  large  ones, 
and  non-members  of  the  Four-A  as  well 
as  members,  will  be  adequately  repre¬ 
sented  on  the  planning  committee,”  said 
Mr.  Benson.  “The  classification  of 
agencies  on  the  liasis  of  advertising  vol¬ 
ume  was  suggested  to  safeguard  a  com¬ 
mittee  set-up  which  has  been  carefully 
chosen  to  represent  all  interests,  and 
this  is  heartily  approved  by  the  admin¬ 
istration  at  Washington.  It  would  be 
quite  impossible  to  give  several  hundred 
small  agents,  in  all  parts  of  the  country, 
most  of  them  more  or  less  unfamiliar 
with  the  complexities  of  the  situation, 
an  equal  voice  with  the  leaders  of  the 
agency  business.” 

Other  of  the  small  agencies’  com¬ 
plaints.  some  of  which  are  described 
more  fully  in  an  accompanying  dis¬ 
patch  from  Editor  &  Publisher’s  Chi¬ 
cago  correspondent,  were  dismissed  by 
Mr.  Benson  as  impractical  or  unneces¬ 
sary.  No  agency  code,  he  said,  could 
control  publishers  or  advertisers,  nor 
would  the  NR  A  stand  for  some  of  the 
provisions  now  t^ing  urged. 

In  framing  the  anti-rebating  section 
of  the  code,  he  said,  there  was  no 


thought  of  restricting  agencies  which 
operate  on  a  fee  basis,  crediting  com¬ 
missions  against  the  ^fee  until  they  ex¬ 
ceed  that  amount.  Nor,  he  pointed  out, 
would  the  code  have  anything  to  do 
with  requiring  agencies  to  use  any 
standard  order  blanks  or  other  stand¬ 
ardized  forms. 

SMALL  AGENCIES  ORGANIZE 

{Special  to  Editor  &  Publisher) 

Chicago,  Oct.  2 — Open  opposition  to 
the  proposed  advertising  agency  code  as 
drafted  by  a  committee  allegedly  domi¬ 
nated  by  the  Four  A’s,  came  to  the 
front  here  this  week  when  a  group  of 
small  agencies  took  steps  to  formulate 
their  own  code  and  threatened  to  organ¬ 
ize  a  new  advertising  agency  associ¬ 
ation  which  would  be  national  in  scope. 

Under  the  leadership  of  M.  E.  Mag- 
gart,  president  of  Maggart  Corpora¬ 
tion.  Chicago,  and  chairman  of  the 
small  agency  code  committee,  opposi¬ 
tion  to  the  present  code,  already  submit¬ 
ted  to  Washington,  took  form.  The 
chief  criticism  among  the  small  agency 
executives  is  that  the  Four-A  is  domi¬ 
nated  by  a  dozen  or  more  big  agencies 
and  the  proposed  code,  in  turn,  will  be 
administered  by  those  elect^  from 
agencies  according  to  volume  of  busi¬ 
ness. 

“They  want  to  run  it,  but  they  want 
us  to  pay  for  it,”  declared  Mr.  Maggart 
in  voicing  his  disapproval  of  the  pres¬ 
ent  code  to  Editor  &  Publisher.  “We 
want  to  scrap  the  present  code,  which 
was  not  made  for  the  entire  agency 
business,  and  draw  up  one  that  is  more 
representative  for  all  concerned.  The 
present  code  is  written  with  but  one 
purpose  in  mind,  to  benefit  the  large 
advertising  agencies.” 

Mr.  Maggart  went  on  to  explain  that 
truthfulness  in  advertising  is  a  matter 
for  the  advertiser  to  consider,  rather 
than  the  agency.  As  to  administrative 
representation,  he  feels  that  the  agency 
business  should  be  classified  into  five 
divisions,  with  three  sectional  represent¬ 
atives  elected  from  each  division.  These 
divisions  could  be  determined  by  vol¬ 
ume  of  business  on  an  annual  basis, 
somewhat  as  follows :  $100,000  and  un¬ 
der;  $100,000  to  $250,000;  $250,000  to 
$500,000;  $500,000  to  $1,000,000;  $1,000,- 
000  and  over. 

Mr.  Maggart  said  that  he  felt  some¬ 
thing  should  be  put  into  an  agency  fair 
practice  code  that  would  prevent  “big 
agencies  from  undermining  little  ones  by 
dazzling  an  advertiser  with  flashy  copy 
and  sketches.” 

Members  of  the  committee  headed  by 
Mr.  Maggart,  include:  C.  Wendell 
Muench,  of  Muench  agency;  W.  H. 
Evans,  of  Evans  Associates,  Inc.;  and 
E.  J.  Lauesen,  of  Lauesen  &  Salomon. 

A  meeting,  attended  by  approximately 
100  agency  officials,  was  held  here  late 
last  week  and  another  is  scheduled  for 
the  latter  part  of  this  week,  to  consider 
a  tentative  draft  of  a  new  agency  code. 
As  soon  as  the  Chicago  group  has  form¬ 
ulated  a  working  agreement,  copies  will 
be  sent  to  small  agencies  in  other  cities, 
where  similar  meetings  are  being  held, 
and  sectional  codes  adopted  for  sub¬ 
mission  to  a  national  committee  which 
will  synchronize  the  sectional  drafts  into 
a  new  agency  code  to  be  submitted 
to  the  NRA  administration  at  Wash¬ 
ington. 


Mathe*  Take*  More  Space 

The  advertising  agency  of  J.  M. 
Mathes,  Inc.,  has  leased  an  additional 
floor  in  the  Chanin  Building,  increasing 
its  space  by  6,400  square  feet.  The 
production  and  creative  dejiartments  of 
the  agency  will  be  housed  on  the  new 
floor,  which  will  be  occupied  on  or 
about  Oct.  10. 


CALLS  SALARIES  EXCESSIVE 

U.  S.  Revenue  Department  Queation* 
Millis  Agency’*  Tax  Report 

(.Special  to  Editor  &  Publisher) 

Washington,  D.  C.,  Oct.  2 — Officers 
of  the  Millis  Advertising  Company, 
People’s  Bank  Building,  Indianapolis, 
Ind.,  are  paid  excessive  salaries,  in  the 
opinion  of  the  commissioner  of  internal 
revenue. 

.■\t  least,  he  reached  this  conclusion 
after  examining  the  company’s  income 
tax  return  for  1930,  showing  salaries 
totaling  $571,069.23.  Declaring  this 
amount  excessive,  the  commissioner  re¬ 
duced  it  to  $525,060  and  imposed  an 
income  tax  deficiency  of  $3,773.38,  pay¬ 
ment  of  which  was  demanded. 

Four  officers  shared  the  amount 
represented  by  Millis  Company  as  its 
officers’  salary  outlay.  They  rendered 
valuable  service  and  the  amounts  paid 
to  them  are  not  exorbitant,  counsel  for 
the  company  declared  in  a  petition  ask¬ 
ing  the  U.  S.  Board  of  Tax  .Appeals 
to  overrule  the  commissioner. 


McMahon  to  Paris  &  Peart 

Thomas  F.  McMahon  has  been  ap- 
IK)inted  an  assistant  space  buyer  for 
Paris  &  Peart,  agency.  New  York.  He 
will  be  associated  with  E.  J.  Cogan, 
in  charge  of  media  and  marketing.  Mr. 
McMahon  was  for  several  years  a  mem¬ 
ber  of  the  media  department  of  Lambert 
&  Feasley,  and  more  recently  with  the 
national  advertising  department  of 
Scripps-Howard,  and  the  New  York 
American. 


New  Detroit  Agency 

E.  W.  Andrews  and  Paul  C.  Jones 
have  started  an  advertising  agency, 
known  as  Andrew-Jones  &  Co.,  with 
offices  in  the  Union  Guardian  Build¬ 
ing,  Detroit.  Mr.  Andrews,  a  former 
newspaperman,  has  been  identified  with 
several  Detroit  agencies,  while  Mr. 
Jones  has  been  associated  with  printing 
and  allied  industries  in  Detroit  the  past 
five  years. 


GOBEL,  INC.,  TO  RANKIN 

The  Wm.  H.  Rankin  Company,  New 
York,  has  been  appointed  by  Adolph 
Gobel,  Inc.,  packer  of  meat  products, 
to  handle  its  advertising  account.  A 
newspaper  campaign  on  Gobel  sausage 
in  New  York  City  is  being  prepared  for 
immediate  release.  Robert  H.  Rankin, 
who  has  been  with  the  Chicago  office 
of  the  agency  for  the  past  two  years, 
has  returned  to  the  New  York  office 
and  will  be  in  charge  of  new  business. 

Milwaukee  Agency  Named 

Freeze- Vogel-Crawford,  Inc.,  Mil¬ 
waukee  advertising  agency,  has  been 
appointed  to  handle  an  advertising  cam¬ 
paign  in  farm  papers  for  the  Walsh 
Harness  Company,  Milwaukee,  manu¬ 
facturers  of  work  harness  for  both  farm 
and  city  use. 

New  Houston  Agency 

David  G.  Ritchie,  formerly  secretary 
of  the  Heaton-Paschall  Agency  in  Chi¬ 
cago,  has  announced  the  opening  of  his 
own  advertising  agency  in  Houston, 
Tex.,  to  be  known  as  David  G.  Ritchie, 
.Advertising,  with  offices  in  suite  204 
of  the  Sam  Houston  Hotel. 

Ayer  Get*  Brasilian  Account 

N.  W.  Ayer  &  Son,  Inc.,  Philadelirfiia, 
has  been  appointed  to  handle  the  adver¬ 
tising  of  the  Fleischmann’s  Yeast  and 
Royal  Baking  Powder  Divisions  of 
Standard  Brands  of  Brazil,  Inc.,  Rio 
de  Janeiro. 

Palmer  Join*  Printer*’  Ink 

Robert  W.  Palmer  has  returned  to 
the  staff  of  Printers’  Ink  and  Printers' 
Ink  Monthly  as  associate  editor.  Pr^ 
vious  to  November,  1931,  he  had  been 
managing  editor  for  nine  years. 


Marshmallow  Account  to  Frost 

The  Harry  M.  Frost  Agency  of  Bos¬ 
ton  has  b^n  appointed  by  Dwrkee- 
Mower,  Inc.,  of  Lynn,  Mass.,  to  carry 
on  a  campaign  in  New  England  papers 
on  marshmallow  products. 


Burgess  Chrome  Mats 

They  are  uniform  in  moisture  content,  uniform 
in  caliper,  smooth  face  and  bach,  Rrm  texture  assur¬ 
ing  fine  printing  plates,  exceptional  facing  giving 
easy  release  when  casting,  priced  as  low  as  quality 
and  good  business  practice  will  permit  and  backed 
with  a  guarantee  of  satisfaction. 

PRICE  SCHEDULE 

CAST-TEX  A  more  pliable  mat  designed  to  give  maximum  number 
Caliper  .032  of  caste  especially  suited  for  automatic  casting  box 
. Humidified  15c  each 

NU-TEX  D  A  mat  designed  for  newspaper  plants  using,  automatic 

Caliper  .032  or  junior  auto  plate  equipment. Humidified' 12c  each 

NU-TEX  C  A  mat  designed  for  newspaper  plants  using  pony 
Caliper  .030  casting  boxes . Humidified  12c  each 

NU-TEX  B  A  pliable  mat  for  newspapers  using  standard  casting 
'  Caliper  .028  boxes . Humidified  12c  each 

NU-TEX  S  A  light  mat  for  standard  equipment  or  those  desiring 
Caliper  .026  heavy  mat  for  tubular  equipment  Humidified  1 2c  each 

NU-TEX  A  For  tubular  casting  equipment . Humidified  12c  each 

Caliper  .024 

NU-TEX  A  thin  mat  for  tubular  casting  equipment . . 

Caliper  .022  . Humidified  1 2c'each 

WET-TEX  A  Nu-tex  mat  especially  treated  for  wet  mat  operation 
. Dry  12c  each 

TERMS:  NET  f.  o.  b.  Freeport,  Illinois.  No  Cash  Discount 
AVERAGE  WEIGHT  325  lbs.  per  case  of  500  mate. 

BURGESS  CELLULOSE  CO. 

FREEPORT,  ILLINOIS 
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NEW  FORT  WORTH  AGENCY 

Offices  of  the  Advertising- Business 
Company,  a  new  Fort  Worth,  Tex., 
advertising  agency,  fiave  been  opened  in 
Suite  6U8,  Trinity  Life  Building,  the 
agency  will  be  under  management  of 
Marvin  D.  Evans,  president  ot  the  Mar¬ 
vin  U.  Evans  Company,  Fort  Worth 
printers  and  publishers  for  years. 
Operations  ot  the  agency  will  be 
handled  by  Thomas  L.  \  ates,  former 
newspaper  advertising  man  and  for 
several  years  a  member  of  the  Univer¬ 
sity  of  Missouri  advertising  faculty. 
Rowland  Broiles,  formerly  with  the 
Marvin  D.  Evans  Company,  will  be  m 
charge  of  sales. 

Coast  Agency  Representative 

The  Green-Fulton-Cunningham  Com¬ 
pany,  Chicago  agency,  has  appointed 
Tod  Reed  its  Pacific  Coast  representa¬ 
tive.  That  agency  is  advertising  counsel 
for  the  Nash  Motors  Company,  Ken¬ 
osha,  Wis.,  and  in  his  new  capacity 
Reed  will  handle  Nash  advertising  and 
sales  promotion  for  the  Pacific  Coast 
from  offices  in  San  Francisco  with 
the  Pacific  Nash  Motors  Company,  and 
in  Los  Angeles  with  Thompson- Steub- 
bing  Company. 

Castle  Films  to  Ayer 

Castle  Films,  of  New  York  and  San 
Francisco,  has  appointed  N.  W.  Ayer  & 
Son,  Inc.,  Philadelphia,  to  handle  its 
advertising.  Consumer  and  trade  papers 
will  be  used.  Castle  Films  produces, 
directs  and  exhibits  business  motion  pic¬ 
tures  for  leading  corporations. 

’T'HE  store  advertisement  that  at-  Thomas  Joins  Tuthill 

A  tractcd  most  interest  of  the  week  in  K^p^rt  Thomas,  who  has  conducted 

New  lork,  however,  was  a  full-page  own  agency  in  New  York  for  four 

statement  of  R.  H.  ^Jacy  s  i>osition  in  years,  has  become  vice-president  of  the 
re^rd  to  the  sale  of  German  goods.  Tuthill  Advertising  Agency,  Inc.,  New 
The  story  was  told  in  correspondence  York.  Prior  to  forming  his  own 

between  a  customer  (  I  have  withdrawn  agency,  Mr.  Thomas  was  with  the 

^  patronage  from  your  store.  .  .  Hugene  McGuckin  agency,  Street  & 

until  you  hav^  entirely  eliminated  al  |.i„„ev,  and  McGraw-Hill. 

„  y.  .  .  )  and  '  - 

Xlacy’s  president,  Percy  S.  Straus,  who  Forms  Own  Agency 

wrote  in  part :  R.  J.  Holihan,  formerly  with  the 

“Our  purchases  in  Germany  have  Campbell- Ewald  Co.,  and  for  the  past 
rapidly  diminished  and  are  now  being  lo  years  identified  with  the  automotive 
confined  to  that  type  of  merchandise  advertising  industry,  has  organized  a 
which  we  cannot  obtain  elsewhere,  pai  general  advertising  service  for  Detroit 
ticularly  such  things  as  china  and  glass  manufacturers  and  retailers,  with  offices 
ware,  in  which  we  have  open  .stock  in  the  Lexington  Building. 

patterns,  which  we  are  obligated  to  — ; - 7 

maintain  for  hundreds  of  customers  W'ho  Drake  Joins  Kirkgasser 

need  replacements.  Ninety-five  per  cem  John  A.  Drake,  formerly  vice-presi- 
of  all  our  sales  are  of  American-made  dent  in  charge  of  the  Chicago  office  of 
gCKxls.  .  .  All  German  goods  which  we  Campbell-Ewald  Company,  js  now  vice¬ 
sell  are  clearly  marked  with  the  name  president  of  George  J,  Kirkgasser  & 
of  the  country  of  origin  and  no  one  Company,  Chicago  agency, 
need  buy  German  goods.  We  do  not  ,  ,  p,":  T  ^  n  n 

press  them  for  sale  or  advertise  them.  f*  f  n  ‘  c  u*. 

.  .  .  The  subject  of  our  handling  Ger-  ,  The  Isaly  Dairy  Company  of  Pitts- 
man  goods  is  continuing  to  receive  care-  Batten,  Barton, 

ful  attention  ”  Durstinc  &  Osborn,  Inc.,  as  their  ad- 

,  .  ■  f  .u  vertising  agent. 

Following  a  response  from  the  cus-  _ 

tomer  (“The  views  expressed  by  you  Cashmere  Soap  to  B.  &  B. 

are  beyond  reproach.  .  .”),  the  adver-  The  advertising  of  Cashmere  Bouquet 


AD-VENTURES 

By  ROBERT  S.  MANN 


A DV  ERTI SING  schedules  in  the  next  '  1  'H F'  dip  of  help- wanted  advertising 
,  .six  months  will  show  the  most  de-  A  below  last  year’s  levels,  mentioned 
cided  increase  in  years,  according  to  in  this  column  last  week,  was  short- 
Henry  Eckhardt,  president  of  Kenyon  lived.  The  number  of  such  advertise- 
4  Eckhardt,  Inc.,  New  York,  speaking  ments  in  the  New  York  City  news- 
Oct.  2  at  a  dinner  at  which  the  agency  pajicrs,  as  counted  by  Media  Records, 
celebrated  its  fourth  birthday.  Current  Inc.,  rose  to  6,208  in  the  week  ending 
Tolume  of  the  organization,  formed  in  Sept.  30,  a  gain  of  202  over  the  preced- 
1929  by  Mr.  Eckhardt  and  Otis  A.  ing  week,  and  of  34  over  last  year's 
Kenyon,  treasurer,  was  said  to  be  the  level.  “Help-wanted  male’’  was  re- 
lirgest  in  its  history.  ported  as  101  per  cent  of  last  year. 

NR,\  codes,  in  Mr.  Eckhardt’s  view,  “help-wanted,  female”  as  100  per  cent, 
are  clearing  the  way  for  more  reason-  and  total  as  101  per  cent, 
able  and  more  profitable  competition  in  ,  ,  ,  ♦  ♦  ♦ 

which  intelligent  advertising  on  a  broad  r>LENT\  of  merchants  have  run  ad- 
scale  will  play  an  important  part.  ^  vertising  correcting  previous  selling 

"We  have  already  seen  substantial  statements  which  had  been  ruled  inac- 
txpansion  in  general  advertising  linage,”  curate  by  Better  Business  Bureaus,  but 
he  said,  “and  I  believe  this  will  con-  rarely  does  a  store  get  a  testimonial 
tinue.  Also,  the  rapidity  with  which  from  such  a  Bureau.  So  Oppenheim, 
economic  changes  are  taking  place  makes  Collins  &  Co.,  New  York,  told  it  in 
it  almost  imperative  to  rely  on  news-  paid  space  this  week  when  the  Better 
paper  advertising  and  its  unusual  flexi-  Business  Bureau  of  New  York  City 
bility,  to  keep  astride  of  the  changing  reported  that  laboratory  tests  had  up- 
consumer  market.”  field  the  store’s  advertisement  of  “100% 

*  ♦  *  Pure  Camel’s  Hair  Coats,  $16.75.” 

AS  a  specific  example  of  NR.\  effects,  Someone,  presumably  a  competitor,  had 
.  now  conies  to  hand  a  six-column  complained  to  the  Bureau  that  the  coats 
idvertisement  of  the  Curtiss  Caody  contained  a  suhstantial  proportion  of 
Gimpany,  Chicago,  headed  “An  NR. 4  wool  and  other  fibres,  but  tests  in  two 
report  to  President  Roosevelt.”  The  laboratories  brought  verdicts  of  from 
copy  appeared  in  Chicago  newspapers  92  tier  cent  to  approximately  100  i^r 
Oct.  1,  reference  to  the  President  being  cent  camel’s  hair.  The  Oppenheim 
made  with  permission  of  Mr.  Roosevelt,  Collins  advertisement  reproduced  a  let- 
according  to  Irving  M.  Tuteur,  vice-  ter  from  the  Bureau  explaining  this, 
president  of  the  Mejunkin  .Advertising 
Company,  Chicago,  which  placed  the 
advertising. 

“I  believe  this  is  the  first  time  under 
XR.A  operation,”  Mr.  Tuteur  told 
Editor  &  Publisher,  “that  such  a  re¬ 
port  has  been  made  to  the  president  and 
at  the  same  time  been  placed  before  the 
public.  It  really  marks  the  development 
of  a  new  and  logical  step  in  maintain-  -  ,  ■ 

ing  the  effectiveness  of  NRA  codes  and  made  ^m  Germany, 

giving  greater  confidence  and  reassur¬ 
ance  to  the  public.” 

High  sp|Ots  of  the  report :  “Our 
average  prices  to  our  distributors  are 
no  higher  today  than  before  the  NRA 
started  its  activities.  .  .in  spite  of 
labor  and  overhead  increases  estimated 
>t  approximately  $1,5(X),0(K)  annually. 

.  .  .We  stand  ready,  Mr.  President, 
to  gjve  you.  .  .plain  unadorned  statis¬ 
tics  gathered  by  independent  certified 
jwblic  accountants.  .  .We  are  employ¬ 
ing  over  7,500  people,  wliereas  our  pay¬ 
roll  a  year  ago  in  May  totaled  1,119. 

“The  Curtiss  Candy  Company  is  to¬ 
day  doing  the  largest  business  in  its 
16-year  history.  .  .We  ascribe  this  in¬ 
crease  to  three  major  factors:  National 
Recovery;  the  extraordinary  values  and 
unexcelled  quality  we  are  giving  the 
public :  and  our  aggressive  and  nation¬ 
wide  merchandising  and  advertising  ac¬ 
tivities  founded  on  our  confidence  in  the 
future  of  America.” 


NbA-member  newspapers  of¬ 
fer  you  more  than  maximum 
coverage  of  able-to-buy  markets 
at  low  cost — they  provieJe  an 
IMPROVED  type  of  home- 
delivery  service  which  builds 
greater  reader  interest,  confi¬ 
dence  and  response. 

Promptly  at  paper  time  every 
day,  their  NBA-trained  carriers 
give  each  subscriber  "Door 
Knob  Delivery”  of  a  neatly 
folded  newspaper,  in  perfect 
condition  for  enjoyable  reading. 
No  wet  pages,  no  lost  sections, 
no  torn  papers!  Every  home  re¬ 
ceives  a  clean,  complete,  easy- 
to-read  newspaper,  no  matter 
what  the  weather! 

This  is  only  one  of  many  rea¬ 
sons  why  NBA-member  news¬ 
papers  are  doubly  WELCOME 
in  the  home,  eagerly  READ  by 
the  entire  family,  and  widely 
USED  as  the  daily  buying  guide. 
Let  us  give  you  ALL  the  facts 
about  the  PLUS  value  of  NBA- 
delivered  circulation,  and  list  of 
newspapers  providing  it. 


STILL  another  angle  on  current 
business  philosophy : 

“I  will  carefully  refrain  from  calling 
this  a  new  deal  in  industry.  I  will 
merelyj  suggest  it  as  a  misses-size  mil 
lenium  for  advertising.  And  for  the 
idvertising-nlinded.” — Kenndtb  Goode, 
idvertising  counselor,  in  a  recent  ad¬ 
dress  to  the  Advertising  Women  of 
New  York,  Inc. 

*  *  * 

DOSCUL  coffee,  incidentally,  enjoyed 
"  greater  sales  in  September  than 
in  any  other  month  in  the  last  102  years 
It  is  announced  by  Wm.  S.  Scull  Com- 
Wy  through  F'.  Wallis  Armstrong 
Company,  Philadelphia.  The  announoe- 
ment  gave  credit  in  large  part  to  con¬ 
sistent  advertising,  calling  attention  to 
»  newspaper  campaign  now  going  on. 
*  ♦  * 

|X)MIC-PAGE  advertisements,  begun 
^  a  year  ago  by  Wm.  Wrigley,  Jr., 
Company  as  an  innovation  in  preferred 
positions,  will  be  continued,  it  was 
learned  this  week.  The  scries  is  placed 


NEWSPAPER  BOYS 
OF  AMERICA,  Inc. 

Indianapolis,  Ind. 


A  PROVED  carrier- 
training  service  that 
enables  one  newspaper 
in  each  city  to  build 
and  hold  home-deliv¬ 
ered  circulation  at 
lower  cost.  Details  on 
reiiuest. 
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FRATERNITY  MEETING  OCT.  13-15 


Freedom  of  Press  and  Editorial  Or¬ 
ganization  to  Be  Discussed  at  Chicago 

(.Special  to  Editor  &  Publisher) 

Chicago,  Oct.  2 — A  well-balanced 
program,  covering  many  angles  of  pres¬ 
ent-day  journalism,  including  freedom 
of  the  press,  progress  in  news  gather¬ 
ing.  interpretive  reporting,  and  the  im¬ 
portant  question  “shall  editorial  work¬ 
ers  organize?”  will  greet  the  under¬ 
graduate  and  alumni  delegates  to  the 
18th  convention  of  Sigma  Delta  Chi, 
professional  journalistic  fraternity,  in 
Evanston  and  Chicago,  Oct.  13-15. 

Main  sessions  of  the  convention  will 
be  held  in  the  Levere  Memorial  Temple 
adjacent  to  the  Northwestern  Univer¬ 
sity  campus  in  Evanston.  Shop  talks 
on  the  program  Friday  afternoon  and 
Saturday  morning  will  be  open  not 
only  to  the  delegates  from  the  44  un¬ 
dergraduate  chapters  and  the  12  alumni 
chapters,  but  to  non-members  engaged 
in  newspaper  work.  The  convention 
banquet  will  be  held  Saturday  evening 
in  the  Berlin  Room  of  the  German- 
.\merican  Restaurant  at  A  Century  of 
Progress.  On  Sunday  morning  there 
will  be  a  business  session  and  election 
of  national  officers. 

The  fraternity  convention  program 
will  include  attendance  at  the  Stanford- 
Northwestern  football  game  Saturday 
afternoon  at  Soldiers’  Field.  The 
Northwestern  chapter  is  host  to  the 
convention  this  year. 

The  convention  program,  prepared 
by  Charles  E.  Snyder,  editor  of  Chicago 
Daily  Drovers  Journal  and  national 
president  of  the  fraternity,  assisted  by 
Albert  W.  Bates,  executive  secretary, 
includes  talks  by  Marlen  Pew,  editor 
of  Editor  &  Publisher  and  honorary 
national  president  of  the  fraternity: 
Carroll  Binder,  former  Chicago  Daily 
Keu'S  foreign  correspondent  and  edi¬ 
torial  assistant  to  the  publisher:  Lee 
A.  White,  Detroit  Nezi’s;  Lloyd  NN’hite. 
Clez'eland  Press,  president  of  the  Cleve¬ 
land  Editorial  Employes’  Association : 
Frank  Parker  Stockbridge,  editor  of 
the  American  Press. 


BRIGHT  SPOTS  REVEALED  IN 
SEPTEMBER  UNAGE 


{Continued  from  page  6) 


BIG  HLE  ON  ZIONISTS 

The  Jewish  Telegraphic  Agency  util¬ 
ized  cable,  telegraph,  long  distance  tele¬ 
phone  and  radio  systems  to  dispatch 
100,000  words  from  Prague,  Czecho¬ 
slovakia.  on  the  proceedings  of  the  Eigh¬ 
teenth  World  Zionist  Congress  which 
recently  concluded  there.  This  coverage 
to  all  parts  of  the  world  was  supple¬ 
mented  by  mail  articles. 


urged  to  advance  their  payroll  release 
to  Sept.  28.  Store  employers  were 
urged  to  read  the  mayor’s  proclamation 
by  telephone  to  two  friends  and  start 
chains  of  such  calls. 


LOCAL  DISPLAY  OFF  SLIGHTLY 

(By  telegraph  to  Editor  &  Publisher) 
Portland,  Ore.,  Oct.  3 — In  contrast 
to  July  and  August  linage,  which 
showed  a  substantial  increase  over  the 
same  months  a  year  ago,  September  lin¬ 
age  on  the  three  Portland  daily  news¬ 
papers  was  disappointing.  National  ad¬ 
vertising  was  slightly  on  the  upgrade, 
but  loss  of  local  display  brought  totals 
about  4  to  6  per  cent  under  August 
on  the  Morning  Oregonian  and  Oregon 
Journal,  respectively.  The  News-Tele¬ 
gram,  which  has  a  shopping  news  pro¬ 
motional  tie-up,  showed  a  slight  gain. 


8  PER  CENT  GAIN  IN  PITTSBURGH 


PAPER  WINS  UBEL  SUIT 

When  the  Toronto  Financial  Post 
published  an  article  declaring  that  Leo 
Benedict  Masterson  was  a  former  asso¬ 
ciate  of  Louis  Atwell,  stock  broker 
sentenced  for  fraud,  and  was  attempt¬ 
ing  to  sell  Buffalo  Canadian  Gold  Mines 
stock  to  Atwell’s  former  clients,  it  did 
not  publish  a  libel.  Justice  Errol 
McDougall  declared  in  the  Superior 
Court  last  week  in  dismissing  Master- 
son’s  action  for  $25,000  damages 


(Special  to  Editor  &  Publisher) 

Pittsburgh,  Oct.  4 — Media  Records 
reports  show  that  total  newspaper  ad¬ 
vertising  in  Pittsburgh  during  Septem¬ 
ber,  was  10.9  per  cent  greater  than 
during  August,  and  8  per  cent  greater 
than  the  September,  1932,  volume. 

Retail  advertising  volume  during  Sep¬ 
tember  was  15.9  per  cent  greater  than 
the  .August  volume  and  13.1  per  cent 
greater  than  the  September,  1932, 

volume. 

General  advertising  during  September 
increased  15.4  per  cent  over  August  and 
6.1  per  cent  over  September,  1932. 

Automotive  advertising  during  Sep¬ 
tember  dropped  34.2  per  cent  under  the 
.\ugust  figure,  but  was  2.2  per  cent 

greater  than  the  September,  1932, 

volume. 

Total  display  advertising  in  the  Pitts¬ 
burgh  newspapers  during  September 
was  12.2  per  cent  greater  than  the 
August  volume  and  10.1  per  cent 
greater  than  the  September,  1932, 

volume. 

Classified  advertising  last  month  in¬ 
creased  6  per  cent  over  August.  1933, 
but  the  September,  1933,  volume  was 
11.6  per  cent  under  that  of  September, 
1932. 

Figures  showing  individual  papers’  re¬ 
sults  in  comparison  with  September. 
1932,  follow: 

Sun-  Post- 

Press  Telegraph  Gazette 

Total  advertis¬ 
ing  .  G  8.1%  G  6.1%  Gll.8% 

Retail  .  Gll.8%  G  9.1%  G27.4% 

General  . G  9.1%  T.  4.8%  G26.3% 

Automotive  _ G24.0%  G30.0%  L59.1% 


second,  a  marked  increase  in  the  help- 
wanted  classified  advertising  and  a 
marked  increase  in  all  classified  adver¬ 
tising;  third,  the  renewal  of  advertising 
on  a  marked  scale  by  many  small  mer¬ 
chants  who  for  the  past  several  years 
had  stopped  advertising  or  cut  down 
very  much. 

September  linage  of  the  Pittsburgh 
Sun-Telegraph  showed  an  appreciable 
increase  over  September  of  last  year, 
most  of  this  increase  being  in  local  ad¬ 
vertising. 

“This  was  not  the  result  of  any  high 
pressure  promotional  methods,  but  is  a 
direct  reflection  of  the  increased  efforts 
on  the  part  of  the  local  merchants  to 
stimulate  their  volume  of  sales,”  accord¬ 
ing  to  Frederick  A.  Weston,  director  of 
advertising,  who  added: 

“An  encouraging  factor  in  the  increase 
was  the  number  of  small  advertisers 
who  have  either  resumed  advertising  oi 
who  have  increased  their  appropriat- 
tions. 

“We  are  very  optimistic  for  the  re¬ 
mainder  of  1933  and  believe  that  from 
the  middle  of  October  until  Christmas 
Eve  we  will  be  showing  consistent  in¬ 
creases.” 


Total  display  ..  Gil. 4%  G  5.8%  G16.7% 


aassified . L14.9%  L  6.2%  L  9.5% 

G,  indicates  gain;  L,  Ioss._ 

D.  A.  Garber,  advertising  director  of 
the  Pittsburgh  Press,  points  to  three 
optimistic  signs  of  the  past  thirty  days 
— first,  a  highly  successful  radio  edi¬ 
tion  carrying  a  large  quota  of  adver¬ 
tising,  this  being  the  first  of  its  kind 
issued  by  the  Press  in  three  years ; 


ONE  ATLANTA  DAILY  GAINS 

(By  telegraph  to  Editor  &  Publisher) 

Atlanta,  Ga.,  Oct.  4 — Only  one  At¬ 
lanta  daily  newspaper  showed  an  in¬ 
crease  in  linage  during  September. 

The  Atlanta  Georgian  noted  a  gain 
in  retail  advertising  of  approximately 
16?^  per  cent  over  the  same  period  last 
year.  The  1932  local  figure  was  18,000 
inches,  and  the  increase  noted  was  3,000 
inches.  In  national  advertising  a  60 
per  cent  gain  was  recorded,  the  3,243 
inches  of  September,  1932,  increasing 
by  1,950  inches. 

The  Georgian  followed  the  general 
NRA  promotion  plan  of  the  Hearst  or¬ 
ganization  but  the  gain  is  not  attributed 
to  this,  according  to  Melvin  F.  Swartz, 
advertising  manager.  “The  business 
was  there  and  we  got  it,”  he  explained 
simply. 


of  the  Fourth  Federal  Reserve  Bank 
district  during  .August  showed  a  gain 
of  40  per  cent  in  dollar  values  over  tht 
corresixinding  month  of  1932,  and  the 
expansion  during  the  past  month  has 
been  more  than  seasonal.  About  50 
department  stores  reporting  on  sales 
during  the  first  eight  months  of  thb 
year  show  an  increase  of  51  per  cent  in 
Cleveland  and  nearly  60  per  cent  in 
.\kron.  August  wearing  apparel  sales  C< 
in  the  district  gained  48  per  cent  in  in| 
.\ugust,  and  furniture  firms  reporting 
for  August  showed  a  gain  of  98  per 
cent  over  .August,  1932. 

Political  advertising  of  local  candi¬ 
dates  in  the  Oct.  3  primary  accounted 
for  considerable  linage  during  the  last 
half  of  September. 


GAINS  IN  CLEVELAND 

(By  telegraph  to  Editor  &  Publisher) 
Cleveland,  Oct.  5 — Advertising  fig¬ 
ures  for  September  here  as  compared 
with  the  same  month  last  year  show 
that  the  Plain  Dealer  gained  heavily 
in  national  and  had  an  increase  in  local 
linage.  The  News  lost  somewhat  on 
national  but  gained  on  local.  The  Press 
gained  both  in  national  and  local  classi¬ 
fications. 

In  an  advertising  way  Cleveland  is 
coming  back  very  fast.  .Advertising 
managers  say  the  outlook  for  business 
during  the  next  two  months  is  excellent. 
The  local  merchants  are  quite  optimistic 
over  prospects  for  fall  business.  De¬ 
partment  store  sales  in  the  leading  cities 


LINAGE  UP  IN  DETROIT 

(By  telegraph  to  Editor  &  Publisher) 

Detroit,  Mich.,  Oct.  5 — Both  retail 
and  general  advertising  linage  on  all 
three  Detroit  papers  showed  a  gain  for 
September  as  compared  with  September 
of  last  year. 

General  advertising  showed  a  gain  of 
more  than  25  per  cent,  retail  gained  6 
per  cent,  while  classified  continued  to 
show  a  loss. 

It  was  pointed  out  by  advertising 
officials  of  the  papers  that  a  much 
greater  gain  in  national  linage  would 
be  possible  were  it  not  for  the  lack  (rf 
apiiroved  NRA  codes  in  several  of  the 
industries.  It  is  known  that  several 
national  campaigns  are  being  held  up 
pending  the  adoption  of  a  NR.A  code 
at  Washington.  Until  codes  are  adopted, 
manufacturers  are  not  certain  of  their 
production  costs  and  other  policies,  and 
therefore  are  withholding  releases  on 
national  copy  until  they  know  whae 
they  stand. 

Automobile  sales  in  Detroit  continued 
their  unusual  record  of  last  month,  and 
exceeded  September  sales  of  1932. 

There  has  been  little  let-down  b 
automobile  copy,  inasmuch  as  most  oi 
the  companies  are  operating  their  adver¬ 
tising  budget  this  year  on  the  basis  oi 
sales  actually  made  rather  than  settiig 
a  definite  budget  figure  and  then  try¬ 
ing  to  bring  sales  figures  up  high  enou^ 
to  justify  it. 

Downtown  Day,  held  here  last  montli 
by  the  retail  merchants,  has  been  the 
only  NRA  activity  in  Detroit  that  to 
shown  itself  directly  in  advertising 
space  in  Detroit  papers.  All  three  papers 
carried  a  heavy  volume  for  that  event 


Mechanically  Speakings 


If  you  start  with  a  Wood  Dry 
Mat  you  will  finish  on  schedule 
time  because  your  casts  are  fit  for 
speedy,  uninterrupted  production. 


DAIUES  APPOINT 

The  Uniontown  (Pa.)  Herald  Sr 
Genius  and  the  .Vew  Kensington  (Pa.) 
Daily  Dispatch  have  appointed  DeLis- 
ser,  Boyd  &  Terhune,  New  York,  as 
their  national  advertising  representa¬ 
tives. 
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big  cereal  campaign 

PLANNED  ON  COAST 

102  Dailies  Will  Get  Carnation- 
Albers  Company  Copy — Full- 
Page  Comics  Scheduled 

for  Nine  Cities  ^ 

First  copy  of  the  Carnation-Albers 
Ctreal  Company’s  six  month  advertis¬ 
ing  campaign  appeared  late  last  month 
in  more  than  100  Pacific  Coast  news¬ 
papers. 

Practically  the  entire  burden  of  what 
is  described  as  the  largest  and  most 
dominant  sales  campaign  in  the  com¬ 
pany’s  history  has  been  entrusted  to  the 
ne«spai)ers.  In  addition  to  black  and 
white  copy  which  will  run  weekly  or 
oflener  into  February,  full-page  comics 
will  be  used. 

The  merits  of  Carnation-Albers’  hot- 
cooked  cereals  will  be  the  dominant  note 
in  the  copy  which  is  appearing  in  102 
dailies.  Augmenting  the  sales  campaign 
fill  be  comic  pages  of  the  Associated 
Conic  Newspapers  announcing  a  “cir¬ 
cus"  offer  and  a  bicycle  contest.  One 
package  top  mailed  in  will  obtain  a 
12-piece  set  of  clown  masks,  signs 
and  hatbands,  while  a  second  package 
top  will  net  a  similar  set  for  a  side¬ 
show,  under  the  provisions  of  the  cir¬ 
cus  offer.  Fifty  bicycles  will  be  offered 
ior  the  largest  collections  of  package 
tops  and  the  best  letters  on  hot-cooked 
cereals  under  terms  of  the  contest  offer. 

Carnation-Albers  estimates  that  the 
comics  will  reach  1,000,000  homes. 

Newspapers  carrying  the  comics 
ait  the  San  Francisco  Chronicle. 
Oidtiaiid  Tribune,  Los  Angeles  Times, 
Umg  Beach  Press-Telegram,  San  Diego 
Umn  Tribune,  Portland  Oregonian, 
Ttcoma  (Wash.)  Ledger,  Seattle  Times 
and  Spokane  Spokesman  Review- 
Chronicle. 

One  magazine.  Sunset,  and  some  bill¬ 
boards  will  also  be  used. 


CANADA  WATCHING  NRA 

Edmonton  Journal  Executive  Says 
Dominion  Interested  In  Results 

Canada  is  intensely  interested  in  the 
results  of  the  NRA  and  is  watching  its 
progress  day  by  day  in  news  dispatches 
trom  United  States  appearing  in  Cana¬ 
dian  newspapers,  George  B.  Cooper,  ad¬ 
vertising  director  of  the  Edmonton  (Al¬ 
berta)  Journal,  told  Editor  &  Pub- 
usher  while  in  Chicago  on  business 
ast  week.  Mr.  Cooper  was  interviewed 
It  the  office  of  Henry  DeClerque,  Inc., 
wblishers’  representatives. 

“Conditions  are  improving  in  our 
lection,”  Mr.  Cooper  said.  “Crops 
ave  been  good  and  the  yield  this  year 
s  24  bushels  to  the  acre,  the  biggest 
it  has  been  in  several  years.  The  aver¬ 
se  for  the  past  ten  years  has  been 
182  bushels  per  acre.  Prices  are  50 
^  cent  higher,  which  will  give  the 
armer  a  margin  of  profit.” 

Mr.  Cooper  said  that  national  adver- 
ising  linage  in  Canada  has  improved, 
ased  on  August  reports,  and  Canadian 
Kwspapers  are  looking  more  hopefully 
br  continued  improvement. 

To  djite,  no  steps  have  been  taken 
t>  organize  a  “Buy  Now”  advertise- 
ng  campaign,  similar  to  the  one  about 
t)  be  launched  in  this  country.  There 
•re  possibilities,  however,  of  such  a 
?rogram  being  organized  by  the  ad- 
Wising  policy  committee  of  the 
-Madian  Daily  Newspaper  Association, 
k  stated. 

CANCELS  CUBAN  MEETING 

,  Because  of  unsettled  conditions  in 
1-uba,  the  Havana  good-will  meeting  of 
be  Florida  State  Press  Association  has 
koi  indefinitely  postponed,  Mrs.  C.  H. 
aolderman,  publisher.  Cocoa  (Fla.) 
‘fibme,  past  president  of  the  associ¬ 
ation,  announced  this  week. 

PRESS  OFFICE  MOVED 

The  office  of  James  C.  Latimer,  sec- 

of  the  Virginia  Press  As.socia- 
has  Wn  moved  from  Farmville, 
to  Bristol,  Va.  The  new  address 
he  Lock  Box  70S,  Bristol.  Va. 


NEW  ERA  AT  HAND 

Harry  Van  Horn  Praiaet  NRA  Aims 
As  He  Tenders  Resignation 

_  (.Special  to  Editor  &  Publisher) 

\V  .\SHiNCTON.  Oct.  2 — Expressing 
the  conviction  that  the  NRA  is  “in¬ 
troducing  a  new  era  in  American  busi¬ 
ness  history,  from  which  we  will  never 
return  to  the  old  order  of  things,” 
Harry  Van  Horn,  president  of  the  Na¬ 
tional  Association  of  Better  Business 
Bureaus,  who  has  been  acting  as  hon¬ 
orary  consultant  on  unfair  advertising 
and  selling  practices,  has  tendered  his 
resignation  to  Administrator  Hugh  S. 
Johnson. 

No  disagreement  or  friction  was  in¬ 
volved,  Mr.  Van  Horn  having  served 
merely  as  a  voluntary  worker  to  set  up 
a  yardstick  by  which  unfair  trade  prac¬ 
tices  can  be  measured.  With  comple¬ 
tion  of  the  retail  codes,  he  said,  he  felt 
his  work  was  done. 

_Mr.  _  Van  Horn  said  the  hopes  of 
fair-minded  merchants  for  more  than  a 
century  will  be  brought  to  partial  frui¬ 
tion  with  the  signing  of  the  retail  codes 
because  for  the  first  time  in  the  his¬ 
tory  of  trade  a  law  will  be  on  the 
statute  books  regulating  fair  practices. 

“The  advertising  and  selling  para¬ 
graphs  of  the  retail  codes  are  standard 
and  can  now  be  used  in  any  other  codes 
requiring  such  paragraphs,”  he  said. 

In  accepting  Mr.  \’an  Horn’s  resigna¬ 


tion  Administrator  Johnson  said  he  felt 
sure  his  eight  weeks  of  work  in  Wash¬ 
ington  “will  have  a  permanent  effect 
on  the  future  direction  of  the  National 
Recovery  Act  and  that  the  real  prac¬ 
tical  benefits  to  the  public  and  to  trade 
will  be  found  when  the  codes  become 
laws  and  are  fairly  and  efficiently  ad¬ 
ministered.” 

GREENVILLE  STAFF  CHANGES 

The  Greenville  (S.  C.)  News-Piedmont 
has  announced  several  changes  in  per¬ 
sonnel.  D.  A.  Tillinghast,  sports  editor 
of  the  News,  has  been  appointed  sports 
editor  and  assistant  managing  editor  of 
the  Piedmont,  succeeding  James  Thomp¬ 
son.  who  resigned  to  become  sports  and 
news  broadcaster  for  both  Greenville 
papers  on  Radio  Station  WFBC.  J. 
Carter  Latimer,  after  an  absence  of  four 
and  a  half  years,  will  resume  his  old 
post  as  sports  editor  of  the  News,  suc¬ 
ceeding  Tillinghast.  Latimer  spent 
most  of  the  interim  on  the  Atlanta 
Georgian  and  as  general  sports  editor 
of  a  chain  of  papers  in  Georgia. 

CARLSBAD  DAILY  SOLD 

Sale  of  the  Carlsbad  (N.  M.)  Daily 
Current-Argus  to  Floyd  B.  Rigdon  of 
Newkirk,  Okla.,  and  Edwin  S.  Kerrigan 
of  Norman,  Okla.,  Sept.  30,  was  an¬ 
nounced  by  E.  L.  Manson,  president  of 
the  New  Mexico  Publishing  Co. 


STAFF  GETS  VARIETY  STOCK 

Silverman  Leaves  Income  from  300 
Share*  to  Eight  Workers 

Three  hundred  shares  of  the  capital 
stock  of  Variety,  theatrical  weekly, 
have  been  left  to  eight  of  his  employes, 
it  was  revealed  this  week  when  the  will 
of  Sime  Silverman,  founder  and  owner 
of  the  publication,  who  died  in  Los 
Angeles  Sept.  22,  was  filed  in  Surro¬ 
gate’s  Court,  New  York.  The  rest  of 
the  estate  goes  to  the  family. 

The  employes  sharing  in  the  stock 
are  Harold  Erichs,  Abel  Green,  Hal 
Palperin  and  Louis  Rydell,  who  receive 
trusts  of  50  shares  each,  and  Jack 
Pulaski,  Robert  Landry,  Joshua  Lowe 
and  Joseph  Bigelow,  who  receive  the 
income  from  twenty-five  shares  each. 
These  beneficiaries  receive  their  stock 
outright  at  the  age  of  50  if  they  arc 
still  in  the  employ  of  Variety.  If  they 
die  before  that  time  and  are  in  the 
employ  of  the  publication,  their  widows 
are  to  receive  the  income  during  their 
lives.  The  stock  eventually  reverts  to 
the  residuary  estate. 

NEW  SPACE  BAND 

The  Mergenthaler  Linotype  Company 
has  announced  a  new  space  band  with  a 
minimum  thickness  of  .032  of  an  inch 
and  a  maximum  of  .117. 
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Circulation 


CIRCULATIONS  STEADY 
AFTER  PRICE  BOOST 

Newark,  N.  J.,  Dailies  Find  Little 
Change  After  a  Month  of  In¬ 
creased  Cost  to  Public — Deal¬ 
ers*  Profit  Unchanged 

A  one-cent  increase  in  the  price  of 
the  Newark  (N.  J.)  Evening  News 
and  the  Newark  Star-Eagle,  afternoon 
papers,  which  has  been  in  effect  a  month, 
has  liad  little  effect  on  circulation.  The 
papers  boosted  their  price  from  two  to 
three  cents  on  Sept.  5.  The  dealers  get 
their  papers  for  two  cents,  and  make 
one  cent  a  copy  as  before. 

A  Post  Office  circulation  statement 
published  in  the  Evening  News  this 
week  shows  that  the  net  paid  average 
was  154,230,  as  compared  with  155,349 
a  year  ago. 

The  experience  of  the  Star-Eagle 
was  told  in  a  letter  from  Paul  Block, 
president  and  publisher,  to  the  New 
England  Daily  Newspaper  Association, 
recently  published  in  the  association’s 
bulletin.  Requested  for  a  statement  Mr. 
Block  said: 

“I  certainly  feel  that  the  New  Eng¬ 
land  newspapers  ought  to  increase  their 
rate  now,  because  of  the  increased  cost 
of  producing  a  newspaper. 

“It  might  interest  you  to  know  that 
we  gave  no  increased  commission  to  the 
newsdealers  inasmuch  as  they  were  al¬ 
ready  getting  Ic  a  copy,  when  we  sold 
at  2c.  VVe  are  now  getting  2c  from 
them,  as  the  papers  sell  for  3c. 

“The  Newark  Star-Eagle,  as  did  the 
Newark  News,  on  Sept.  5^,  increased  its 
subscription  price  to  3c  per  copy  and 
18c  per  week.  It  was  expected  that  at 
first  |x)th  newsi»pers  would  have  a  sub¬ 
stantial  drop  in  circulation,  but  this 
was  not  so  with  the  Star-Eagle,  and  1 
take  it  for  granted  the  News  had  the 
same  experience.  In  fact,  the  drop  be¬ 
cause  of  the  increased  price  has  been  so 
little  that  the  figures  have  surprised  us 
very  pleasantly. 

“Of  course,  there  is  really  a  reason 
for  this,  because,  in  anticipation  of  the 
subscription  increase,  we  started,  some 
time  ago,  to  publish  a  very  much  im¬ 
proved  newspaper.  We  added  the  In¬ 
ternational  News  Service  to  the  Asso¬ 
ciated  Press  and  United  Press  Services 
which  w'e  already  carried.  We  added 
two  pages  for  more  local  and  general 
news,  a  full  oage  of  picture  news  every 
day,  a  full  page  of  business  news  every 
day,  as  well  as  a  full  page  of  suburban 
news. 

“We  are  also  now  giving  five  columns 
or  more  of  radio  news  daily,  and  a  full 
page,  less  the  theatrical  advertising 
which  appears  on  this  page,  of  screen 
and  theatrical  news.” 


Newspaper*  Increase  Price 

The  Lorain  (O.)  Journal  and  Times- 
//cro/d  announced  Sept.  30  that  effective 
Oct.  2  its  carrier-delivered  subscription 
rate  would  be  raised  to  15  cents  a  week. 
Increase  in  the  costs  of  production  was 
given  as  a  reason  in  the  announcement 
which  also  declared  a  similar  increase 
was  to  be  put  into  effect  by  the  Elyria 
(O.)  Chronicle-Telegram,  owned  by 
the  Lorain  Printing  and  Publishing 
Company. 


“Gooba-Gras”  Festival 

The  Edenton  (N.  C.)  News  is  plan¬ 
ning  to  hold  a  festival  for  the  |)eanut 
farmers  of  Eastern  North  Carolina  this 
month  to  be  called  “Gooba-Gras”  in 
celebration  of  a  successful  peanut  crop. 
During  the  festival  a  king  and  queen 
will  be  selected  to  reign.  .\n  exhibition 
hall  will  contain  products  manufactured 
from  peanuts. 


California  Meet  Oct.  23-24 

California  Circulation  Managers’  As¬ 
sociation  will  hold  its  two  day  conven¬ 
tion,  Oct.  23-24  at  the  Hotel  Breakers, 
Long  Beach.  Among  topics  to  be  dis¬ 
cussed  are:  depression,  NRA  codes, 
state  tax,  radio  news  broadcasts,  state 
and  national  legislation. 


OLDEST  EMPLOYES’  CONTEST 

Cleveland  Plain  Dealer  Seeking 
Workers  with  Longest  Service 

The  Cleveland  Plain  Dealer  has  been 
conducting  an  “Oldest  Employe  Con¬ 
test”.  Awards  will  be  made  Oct.  12 
during  the  Golden  Autumnal  Festival  in 
the  public  stadium  by  the  “Come  to 
Cleveland  Committee”.  Any  employe, 
man  or  woman,  of  a  Cleveland  business 
concern  is  eligible  in  the  contest. 

Among  the  entries  are  four  printers 
on  newspaper,  feature  service  and  pub¬ 
lication  staffs,  and  all  of  them  have 
passed  the  golden  anniversary  period. 
Edward  H.  Bernhardy,  assistant  fore¬ 
man  in  the  press  room  of  the  Evangeli¬ 
cal  Press,  started  his  57th  year  Oct.  1. 

Daily  Wins  First  Prize 

The  Pall  River  (Mass.)  Herald  News 
was  awarded  the  prize  cup  for  the  best 
decorated  float  in  the  huge  NR.\  parade 
in  Fall  River  Sept.  23.  The  float, 
representing  a  big  Blue  Eagle  with 
spread  wings,  was  constructed  by  Walt 
Coolidge,  staff  photographer  and  artist. 
Tlie  eagle  was  the  largest  sii^le  ob¬ 
ject  in  the  parade,  measuring  15J4  feet 
from  beak  to  tip  of  tail,  with  a  20-foot 
wing  spread.  Miss  Marjorie  Hall  of 
the  business  office  staff,  portrayed  Miss 
Prosperity,  riding  aloft  between  the 
eagle's  wings. 


Installing  Loud  Speakers 

Loud  sjK‘akers  are  being  installed  by 
the  Oakland  (Cal.)  Tribune’s  home 
economics  department  as  the  result  of 
the  throng  which  attended  the  recent 
opening  presentation.  Four  hundred 
women  crowded  the  hall,  with  an  addi¬ 
tional  400  in  hallways  for  the  home 
economics  demonstration  and  fashion 
show.  If  similar  crowds  continue, 
larger  facilities  will  be  provided,  it  was 
stated  by  Russell  Knowland,  assistant 
publisher.  The  new  department  is  in 
charge  of  Mrs.  Dorothy  Rankin. 


85  Carriers  Win  Trips 

Eighty-tive  carriers  of  the  Atlanta 
( Ga. )  Joiinuil,  were  winners  in  a  re¬ 
cent  circulation  contest  in  which  three 
free  trips  were  prizes.  The  first  group 
of  30  spent  four  days  at  the  World 
I'air;  the  second  group  of  40  journeyed 
to  Warm  .Springs,  Ga.,  where  they 
visited  the  “Little  White  House”;  and 
the  last  group  won  a  trip  to  Savannah 
on  the  Georgia  seacoast.  The  latter 
trip  included  a  100-mile  deep  sea  ex¬ 
cursion.  Park  H.  Hall  is  circulation 
manager. 


Essay  Contest  Concluded 

Winners  were  recently  picked  in  an 
essay  contest  among  junior  carriers  con¬ 
ducted  by  the  Birmingham  News  attd 
Age-Herald.  Under  the  title,  “My 
Business.”  the  boys  were  asked  to  write 
obsenations  of  their  work,  based  on  a 
series  of  bulletins  that  had  been  given 
them  to  read.  The  newspapers  recently 
concluded  a  subscription  contest.  First 
prize  was  an  Austin  car.  Four  trips  to 
Central  .\merica,  and  50  to  Muscle 
Slioals,  were  given. 


Sponsored  Fashion  Show 

The  Milzvankee  (Wis.)  Journal  co¬ 
operating  with  the  Retail  Division  of 
the  Milwaukee  .Association  of  Com¬ 
merce  and  19  department  and  apparel 
stores,  presented  the  Second  Annual 
Fall  Fashion  Show  at  the  Milwaukee 
-Auditorium  Sept.  25-26.  A  special  10- 
page  “Fall  Fashion”  edition  appeared 
with  the  Sunday  Journal  Sept.  24. 

Joins  United  Feature  Syndicate 

.A.  F.  Harrison,  formerly  business 
manager  of  the  Consolidated  Press  As¬ 
sociation’s  San  Francisco  office,  has 
Ix-en  named  business  manager  of  the 
United  Feature  Syndicate.  Ben  Kline, 
former  San  Francisco  bureau  manager 
for  Consolidated  Press,  has  joined  the 
San  Francisco  News  as  rewrite  man. 

Increase*  Society  Page* 

Expansion  of  the  San  Francisco 
Examiner's  society  news  to  two  pages 
has  been  announced. 


HOOD  NEW  PRESIDENT 
OF  SOUTHERN  GROUP 

Savannah  Executive  Emphasize*  Ne¬ 
cessity  for  Boy  Welfare  Work 
— Next  Convention  to  Be 
Held  in  New  Orleans 

The  circulation  manager  of  today  must 
be  and  is  a  guide  for  the  youngsters 
whose  destiny  he  moulds,  declared  E. 

D.  Hood,  of  the 
Savannah  (Ga.) 

Morning  News 
and  Even  i  n  g 
Press,  in  address¬ 
ing  the  annual 
convention  of  the 
Southern  Circu¬ 
lation  Managers 
.Assoc  iation  in 
Pensacola,  Fla., 

Sept.  28-29.  Mr. 

Hood  was  elected 
president  of  the 
association,  suc¬ 
ceeding  Hubert 

E.  Johnson,  of 
Chattanooga  Neivs,  in  that  position. 

“Gone  are  the  days  of  filth,  dirt,  neg¬ 
lect,  illiteracy,  misconduct,  impudence 
and  unkind  treatment  of  the  newspaiter 
boy,”  said  Mr.  Hood.  “There  has  arisen 
a  new  deal  for  the  little  newspaper  mer¬ 
chant.  Long  may  he  live,  sell  our  pa- 
l)ers  and  prosper ;  and  when  we  are 
ready  to  step  up  or  out.  take  over  our 
work  and  carry  on,  for  his  training  and 
environment  qualifies  him  to  carry  on.” 

New  Orleans  was  chosen  for  the  next 
meeting  place.  J.  L.  Barksdale,  Jr., 
Miami  Herald,  was  elected  first  vice- 
president;  Fred  M.  Grim,  Jacksomille 
Journal,  second  vice-president;  and 
Horace  Powell,  A’ashville  Banner,  was 
renamed  secretary  and  treasurer.  Park 
Hall,  Atlanta  Journal;  Fred  Gold- 
schmid.  Memphis  Commercial  Appeal, 
and  .Arthur  M.  Lawson,  Miami  Daily 
Xezvs,  were  named  to  vacancies  on  the 
board  of  directors. 

A  plea  for  greater  harmony  between 
circulation  and  advertising  departments 
was  sounded  by  Don  R.  Davis,  of  the 
Birminnham  New’s-Age-Uerald  in  a 
first  day  address.  He  cited  instances 
of  successful  cooperation. 

H.  W.  Stodghill,  business  manager, 
Louist'ille  Courier- Journal  and  Times, 
outlined  developments  at  the  recent 
NRA  newspaper  code  hearing  in  Wash¬ 
ington  as  they  affect  the  circulation  de¬ 
partment.  Other  speakers  were  James 
M.  Stahlman.  publisher,  Nashi’ille  Ban¬ 
ner,  and  Charles  Coleman,  Atlanta 
Georgian.  More  than  75  delegates  rep¬ 
resenting  the  South’s  leading  dailies  at¬ 
tended  the  meeting. 

Aided  American  Legion 

The  Port  Huron  (Mich.)  Times- 
Herald,  Sept.  28  aided  the  American 
Legion  Drum  and  Bugle  Corps  in  that 
city  to  raise  sufficient  funds  to  partici¬ 
pate  in  the  American  Legion  national 
convention,  Chicago,  when  it  sold  two 
pages  of  spaces  at  a  special  rate  to  the 
Legionnaires,  which  they  in  turn  sold  to 
the  merchants  of  the  city  at  a  higher 
rate. 


EVERY  ISSUE  O 
YOUR  PAPER  NEEDS 

News  Of  Science 

—  from  our  7-in-1 
budget  coverage.  Spot 
news  by  wire  and  mail 
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SETTLE  TO  TRY  AGAIN 

Lieut.  Commander  T.  G.  W.  Settlt 
will  make  another  attempt  to  reach  tl* 
stratosphere  by  balloon.  His  second 
attempt  will  be  sponsored  by  the  Ch- 
cago  Daily  News,  the  National  Broad¬ 
casting  Company  and  .A  Century  qI 
Progress.  He  was  to  take  off  from  tht 
fair  grounds  as  soon  after  Oct.  2  as 
meteorological  conditions  permit. 

"Air  Conquest’’  Series  Start* 

The  Chicago  Sunday  Tribune  this 
week  announced  its  "1933  Con(|uest  oi 
the  Air”  contest  in  which  $10,000  it 
cash  prizes  will  be  awarded  to  the  read¬ 
ers  successfully  naming  the  famous  %- 
ers  of  1933  represented  in  word  pk- 
tures.  The  series  of  42  pictures  is  ap¬ 
pearing  only  in  the  Sunday  Tribune. 

Series  on  Newspapermen 

The  Bridgeport  (Conn.)  Sundc\ 
Herald  is  running  a  new  weekly  fea- 
ture  called  “Home  Town  Boy  Malgs 
Good,”  devoted  to  former  Connectioa 
newspapermen  who  are  now  in  the  "Bip 
Time.”  Dan  Parker,  Louis  Sobel  and 
several  others  have  been  featured. 

Wichita  Cooking  School 

The  IVichita  (Kan.)  Eagle  conducted 
its  eighth  annual  fall  cooking  school  and 
better  homes  institute  at  a  local  theatn 
Sept.  26-27.  _ 


called  on  RossiUr 

and  he  nearly  KISSED  wf” 


“O  AYS  his  Hd  in  yesterday’s  paper  was 
the  b«*st  he  ever  saw  in  any  t)aper 
and  did  it  pull!” 

“You  rememln'r  the  ad  he  refused  to 
pay  for  last  month  on  account  of  thf 
awful  halftone.  Well,  the  thing  hes|» 
cially  liked  about  this  ad  was  thesa; 
his  photographic  illustrations  showed  up 

“In  the  stereotyping  room,  they  say  it - 
the  new  C.ertilied  Mats  they  are  usin; 
that  give  more  depth  to  halftones— anc 
with  less  pressure,  too.  .Anyway,  tb- 
pape'r  is  looking  a  lot  better  and  «■ 
aren’t  getting  those  old  kicks  fro'^ 
advert  Lsers.” 

Certified  .Mats  show  their 
superiority  in  the  solids  and 
halftones,  as  well  as  irmni- 
forin  o()<>rntion  and  fewer 
delays. 


Certified  dry  .m.\t  corp 

i34i  Madison  Ave  .  New  Aork,  N-  ^ 
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FRED  L.  HALL 

Prcaident  of  Fenger-Hall  Company 
Dies  in  Csdifornia 

Fred  L.  Hall,  59,  president  of  Fenger- 
{lall  Company,  national  newspaper  rep¬ 
resentatives  with  headquarters  in  San 
Francisco,  died  Oct.  2  at  his  Burlin- 
jame,  Cal.,  home.  He  had  been  ill  but 
a  short  time. 

Mr.  Hall  was  with  the  Oakland  Tri- 
jjuie  advertising  department  for  many 
Stars  and  was  a  past  president  of  the 
Oakland  Advertising  Club  and  of  the 
5an  Francisco  Newspaper  Representa- 
nres’  Association.  He  started  his  ad¬ 
vertising  career  in  Oakland  in  a  group 
nhich  included  as  rivals  in  advertising 
solicitation  for  various  newspapers 
Charles  E.  Dunscomb,  now  publisher, 
Strkeley  (Cal.)  Gazette;  A.  J.  Tormey, 
ai present  advertising  director,  San  Fran¬ 
co  Neal'S,  and  C.  H.  Erwin,  now  busi¬ 
ness  manager  of  the  Berkeley  Gazette. 

Mr.  Hall  established  the  company 
bearing  his  name  a  dozen  years  ago. 
Later  the  organization  became  Fenger- 
Hail  with  the  admission  of  Austin  B. 
Fenger  as  partner. 

He  was  survived  by  his  wife  and  two 
daughters,  Dorothy  Hall  and  Caroline 
Close. 


DAVID  T.  STUART 


Former  Wette'n  Newspaper  Union 

Eilitor  Diet  in  Colorado  Springs 

David  T.  Stuart,  formerly  an  eastern 
iHtorial  executive  of  the  Western 
Newspaper  Union,  died  Sept.  27  in  the 
Typographical  Union  Printers’  Home. 
Colorado  Springs.  Col.  He  was  70 
years  old. 

Mr.  Stuart  started  his  career  as  a 
printer’s  apprentice  on  the  Mt.  Stcr- 
ImH  (Ky.)  Democrat ,  becoming  one 
of  its  publishers  in  1884.  Louis  Wiley, 
business  manager  of  the  Nezv  York 
Times,  began  his  career  under  Mr. 
Stuart  on  the  Democrat. 

In  1884  Mr.  Stuart  came  to  New 
York  to  become  general  manager  of 
the  New  York  Newspaper  Union. 
»hich  was  later  absorbed  by  the  West¬ 
ern  Newspaper  Union.  He  served  as 
ready-print  and  plate  service  editor 
for  New  York,  New  Jersey  and  west¬ 
ern  Pennsylvania  for  the  latter  syn¬ 
dicate. 

Although  an  editor  for  most  of  his 
career  he  retained  his  membership  in 
the  typographical  union. 


JOHN  S.  HEALY 

Former  Production  Manager  of  New 
York  Hearot  Dailies  Dies 

John  S.  Healy,  64,  former  production 
manager  of  the  Xezv  York  American 
arid  the  Ei’ening  Journal,  who  had  been 
with  the  Hearst  organization  for  30 
years,  died  Oct.  1  at  his  home  in  Brook¬ 
lyn,  N.  Y. 

Mr.  Healy’s  career  began  as  a  stere¬ 
otyper  in  Minnesota.  In  1898  he  en¬ 
tered  the  employ  of  the  Heart  organ- 
iation  in  Chicago.  Two  years  later 
he  came  to  New  York.  In  1920  he 
was  honored  with  a  dinner  at  which 
a  golcj  watch  was  presented  to  him 
on  completion  of  his  20th  year  as  su- 
ptrintendent  of  the  stereotyping  depart¬ 
ments  of  the  American  and  the  Eve¬ 
ning  Journal.  He  subsequently  became 
production  manager  of  both  papers,  re¬ 
tiring  five  years  ago. 
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Cl^bttuary 

Gene  GILLESPIE,  28,  advertising 
manager.  Palm  Beach  (Fla.) 
Times,  died  Sept.  30  from  blood  poison¬ 
ing  resulting  from  a  small  infection  in 
his  neck,  after  a  three-day  illness.  He 
was  formerly  with  the  Daily  Oklaho¬ 
man,  Oklahoma  City,  and  the  Guthrie 
(Okla.)  Leader. 

John  Dilly  Robinson,  turf  writer 
for  the  Louisi'ille  (Ky.)  Herald-Post, 
died  in  Louisville  Oct.  1.  He  wrote 
under  the  name  of  “Old  Spec.’’ 

John  Hadcock,  advertising  director 
of  The  Spur,  died  at  his  home  near 
Norwalk,  Conn.,  S«pt.  28. 

Samuel  Coblentz,  81,  father  of  E. 
D.  Coblentz,  editor  of  the  New  York 
Atnerican,  died  in  San  Francisco  Sept. 
30.  He  was  a  pioneer  merchant  of 
Santa  Maria,  Cal. 

Gixirge  McClellan  Ray,  71,  for¬ 
merly  publisher  of  the  Shelbyville 
(Ind.)  Democrat,  and  the  Liberal,  a 
local  newspaper,  died  at  the  Robert 
Long  hospital  in  Indianapolis,  Sept.  24. 
He  had  been  one  of  the  most  widely 
known  publishers  in  Indiana. 

Thomas  Cooper  White,  51,  Detroit 
Free  Press  distributor  in  the  Border 
Cities,  died  at  his  home  in  Windsor, 
Ont.,  Sept.  27  following  a  heart  at¬ 
tack. 

Robert  C.  Maculey,  former  Phila¬ 
delphia  newspaperman  and  candidate  in 
1920  for  President  on  the  Single  Tax 
ticket  died  Sept.  22  in  Detroit  of  heart 
disease.  At  the  time  of  his  death  he 
was  editor  of  the  Commonweal,  Single 
Tax  publication.  Before  devoting  all 
his  time  to  Single  Tax  efforts  he  was 
a  reporter  for  years  on  the  Philadel¬ 
phia  Inquirer,  Record  and  old  Press 
He  also  was  a  former  president  of  the 
Pen  &  Pencil  Club. 

James  W.  Connell,  55,  city  hall  re¬ 
porter,  Middletown  (Conn.)  Press,  died 
in  his  sleep  Sept.  29  after  a  brief  ill¬ 
ness.  During  37  years  of  activity  in 
the  newspaper  field  he  was  connected 
with  the  Hartford  Post  and  Times,  the 
old  M iddletown  Penny  Press,  New  Lon¬ 
don  (Conn.)  Telegraph,  and  St.  Peters¬ 
burg  (Fla.)  Independent.  He  estab¬ 
lished  the  old  Torrington  (Conn.)  News 
and  was  its  publisher  for  several  years. 

Christopher  L.  Murray,  44,  feature 
writer  on  the  St.  Louis  Globe-Democrat 
for  15  years  prior  to  a  nervous  break¬ 
down  in  1928,  died  at  his  home  in  St. 
Louis  Sept.  27. 

Albert  U.  Cahlan,  61,  member  of  a 
pioneer  Nevada  newspaper  family  and 
father  of  Albert  E.  Cahlan,  editor  of 
the  Las  Vegas  (Nev.)  Review-Journal, 
died  at  his  home  in  Reno,  S«pt.  26.  He 
had  been  ill  for  many  months. 

Mrs.  Elizabeth  Propst,  70,  mother 
of  Mrs.  P.  H.  Wire,  wife  of  the  gen¬ 
eral  manager  of  the  East  St.  Louts 
(Ill.)  Journal,  died  at  Decatur,  Ill., 
Sept.  29. 

Mary  I.  Neise,  daughter  of  John  T. 
Collins,  treasurer  of  the  Flushing  (N. 
Y.)  Journal,  died  Sept.  30. 
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Harry  W.  Sparks,  65,  formerly  gen¬ 
eral  sales  manager  for  the  Illinois  and 
Iowa  district  of  the  Libby,  McNeil  & 
Libby  Comiiany,  Chicago,  died  Sept.  29 
at  his  home  in  Chicago.  He  had  served 
the  concern  for  41  years  prior  to  his 
retirement  two  years  ago. 

Oran  Kelly,  former  owner  and  pub¬ 
lisher  of  the  Spearman  (Tex.)  Re¬ 
porter  and  one  time  president  of  the 
Texas  Press  Association,  died  Sept.  30 
in  a  hospital  at  Woodman,  Colo.  After 
publishing  the  Hansford  (Tex.)  Head¬ 
light  until  1919.  Kelly  moved  the  plant 
to  Spearman  when  that  town  was 
started.  He  is  survived  by  his  wife, 
two  daughters  and  a  son. 

Lewis  H.wermale,  65,  of  the  editorial 
staff,  Portland  (Ore.)  Journal  for  15 
years,  died  of  apoplexy  Sept.  28.  He 
covered  city  hall  for  the  Journal  and 
also  had  spent  five  sessions  at  the  Ore¬ 
gon  legislature.  Mr.  Havermale  started 
newspaper  work  in  Kansas,  spent  many 
years  as  a  reporter  for  the  Los  Angeles 
Times,  was  on  the  staff  of  the  old  San 
Francisco  Post  and  for  a  number  of 
years  published  his  own  newspaper  at 
El  Centro,  Cal.  He  is  survived  by  his 
wife;  a  son,  Homer  Havermale  of 
Cleveland,  O.,  and  a  daughter,  Mrs. 
John  Bruce,  wife  of  the  “Skylines” 
columnist  of  the  San  Francisco  Call- 
Bulletin. 

John  M.  Pohlmeyer,  62,  publisher 
of  the  West  Point  (la.)  Bee,  died  Sept. 
26  in  his  home  after  a  three  months’ 
illness  of  heart  disease.  A  native  of 
Ft.  Madison.  la.,  he  had  been  employed 
20  years  by  the  Democrat,  daily,  in  that 
city,  going  to  West  Point  in  1906  as 
owner  and  publisher  of  the  Bee.  His 
wife,  two  sons  and  a  daughter  survive. 

Miss  Laura  B.  Poe,  for  27  years 
society  editor  of  the  Zancsinlle  (O.) 
Times-Recorder,  died  Sept.  26. 

Clifford  Braly,  52,  for  more  than 
10  years  prior  to  1929  president  of  the 
Dalhart  Texan  Publishing  Co.,  pub¬ 
lishers  of  the  Dalhart  (Tex.)  Texan, 
died  Sept.  26  following  a  three  year 
illness. 

William  H.  Souls,  59,  former  ma¬ 
rine  editor  of  the  old  Portland  (Ore.) 
Telegram  and  later  in  the  same  capa¬ 
city  with  the  Portland  Oregon  Journal, 
died  suddenly  from  a  heart  attack  at 
his  home  in  Portland  Sept.  28. 

John  F.  Adams,  56,  Montana  and 
California  newspaper  editor  and  pub- 
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lisher,  died  at  Santa  Ana,  Cal.,  Sept. 
24.  Prior  to  1913  he  published  the 
Harlem  (Mont.)  News.  At  Santa  Ana 
he  was  editor  and  co-publisher  with 
M.  A.  Yarnell  of  the  Santa  Ana  Bul¬ 
letin.  A  son,  Kenneth  Adams,  is  a 
reporter  on  the  Santa  Ana  Register. 

Caldwell  W.  Price,  64,  for  10  years 
employed  in  the  business  office  of  the 
Columbus  (O.)  Dispatch,  died  a  few 
days  ago  after  a  several  weeks’  illness. 

Brigham  H.  Roberts,  76,  editor-in- 
chief  of  the  old  Salt  Lake  Herald  and 
one  of  the  Far  West’s  most  able  journal¬ 
ists,  died  at  the  Latter-day  Saints’  Hos¬ 
pital,  Salt  Lake  City,  on  Sept.  27  from 
complications  caused  by  diabetes.  Al¬ 
though  in  ill  health  for  some  years 
past,  he  was  active  up  to  the  time  he 
entered  the  hospital  a  few  days  before 
his  death.  He  was  born  in  England 
76  years  ago  and  began  life  as  a  farm 
boy.  He  served  as  a  chaplain  in  the 
World  War  and  was  known  as  one  of 
the  greatest  orators  in  the  West. 
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CHICAGO  STORE  TRIES 
NEW  CLOTHING  COPY 

The  Fair  Using  Semi-Cartoons  in  Suit 
Advertising  with  Whimsical 
Headings — Wide  Departure 
from  Old-Style  Copy 

(Special  to  £oito>  &  Publisher) 

Chicago,  Oct.  2 — An  innovation  in 
men’s  clothing  advertising  has  been  in¬ 
troduced  here  by  the  Fair  department 
store.  Illustrated  with  semi-cartoon 
drawings,  and  embellished  with  whim¬ 
sical  phrases  for  headings,  the  series 
of  newspaper  advertisements  is  designed 
to  sell  Yearcraft  suits  for  men. 

The  advertising  copy  is  the  product 
of  Carl  J.  Nickel,  Chicago  advertising 
agent,  who  seeks  to  impress  the  style 
and  quality  idea  without  resorting  to 
the  well-worn  phrases  of  pure  worsted 
fabrics,  high  class  tailoring,  expert 
workmanship,  etc. 

In  smaller  space  than  that  used  by 
most  men’s  clothiers,  the  Fair  is  telling 
its  story  effectively  and  not  relying  on 
price  cutting  for  sales.  The  series  is 
unusual  in  that  it  employs  dramatized 
effort  to  fill  newspaper  space  and  sell 
suits.  While  some  of  the  advertise¬ 
ments  might  be  termed  humorous,  the 
appeal  behind  most  of  them  is  “hu¬ 
manness.” 

“We  simply  dramatize  our  product  in 
the  known  terms  of  the  consumer,” 
said  Mr.  Nickel  in  discussing  the  copy 
with  Editor  &  Publisher.  “VVe  do 
not  in  this  series  show  style  drawings 
of  men’s  suits.  One  such  drawing 
might  be  as  good  as  another.  Nor  do 
we  rely  on  such  terms  as  ‘quality,’ 
‘style.’  and  the  other  orthodox  terms 
that  have  made  much  department  store 
advertising  uninteresting.  By  our  dra¬ 
matization  we  aim  to  put  new  meaning 
into  those  reliable  terms  and  in  so  do¬ 
ing  we  reach  the  minds  of  our  pro¬ 
spects.” 

Typical  of  the  series  are  the  follow¬ 
ing  headings: 

“Hold  on!  You’ll  be  popping  your 
buttons!”  (Husband  is  all  swelled  up 
over  his  new  suit,  and  his  wife  fears 
the  worst.  Copy  goes  on  to  explain 
there  is  nothing  to  fear,  for  he  is  wear¬ 
ing  a  Yearcraft  suit.) 

“Hey!  Where  you  going  with  those 
trousers  ?”  (Absent-minded  husband, 
with  extra  trousers  over  his  arm,  can¬ 
not  possibly  conceive  of  getting  such 
a  fine  suit  at  the  price  and  is  returning 
extra  pair  of  trousers.) 

“King  for  a  year.”  (As  the  title  in¬ 
dicates,  the  advertisement  brings  out  the 
year’s  guarantee.) 

Mr.  Nickel  has  been  in  the  adver¬ 
tising  agency  business  in  Chicago  for 
the  past  six  years.  Previous  to  that 
he  was  in  the  creative  department  of  the 
old  American  Lith(^raph  Company, 
New  York,  and  prior  to  that  with 
Rickard  &  Co.,  New  York  agency. 

SHOPPING  GUIDES  OPPOSED 

Direct  Meil  Convention  Told  News- 
peper  Space  Gets  Response 
(Special  to  Editor  &  Publisher) 

Chicago,  Oct.  2 — Thomas  K.  Kelly, 
president,  T.  K.  Kelly  Sales  System, 
Minneapolis,  took  issue  here  last  Fri¬ 
day  at  the  Direct  Mail  .Advertising 
.Association  convention  with  one  of  the 
speakers  who  advocated  the  starting  of 
shopping  news  broadsides  in  cities 
where  such  methods  of  retail  advertising 
have  not  been  tried. 

Mr.  Kelly  pointed  out  that  the  same 
advertising  placed  in  daily  newspapers 
invariably  gets  a  great  response.  He 
cited  several  instances  in  which  such 
so-called  cooperative  advertising  in  free- 
circulating  shopping  news  media  had 
failed  and  was  abandoned. 

In  a  paper,  prepared  by  H.  A.  Batten 
of  the  Philadelphia  office  of  N.  W. 
Ayer  &  Son,  Inc.,  and  read  in  his  ab¬ 
sence  by  William  B.  Clark  of  the  Chi¬ 
cago  office  of  that  agency.  “Writing 
(Topy  to  Fit  Changing  Conditions”  was 
discussed  at  the  closing  session.  Mr. 
Batten  contended  that  there  is  no  fixed 
rule  for  the  creation  of  good  copy,  other 
than  it  should  not  trick  the  customer 
into  buying,  or  use  offensive  methods. 


JOSEPH  N.  FINING 


Head  of  St.  Louis  News  Bureau  Dies 
After  Operation 

Joseph  N.  Fining,  at  one  time  a  mem¬ 
ber  of  the  editorial  staff  of  the  old 
St.  Louis  Republic,  and  for  many  years 
a  free  lance  magazine  correspondent, 
died  at  a  St.  Louis  hospital  Sept.  26. 
following  an  operation  for  bladder 
trouble.  He  was  60. 

For  several  years  Mr.  Fining  had 
been  St.  Louis  representative  of  Editor 
&  Publisher,  the  Neu>  York  Journal  of 
Commerce,  Traffic  World  of  Chicago 
and  other  publications.  For  ten  years 
he  operated  his  own  press  bureau. 

He  is  survived  by  his  wife,  Mrs. 
Esther  B.  Fining,  and  two  daughters. 
Carlotta  and  Jane  Fining. 


HARRY  H.  RUTTER 

Harry  H.  Rutter,  retired  newspaiier 
editor  and  publisher,  died  at  his  home 
in  North  Plainfield,  N.  J.,  Oct.  1.  His 
first  newspaper  position  was  as  edi¬ 
tor  of  the  Carthage  (Mo.)  Banner. 
Three  years  later  he  became  owner 
and  editor  of  the  Hughsville  (Pa.) 
Mail.  While  in  Hughsville  he  served 
as  postmaster  and  was  elected  a  mem¬ 
ber  of  the  state  assembly.  He  then 
became  owner  and  editor  of  the  Muncie 
(Pa.)  Democrat,  editor  of  the  Du  Bois 
(Pa.)  Express  and  the  Farrell  (Pa.) 
News.  He  then  went  to  Philadelphia, 
where  he  was  with  the  Municipal  Water 
Bureau  ten  years. 


GEORGE  O.  WILCOX 

George  O.  Wilcox,  41  years  old,  ad¬ 
vertising  solicitor  for  the  Washington 
Star  and  former  Qeveland  and 
Youngstown,  O.,  newspaper  man.  died 
of  a  heart  attack  Oct.  1  in  his  home 
at  Lyon  Village,  Va.  A  native  of  Dal¬ 
ton,  O.,  he  studied  in  Qeveland 
schools.  He  was  employed  by  the 
Cleveland  Press  and  later  became  ad¬ 
vertising  manager  of  the  Younnstoum 
Telegram.  He  joined  the  Washington 
Star  three  years  ago. 


charge  of  advertising  and  sales  prp. 
motion  for  the  Associated  Dry  Goodi 
Corporation  of  New  York  from  1921 
to  1929,  died  Sept.  29  at  his  home  in 
Queens,  New  York  City,  at  the  agt 
of  64.  He  was  born  in  Scotland. 


JAMES  W.  CONNELL 

James  W.  Connell,  city  hall  reporter 
of  the  Middletown  (Conn.)  Press,  died 
suddenly  at  his  home  in  Middletown 
Sept.  29  at  the  age  of  55.  He  had 
served  as  editor  of  the  Torrington 
(Conn.)  Nervs  and  the  New  London 
(Conn.)  Telegraph  and  as  reporter 
on  the  Hartford  Times  and  the  Hart¬ 
ford  Post.  He  had  also  reported  for 
the  St.  Petersburg  (Fla.)  Independent. 


INVESTMENTS  ANALYZED 

John  S.  Piper,  financial  editor,  Sn 
Francisco  News,  presented  an  interest¬ 
ing  series  in  the  News  by  obtaining  tbt 
views  of  five  types  of  financial  advisers 
on  the  investment  portfolio  of  the  “Pro¬ 
fessor’s  Wife.”  After  presenting  the 
typical  portfolio  and  analyzing  its  con¬ 
tents,  the  series  discussed  in  turn  the 
changes  each  expert  would  make  to  con¬ 
form  with  present  conditions. 


INDICTMENT  DISMISSED 

An  indictment  charging  Leonard  N. 
Hall,  editor  of  the  Jacksonville  (Ore) 
.Miner,  with  criminal  libel  was  recently 
dismissed  at  the  suggestion  of  Judp 
G.  F.  Skipworth  and  the  district  attor¬ 
ney’s  office. 


JAMES  WHITE 

James  White,  advertising  manager 
for  Lord  &  Taylor,  New  York  depart¬ 
ment  store,  from  1910  to  1921,  and  in 


EDITORS  HEAR  McMURTRlE 

Douglas  C.  McMurtrie.  director  of 
typography  of  Ludlow  Typographical 
Company,  Chicago,  addressed  the  In¬ 
dustrial  Editors  of  (Thicago  Association 
at  the  annual  round-table  conferencr 
Oct.  3  at  the  Hotel  Stevens,  Chicago. 


Rebuilt  Presses 

SCOTT  24  and  32-page  Presses,  also 
Modern  Unit  Type  Multi-Unit  Presses, 
Quad,  Sextuple,  Octuple. 
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deck,  upper  formers,  good  for  black  and 
color  work. 
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Hoe  Sextuples,  1  Z-type  Unit  Super- 
speed  Octuple  with  Kohler  Reels,  2 
Lightning  Decked  Octuples. 

DUPLEX-1  Duplex  16-page  Tubular 
with  stereotype  equipment 

Available  for  early  delivery. 

WALTER  SCOTT  &  COMPANY 

Maia  Oftca  A  Factary . PlainfiaU,  N.  J. 

Nav  Tark  Oftca . 23i  Waal  41al  Siraal 


Stereotype  Room 
Elfficiency 

Means  quick  production  of  good 
plates  a^  the  elimination  of  ro> 
casts  as  far  as  possible. 

Moulding  Blankets 

Hard  and  Soft  Cork  Blankets 
Heavy  Wool  Moulders 
Light  Wool  Moulders 
Thin  Wool  Moulders 

(All  Sizes) 

Space  Packing  Felt 
4  Thicknessea— No.  25, 
No.  35,  No.  40,  No.  50 

Eaay  to  tear,  quick  to  place 

New  England  Newspaper 
Supply  Company 
Worcester,  Mass.,  U.  S.  A. 
Cable  Address  NENSCO 
Worcester,  Msms. 


iiiiiiHiiiiiiiiiiyH 


New  Hoe  Color  Mat 
Registering  Rack 

III 


iiiii 

WITH  this  novel  device,  color  mats  are  quickly 
and  positively  set  to  design,  for  close  register. 
Guess  work  is  eliminated.  It  will  pay  for  itself  many 
times  over  in  reducing  costly  registering  time. 

SEND  FOR  DETAILS 

IHVING  TRUST  COMFANT,  BECEIVES  IN  EQUITY  FOB 

R.  HOE  &  CO.,  INC. 

138TH  STREET  AND  EAST  RIVER,  NEW  YORK  CITY 


VALVES  in  used  presses 

Have  you  a  press  that  you  know  you  will  replace  sooner  or 
later?  ...  an  old  timer  which  will  eventually  have  to  make 
way  for  a  later,  faster  press? 

U  so,  you  can  make  the  change  today  at  surprisingly  low 
cost.  Used  presses  of  standard  makes  in  the  straight  line 
and  unit  types  offer  increased  capacity  and  the  advantage* 
of  more  modern  equipment  in  return  for  a  comparatively 
small  investment. 

These  presses  are  guaranteed  to  be  in  good  working  order, 
and  they  are  available  to  meet  a  wide  range  of  requirements. 
Tell  us  what  you  might  use,  and  let  us  supply 
details  on  some  of  our  best  values.  Write  today. 

The  Goss  Printing  Preaa  Co. 
1535  SoaUi  Paulina  Street 
Chicago 

N«w  York  San  Frandtoo 
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Subscription:  $4.00  Dome8tic-$4.50  Ganada-$5.00  Foreign 
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$37,000  PAYROLL  RISE 
IN  HACKENSACK 

I0  Addition,  14  Men  Have  Been 
Added  to  Staff  of  Bergen 
Evening  Record  by  Borg 
to  Aid  NRA  Drive 

(Special  to  Editok  &  Publisher) 
Hackensack,  X.  J.,  Oct.  2 — .^s  his 
jjotribution  to  the  success  of  the  X'RA 
novement  John  Borg,  publisher  of  the 
Bergen  Ez’eninq  Record  here,  has  or- 
!cr^  payroll  increases  totalling  $37,000 
nnually.  The  raises  went  into  effect 
jday. 

In  addition  to  the  salary  boosts,  14 
mployes  have  been  added  during  the 
1st  month  in  the  various  departments 
f  the  newspaper. 

‘‘I  have  long  desired,”  Mr.  Borg  said, 
to  have  the  minimum  wage  scale  for 
(perienced  editorial  and  business  de- 
^ment  white-collar  workers  corre- 
xmdent  to  the  scale  prevailing  in  the 
echanical  department.  Due  to  read- 
istraents  in  our  composing  room,  that 
now  possible,  and  hereafter  the  min¬ 
ium  for  experienced  employes  in  all 
jpartments  will  be  $40  a  week. 

“While  I  realize  the  NRA  is  an  ex- 
jiment,”  he  continued,  “I  feel  that  the 
iblishers  should  make  every  effort  to 
ley  the  spirit  as  well  as  the  letter  of 


EDITOR  &  PUBLISHER 
Classified  Advertising 

RATES 

SITUATIONS  (CMh  with  Order) 

1  Time  —  per  line 

3  Times  —  per  line 

ALL  OTHER  CLASSIFICATIONS 

(Cash  with  Order) 

1  Time  —  .7$  per  line 

4  Times  —  .M  per  line 
Count  six  words  to  the  Una 

4itt  space  charged  at  same  rata  per  line 
n  insertion  as  earned  hy  frequency  of 
'.nrtion.  Minimum  space,  three  lines. 
.W  Editor  &  Publisher  reserves  the  right  to 
mify,  edit  or  reject  any  copy. 


Brokers 


■’t  Hesitate,  Buy  Now — If  you  have 
oUlty,  experience,  capital,  buy  a  news- 
4|)«r.  There  Is  no  better  investment.  I 
ive  some  real  bargains  in  dallies,  seml- 
eeklles  and  weeklies.  J.  B.  Shale,  Times 
.ullding.  New  York. 


Itractire,  substantial,  proStable  dailies 
d  weeklies.  Tell  me  what  section  of  the 
entry  you  like;  how  much  you  want  to 
ty  down.  Leave  the  rest  to  me.  Lan 
•l(hner,  Nuhvllle,  Ulchlgan.  Eastern 
•presentatlve,  J.  W.  Ifapoles,  Murphy’s 
etel,  Richmond.  Va. 


Syndicate  Feature 


’rite  Progressive  Features,  906  N.  6th 
.,  Springfield,  III.,  for  feature  that  brings 
suite.  Our  dallies  prove  It. _ 


Partner  Wanted 


•wepaper  Man  has  Inside  opportunity  to 
nthase  very  profitable  dally  In  Central 
teL  Dominates  large  Held.  Would  form 
irtnershlp  with  parties  furnishing  sub- 
utlal  finances.  C.  M.  Veaxey,  165  E. 
ttsrlo  St..  Chicago. _ _ 


Newspapers  For  Sale 


us  opportunity  for  dally  newspaper 
sn,  capable  managing  editor  or  busi¬ 
es  manager.  Half  interest  in  big  week¬ 
end  nlant,  ready  to  start  dally.  If  you 
B  Invest  14,000  or  65,000;  highly  pros- 
iroui  city.  Central  West.  Len  Felgh- 
ir,  Newspaper  Broker,  Pythian  Building. 
Mhvllle.  Michigan. _ 


Insurance 


■nd  Ctrcniation  that  sticks  with  news- 
tper  accident  policies.  Write  Jim  O. 
•rgnton.  VIee-Pres.,  Continental  Life  Ins. 
St  Louie,  Mo. 


Premiums 


ssdqnarters  for  Supplies — Route  books, 
da  rings,  punchers,  newsbags,  change 
'tone.  Avoid  advancing  prices  and  or- 
T  now,  c.  R.  Bailey,  Hoboken.  N.  J. 


_ Circulation  Promotion 

'■•tion,  to  bring  “better  tlmss.**  Bud- 
n  Ds  Priest  A  Aasoclatea  world's  rscord 
tenistlon  builders.  146  tth  Ave.,  N.  T.  C, 

A  for  affldavlts  of  results  (both  In  easn 
and  new  added  subscribers)  of 
“jTLOWE  plan  circulation-building 
.^jalms  eonducted.  and  being  conducted. 
i?4^e  peak  of  thle  depreealon  period. 
«iot^les  partlowh  company, 
'j^WTAL  BUILDING,  INDIANAPO- 


the  law.  We  are  doing  that  in  Hacken¬ 
sack,  with  our  only  request  that,  so 
far  as  possible,  our  employes  patronise 
exclusively  the  advertisers  who  are  re¬ 
sponsible  for  80  per  cent  of  the  news¬ 
paper’s  revenue.” 

The  Record’s  payroll  increases  in¬ 
cluded  $20  a  week  more  for  the  busi¬ 
ness  manager,  managing  editor,  and 
mechanical  superintendent,  with  $15  and 
$10  raises  in  profusion  for  their  subor¬ 
dinates.  Twelve  of  the  newspajier's  ex¬ 
ecutives  continue  to  share  in  the  bonus 
profit-sharing  plan  Mr.  Borg  instituted 
on  taking  full  control  three  years  ago, 
this  revenue  being  based  on  net  profits. 


A.  P.  BUREAU  CHANGES 

Edwin  Brietz  Goex  to  New  York  and 
Ried  Montfort  to  Charlotte 

Edwin  Brietz,  chief  of  the  Carolinas 
bureau  of  the  .Associated  Press  in 
Charlotte,  has  been  transferred  to  New 
York  headquarters  as  assistant  to  ex¬ 
ecutive  editor  C.  E.  Honce. 

Ried  Montfort,  A.  P.  feature  editor 
at  Washington,  succeeds  to  Mr.  Brietz’s 
position  in  Charlotte. 

Frank  I.  W'eller,  of  the  Washington 
feature  staff,  has  been  promoted  to  act  as 
feature  editor  in  Washington,  and  Carl 
Cranmer,  of  the  Cleveland  feature  staff, 
has  been  transferred  to  the  Washington 
feature  staff. 


Job  Plant  for  Sale 


Complete  Job  Plant  as  a  going  bualnesa. 
Modernly  equipped  to  do  all  type  of  work 
and  composition.  Owner  deceased.  Twenty- 
flve  miles  from  Philadelphia  with  a  trad¬ 
ing  area  of  25,000  population  exclusive  of 
Philadelphia.  Ideal  labor  conditions  and 
good  building.  Cost  640,000.  Selling  price 
625,000.  Box  E-631,  Editor  St  Publisher. 


Help  Wanted 


Part-Time  Work 

We  need  high-grade  men  and  women  out¬ 
side  of  Greater  New  York  for  our  nation¬ 
wide  force  of  resident  Held  Investigators. 
Experience  In  Interviewing  and  writing 
and  good  approach  required.  W’ork  done 
on  part-time  basis,  payment  by  job  or 
day.  Perclval  W’hlte.  Inc.,  1250  Sixth 
Avenue.  Now  Y'ork  City. 


Competent  Advertising  Salesman,  under 
35,  who  can  write  good  copy  and  make 
attractive  layouts  for  Southern  newspaper 
In  city  of  50,000.  Give  complete  Informa¬ 
tion  and  salary  expected  In  first  letter. 
Address  E-681,  Editor  &  Publisher. 


Situations  Wanted 


.\eeountlng — An  Intelligent  young  man  ac¬ 
customed  to  hard  work.  Raised  on  a 
Conn,  daily.  Used  to  executive  responsi¬ 
bilities.  Thorough  knowledge  of  costs, 
credits,  newspaper  accounting  and  circula¬ 
tion  promotion.  Go  anywhere.  Modest 
salary.  Age  35.  Married  and  college  edu¬ 
cation.  Beat  references.  E-672,  Editor  & 
Publisher. 


.Accountant — Office  manager:  12  years’ 
publication  experience,  desires  position 
with  magaxine  or  advertising  agency.  Ser¬ 
vices  Immediately  available.  E-679,  Edi¬ 
tor  &  Publisher. 


Advertising  Manager  wants  chance  on 
small  daily.  Ideas,  promoter,  business  go- 
getter.  South.  E-667,  Editor  &  Publisher. 


.Advertising  Manager — Capable  supervising 
classified;  A-1  record;  now  employed,  8 
years  In  present  position:  age  37:  mar¬ 
ried;  references.  E-669,  Editor  &  Pub¬ 
lisher. 


Advertising  Salesman,  exceptional  ability 
copy  and  layouts;  creative,  sales-bulldlng 
ideas  on  local  and  national  display:  pleas¬ 
ing  address  and  appearance;  seeks  new 
connection;  best  of  references.  E-$46, 
Editor  A  Publisher. 


Advertising  Manager-Business  Manager,  or 
combination.  Proven  Executive  and  Btgh 
Grade  personal  producer,  with  unusual 
background  of  Metropolitan  and  smaller 
city  experience,  now  employed,  seeks  more 
desirable  and  permanent  connection.  Un¬ 
questionable  record,  married,  responsible. 
E-648,  Editor  St  Publisher. 


•Advertising  Manager-Rollcitor — 12  years’ 
experience.  Interested  In  opportunity  fore¬ 
most.  Capable  of  assuming  charge  of  en¬ 
tire  department.  Convincing  references. 
Expert  copy  writer,  excellent  layout.  Col¬ 
lege  graduate.  Will  go  anywhere.  E-661. 
Editor  &  Publisher. 


Advertising,  Business  or  Circulation.  Long, 
varied,  small  and  large  city  experience 
selling  advertising,  managing  circulation, 
business  office.  Prefer  advertising  or  com¬ 
bination  opportunity  on  growing  dally. 
Investigate.  E-676,  Editor  &  Publisher. 


Advertising  Salesman — 12  years’  experi¬ 
ence,  display;  copy,  layouts;  resourcefuL 
good  record;  age  30,  married.  E-650,  Edi¬ 
tor  A  Publisher. 


Advertising  Writer— Unusual  copy  ideas 
for  merchandise,  intangibles  or  promotion. 
Agency  standard  lay-outs.  Broad  sales 
experience.  E-680,  Editor  A  Publisher. 


QUICK  WORK  ON  PICTURES 


World  Series  Negatives  Were  Devel¬ 
oped  in  an  Airplane 

(Special  to  Editor  &  Publisher) 

Washington,  D.  C.,  Oct.  4 — .An  un¬ 
usual  feat  in  news  photography  for  the 
national  capital  was  accomplished  by  the 
Associated  Press  and  the  Evening  Star 
in  connection  with  the  opening  of  the 
world  series  at  the  Polo  (Grounds,  New 
York.  Photos  of  the  opening  game  were 
published  two  hours  after  they  were 
taken. 

.A  high-speed  plane  and  a  “portable 
dark  room”  made  the  accomplishment 
jxissible.  A  full  page  of  photographs  of 
players  and  spectators  was  printed. 

Associated  Press  and  Star  photog¬ 
raphers  assigned  to  the  Giants’  playing 
field  rushed  16  plates,  the  first  taken, 
from  the  Polo  Grounds  to  a  nearby  New 
York  airport.  There  Capt.  Charles  T. 
Staffer  was  waiting  with  a  Racine- 
Cessna  cabin  monoplane  already  tuned 
up  for  the  flight  to  Washington. 

Inside  the  cabin  was  Seymour  Ress, 
•A.P.  photographer,  with  a  portable  de' 
velopment  lx)x  of  his  own  construction. 
As  soon  as  the  plates  reached  the  plane 
by  automobile,  Ress  placed  the  plates 
inside  the  box,  inserted  his  arms 
through  black-sleeved  openings,  and 
without  being  able  to  see  the  negatives, 
developed  them  with  the  plane  aloft. 


Situations  Wanted 


.AsNlHtant  to  Publisher  and  Production 
Manager.  Seasoned  In  all  departments. 
Fine  record.  E-674,  Editor  A  Publisher. 


.Attention — Foreign  Correspondents 
Newspaperman,  28,  seeks  connection  as 
understudy  for  foreign  correspondent,  re¬ 
gardless  of  territory.  Seven  years  varied 
experience  on  dallies,  weeklies  from  cub  to 
editor.  Can  take  dictation,  rapid  touch 
typist,  with  secretarial  training.  College 
graduate,  single.  Available  immediately. 
Box  E-671,  Editor  A  Publisher. 


Circulation  Manager — Man  with  several 
years  of  morning,  evening  and  Sunday  ex¬ 
perience.  who  is  thoroughly  acquainted 
with  all  branches  of  circulation  work, 
able  to  assume  full  responsibility  with  re¬ 
sults  at  low  operating  cost;  especially 
strong  in  boy  carrier  salesmen  promotion, 
city,  suburban  and  country.  Now  em¬ 
ployed.  Satisfactory  references  present 
and  former  employers.  Married.  E-667, 
Editor  &  Publisher. 


Circulation  .Manager,  12  years’  experience; 
will  develop  boy  carrier  system  for  pro¬ 
gressive  newspaper.  Highest  type  refer¬ 
ences.  E-663,  Editor  A  Publisher. 


Circulation  Manager  with  proven  record  of 
achievement.  Organiser  and  Boy  Promo¬ 
tion  man.  16  years  with  outstanding 
dalllea.  Economical  results.  Excellent  ref¬ 
erences.  E-527,  Editor  A  Publisher. 


Circulation  Producer-Promoter— AV  ants 
Job  on  Home  Delivered  dally  near 
New  York  City 

"This  will  Introduce  George  V.  Schworm, 
who  Is,  and  has  been  employed  In  our  Cir¬ 
culation  Promotion  Department  for  several 
years.  He  Is  a  good  worker,  and  has  pro¬ 
duced  lots  of  new  business  In  the  various 
territories  assigned  to  him.  Due  to  his 
family  residing  In  New  York,  he  is  anxious 
to  get  located  near  there.  Anything  you 
can  do  for  him  will  be  gratefully  appre¬ 
ciated  ’’ 

WALTER  R.  RAUCK, 
Circulation  Manager,  Pittsburgh  Press. 

P.  S.  Compensation  now  unimportant. 
Salary  or  commission.  Start  anytime.  Ad¬ 
dress  G.  V.  Schworm,  care  of  Pittsburgh 
Press. 


ClasslHrd  Manager,  with  14  years’  experi¬ 
ence  on  metropolitan  newspapers,  seeks 
opening  with  publisher  who  appreciates 
aggressiveness,  originality  and  proven 
ability.  Single,  college  graduate;  willing  to 
locate  anywhere.  Unqualified  references 
furnished.  E-658,  Editor  A  Publisher, 


Composing  Room  Exerutive — Can  help  you 
meet  NR.A  conditions.  Aggressive,  busi¬ 
ness-like.  E-675,  Editor  A  Publisher. 


Copy  Desk  Man — Accurate,  reliable,  loyal. 
.Address  P.  J.  R.,  20  Linden  St.,  Newark. 
N.  J. 


Desk,  rewrite  or  street  job  wanted  by 
college  graduate.  Seven  years’  metropoli¬ 
tan  experience.  References.  Go  anywhere. 
.Address  Louis  Kogan,  439  S.  63d  St.. 
Phlla.,  Pa. 


Editor,  36,  college  graduate,  capable  work¬ 
man,  good  mixer.  Midwest  preferred. 
R.  S.,  1403  Guilford  St.,  Huntington.  Ind. 


Situations  Wanted 


Editorial — Position  on  newspaper  or  maga¬ 
zine  desired  by  man  22;  good  education 
and  six  months’  experience  In  editorial 
and  reportorial  work.  Would  be  glad  to 
furnish  references  In  regard  to  character 
as  well  as  work.  E-653,  Editor  A  Pub¬ 
lisher. 


Feature  Writer,  reporter,  college  trained, 
27,  single.  Experienced  metropolitan 
dailies,  desires  connection  with  daily  any¬ 
where.  E-683,  Editor  A  Publisher. 


In  .Any  Capacity — Man,  20,  preparatcry 
school  graduate,  newspaper  background, 
desires  position,  newspaper  or  publishing 
firm.  Permanent,  salary  secondary  Impor¬ 
tance.  Best  references.  J.  E.  Berlnger, 
care  Editor  A  Publisher. 


I.iiiutyper — Fast,  clean,  capable;  8  years 
on  dailies  and  job  shops;  doorman;  union 
or  unorg.  Reference.  Travel.  Box  177. 
Manville,  N.  J. 


Newspaper  Production — Christian  Protes- 
ant,  thoi'oughly  experienced  metropolitan 
newspapers.  Make-up,  knows  copy  and 
type  layout,  how  to  meet  dead  lines  .Able 
to  follow  up  printers,  engravers,  etc.  Go 
anywhere.  Griffin,  116  Beaumont  St., 
Brooklyn,  N.  Y. 


Newspaper  Executive,  20  years’  experience 
In  all  departments,  with  exceptional  rec¬ 
ord  as  newspaper  builder,  seeks  opportu¬ 
nity  as  publisher,  business  manager  or 
editor.  E-664,  Editor  A  Publisher. 


Position  Needed 

as  Secretary,  General  Office  .Assistant. 
Principal  experience  has  been  In  Sales  Of- 
dee  of  rotary  printing  press  manufacturer. 
Capable;  reliable:  pleasing  personality. 
Please  address  Mrs.  R.  P.  Thomas,  Editor 
&  Publisher. 


Private  Secretary  to  internationally  known 
Wall  St.  banker  seeks  connection  with 
publisher  where  her  literary  talent  might 
dt  into  happier  atmosphere.  Said  young 
lady  currently  contributing  to  New  Y'ork 
newspapers.  Unusual  secretarial  and  bus¬ 
iness  ability,  trilingual  (German  and 
French):  widely  traveled:  healthy  and 
alive.  Available  October  15th.  possibly 
sooner.  E-668.  Editor  &  Publisher. _ 


Promotion  and  Merchandise  Manager— I 
have  been  promotion  manager  of  several 
leading  newspapers,  as  well  as  large  syn¬ 
dicates.  Well  versed  In  all  phases  of 
newspaper  promotion;  Classlded,  Circula¬ 
tion,  Local,  National  and  Editorial.  Seek 
opening  on  newspaper  or  magazine.  Uni¬ 
versity  graduate,  single,  age  35.  E-6S9, 

Editor  A  Publisher, 


Reporter — Young  man  with  5  years’  gen¬ 
eral  reporting  in  an  internationally 
known  small  city  desires  position  where 
he  can  gain  more  experience.  Prefers 
small  city  but  will  go  anywhere.  Now- 
going  to  .sea.  .Available  after  November 
15.  Excellent  recommendations.  E-682, 
Editor  &  Publisher. 


Reporter,  college  graduate,  fast,  accurate; 
good  writer;  small  city  dally  experience. 
Age  24.  Referencea  E-662,  Editor  A 
Publisher. 


Reporter,  young  woman,  nose  for  news, 
experienced,  go  Interviewer.  Go  any¬ 
wheres.  Now  In  New  York.  E-670.  Edi¬ 
tor  A  Publisher. 


Reporter,  graduate  of  journalism  school; 
metropolitan  training.  Young,  single.  ex_- 
oellent  references.  Anywhere.  E-677, 
Editor  A  Publisher. _ 


MechanicsJ  Equipment  for  SsJe 


Duplex  Model  E  Press,  only  four  years 
old.  In  fine  condition;  also  Goss  Comet 
and  Stereotype  presses  from  8  pages  to 
64  pages  capacity.  What  can  you  use? 
John  Griffiths  Co.,  145  Nassau  St.,  New 
York. 


Paper  Cutter — Chandler  A  Price.  19-lnch 
blade,  hand  operated.  Little  used.  E-673, 
Editor  A  Pubilsher. 


Hoe  Press,  print  and  fold  48  pages;  one 
section  practically  new:  big  bargain  for 
quick  disposal.  M.  D.  Goldman,  Bulletin 
Bldg..  Philadelphia. 


NEWSPAPER 

PROPERTIES 

Bought,  Sold  and  Appraised 

All  nsgotiativHS  cwsfidtnHal 


Palmer,  Suter  &  Palmer 

Businsaa  Established  In  iat9 
350  Madison  Ava.  Now  York 


Publishers: 

We  have  a  preferred  list  of  available  men.  Get  in  touch 
with  our  Classified  Service  if  you  need  a  man  for  any 
department.  We  will  put  you  in  touch  with  go-getters. 
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WmKmTHIM 


By  MARLEN  PEW 

A  HARTFORD  lad  named  Philip  Penn  E.  Wise  Extra— the  World’s 
Hewes  Perfect  Newspaper”  and  a  few  he?id- 


Hewes  Perfect  Newspaper  ana  a  lew 

Suggests  that  the  old-fashioned  shoes  lines  will  suggest  the  treatrnent : 

In  the  line  cut  atop  of  this  page  (.8-col.  banner)  SCHOOLS  TO 

Defame,  profane,  slur  and  outrage  CONTINUE  AD  INUNITUM 
The  modern  graphic  arts.  HERE.”  ^  . . 

(5-col.  head)  Nudist  Colony  to  Hold 
“Why  not,"  writes  he,  “a  pretty  pair,  Public  Reception,  ’  with  a  three-column 
Low  cut  and  neat — the  kind  I  wear ;  half-tone  of  the  nudists  on  parade. 
And  substitute  a  half-tone  plate  really  quite  scandalous.^ 

That ’ll  bring  your  column  up  to  date,  (1-col.  sunk  head)  “Readers  (Jwe 
Abreast  the  gra^ic  arts?”  Debt  to  the  Advertiser.  Advertise¬ 

ments  Which  Appear  in  Print  from 
Well,  Phil,  kind  friend,  'tis  sad  but  Day  to  Day  are  Step  Savers. 


that  there  is  nothing  in  common  be-  while  eligible  for  the  union,  is  not 
tween  them.  I  know  no  good  news-  quired  to  join.  The  city  editor  must 
paper  writer  who  does  not  possess  ad-  a  union  member, 
yertising  ideas,  and  no  good  adyertis-  “Publishers  who  are  investigatii, 
ing  solicitor  who  is  not  appreciative  of  the  guild  idea  will  find  that  the  new 
editorial  quality.  And,  from  this  ac-  pajier  publishers  of  Scranton  have  ei 
count,  one  can  see  what  may  happen  pressed  satisfaction  with  their  dealii 
when  two  members  of  the  up  and  down  with  the  union  and  also  that  the  av 
stairs  staffs  meet  and  seriously  talk  age  worker  is  happy  at  his  job.” 
over  the  common  troubles  of  the  office.  *  »  * 

Ideas  spark  and  a  16- page  supplement  i  t  r  i  -wr 

conflagration  ensues.  It  is  barely  pos-  newsfaperrnen  in  Was 

sible  that  half  of  the  troubles  of  news-  are  talking  atout  tlw  p 

pajierdom  would  be  solved  if  publishers  hcity  work  being  done  for  NRA 
would  hold  monthly  meetings  with  mem-  Cliarhe  Michelson  and  Frank  R.  W 
bers  of  their  editorial,  business  and  ^  effort  m  some  res 

mechanical  staffs  present  and  voting.  more  expansive  than  was  George  Lr 
^  ^  "Committee  on  Public  Informati 

,  .  ,  ,  during  the  World  War. 

"VrEWSMEN  concerned  with  the  Fivervone  knows  Charlie  Michel 


I 


“Why  not,”  writes  he,  “a  pretty  pair. 
Low  cut  and  neat — the  kind  I  wear; 
And  substitute  a  half-tone  plate 

That  ’ll  bring  your  column  up  to  date. 
Abreast  the  gra^ic  arts?” 


That  that's  a  picture  of  my  shoe; 


(1-col.  sunk  head)  “Does  Advertiser 
Know  His  Onions?  Famous  Expert 


Newsmen  concerned  with  the  Fivervone  knows  Charlie  Michel 
formation  of  local  guilds  under  his'  works,  and  Frank  Wilson  is 
the  NR.-V  will  be  interested  in  a  letter  „ovice.  He  was  publicity  director  f, 
from  Tom  J.  Bfeslin,  of  the  staff  of  the  Farm  Loan  Bureau,  and  of  the  3 
Scranton  (Pa.)  Times,  outlining  the  4th  and  Victory  liberty  loans.  He  h 
status  of  the  Scrantfin  Newswriters’  sioux  City,  la.,  where  he 

Union,  much  discussed  recently.  edito-  and  publisher  of  the  Daily  N, 

Mr.  Breslin  states:  “We  are  natu-  recent  years  he  has  been  privat 
rally  much  interested  here  in  the  interested  in  the  motion  picture  b 


1  wear  'em  high  for  warmth  and  ease  Explains  Ins  and  Outs  of  Correct  Ap- 
.\nd  can’t  change  now,  though  it  P^^l  the  Public, 
would  please  (1-col.  box  head)  "Advice  to  Adver- 

The  graphic  arts.  tisers.” 

In  the  latter  column  the  following 

Let  these  old  brogans  serve  their  day  itetns  appeared . 

Supporting  ye  ed’s  policy.  x/ 

They  bare  their  soles  quite  free  from  ^^o«day  and  says,  I  saw  your  adver- 
r^re  tisement  in  the  Penn  E.  Wise  Extra. 

Oft’  when  this  writer  does  not  dare 

To  brave  the  graphic  arts.  ^o  you  belong  to  the  in- 

*  »  4c  telligentsia,  do  you?  Then  go  ahead 

A  S  fU.c  with  the  sale  and  wire  in  for  more 


To  brave  the  graphic  arts. 

*  »  4c  telligentsia,  do  you?  Then  go  ahead 

AS  heretofore  suggested  in  this  flam-  more 

■ix  ing  pillar  of  truth,  there  is  no  Soods. 

substitute  for  brains  in  the  newspaper  “If  the  street  is  crowded  with  people 
business.  Intelligent  people  seem  to  front  of  your  store  Monday  morn- 


manage  to  keep  alive  even  with  gen¬ 
eral  prosperity  cut  in  half.  Inventive 


ing,  as  it  is  certain  to  be,  do  not  go 
ahead  and  call  the  officers,  thinkin' 


formation  of  newswriter  guilds  It  ij  He  is  a  whirlwind  publi 

particularly  interesting  to  us  that  the  knowing  the  rones 
dues  of  the  Cleveland  association  have 

been  fixed  at  around  25  cents  a  month.  ..  •  xt  xr 

The  average  dues  of  a  journeyman  re-  \/fR- .WILSON  was  in  New  Y 
porter  in  Scranton  (with  5  or  more  week  and  made  a  speech 

years’  experience)  amount  to  around  fo*"^  the  members  of  the  Ixwt  and  s 
$5  per  month.  Most  of  this  goes  to  the  association,  summarizing  with 

fund  of  the  printers’  union  with  which  markable  clarity  the  progress  of 
the  Scranton  newswriters’  branch  is  national  recovery  campaign.  His 
affiliated.  f  printed  anyw 

"The  minimum  wage  for  reporters  (speeches  are  a  drug  on  the  press  i 
in  Scranton  now  (after  an  8  per  cent  these  days)  but  it  gave  me  a  t 
wage  cut  early  in  the  year)  is  around  ^^d  I  extracted  a  few  of  his  st 
$50  a  week.  Desk  men  are  paid  more  ments  which  I  pass  along  as  an  offi 
and  some  members  of  the  union  are  be-  progress  summary  of  the  gigantic  c 
ing  paid  bonuses.  The  writers  are  re-  sade  led  by  Franklin  D.  Roosevelt  d 
quired  to  pay  dues  on  their  earnings.  *ng  the  past  seven  months.  Mr.  W 
In  each  office  a  member  is  designated  son’s  statistics  follows:  ^ 

to  collect  the  dues.  This  member,  in  In  response  to  General  Johnsons 


-  —  ... .  ^  J  'T'U  £  II  lilt  uuts.  X  iiio  iiitiiiuti,  111  - — — ~  ^ - -- 

l)eople  are  especially  gifted  in  the  art  there  is  a  not  under  way.  ihe  loljcs  makes  settlement  with  the  union  peal,  in  two  months  volunteer  citi 

of  surviving  hard  times.  are  merely  callm  at  your  place  as  a  have  completely  organized  more  1 

These  remarks  are  apropos  of  a  nov-  “There  are  three  newspapers  in  the  communities  so  that  more  i 

elty  that  reached  my  desk  this  week  *  1  *  union  here,  the  Times,  Republican  and  ^  .P®'’  employers  of 

from  Kalamazoo,  Michigan.  Nothing  ,  v  u-  •  .u  i  f  i  i,  •  .  •  Scrantonian,  the  latter  a  Sunday  pub-  nation  are  operating  under  t  e 

like  It  ever  ^fore  appeared  in  print  in  IN  this  vein  the  playful  humorist  wise-  maintains  the  Ea«le.  , 

this  or  any  land.  It  is  a  16-page  sup-  cracked  over  many  columns  on  many  Scranton  union  has  Approximately  2,500,000  unempk 

plement  of  the  Kelamasoo  Gazette,  is-  subjects,  but  the  amazi^  part  of  the  business  meet-  have  been  put  back  to  work. 


lector.  have  completely  organized  more  t 

There  are  three  newspapers  in  the  ^^OO  communities  so  that  more  t 
on  here,  the  Times,  Republican  and  ^0  per  cent  of  the  employers  of 


union  here,  the  limes,  Kepuoitcan  and 
Scrantonian,  the  latter  a  Sunday  pub¬ 
lication.  The  Times  maintains  th; 
largest  staff.  The  Scranton  union  has 


nation  are  operating  under  the  B 
Eagle. 

Approximately  2,500,000  unemplo; 


sue  of  Sunday,  Sept.  24,  and  every 
word  of  it,  both  editorial  text  and  ad¬ 
vertising,  was  written  by  one  man. 


supplement  was  the  advertising  side, 
entirely  written  by  Penn  E.  Wise.  Most 
of  the  announcements  were  signed  and 
carried  half-tones  of  the  author.  There 


The  story  of  this  curious  stunt  ^  separate  display  advertisements, 

sUrts  with  two  men  of  the  Gazette  totaling  nearly  1,700  inches.  This  ad- 
sUff  engaged  in  a  spirited  private  con-  vertising  represented  a  cross-section  of 
versation  concerning  the  fact  that  it  is  the  retail  business  of  Kalamazoo.  These 

difficult  to  sell  advertising  in  any  l*ttes  will  suggest  the  character :  “Why 

medium  these  days.  One  was  an  ad-  William  Armintrout  Decided  to  be  a 
veitising  solicitor,  in  discourged  mood,  Urocer.”  “Red  Flash  Puts  Added 
and  the  other  was  Harrison  Merrill’  Uash  in  the  ol’  Motor.”  “A  Black 
who  under  the  pseudonym  “Penn  e!  Business  Handled  White”  (coal  dealer). 
Wise”  has  written  a  daily  humor  col-  “Kalamazoo  Always  Has  Been  a  Great 
umn  for  the  paper  during  ten  years.  Ford  Town.”  “Relative  to  Moths, 
I  suppose  the  conversation  ran  some-  Goldfish  and  Uanaries"  (storage  com- 
thing  like  this:  pany).  “How  Bread  Should  Be  Baked 

A.  S. — You  birds  upstairs  have  a  hy  Penn  E.  Wise.”  “Do  You  Know 

relative  cinch,  these  days.  You  should  ^ly  W’ife — She  Takes  in  Washing?” 


never  gone  in  much  for  business  meet- 

ings.  Sometimes  several  months  elapse  .  Consumer  purchasing  power  has 
without  gatherings  of  union  members,  increased  approximately  two  billions 
Meanwhile  there  is  an  executive  com-  dollars  per  , 

mittee  delegated  to  handle  whatever  40,0()0,()(X)  Americans  _ 

important  questions  arise  and  there  pledged  co-operation  under  the  B 
have  been  few  in  the  past.  The  news-  Eagle.  cnnnnA 

writers  get  two  weeks’  vacation  with  More  than  1,500,000  men  and  w 


writers  get  two  weeks’  vacation  with  More  than  1,500,000  men  and  w 
pay.  None  has  ever  sought  pay  for  have  participated  in  block-to-block 
overtime  and  there  is  little  work  re-  house-to-house  canvasses  to  support 
quired  of  the  men  outside  of  the  usual  main  objectives, 
hours.  Whatever  overtime  is  put  in  by  Deflation  has  been  reversM. 
the  workers  is  more  than  repaid  them.  In  ^  leading  cities,  local  and 
they  figure,  through  the  vacation  Pl®y  advertising  showed  an  increase 
awards  and  also  the  fact  that  they  are  I^  per  cent  in  Aug;ust,  first  up-tum 
not  docked  when  absent  because  of  ill-  three  years. 

ness.  Employment  shows  an  increase  of 

"To  work  on  the  Scranton  new;s-  P®’’  ^®nt  over  a  year  ago. 
papers  one  must  belong  to  the  news-  Wages  show  an  increase  of  43 


go  out  and  sell  linage  for  a  week  or  so 
to  get  a  proper  perspective  on  what 
hard  times  mean. 


(laundry). 

Everything  was  spoofed,  yet  cv^y 
advertisement  liad  its  distinct  selling 


writers’  union.  Wage  agreements  are  cent. 


arranged  at  regular  meetings  with  the 
publishers.  These  conferences  have  al- 


Wholesale  prices  are  up  13  per  c 
Agricultural  products  are  up  22 


E-  E.  W. — \eah — but  advertising  point,  and  1  dare  say  produced  more 
ought  to  be  more  valuable  to  the  ad-  than  ordinary  business, 
vertiscr  wlien  merclundise  selling  is  *  *  * 

\i ^N Y  publishers  would  not  lena 
ic  t  Eoor  copy  JVl  their  papers  to  a  humorous  supple- 

S  me  stone  w'hich  hangs  around  the  ment.  desnite  the  fact  that  the  manra- 


ways  been  harmonious.  F'or  years  the  cent. 

newspaper  scale  in  Scranton  has  b^n  Car  loadings  have  expanded  13 


higher  than  that  paid  the  printers.  The  cent, 


tnmerc  "oi ‘"ki  ^N Y  publishers  would  HOt  lenG 

ic  th^  t  Eoor  copy  JVl  their  papers  to  a  humorous  supple- 

ne,-ir  w'hich  hangs  around  the  ment,  despite  the  fact  that  the  maga- 

•  .  ■  p  local  advertising,  as  a  rule,  ^ine  Ballyhoo  not  long  ago  gave  a 

**  A  v„..  u  f  I  demonstration  of  the  sort.  Yet  1  have 

inw’  H  f  ^  there,  old  fel-  searched  Penn  E.  Wise’s  “perfect 

W  -r  i?T^.  "olhing  in  it  that 

sift  of  word  ^  ^  would,  by  any  stretch  of  the  imagina- 

*  P  P  W  j  A  offend  any  advertiser  or  reader, 

writ’  (T  ’  ^  It  would,  on  the  contrary,  give  most 

rdvlV^fc^r  ‘hem  a  resounding  laugh.  The  sup- 

7  *'''“  **  plement  is  proof,  too,  that  we  need  ndt 

ware*s  A  writinir'^  man  ^^honllf^hl  ^1*  hie  like  dogs  because  money 

wares.  A  writing  man  should  be  able  •  a-  ua  c  ac  n  ^ 

to  turn  his  art  fo  th.  sal.  of  S  bomething  occasionally  can  be 


newswriters  get  a  half  holiday  on  the  Retail  trade  is  up  16  per  cent, 

afternoon  paper  every  other  Saturday.  Business  failures  decreased  53  per  i 

On  two  holidays  of  the  year  half  of  the  *  *  * 

staff  works.  The  other  half  works  on  'POLKS  who  follow  cartoons — and 
two.  other  holidays.  The  afternoon  "  does  not? — will  miss  Edward  , 

paper  does  not  publish  on  Christmas  or  Kemble,  whose  humorous  portrayal 

July  4.  Negro  character  remains  a  classic  ci 

“Scranton  employers  have  never  had  tion,  and  in  the  nineties  was  perhaps  li 
a  serious  dispute  with  the  union,  popular  as  any  cartoon  art  in  pi’'* 

Neither  have  the  local  newsmen  ever  Kemble  was  self-taught.  He  sta 
been  charged  with  permitting  their  with  newspapers  and  then  drew  for 
union  affiliations  to  influence  them  in  magazines.  His  ability  to*  sketch  N( 
writing  stories.  The  union  has  been  characters  was  not  accidental.  He  li 
in  operation  for  more  than  25  years.  A  for  a  year  on  a  Southern  plant* 
few  of  the  men  who  helped  organize  it  for  the  special  purpose  of  studying  ty 
are  still  employed  by  the  papers  here.  His  pictures  were  vibrant  with  s 
“There  is  a  limit  to  the  number  of  pathy  as  well  as  humor, 
apprentices  each  staff  can  have.  Dif-  ♦  ♦  * 

ferent  wage  rates  prevail  for  the  men  'T'HE  Soviet  press  agent  never 
and  women  workers.  The  night  A  a  point — not  even  little  onM. 
workers  get  more  pay  than  those  em-  Lindbergh  and  his  lady  arrived 
ployed  on  the  day  shifts.  Telegraph  Moscow  River.  Who  greeted  t 
editors  are  listed  as  copy  readers.  So  Why,  “a  former  political  prisoner 
are  the  assistants  to  the  city  editor.  Ft.  Leavenworth.”  He  became 

along  with  corresj»ndence  editors.  The  host.  At  the  National  Hotel  they 
scale  makes  provision  for  a  city  edi-  in  the  bed  in  which  the  former 
tor’s  pay,  but  the  managing  ^itor,  Nicholas  II  was  bom.  Neat? 


u.oi-.e  A  --A.  u  LI  ““  6*^  me  11R.C  uugs  ucLausc  money 

wares.  A  writing  man  should  be  able  •  a-  la  l-  ac  n  ^ 

to  turn  his  art  to  the  sale  of  gotxl  «  tight  bomething  occasionally  can  be 

goods  as  well  as  ideas.  Wish  I  had  a  about  it.  .  .  .  ..  . 

chance  ^  ^  enjoyed  this  little 

A  c  tva.  -aa..  _ _ AA  adventure  in  journalism  because  it 

wrai'lH  u.’rb<>  rriixv  for  a  iru-ai  ri  demonstrated  the  falsity  of  a  stale  and 
would  write  copy  tor  a  local  adver-  j-  .•  i  j  •  al 
tiser?  I  know  where  I  can  go  to  dis-  disgusting  legend  n  the  newspa^r 
pose  of  the  space  if  you  will  fill  it.  business,  i.  e.,  that  the  advertising  de- 
P.  E.  W.— You  are  on »  The  more  I'^^ment  and  the  editorial  department 
the  merrier !  should  and  do  keep  on  separate  sides  of 

A  «  *  the  street.  In  truth,  editorial  and  ad- 

THE  result  was  the  stunt  supple-  vertising  men  work  in  harmony  in  most 
ment,  one  of  the  grandest  joshes  any  offices — at  least,  insofar  as  they  can 
town  ever  received.  It  was  titled  “The  with  publishers  heavily  sold  on  the  idea 


The  Soviet  press  agent  never 
a  point — not  even  little  ones. 


iv 


